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Typical  of  the  comments  on  William  H.  Stonemon  s 
coverage  of  the  London  conference  on  Suez  was  this  wire 


from  Alfred  H.  Kirchhofer.  editor  of  the  Buffalo  News. 


For  27  years,  Bill  Stoneman  has  been  tossing  the  twists 
and  turns  of  Europe's  troubles  into  horsesense 


words  for  his  readers  back  home. 


Dean  of  American  correspondents  abroad, 
Stoneman  is  another  reason  why  the  Chicago 
Daily  News  foreign  service  is  the 
finest  in  the  world. 
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A  SIMPLE  THROW  OF  THE  CLUTCH  SHIFTER  LEVEI 

DOES  IT  ALL 


Each  year,  publishers,  in  increasing  numbers,  are 
making  color  facilities  available  to  their  advertisers. 
SCOTT  pioneered  in  the  art  of  color  printing.  SCOTT 
printing  equipment  has  demonstrated  time  and  again 
its  superior  engineering  and  mechanical  advantages.  For 
example:  it  is  unnecessary  to  change  fountain  gears  or 
to  open  oil  enclosures  when  rearrangement  of  color  is 
required — to  reverse  your  cylinder  drive,  simply  move 
the  lever  outside  the  gear  box  to  the  desired  position, 
“A  Flick  of  the  Lever!”  Single  and  double  reversing 
drives  are  available  for  all  units. 


All  SCOTT  gears  remain  in  mesh  fsermanently — hercJ 
are  always  in  perfect  alignment — resulting  in  longer  lii| 
and  low  cost  maintenance. 

Whether  your  needs  be  a  standard  press  with  rever^i 
cylinders  for  color  or  super-imposed  color  priiffl^ 
couples — consult  SCOTT  for  technical  and  sound  pti-- 
tical  suggestions. 

For  spot  or  full  color — SCOTT  has  the  most  effect!' 
and  efficient  color  printing  equipment.  When  mife 
this  all  important  capital  investment — why  accept  it 
than  the  best? 


WALTER  SCOTT  &  CO.,  INC. 


PLAINFIELD,  NEW  JERSEY 
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I'd  uKe  10  ^ee  our  company  \ 
DO  60Me  ADVCRTI^NGp  here  .  m?  AN  \. 
IMPORTANT  ERANCH  OP  OUR  OPERATIONS.  ^ 
IT  WOULD  HELP  US  WITH  LABOR  RELMtONSL 
COMMUNTty  REUTIONS.  IT  WOULD  EVEN  ^ 
w  HELP^ON5UMK«AL05...IDONT  > 
^-T  THINK  MANY  LOCAL  PEOPLE 

KNOW  ENOU6H  ABOUT  a - f 

OUR  COMPANY'  y^\ 


/  then,  when  1  MAKE  \  I 
THE  RECOMMENDATION,  *-1, 
MY  SUPERIORS  ARE  ALREAPY 
PRE 'CON DrnONEP  10  THINK  . 
^  FAVORABLY  ABOUT  IT. 


n  Old.Old  Newspaper  Story 


^  rrso  HAPPENS...  OUR  PAPER 
MJtBMTi  BEEN  THlNKlNO 
ABOUT  AOVERttSiNO  IN  THE 
WAU  BTREBT  JOURNAL 
FOR  OIHER  REASONS  . .  • 

^  NOW  WE  HAVE  STiU.  ANOTHER 
ADYANTAOE  TO  6AIN  BY  > 
imusiN6  THB  JOURNAL.  > 


LET  ME  GIVE  VOU  ATiP...  JUST  ABOUT 
eVERYBOIT/  IN  OUR  CjOMfANY  WHO 
I  HAS  A  VOICE  IN  DECISIONS  READS 
N  'THB  WAU  StRBET  JOURNAL, 
y  IF  VOU  COULD  see  vour  way  to 
APVUmiN6r  YOUR  fAPBRCAND 
THE  TOWN)  IN  1M6  JOURNAL,  X 
KNOW  rf  Wia  COME  10  THE  ATTENTION 
OF  THE  MEN  VOU  HAVE 
TO  REACH. 
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Press  Invited  to  Parley 
On  Youth  Crime  Secreev 


FIRST 

SIX 

MONTHS 

1956 


ADVERTISING 

LINAGE 


VVhiteface,  N.  Y.  ( 
New  York  State’s  newspaper 
editors  and  publishers  will  have 
their  “day  in  court’’  to  plead 
for  elimination  of  secret  pro¬ 
cedures  in  the  Youth  Court.  i 
They  have  won  this  conces¬ 
sion  from  the  State  Commis¬ 
sion  on  the  Courts  as  the  result 
of  an  editorial  bombardment 
aimed  at  the  privacy  feature  of 
a  statute  adopted  by  the  Legis¬ 
lature  and  signed  by  Governor 
Averell  Harriman  last  Spring. 

An  invitation  to  cooperate 
with  the  Commission  in  draft¬ 
ing  a  proposed  revision  of  the 
!  Youth  Court  Act  was  accepted 
by  the  New  York  State  Publish¬ 
ers  Association  in  annual  meet¬ 
ing  here  Sept.  16-18.  Explain¬ 
ing  the  executive  board  action, 
President-elect  James  H . 
Righter,  Buffalo  Evening  News 
publisher,  said  the  officers  of  the 
1  New  York  State  Society  of 
1  Newspaper  Editors  would  be 
I  consulted  with  a  view  to  ap- 
I  pointment  of  a  common  com- 
;  mittee  to  present  the  “right  to 
know’’  case  formally  to  the 
Commission,  with  the  assist¬ 
ance  of  legal  counsel. 

i  Secrecy  Attacked 

The  editors’  group  blasted 
the  secrecy  provision  at  their 
recent  summer  meeting.  It 
would  effectively  black  out  all 
news  relating  to  the  apprehen¬ 
sion  and  punishment  of  crimi¬ 
nals  up  to  21  years  of  age.  The 
law,  however,  will  not  become 
effective  until  next  Feb.  1  and 
there  are  already  strong  indica¬ 
tions  that  legislative  leaders 
are  receptive  to  a  proposal  to 
postpone  the  effective  date  for 
a  year  to  allow  time  for  amend¬ 
ments. 

Albany  County  Judge  Martin 
Schenck  told  the  publishers  of 
several  objections  which  judges, 
lawyers  and  county  officials 
have  against  the  establishment 
of  the  Youth  Courts.  He  praised 
the  newspapers  for  presenting 
fairly  and  fully  the  judges’ 
criticism  of  the  plan  for  treat¬ 
ment  of  youthful  offenders  and 
he  joined  in  the  editors’  de¬ 
nunciation  of  an  “unwarrante<l 
extension  of  censorship.” 


Court’s  proponents,  he  said 
to  give  protection  to  first  o' 
fenders  from  the  glare  of  pub 
licity  by  keeping  records  j 
these  cases  confidential  at  ti. 
discretion  of  the  judges.  Sue 
protection  has  already  bet- 
provided  for  young  lawbreake.- 
up  to  18  years  of  age.  Citir.. 
a  hypothetical  case,  Judj;. 
Schenck  said  that  a  bank  rob¬ 
bery  might  be  executed  by  a 
20-year-old  without  ever  ar.v 
official  record  of  his  arrest  and 
conviction  being  available  tc 
the  press. 

Following  Judge  Schenck'3 
discussion  of  the  law,  John  F. 
Kane,  special  consultant  to  the 
State  Commission  on  the 
Courts,  read  a  letter  from 
Chairman  Harrison  Tweed  ex¬ 
tending  an  invitation  to  a  news- 
paper  industry  committee  to 
confer  with  the  Commission  on 
a  possible  revision  of  the  pri¬ 
vacy  requirement.  The  objec¬ 
tive  of  the  Youth  Court  plan, he 
stated,  was  to  reduce  juvenile 
crime  and  help  to  salvage  firr- 
time  offenders. 

The  Commission  is  already 
(Continued  on  page  721 


Headlines: 

H.  E.  Blank  And  Charles 
“Snookum”  Smith  Engages  In 
Gun  Duel  Over  An  Allepd 
Woman  Name  Betty.  —  Ft^ 
Worth  (Texas)  Mind. 

m 

Lions  Outlawed  in  City  Limit-' 
Jackson  (Miss.)  Daily  Neiei. 

• 

Joneslwro  Is  Host  To  Stat 
Fire  Meet.  —  Brinkleu  (Art) 
Citizen.  | 

• 

Clay’s  Mayor  Asks  Troops  To 
Quiet  City.  —  Sem  Fraiwiw 
(Calif.)  Chronicle. 

• 

L.  A.  Train  Hits  Mail  Heac- 
on — Los  Angeles  (Calif.)  H*’’' 
aid  &  Express. 


I  Jurists’  Objections  Mother  Dies  In  Lead.— ^’eort' 

The  intent  of  the  Youth  bluff  (Neb.)  Star-H'^rald. 
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WE'VE  GOT  MORE 
ADVERTISING  LINAGE 
THAN  BOTH 


WE  GAINED  .  .  .  . 


PAPER  .  .  .  AND  THE  3rd  PAPER 
ACTUALLY  LOST  LINAGE! 


IN  THE  FIRST  SIX 
MONTHS  OF  1956 


MORE  LINES  THAN  THE  SECOND 
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^  MOW  CAN  1  ^ 

BRING  UP  THE 
SUBJECT  WITH  MY 
^  DOCTOR  ?  y 


JUST  ASK  MiMi 


THE  RES  NO  REASON 
TO  BE  SHY 
V  about  IT.  y 


Schenck's 
John  F. 
Ot  to  t't 
on  the! 
er  from 
A-eed  ei- 
)  a  news- 
littee  to 
ission  on 
the  pri- 
le  objec- 
t  plan, he 
juvenile 
fint- 


Soinetimes,  of  course,  your  doctor 
cannot  tell  you,  in  advance,  pre¬ 
cisely  what  a  course  of  treatment  or 
an  operation  is  going  to  cost.  But 
you  will  always  find  him  willing  to 
discuss  the  subject,  and  to  tell  you 
if  he  can.  Today  more  than  ever 
loefore  in  medical  history,  the  bill 
y  our  d(K‘tor  sends  you  can  represent 
one  of  the  really  big  bargains  of 
your  life— in  terms  of  health,  happi¬ 
ness  and  peace  of  mind. 


PARKE,  DAVIS  &  COMPANY 


Makers  of  medicines  since  1866 


RmMccIt  W.4  Manutwlunn,  L^bwMarm  0*lro>t  32.  MtcM«w< 


^twin  J  C^o(l 


★  ★  t 

umn 


EFORTERS,  soinetiines  called  free-loaders  by  detraclor^ 
can  get  stuck  with  checks  as  often  as  courtesies.  St.  Paul 
(Minn.)  Pioneer  Press  columnist  Paul  Light  invited  two  airlini 
stewardesses  to  lunch.  Imagine  his  (financial)  bewildpmH‘ii' 
when  28  such  stewardesses  showed  up.  He  stuck  his  ne<k  out 
in  a  recent  column,  invited  the  two  to  lunch  and  a  |>)*rsonall 
conducted  tour  of  his  beloved  St.  Paul  after  they  had  announced 
the  Twin  Cities  Metropolitan  Airport  as  “Minneapolis”  onK 
Needless  to  report,  the  columnist  didn’t  have  enough  mowi 
to  pay  the  bill.  The  cafe  manager,  to  the  gals’  glee,  let  him 
sweat  it  out  an  hour  before  accepting  his  I-O-U. 

And  Los  Angeles  Mirror-News  columnist  Paul  V.  Coates  re 
ports  a  columnist  on  another  L.  A.  newspaper  reluctantly  agreed 
j  to  lunch  with  a  big-name  bandleader  and  a  mutual  friend.  TV 
I  bandleader  flourished  a  big  roll  of  $20  bills,  asked  where  he 
,  could  get  change  for  a  telephone  call,  accepted  a  dime  from 
!  the  columnist.  After  steaks,  came  the  check,  which  the  columnk 
^  Anally  had  to  pick  up  as  his  host’s  attention  suddenly  switched 
elsewhere.  As  they  left,  the  bandleader  headed  for  the  cashier', 
desk,  remarking  he  owed  the  columnist  some  money,  the  colum 
nist  brightened  and  waited.  The  bandleader  reappeared,  carr 
fully  dropped  a  dime  in  the  columnist’s  hand,  explaining  it 
was  for  the  telephone  call.  Now  his  ME  is  looking  askance  al 
his  $15  expense  account  item,  know  ing  celebrities  usually  are 
exf)ected  to  pick  up  the  tab  when  being  interviewed  -at  their 
own  request. 

But  free-loading  charges,  unfortunately,  occasionally  are 
justified — as  on  a  plane  junket  1  took  to  Miami,  where 
were  told  to  order  anything  we  wanted  at  a  hotel.  One  greed 
guy  actually  went  to  the  hotel  shop,  demanded  and  got  good* 
including  a  camera. 

It’s  good  to  read  in  Film  Daily  that  the  Don  Iddon  repoC 
(copied  here)  of  a  Hollywood  columnist  who  sent  back  to  a 
studio  for  a  second  carload  of  Christmas  gifts,  valued  at  thou- 
ands.  when  the  first  was  hijacked  is  a  ."^O-year-old  fable. 

Spoakina  of  dininfc  and  wininie,  iVpic  York  Daily 
columnist  Robert  Sylvester  has  founded  the  Indoor  Bird  ^'•lehes 
of  America,  whose  members  spot  rare  types  through  the  botloo' 
of  uplifted  cocktail  glasses.  Bob  reports:  “A  new  chapter  has  ben 
opened  by  the  busy  spotters  at  a  newspaper  saloon  called  TV 
Fourth  Estate.  Down  the  length  of  this  bar  Rob  the  Rartradrr 
(he's  a  bird)  has  identified  a  stiifTed  Brooklyn  Eaale  (extiaeti 
an  Ink  Stained  Wretch,  a  Paper  Oested  Press  Starter,  a  Quiekif 
Road  Runner,  a  lairge  Beaked  Pretzel  Grabber,  a  Gimlet  Eyd 
Auditor,  a  Copy  Desk  Grouse,  a  ♦^<»py  Pencil  Hoarder,  a  (in' 
Thatched  Ciomma  Chaser  and  a  Full  Throated  Ear  Bender.  TW 
Fourth  Estate  Ls,  of  course,  the  home  of  flocks  of  Tantaliiiv 
Breakers.” 

Jo  Hicks  followed  instruction  literally  in  fillinti  her  first  assignmrc 
as  North  Platte  (Neb.)  Telegraph-Bulletin  police  reporter.  She  w*,  «•' 
on  her  beat  in  the  boss’  car  with  instruction  to  “try  not  to  dent 
than  one  fender  a  day.”  Her  first  story  began:  “.\t  10:25  this  niomiif 
directly  in  front  of  the  police  station,  cars  driven  by  jo  Hicks,  22. 
Blank  collided.”  Damage:  dented  fender  on  the  Telegraph  Bulletin  w 
.  .  .  The  Covington  (Tenn.)  Leader  has  the  Willies — seven  of  it*  H 
employes  are  named  William,  and  six  have  last  names  of  either  SimooKe 
or  Sim|)son  although  only  two  are  related.  .  .  .  Robert  Dickey,  /*«' 
City  (Ky.)  Daily  News  reporter,  nearly  pulled  a  Floyd  Collin-  when  b 
was  trapped  for  four  hours  .500  feet  down  in  a  cave. 

lament  of  the  Obriotut 

“Was”  is  “is;” 

“Will  be,”  “will  be;” 

And  “1”  the 

Editorial  “we.” 

— Roger  J.  Herz 
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editorial 

Advertising  Sponsorship 

Atop  advertising  agency  man  gives  newspaper  executives  plent\ 
to  think  about  in  his  discussion  of  five  problem  areas  where 
newspaper  advertising  is  vidnerable  to  competitive  attack.  His  com¬ 
ments  are  reported  in  this  issue  on  page  11. 

In  one  reference  he  mentions  the  lack  of  “new  and  intriguing” 
ideas  for  the  use  of  newspaper  advertising  and  suggests  a  provocative 
one  of  his  own.  Arthur  Porter,  vicepresident  and  media  director  for 
J.  Walter  Thompson,  says  an  advertiser  usually  buys  a  unit  of  space 
in  a  newspaper  which  might  appear  anywhere,  but  in  television  he 
buys  a  specific  entity,  program  or  personalitv. 

In  order  to  capitalize  on  some  of  the  things  that  make  the 
newspaper  unique,  that  could  increase  readership  for  the  advertiser’s 
message,  he  wonders  why  an  advertiser  couldn’t  sponsor  a  c'omic 
strip;  a  sports  columnist  sponsor  a  razor  blade;  a  cosmetic  manufac¬ 
turer  sponsor  a  women’s  column;  clothing  manufacturer  sponsor  the 
weather  report;  sponsorship  for  football  and  baseball  scores,  etc. 

He  would  do  this  “in  good  taste  without  jeopardizing  in  any 
way  the  editorial  independence  and  integrity  that  is  so  fundamental 
to  a  strong  and  healthy  press.”  He  thinks  it  would  induce  greater 
use  of  continuity  by  advertisers  and  bring  greater  readership. 

Although  this  is  not  exactly  a  “new”  idea,  it  certainly  is  “in¬ 
triguing.”  Rut  it  seems  to  liave  a  few  drawbacks,  in  our  opinion. 

The  main  difficulty,  as  we  see  it,  would  be  in  the  manner  of 
display.  Would  the  column  or  comic  appear  as  usual  with  the  simple 
w'ords  underneath:  “Sponsored  by  such-and-such  soap?”  If  so,  how 
coidd  the  advertiser  displav  his  product  or  get  his  message  across? 
Will  the  column  or  comic  be  utilized  in  the  middle  of  a  lOOO-line  ad 
surrounded  bv  the  product’s  picture  and  spiel?  If  so,  isn’t  this  more 
of  a  service  to  the  advertiser  than  to  the  reader  and  won’t  the  latter 
revolt? 

In  fact,  isn’t  there  great  danger  that  readers  will  be  suspicious 
of  advertiser  control  of  news  and  feature  material?  Will  they  tend  to 
draw  a  distinction  of  good  or  bad  between  what  is  s[X)usored  and  what 
is  not?  Will  they  subconsciously  substitute  an  awareness  of  “adver¬ 
tiser  judgment”  for  “editorial  judgment?” 

We  don’t  expect  to  see  any  newspaper  try  it  although  we  would 
like  to  see  someone  experiment  along  this  line.  .Maybe  it  would  work. 
But  if  there  is  much  merit  in  the  idea,  why  doesn’t  some  large  na¬ 
tional  advertiser  buy  or  develop  a  big  name  columnist  and  give  it  a 
whirl  in  a  large  list  of  new.spapers? 

Privilege  Tax  on  Press 

¥DAHO  Attorney  General  Graydon  Smith  has  ruled  all  newspapers 
^  in  the  state  must  pay  $6  a  year  license  tax  under  a  1955  law  for 
the  privilege  of  doing  business  there. 

The  amount  of  the  tax  is  not  important.  The  principle  involved, 
insofar  as  it  contains  a  threat  to  the  right  to  publish,  is  important. 
The  licensing  feature  of  this  tax  is  dangerous  and  should  be  opposed 
by  newspapers  everx  where. 

If  a  man  has  to  obtain  a  license  to  operate  a  printing  press,  or 
a  newspaper  must  obtain  a  license  to  publi.sh,  there  is  an  implication 
that  neither  can  do  business  without  a  license.  The  power  to  grant 
a  license  also  carries  with  it  the  power  to  deny  that  license.  This 
could  be  a  first  step  toward  control  of  a  free  press. 

Idaho  authorities  will  say  this  is  far  from  what  thev  had  in  mind. 
Perhaps!  But  can  they  speak  for  officials  who  may  succeed  them?  Let 
them  impose  a  straight  business  tax,  if  they  want  to,  but  eliminate 
the  licensing  feature  which  has  no  place  in  a  free  America. 


/  have  learneil  in  whalHoever  male  I 
am.  therein  to  he  content  ... 

— Philippian*,  ly^  /j 
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NAME  DROPPING 

To  THE  Editor:  Campbell  Watson’s  fas¬ 
cinating  piece  on  the  growth  of  San  Fran¬ 
cisco  area  dailies  (Page  15,  E&P,  Sept.  15) 
refers  to  the  Richmond  Independent  having 
dropped  the  word  “Richmond”  from  its 
nameplate  in  an  effort  to  pick  up  oiit-of-citv 
circulation.  He  neglects  to  note  that  my 
journalistic  alma  mater,  the  Independent- 
Journal  of  neighboring  San  Rafael,  whose 
great  postwar  growth  is  described  in  his 
article,  did  the  same  thing  some  vears 
earlier  with  noteworthy  success. 

In  effect,  the  Independent-Journal  traded 
in  its  county-seat  identification  for  one  with 
countywide  significance  in  local-eominunitv- 
minded  Marin  Countv. 

Mr.  Watson  also  refers  to  “the  morning 
Son  Rafael  Marin  Journal,  e.stablished  post¬ 
war  ...  by  consolidation  of  a  group  of 
weeklies”  as  being  sold  and  merged  with 
the  Independent. 

■As  a  onetime  printer’s  devil  and  part-time 
reporter  for  the  Journal,  who  enjoved 
(literallv!)  a  much  longer  affiliation  with 
the  Independent  and  Independent-Jonmal 
in  jobs  ranging  from  pressroom  flvlxiv  to 
eity  editor,  I  objeet  heartilv:  The  Marin 
County  Journal,  as  it  was  first  called,  was 
established  in  18fil  as  the  countv’s  pioneer 
paper.  It  is  true  that,  as  a  weekly,  it  ab¬ 
sorbed  several  other  countv  papers  postwar 
before  entering  the  dailv  field  in  1948— the 
same  vear  it  died  and  was  sold  to  the 
Indep<'ndent. 

Thus  publisher  Rov  Brown,  who  runs 
one  of  the  finest  smaller  citv  newspapers  in 
the  land,  is  able  to  claim  in  print  that  his 
combined  paper  was  “Established  1861.” 

Jack  Eisen 

\Va.<ihin"ton  Post  and  Times  Herald 
Washington,  D.  C. 

SALESMEN’S  SALARIES 

To  THE  Editor:  After  reading  your  article 
re:  “Where  Do  Space  Salesmen  Come 
From?”  I  couldn’t  help  but  ehnekle,  at  vour 
discretion  in  overlooking  the  salary  fpiestion 
of  onr  'forgotten’  salesman.  Considering 
that  in  manv  cases  the  average  dailv  re¬ 
quires  the  display  man  to  be  both  a  sales¬ 
man  and  layout  man,  it  makes  an  interest¬ 
ing  analysis  of  how  he  is  reimhnrseil  for 
his  efforts,  as  compared  with  the  organized 
union  composing  room  worker  on  another 
floor. 

Joe  Bodarky 

New  A’ork,  \.  Y. 

E  &  P\  SHORT  TAKE 

To  THE  Editor:  I  sure  like  to  read  E&P, 
in  fact  have  done  so  for  more  than  -30  years. 

Chalk  up  a  “Short  Take”  for  E&P  in  issue 
of  Sept.  8,  1956,  Page  15,  Column  2,  last 
paragraph : 

“Recently  the  young  man  accompanied 
his  financee  while  she  worked  on  the  story 
of  the  .Andrea  Doria  .  .  .” 


Department  of  Defense, 
Washington,  D.  C. 


Donald  P.  Cole 
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LEHR,  NOT  LAHR 

To  THE  Editor:  .Another  “part  of  the 
hallmark  of  a  good  newspaperman”  is 
correct  attribution.  Mr.  Linton  (E&P, 
Sept.  15,  page  2)  paraphrasetl  Lew  Lehr, 
not  Bert  Lahr  as  he  claimed. 

Charles  D.  Bonsted 

New  York,  N.  Y. 

NEWSPAPER  HISTORY 

To  THE  Editor:  Will  you  accept  for 
E&P  and  convey  to  Doris  Willens  our 
gratitude  and  congratulations  (or  the  story 
of  the  old  Elmira  (N.  Y, )  Gazette  (E&P, 
Sept.  8,  page  34)? 

It  is  interesting  and  pleasing  to  us— and 
amazingly  accurate  in  its  maze  of  details, 
almost  lost  in  antiiiiiity. 

We  are  particularly  pleas«'d  that  it  ap- 
pearetl  on  the  eve  of  Frank  Gannett’s  80th 
birthday.  Sept.  1-5. 

Frank  Tripp 

Gannett  Newspapers. 

AUTHORITY  ON  PR 

To  THE  Editor: 

Congratulations  on  your  thought-pro¬ 
voking  piece,  “Newsmen  Given  Hints  On 
How  To  Get  Into  PR.”  You  did  a  super!) 
job  of  “picking  the  brains”  and  reporting 
on  the  Schappers.  who  appear  to  be  well 
qualified  to  speak  on  the  subject  with 
authority. 

N’iolette  Martens 

521  Fifth  Avenue, 

New  York  17,  N.  Y 

MADISON  AVENUE  BOYS 

To  THE  Editor:  Congratulations  on  that 
fine  editorial  in  your  Sept.  15  issue,  en¬ 
titled  “Madison  Avenue  Boys.”  You’re  point¬ 
ing  up  the  job  which  needs  to  be  done  to 
explain  advertising  to  the  public.  We  are 
doing  what  we  can  on  it,  but  there  is  so 
muih  more  necessiuy. 

Elok  G.  Borton 
President-General  Manager, 

Advertising  Federation  of  .America 

THE  TIMES  OF  LONDON 

To  THE  Editor:  For  sheer  pompous 
priggery  the  replies  (E&P  Aug.  25)  by  a 
“Times  Explainer”  to  the  questions  of  your 
London  correspondent  want  some  beating. 
But  I  am  pleased  you  have  published  them. 
They  will  help  to  explode  onc-c  and  for  all 
the  mvth  of  the  London  Times.  Far  from 
being  a  great  newspaper  The  Times  is  a 
shambles  which  is  a  disgraci-  to  British 
journalism. 

The  only  really  literary  “light”  leaders 
to  be  found  in  British  dailies  are  the  Man¬ 
chester  Guardian,  the  News  Chronicle,  the 
Daihj  Mirror  and  the  Daily  Mail  (and  one 
or  two  of  the  provincial  papers),  none  of 
which  ever  bothers  to  draw  attention  to 
this  distinction  because  they  rightly  regard 
if  as  an  essential  part  of  their  job. 

Ivor  Smullen 

M’orchester,  England 
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If  you  were  running  the  team,  would  you  keep 
your  top  batter  on  the  bench? 


Small  chance.  When  you’ve  got  a  batter  who  is  a  power 
at  the  plate,  you  use  him  ...  as  much  as  you  can. 

Same  in  your  promotion.  You  want  the  big  hitter  working 
for  you,  the  guy  who’s  able  to  pound  home  the  facts  about 
your  market  and  your  ability  to  sell  that  market. 

That  means  telling  your  story  in  The  New  York  Times  . . . 
where  you  score  with  a  national  audience  of  advertiser  and 
agency  executives.  In  New  York  and  in  advertising  centers 


across  the  country,  more  people  who  make  media  decisioius 
and  decide  advertising  schedules  read  The  New  York  Times 
than  read  any  other  U.  S.  newspaper. 

Whatever  your  promotion  budget,  see  for  yourself  how  you 
can  fit  The  New'  York  Times  into  your  promotion  lineup. 

Neto  Ijork  Simes 

**Ail  the  NvH'k  That*a  Fit  to  Print** 
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Stauffer  Buys  Capper  Interests; 
Dailies,  Weeklies,  Radio,  TV 


Stockholders  Unanimously  Agree 
To  Sale  of  Publishing  Empire 


Topeka,  Kas. 
Capper  Publications,  Inc.,  has 
been  sold  to  Stauffer  Publica¬ 
tions,  Inc.  The  purchase  price 
IS  in  excess  of  $7,000,000. 

Philip  Zach,  Capper  president, 
said  Capper  stockholders  had 
agreed  unanimously  to  sell  all 
capital  stock  in  the  firm  that 
publishes  the  Topeka  Daily 
Capital,  morning  paper,  Kansas 
Citii  (Kas.)  Kansan,  evening 
and  Sunday,  two  national  maga- 
lines,  five  state  farm  papers 
and  Capper's  Weekly.  Also  in- 
•luded  in  the  sale  are  television 
station  WIBW-TV,  Topeka,  and 
two  radio  stations — WIBW  in 
Topeka  and  KCKN  in  Kansas 
City,  Kas. 

Stauffer  Publications  owns 
the  Topeka  State  Journal,  even¬ 
ing,  10  other  dailies  and  .3  radio 
‘titions. 

All  Agree 

Mr.  Zach  said  agreement  to 
sell  the  stock  was  reached 
unanimously  by  all  stockholding 

Greenwich  (Conn.) 
Time  Is  Sold 

Greenwich,  Conn. 
The  Greenwich  Time,  Green¬ 
wich’s  only  daily,  has  been  sold 
by  Mrs.  Constantine  Sorsbie, 
daughter  of  the  late  Albert  W. 
Johnston,  who  owned  the  paper 
until  his  death  in  1952. 

Purchasers,  all  members  of 
the  Paper’s  Board  of  Direc¬ 
tors,  plan  no  change  in  man¬ 
agement  or  staff.  They  include 
Samuel  W.  Meek,  vicepresident 
and  director,  J.  Walter  Thomp- 
wn,  New  York  advertising 
agency;  John  B.  Gats,  treas¬ 
urer,  Russell,  Burdsall  and 
IVard  Nut  and  Bolt  Company 
Port  Chester,  N.  Y.;  Carl  J. 
Prancis,  president,  Putnam 
Trust  Company,  Greenwich ; 
and  William  Rowe,  Greenwich 
'■ontractor. 


legatees,  including  directors  of 
the  Capper  Foundation  for 
Crippled  Children. 

The  sale  is  subject  to  the  ap¬ 
proval  of  the  Federal  Communi¬ 
cations  Commission  because  of 
radio  and  television  properties 
involved. 

The  Capper  president  said  the 
sales  agreement,  climaxing  sev¬ 
eral  weeks  of  conferences  and 
negotiation.^,  provides  for  trans¬ 
ferring  the  stock  as  soon  as  the 
estate  of  the  late  Sen.  Arthur 
Capper  is  settled. 

Mr.  Zach  issued  the  following 
statement : 

“Oscar  Stauffer  has  long  been 
associated  with  Capper  Publica¬ 
tions  as  one-third  owner  of  the 
Topeka  Newspaper  Print'ng  Co., 
which  prints  and  distributes 
the  Topeka  Daily  Capital  and 
the  Topeka  State  Journal.  He 
is,  therefore,  a  logical  and 
worthy  successor  to  Arthur 
Capper  as  the  owner  of  this 
business. 

“By  his  acquisition  of  the  cor¬ 
poration,  the  litigation  in  which 
the  stockholders  recently  have 
been  involved  will  be  concluded 
and  the  company  can  continue 
to  go  forward  in  its  develop¬ 
ment  program.” 

Litigation  Ended 

The  litigation  referred  to  was 
the  action  of  the  National  Bank 
of  Topeka,  executor  of  the  late 
Senator  Capper’s  estate,  in  seek¬ 
ing  court  author'ty  to  fulfill 
a  bequest  by  selling  stock  in 
Capper  Publications.  The  bank 
wanted  to  provide  cash  in  the 
amount  of  $2.50,000  for  the 
Children’s  Foundation  instead 
of  transferring  25,000  shares 
of  stock  to  it. 

Actually,  at  stake  in  the  liti¬ 
gation  was  effective  control  of 
the  Capper  Publications.  (E&P, 
July  28,  page  58.) 

Mr.  Stauffer  is.-urd  this  state¬ 
ment: 

“Capper  Publications,  through 
its  many  years  under  the  leader¬ 


ship  of  the  late  Senator  Capper 
and  his  associates,  has  a  heri¬ 
tage  of  which  Kansans  can  be 
proud. 

“It  shall  be  the  aim  of  the 
new  owners,  insofar  as  pos.sible, 
to  live  up  to  these  traditions, 
ideals  and  standards. 

“General  policies  and  person¬ 
nel  will  undergo  little  change. 

“We  shall  never  forget  our 
foremost  responsibility  —  pub- 
li.shing  the  truth.” 

It  was  stated  Capper  Publica¬ 
tions  will  be  continued  as  a 
separate  corporation. 

Capper’s  nationally-circulated 
magazines  are  Capper’s  Farmer 
and  Household  Magazine. 

The  five  Capper  state  farm 
papers  are  the  Kansas  Far-mer, 
Missouri  Ruralist,  Michigan 
Farmer,  Pennsylvania  Farmer 
and  Ohio  Farmer. 

Two  additional  subsid  aries 
of  Capper  Publications  are 
Capper  Printing  Co.  and  Capper 
Engraving  Co.,  both  in  Topeka. 

Mr.  Stauffer  was  born  in 
Hope,  Kas.,  and  attended  Em¬ 
poria  High  School  and  the  Uni¬ 
versity  of  Kansas.  He  was  a 
reporter  on  the  Kansas  City 
Star  from  1910  until  1915,  when 
he  purchased  the  weekly  Pea¬ 
body  (Kas.)  Gazette-Herald. 

He  bought  the  Arkansas  City 
(Kas.)  Daily  Travelr  in  1924 
and  lived  there  until  1940  when 
he  moved  to  Topeka  to  become 
owner-publisher  of  the  Topeka 
State  Journal. 

Stauffer  Papers 

Mr.  Stauffer  and  his  associ¬ 
ates  in  1927  bought  the  Pitts¬ 
burg  (Kas.)  Headlignt  and  Sun. 
In  1928  they  purchased  the 
Maryville  (Mo.)  Daily  Forum. 
A  year  later  they  bought  the 
Shawnee  (Okla.)  News-Star.  Tn 
19.50  they  acquired  ihe  Grand 
Island  (Neb.)  Independent  and 
formed  Stauffer  Publications. 
Inc. 

Stauffer  Publications  now 
owns  and  operates  these  six 
daily  newspapers  and  f  ve  others 
— the  Newton  (Kas)  Kansan, 
York  (Neb.)  News- Times,  In¬ 
dependence  (Mo.)  Examiner, 
Nevada  (Mo.)  Daily  Mail  and 
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Oscar  Stauffer 


.Santa  .Maria  (Calif.)  Tnnes. 
The  firm  also  owns  and  opeiates 
three  radio  stations — KSOK  in 
.Arkansas  City,  KSEK  in  Pitts¬ 
burg  and  KGFF  in  Shawnee, 
Okla. 

Purchase  of  new  press  facil¬ 
ities  will  enable  the  doubling 
of  printing  capacity  of  Topeka 
newspapers  and  will  provide 
for  greater  u.se  of  color.  An¬ 
nouncement  of  the  purchase 
was  made  simultaneously  w>tli 
report  of  the  publications  sale. 

Plans  for  the  acquisition  of 
improved  press  equipment  we’e 
made  several  months  ago  by 
the  Capper  and  Stauffer  groups. 

Mr.  Stauffer  is  a  past  presi¬ 
dent  of  Inland  Daily  Tress 
.A.s.sociation,  a  former  vici  presi¬ 
dent  of  the  Associated  Tress 
and  the  first  chairman  of  the 
Kansas  Industrial  Development 
Commission. 

He  now  is  chairman  of  the 
State  Board  of  Regents  and  a 
trustee  of  the  Menningcr  Foun¬ 
dation. 

Manno  Hand'ed  .Sale 

Vincent  J.  Manno,  New  York 
newspaper  broker,  negotiated 
the  transaction  as  .agent  for 
.Stauffer  Publications. 

The  Capper  Publications  were 
built  up  by  Senator  Capper,  who 
came  to  Topeka  in  1884,  just 
out  of  Garnett  high  .school  and 
went  to  work  as  a  printer  on 
the  Topeka  Dady  Capital.  In 

(Continued  on  page  67) 
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Publishers  Told  Not  to  Lose 
Freedom  in  Jurisdiction  Fight 


Righter  Heads 
N.  Publishers 


N.\.  Group  Advised  to.  ‘Sit  Tiithl.’  manufac- 

_  •  “  turer  who  cannot  rerain  lost 


Belter  to  Have  No  Coiilracl 


production.  He 


e^m 
cannot 


and 


Whiteface,  N.  \ 
James  H.  Righter,  publi^er 
of  the  Bulfaio  Evening  Sevt 
was  elected  the  24th  piesidem 
of  the  New  York  State  Pub- 
Ushers  Association  at  the  an 
nual  meeting  here  Sept.  18.  He 


would  not  move  his  plant  to 
Whiteface,  N.  Y.  Constantly  increasing  wages  al-  other  climes.  His  loyalty  would  '^*<*P*^s*aent  of  the  Westches- 
Publishers  were  advised  here  though  the  cost  of  living  has  prevent  him  from  walking  out  ^w^paper  group. 


this  week  to  sit  tight  on  union  not  risen  in  the  past  two  years;  on  his  community  of  readers.  Clifford  J.  Nuhn,  Poughketp- 
demands  for  jurisdiction  over  and  2.  Granting  more  jurisdic-  He  is  a  community  builder,  not  '  ^ ^^s  named 

jobs  in  new  printing  processes,  tion  to  unions  over  management  a  town  ‘buster.’  '  vicepresident  and  Fritz  S.  Up- 


‘Just  remember  that  the  In- 
ternational  Typographical 
Union  cannot  strike  to  obtain  a 


rights. 

On  the  favorable  side  of  the 


u  i  u  II  ^  dike,  Rome  Sentinel,  was 

W  hile  he  will  not  precipi-  .  .  <»»  iv- 

named  secretary-treasurer.  W 


tate  a  strike,  he  certainly 


picture,  he  said,  were  these  de-  should  be  the  last  employer  to 


Melvin  Street  continues  as  ei- 


birthday  anniversary  of  Fiank 
E.  Gannett,  the  association's 
founder  and  first  president  in 
1921-27.  message  was  sent  to 


have  continued  to  negotiate  on 
the  jurisdiction  demands. 

“Make  a  fair  settlement  on 
wages  and  other  matter.s  and 
just  keep  on  negotiating,”  Mr. 
Dale  advised. 


Jurisdiction  Clause 
Mr.  Schurz  described  the 
progress  being  made  in  the  use 
of  photocomjKisition  at  the 
South  Bend  Tribune  but  he  re¬ 
ported  that  no  satisfactory 


mentioned  figure  was  $4  a  ton. 
the  same  as  the  last  boost 
which  became  effective  in  Jann 
ary. 

There  is  nothing  definite  it 
this  time,  salesmen  said  in 
their  informal  discussions  with 
New  York  newspaper  execti- 


The 


Major  Trends 
ANPA  spokesman  re- 


t  ~  -  - 7  - - -  oiiveuavA  tCKoV  1.1/  x*  a 

jurisdiction  clause,”  .said  George  velopments:  1.  Less  governmen-  compromise  his  principles  to  seci-etary. 

N.  Dale,  chairman  of  the  Spe-  tal  interference  in  labor-man-  avoid  one.*’  members  voted  to  incor- 

cial  Standing  Committee  of  the  agement  relations;  2.  Few’er  porate  the  association  under 

American  Newspaper  Publish-  strikes  and  more  cases  of  con-  Inordinate  Demands  the  membership  corpoiatioi 

ers  Association.  tinned  publication.  Some  bad  settlements,  in  Mr.  bhe  state,  for  legal  pur- 

My.  Dale  referied,  in  his  talk  In  regard  to  the  latter,  Mr.  Serrill’s  view,  I’esult  from  pub-  poses. 

•during  a  labor  relations  panel  Dale  paid  tribute  to  the  Bloor  Ushers’  dread  of  lengthy  lalrar  The  association  will  operett 

at  the  annual  meeting  of  the  Schleppy  organization  which  negotiations  and  their  impetu-  ®  budget  of  46,290  in  th* 

New  York  State  Publishers  As-  has  organized  “traveling  din-  ous  “deadlinitis”  approach  to  next  year.  Last  year’s  incom 

sociation,  to  the  legal  advice  ics”  to  help  publishers  in  strike  bargaining.  The  unions,  he  said,  approximately  $45,000. 

given  by  ANPA  General  Coun-  situations.  There  are  some  mem-  should  be  made  to  justify  every  The  midwinter  meeting  will 

.sel  Elisha  Hanson  that  the  bers  in  ANPA,  Mr.  Dale  re-  local  application  of  a  proposal.  place  next  Feb.  12-13  hi 

court  injunction  obtained  ported,  who  believe  the  associa-  Make  the  union  representatives  Syracuse, 
against  ITU  a  few  years  ago  tion  should  get  into  this  activity  be  more  realistic  in  their  pro-  Notice  was  taken  of  the  80tli 

limits  the  union’s  striking  it.self  with  the  re-establishment  posals  before  shaping  a  reply 

power.  of  an  Open  Shop  department,  to  them,  he  urged;  “resist  in- 

Negotiations  Hampered  Mr.  Dale  said  he  believed  there  ordinate  demands  at  the  out- 

Negotiations  of  new  agree-  are  enough  production  clinics  set.”  _ 

ments  with  ITU  have  bogged  now  to  take  care  of  current  Calling  attention  to  areas  of  Rochester  hospital 

down  in  several  places,  Mr.  problems.  “dead  horse”  agreements  that  ^Ueie  he  has  been  a  patient 

Dale  said,  because  of  inability  Other  participants  in  the  have  multiplied  through  the  since  suffering  a  hip  injury 

to  get  togethei-  on  the  wording  panel  conducted  by  John  E.  years,  Mr.  Serrill  remarked:  than  a  year  ago. 

of  a  jurisdictional  clau.se  cover-  Heselden  of  the  Gannett  news-  “We  need  foremen  in  the  com-  • 

ing  jobs  that  are  being  created  papers  were  Theodore  A.  Ser-  posing  room  who  are  as  capable  Newsprint  Men 

by  photocomposition  methods  rill,  general  manager  of  the  and  as  smart  as  the  chapel 

I'TU’s  last  convention  reasserted  Pennsylvania  Newspaper  Pub-  chairmen.”  glint  InCreOSe 

that  union’s  claim  to  mo.st  of  Ushers  Association,  and  Frank-  The  PNPA  official  suggested  Whiteface,  N.  Y 

the  new  processes  (E&P,  lin  D.  Schurz,  publisher  of  the  that  something  should  be  done  Sales  representatives  of 

Sept.  15,  Page  9).  South  Bind  (Ind.)  Tribune.  to  provide  a  higher  differential  newsprint  firms  primed  pub- 

It  is  better  to  have  no  formal  Mr.  Serrill,  who  is  moving  in  pay  for  supervisory  workers  Ushers  here  this  week  for 
contract  than  to  lose  manage-  soon  to  the  job  of  negotiating  so  that  the  jobs  would  be  more  another  round  of  price  in- 

ment’s  freedom  in  this  matter,  labor  contracts  for  the  Wash-  appealing  to  the  younger  and  excuses.  The  most  commonly 

Mr.  Dale  declared.  He  urged  ington  (D.  C.)  newspapers,  move  aggressive  leaders, 

the  New  York  publishers  to  fol-  jileaded  for  caution  against 

low  the  example  of  those  pub-  agreeing  to  demands  in  local 

Ushers  who  have  worked  out  situations  that  could  be  harmful 

settlements  with  the  union  on  to  publishers  elsewhere.  He  also 

wages  and  other  matters  and  urged  publishers  to  guard 

against  writing  clauses  at 

a.  m..  after  prolonged  sessions.  ,  ........ 

..  clause  on  jurisdiction  had  yet  - 

One  .uch  clau>e  in  a  Wa.hing-  ^  worked  out  The  conflict  in  tives,  but  they  pointed  out  that 
ton  contract  will  haunt  publish-  rising  mill  costs  of  the  wst 

ers  everywhere  he  said  without  '^®twcen  the  typographi-  ™  ' '  ®osts  of  tne 

1  •  ’  cal  and  engravers’  unions  does  y®?*"  "ould  seem  to  call  for 

not  figure  importantly  in  the  P*’lce  adjustment. 

Knowledge  Needl'd  problem,  he  advised,  but  one  ^  * 

It  was  Mr.  Serrill’s  theme,  sensitive  area  is  the  reproduc-  FVeitflll  R:ito  Boost? 
viewed  these  four  major  trends  based  on  his  13  years  of  experi-  tion  of  ad  copy  that  has  been  U.S.  Eastern  and  Western 
in  labor  relations  over  the  past  ence  in  negotiating  contracts,  prepared  by  artists  rather  than  railroads  Sept.  18  decided  to 
50  years:  1.  ANPA’s  policy  of  that  the  times  call  not  for  more  printers.  petition  Interstate  Commerce 

arbitration;  2.  Strike  insurance  tolerance  of  the  union  viewpoint  .4bout  30%  of  the  local  retail  Commission  for  authority  to  in- 
program  of  the  past  20  years;  but  for  more  knowledge  on  the  advertising  in  the  Tribune  is  crease  freight  rates  on 

3.  Establishment  of  production  part  of  the  management  team  currently  being  handled  by  general  commodities,  includiny 

clinics  which  enable  newspapers  and  the  overall  principle  of  Fotosetter  and  this  volume  will  newsprint.  It  is  also  proposal 

to  maintain  publication  during  maintaining  orderly  publication  increase  to  about  50%  within  to  boost  freight  rates  15^^  t« 

strikes;  4.  Seminars  on  labor  re-  of  the  newspaper  at  a  profit.  the  next  year.  Mr.  Schurz  said,  and  from  Canada  and  to  South- 

lations.  “No  publisher — no  sensible  There  are  about  7,000  column  ern  territory.  Southern  railroads 

Two  “bad  trends”  have  shown  one — would  encourage  strikes  inches  of  photo  ad  copy  per  have  not  yet  asked  for  an  i«- 
up  lately,  Mr.  Dale  said:  1.  and  controversies,”  Mr.  Serrill  (Continued  on  page  72)  crease. 
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Five  ‘Problem  Areas’ 
Plague  Newspapers 

The  newspaper,  despite  “verx’  solid  progress.”  is  facet! 
vnth  five  major  areas  in  which  it  “has  difficult)-  in  defending 
itself  from  competitive  attacks— areas  that  call  for  a  lot  of  very 
thoughtful  consideration  from  both  publisher  and  representa¬ 
tive,”  if  the  newspaper  is  going  to  be  able  to  compete  suc- 
cessfullv  for  a  larger  share  of  the  advertising  dollar. 

At  least  that’s  the  way  and  advertising  readership  is 


Arthur  A.  Porter,  vicepresident 
and  director  of  media,  J.  Walter 
Thompson  Co.,  said  he’d  be 
viewing  things  if  he  were  a 
newspaper  publisher. 

Five  I*roblem  .Areas 
Speaking  last  week  before  a 
luncheon  meeting  of  the  New 
York  Chapter  of  the  .American 
Association  of  Newspaper 
Representatives,  Mr.  Porter 
cited  five  problem  areas  which 
he  said  “are  preventing  the 
newspaper  from  realizing  its 
true  potential  as  an  advertising 
medium.’’  The  five  problem 
areas  are: 

1)  “Tremendous”  variation  in 
the  cost  of  newspaper  advertis¬ 
ing  between  larger  cities  and 
smaller  towns;  2)  The  daily 
newspaper  has  “failed  to  keep 
pare  with  the  increase  in  total 
families;”  3)  Is  the  newspaper 
losing  ground  in  the  battle  for 
the  national  advertising  dollar?; 
4)  The  newspaper  has  come  up 
with  “relatively  few  new  and  in¬ 
genious  ideas”  for  using  news¬ 
paper  space;  and  5)  Rate  struc¬ 
tures. 

Mr.  Porter’s  remarks  follow 
in  part: 

l*roblem  .Area  I 

“The  first  problem  is  the 
tremendous  variation  in  the 
cost  of  newspaper  advertising 
between  the  larger  cities  and 
the  smaller  towns.  .A  recent 
study  made  by  our  media  de¬ 
partment  shows  that  the  cost 
of  running  a  1,000-line  ad  in  a 

J  thousand  copies  of  daily  news¬ 
paper  circulation  ranges  from 
under  $2.50  in  cities  over 
1.000,000  population  to  $11  in 
cities  under  25,000  population, 
and  if  we  follow-  this  through 
to  the  weekly  newspaper,  the 
cost  goes  up  to  $25. 

“In  other  words,  as  the  na¬ 
tional  advertiser  moves  out  of 
the  major  markets  with  his 
newspaper  advertising,  it  be¬ 
comes  progressively  costlier  for 
him  as  he  seeks  to  expand  his 
coverage — nearly  five  times 
wore  expensive  in  the  small 
dailies  and  ten  times  costlier 
in  the  weeklies.  Now  there  is 
'ome  evidence  that  editorial 
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higher  in  smaller  papers,  but 
there  is  nothing  to  indicate 
that  it  even  begins  to  compen¬ 
sate  for  this  kind  of  an  increase 
in  cost.  What  other  medium 
asks  the  national  advertiser  to 
ante  up  five  to  ten  times  as 
much  to  reach  a  home  in  the 
small  town  or  rural  area  as  to 
reach  a  home  in  the  big  city? 

“In  the  case  of  televi.eion, 
when  time  costs  are  related  to 
TV  homes  in  station  coverage 
areas,  the  spread  is  perhaps  two 
to  three  times  higher  in  the 
smaller  markets,  hut  because  of 
far  higher  program  ratings  in 
these  .small  single  station  mar¬ 
kets,  there  is  far  less  variation 
in  the  cost  of  actual  delivered 
audience. 

“In  the  case  of  national  maga¬ 
zines,  the  cost  per  thousand 
copies  of  the  farm  and  small 
town  magazine  is  comparable 
or  even  below-  the  cost  of  maga¬ 
zines  with  predominantly  urban 
circulation. 

“For  outdoor  posters  while 
there  is  some  variation  in  the 
costs  of  the  largest  and  the 
smallest  markets  they  are  far 
less  drastic. 

Level  Peaks,  Valleys 

“So  it  seems  to  me  that  one 
of  your  major  problem  areas  to¬ 
day  is  how-  you  can  compensate 
for  these  tremendous  variations 
in  cost,  how  you  can  level  out 
the  peaks  and  valleys  in  order 
to  present  a  competitive  case  for 
newspapers  on  a  truly  national 
basis. 

“I’m  sure  we  are  all  aware 
that  while  national  advertising 
accounts  for  about  20%  of  total 
newspaper  linage,  this  percent¬ 
age  will  range  from  around  26% 
for  the  big  city  daily  down  to 
8%  for  the  small  town  daily. 

“I  believe  I  might  wonder 
whether  it  could  be  good  busi¬ 
ness  for  the  smaller  papers  to 
bring  their  national  rates  more 
into  line  to  help  smooth  out  the 
great  variations  in  millines  be¬ 
tween  the  large  and  small  pa¬ 
pers. 

“I  wonder  if  there’s  any  pos¬ 
sibility  that  such  a  move  would 
re.sult  in  more  national  business 
for  the  small  paper. 
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William  C.  Lassiter  (ri9ht),  Raleigh  attorney  and  general  counsel 
of  the  North  Carolina  Press  Association,  is  shown  presenting  in  Char¬ 
lotte  a  copy  of  his  new  book,  “Law  and  Press,"  to  Thomas  L.  Robinson, 
president  of  the  North  Carolina  Press  Association  and  publisher 
of  the  Charlotte  News.  The  book  deals  with  the  legal  aspects  of  news 
reporting,  editing  and  publishing,  in  North  Carolina. 


“It  seems  to  me  there  is  a 
real  possibility  that  unless  some¬ 
thing  is  done  about  the  greatly 
higher  co.st  of  the  small  news¬ 
paper  to  the  national  advertiser, 
the  small  paper  may  gradually 
find  itself  in  a  position  where 
it  is  little  more  than  a  local 
advertising  medium. 

“Such  a  development  in  my 
opinion  would  not  be  good 
either  for  the  advertising  busi¬ 
ness  or  the  newspaper  business 
but  I’m  fii-mly  convinced  that 
if  national  newspaper  revenues 
are  to  continue  to  grow  there 
will  have  to  be  a  solution  to 
this  problem  of  greatly  higher 
costs  in  the  smaller  markets. 

Problem  Area  II 

“Another  thing  that  would 
concern  me  if  I  were  a  news¬ 
paper  publisher  is  the  fact  that 
almost  alone  among  the  major 
forms  of  media  the  daily  news¬ 
paper  has  failed  to  keep  pace 
with  the  increase  in  total  fami¬ 
lies — since  1947,  total  U.  S. 
households  having  increased  at 
a  greater  rate  than  has  news¬ 
paper  circulation. 

“If  we  look  at  it  on  the  ha.sis 
of  percentages,  households  have 
increased  over  23  percent  while 
daily  newspaper  circulation  ha.‘^ 
increased  only  8*2  percent.  Cer¬ 
tainly,  this  does  not  mean  that 
some  individual  newspapers  in 
individual  markets  have  not 
kept  pace  with  the  increase  in 
households  in  their  areas.  What 
it  does  reflect  is  that  there  has 
been  a  decline  in  the  average 
number  of  papers  being  pur¬ 
chaser]  per  family.  If  you  want 
to  go  back  to  1947  for  example. 


the  average  daily  circulation 
per  household  then  was  about 
1  and  1  /3  papers.  Today  it  is 
about  1  and  1/10. 

“One  really  disturbing  factor 
about  this  is  that  there  is  some 
evidence  to  indicate  that  the 
daily  newspaper  ha.s  failed  to 
keep  pace  even  more  in  suburbia 
than  in  the  central  city  area 
of  most  markets. 

“Because  there  is  only  meager 
information  available,  we  made 
a  study  of  this  subject  recently, 
and  here  is  what  we  found: 

“In  the  top  50  U.S.  markets, 
we  made  a  comparison  of  the 
increase  in  households  and  in 
newspaper  circulation  in  the 
central  city  area  vs.  the  suburbs. 
It  is  no  news  to  tell  you  that 
the  majority  of  household 
growth  has  taken  place  in  the 
suburban  areas.  These  have 
grown  about  37  percent  com¬ 
pared  to  something  around  3'/2 
percent  for  the  central  city. 

“When  the  coverage  of  daily 
newspapers  (both  those  emanat¬ 
ing  from  the  central  city  and 
those  published  in  the  suburbs) 
are  compared  for  1960  and 
1965,  here  is  what  we  find: 

“Daily  newspaper  coverage 
in  the  central  city  area  is  about 
even  with  the  position  it  held 
in  1950.  However,  in  the  subur¬ 
ban  areas,  there  has  been  a  de¬ 
cline  of  about  20  percent  in  cov¬ 
erage  since  1950,  even  when 
both  the  circulations  of  the  me¬ 
tropolitan  newspaper  and  the 
suburban  daily  newspapers  are 
taken  into  consideration. 

Coverage  Effective 

“Now  I  would  be  remiss  at 
(Cnvtinuerl  on  page  68) 
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iJnitypo,  ‘Labor's  Daily’ 
Retained  by  Typo  Union 


CoLORAiKj  Springs,  Colo,  pendent  Party  for  what  he 
At  its  closin}r  .sessions,  the  called  “political  chicanery"  in 
!l8th  convention  of  the  Inter-  failing  to  work  for  previous  in¬ 
national  Typographical  Union  creases  called  for  by  ITU  con- 
voted  to  continue  its  operations  ventions. 

of  Unitypo  and  Labor's  iJailn  Randolph  said  he  didn’t  feel 
as  defense  activities.  The  for-  the  ceiling  was  too  high  and 
mer  operates  “competitive”  pa-  added  that  “I  cannot  even  as- 
|)ers  against  “unfair  publish-  sure  you  that  this  assessment 
PI'S.”  will  be  large  enough.” 

At  the  same  time  the  con-  Charles  M.  Lyon,  first  vice- 
vention  voted  to  conduct  a  re-  president,  backed  Randolph’s 
ferendum  of  members  within  statement  by  pointing  out  that 
!>0  days  on  the  proposition  to  the  union  spent  $9,000,000  for 
raise  the  ITU  defense  fund  to  a  strike  benefits  and  $2,000,000 
minimum  of  $.’>,000,000  and  a  for  special  assistance  during  a 
maximum  of  $10,000,000  22  months  period  in  the  Chicago 
through  an  increase  in  assess-  ITU  strike. 

ment  from  \Ti%  to  of  “Unitypo  is  our  first  line  of 

members’  total  wages.  defense,”  Lyon  said.  “It  hits 

.\fter  five  hours  debate  which  the  unfair  employer  in  the  only 
lasted  into  early  evening  dele-  place  where  it  has  any  effect — 
gates  finally  backed  continue-  in  the  pocketbook.” 
tion  of  the  publication  phase.s  Minority  spokesmen,  headed 
by  a  298  to  56  roll  call  vote.  It  by  Clarence  W.  .Abbott,  San 
took  two  hours  more  of  di.s-  Urancisco;  George  Ballinger, 
cussion  before  delegates  ap-  Pittsburgh,  Pa.,  and  Francis  E. 
proved  the  proposition  calling  Doherty,  Providence,  R.  I., 
for  the  referendum  on  the  in-  charged  that  there  was  no 
crea.se  in  assessment  against  evidence  that  Unitypo  had  ever 
individual  members.  won  or  prevented  a  strike.  They 

President  Woodruff  Randolph  called  unsucces.sfully  for  a  ref- 
led  the  battle  for  adoption  with  erendum  as  to  whether  these 
a  half-hour  speech  in  which  he  two  activities  should  be  con- 
leiterated  a  previous  state-  tinued  as  defen.se  measures, 
inent  that  the  proposed  asse.ss-  A  minority  proposal  for  a 
ment  hike  would  be  the  la.st  detailed  financial  accounting  of 
one  he  would  urge  meml>ers  to  defense  funds  between  1947  and 
adopt.  1955,  particularly  of  those  ex- 

If  it  is  defeated  “1  will  be  pended  for  Unitypo-backed 
thoroughly  convinced  that  the  newspapers,  was  ruled  out  of 
members  ju.st  do  not  want  to  order  as  unconstitutional  by 
defend  themselves  and  their  Randolj)h  and  never  reached  the 
jobs  and  preserve  the  ITU,”  he  floor. 

declared.  -A  report  by  the  committee 

Randolph,  standard-bearer  of  «n  returns  and  finances  revealed 
the  ITU’s  Progressive  Party,  Labor’s  Daily  suffered  a  net 
castigated  the  opposition  Inde-  loss  of  $66,600  for  the  fiscal 


FIRST  CALIFORNIA  NEWSPAPER— A.  E.  Gilbert,  San  Franchco 
manager,  California  Newspaper  Publishers  Association,  unfurls  the 
Golden  Bear  flag  from  a  Sigma  Delta  Chi  plaque  marking  the  site 
of  the  state's  first  newspaper — the  Californian  In  Monterey — at  a 
ceremony  addressed  by  J.  L.  Rosenberg,  editor,  Sacramento  Union, 
and  J.  R.  Knowland,  publisher,  Oakland  Tribune,  and  followed  by  e 
gathering  hosted  by  Col.  Allen  Griffin,  publisher,  Monterey  Penin¬ 
sula  Herald,  (I  to  r). 


AWARD  WINNER — UP  Reporter  Ed  Capps,  right,  accepts  CaliforsU 
State  Fair  special  “Top  Story"  award  from  California  Governor  Good, 
win  J.  Knight,  during  recent  press-radio-television  banquet  at  fa'ir. 
U.P.  was  voted  the  award  for  its  “complete  coordination  of  covarsqt 
of  a  breaking  news  story — the  Una  Fine-Airman  Danny  Schmid 
marital  mixup,"  during  August,  1955.  Capps,  of  the  Sacramento 
bureau,  was  one  of  several  U.P.  staffers  on  the  story. 


year  ended  April  30,  1956.  the  IPEU,  the  IPP  &  AU  and 
Delegates  also  adopted  pro-  the  Lithographers  Unions’  posi- 
posals  calling  fur  reduction  of  tions  to  date  .  .  . 
the  Social  Security  retirement  “In  view  of  the  fact  the  con- 
age  to  60  years,  and  for  an  in-  ferences  between  our  ITU  of- 
crease  in  the  income  tax  ex-  ficers  and  the  officers  of  other  ' 
emption  for  dependents  from  International  printing  trades 
$600  to  $2,000.  unions  have  not  been  successful 

Delegates  approved  a  resolu-  in  producing  a  realistic  and  just 
tion  calling  for  outright  i-epeal  .solution  to  the  present-day 
of  the  Taft-Hartley  Law.  jurisdictional  problems  and  in 

.An  attempt  to  ask  that  local  view  of  the  announced  policies 
unions  include  provisions  for  of  and  acts,  committed  by 
premium  pay  for  Sunday  work  other  printing  trade.s  unions, 
in  their  scale  proposals  was  your  committee  sincerely  be- 
beaten  down.  General  consensus  lieves  the  time  has  arrived 
was  that  action  should  come  on  when  the  ITU  must  take  a  most 
a  local  level  since  seven-day  definite  position  on  the  ques- 
operations  do  not  exist  in  all  tion  of  jurisdiction  over  work 
ITU  jurisdictions.  processes  performed. 

The  report  of  the  Defense  “It  is  an  established  fact  that 
Committee,  adopted  by  the  con-  the  position  taken  by  .sever*! 
vontion,  stated:  other  printing  trades  union.' 

“The  members  should  realize  poses  a  serious  threat  to  th*' 
that  in  addition  to  the  strikes  joh  security  of  ITU  member= 
and  lockouts  presently  in  effect,  whenever  the  photo-typesettinc 
there  are  many  situations  and  paste  makeup  processes  »rr 
where  trouble  is  ready  to  break  introduced.  There  are  more 
out.  That  is,  unless  certain  em-  than  .30,000  ITU  members  whose 
ployers  j  ealize  we  have  the  jobs  will  be  lost  or  placed  i" 
means  to  prosecute  disputes.  serious  jeopardy  if  the  Inter- 
“There  are  187  jurisdictions  national  Typographical  Unior 
where  there  are  signed  con-  is  unsucc'ssful  in  effectuatine 
tracts  in  neither  news  nor  job  the  position  and  policies  ad- 
fields,  70  with  news  only,  and  vanced  by  our  officers,  relative 
45  with  job  only.  to  these  evolutionary  composine 

“The  membership  must  wake  room  proces.ses. 
up  to  this  situation.  The  Taft-  “It  is  your  committee’s  belief 
Hartley  Law  caused  a  number  that  thei’e  can  be  no  retreit 
of  these.  The  state  “right  to  from  the  position  taken  by  the 
scab”  laws  caused  many  more.  Executive  Council  if  our  mem- 
The  jurisdiction  question  has  bers  are  to  enjoy  the  degree  of 
resulted  in  many  more  to  this  job  security  to  which  they  are 
time.  Part  of  the  latter  has  entitled.  Therefore,  it  is  obviom 
l>een  caused  by  the  actions  of  there  can  be  no  compromise. 
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Charges  Against  TV  Networks 
Aired  By  House  Committee 


‘Network  Control’  Probed 
Bv  Anti-Trust  Division 

By  Philip  N.  Schuyler 
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“Thus  our  investigation  of 
network  control  over  talent 
and  program  production, 
though  not  yet  complete,  sug¬ 
gests  that  the  principle  net¬ 
works  beyond  doubt  have 
Charges  against  the  three  control  over  the  nation’s  TV  power  to  dominate  if  not  con- 

television  networks,  many  of  stations  “dwarfs  the  majors’  trol  major  aspects  of  televis- 

them  already  under  investiga-  power  over  theatres  con-  ion.” 

tion  by  the  Anti-Trust  Division  demned  in  the  1948  court  case 

of  the  Justice  Department,  were  against  Paramount  Pictures, 

aired  at  a  New  York  hearing  Inc.  The  court  found  that  the  with'^'''the 

before  a  House  Judiciary  Sub-  five  major  film  companies  in  ®  ,  ,  „ 

committee  that  opened  Sept.  13.  1945  had  interests  in  some- 
“Like  elephants  dancing  with  what  over  17%  of  the  theatres  , 
chickens  while  gleefully  shout-  in  the  United  States.  ® 

ing  that  no  one  will  get  hurt” 
was  the  simile  used  by  Chair¬ 
man  Emanuel  Celler,  Democrat 
of  New  York,  and  committee 
chairman  to  describe  current 
activities  of  the 


Who  are  “Chickens"? 

The  “chickens”  forced  to 
elephants” 
uclge  Han¬ 
sen  and  other  witnesses  at  the 

Foremost  was  the  adver¬ 
tiser.  Forced  sales  to  advertis- 


J  and 
posi- 

:  con¬ 
i’  of- 


National  Broadcasting  Com- 
pany. 

Warned  on  ‘Pressures’ 


Network  .affiliation 

“As  of  nine  days  ago  our  ers  of  shows  in  which  the  net- 
evidence  indicated  there  were  works  own  control,  and  beyond 
366  VHF  television  stations  such  “tie-ins”,  the  "must-buy” 
American  stations,  or  a  policy  of  the  chains  “may  tend 

^otal  of  457  commercial  TV  to  coerce  advertisers  into  the 

hia  RmaHraatincr  nH  Stations  in  the  Country,”  the  purchase  of  network  television 

hia  Broadcasting  System,  and  continued.  “Of  this  time  on  stations  which  they  do 

457,  about  35  are  independent  not  want,”  Judge  Hansen  said, 
stations  with  no  network  af-  He  also  related  “must  buy” 
filiation.  From  these  statistics,  closely  with  “option  time.” 
Congiessman  Celler  warned  ‘t  seems  clear  the  networks  “There  is  reason  to  believe 
“-u:,  I  Assistant  Attorney  General  own  or  are  affiliated  with  that  television  advertisers  ac- 
^  Victor  Hansen,  chief  of  the  'oore  than  90%  of  the  tele-  cept  the  network-picked  pack- 
.\nti-Trust  Di^dsion,  to  “resist  vision  stations  in  this  country,  age  of  TV  stations  because  of 
strong  pressures”  that  will  be  “Most  relevant  to  such  the  networks’  control,  via  ‘time 
brought  to  bear  upon  him  as  he  questions  of  power  and  pur-  options’,  of  prime  telecasting 
continues  investigation  of  the  Pose,  crucial  to  a  Section  2  time,”  he  explained, 
networks.  inquiry,  are  practices  like  Another  “chicken”  was  the 

Judge  Hansen,  in  a  statement  ‘'"“st  buy’.  Beyond  that,  by  affiliated  broadcasting  station, 
that  committee  members  un-  themselves,  they  inay  violate  .Judge  Han.sen  said  his  present 
animously  commended,  promised  Sherman  .Act  Section  1.  information  indicates  that  the 
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to  press  the  probe  with  “ut¬ 
most  vigor.” 

“This  investigation,”  he  said, 
“now  spans  every  relevant 
facet  of  network  operations. 
Thus,  it  embraces  ( 1 )  the 
pricing  of  shows  (both  net¬ 
work  and  indepen(ient),  (2) 
discounts,  (3)  rebates,  (4) 


76%  of  Adults  Read 
Newspapers  Dady 


Newspaper  readership  i  n  -  For  the  “adult  population,” 
program  rejections,  (5)  kine-  creased  the  week  ending  Sept,  the  service  uses  a  figure  of 
’coping,  (6)  production  facili-  1  to  reach  a  daily  average  of  121,240,000  of  people  12  and 
ties  (both  live  and  fimed),  (7)  76.2%  of  the  total  adult  popu-  over.  Of  this  total  59,682,000 
demand  for  and  supply  of  net-  lation,  according  to  the  first  are  male  and  61,.558,000  female. 
who«  *  time,  (8)  the  percentage  issue  of  Aetivitu,  a  weekly  re-  During  July,  Sindlinger’s  field 
of  prime  network  time  occu-  port  on  “audience  action”  pub-  staff  inteiwiewed  32,749  differ- 
pied  by  network-owned  or  lished  by  Sindlinger  &  Co.,  Rid-  ent  people  throughout  the  U,  S., 
controlled  shows,  (9)  scenery  ley  Park,  Pa.  12  years  of  age  and  over  on 

and  set  production,  and  finally  Compared  to  newspaper  read-  newspaper  readership.  The  re- 

(10)  long-term  contractual  ar-  ership,  the  report  declared,  suiting  figures  were  broken 
rangements  of  networks  with  58.6%  of  the  population  down  by  day-of-the  week.  From 
talent  (actors,  producers,  di-  w'atched  television,  55.5%  lis-  interviewing  for  the  past  three 
rectors).  tened  to  radio;  and  26.4%  read  years,  it  was  found  that  about 

“To  aid  our  investigation  w’e  magazines.  four  to  10%  of  Monday’s  read- 

plan  later  this  month  to  re-  The  business  analyists  ex-  ership  includes  that  of  Sunday 
quest  the  FBI  to  obtain  a  wide  plained  their  figures  come  from  papers. 

variety  of  information  con-  approximately  1,000  interviews  The  figures  show  71,238,000 
ceming  network  procedures  conducted  every  day  within  238  watched  television;  92,578,000 
for  selling  time  to  advertis-  U.  S.  counties,  which  “represent  read  one  or  more  newspapers; 
era,”  Judge  Hansen  said.  He  a  probability  sample  of  the  en-  67,483,000  listened  to  radio;  and 
<l*clared  that  the  networks’  tire  United  States.”  32.946,000  read  magazines. 
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Frank  Parry,  Scranton  |Pa.)  Timet 
(I)  and  Al  Williams,  Scranton 
Tribuna  (r)  chat  with  Jerry 
Harshman  (c),  Sharon  (Pa.) 
Herald,  president  of  the  United 
Press  Editors  of  Pennsylvania,  dur¬ 
ing  the  first  annual  working  ses¬ 
sion  in  Harrisburg. 

networks,  together  with  their 
wholly-owned  stations,  retain 
more  than  half  of  the  total 
gross  time  charges  paid  by  the 
adverti.ser  for  TV  time. 

I’rice  Fixing? 

“Consequently,  despite  the 
very  high  cost  of  network  time 
to  an  advertiser  (from  a  mini¬ 
mum  of  $."0,000  on  the  ABC 
network  for  a  Class  A  hour  to 
about  $90,000  for  a  prime  even¬ 
ing  hour  on  the  NBC  network), 
the  affiliated  television  stations 
broadcasting  the  network  pro¬ 
gram  receive  only  a  small  part 
of  the  advertiser’s  expenditure,” 
Judge  Hansen  said.  “Moreover, 
each  network  fixes  time  rates 
charged,  not  only  by  its  owned 
and  operated  stations,  but  also 
by  all  its  affiliated  stations  for 
tho.se  time  periods  which  are 
sold  to  network  advertisers.  Our 
preliminary  investigation  aims 
to  get  the  facts  in  order  to 
determine  whether  this  con¬ 
stitutes  illegal  price-fixing.” 

A  “chicken,”  squawking  loudly 
at  the  hearing,  was  the  inde¬ 
pendent  film  producer.  In  a 
document  constantly  referred  to 
by  the  committee,  the  Associa¬ 
tion  of  Television  Film  Distribu¬ 
tors,  Inc.,  charged  the  networks 
with  “exercising  and  increasing 
monopoly  power  slowly  blocking 
off  the  ability  of  in<lependent8 
to  compete.”  The  document  was 
presented  to  the  Network  Study 
Committee  of  the  Federal  Com¬ 
munications  Commission  May 
31,  1956. 

Finally,  and  a  most  important 
“chicken”  was  Mr.  and  Mrs. 
John  Q  Public.  On  several  oc¬ 
casions,  Chairman  Celler  com¬ 
mented  on  the  “pervasive  power, 
culturally,  morally  and  spirit¬ 
ually”  of  TV  which  should  be 
kept  in  the  interest  of  all  the 
public  and  not  to  a  limited  few. 
Judge  Hansen  had  said  he  knew 
(Continued  on  page  74) 
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Newspapers  Warned  of 
Quality  Challenge 


Los  Angeles 

Members  of  the  Pacific  News¬ 
paper  Mechanical  Conference 
meeting;  here  Sept.  14-16  were 
challenged  to  improve  repro¬ 
duction  or  lose  linage  to  tele¬ 
vision.  Responses  from  news¬ 
paper  executives  revealed  a 
determination  to  improve  their 
product  with  many  projects  un¬ 
der  way. 

“Poor  reproduction  is  the 
best  way  to  drive  advertisers 
into  television,”  A1  Schoenfield, 
an  advertising  agency  produc¬ 
tion  manager  for  20  years,  pres¬ 
ently  with  the  Dan  B.  Miner  Co. 
here,  told  an  opening  day 
PNMC  gathering. 

His  warning  was  delivered 
during  a  discussion  chairmanned 
by  N.  B.  Cole,  production  man¬ 
ager  for  BBDO  in  San  Fran¬ 
cisco,  as  a  highlight  of  a  session 
devoted  to  problems  involved  in 
platemaking  for  both  retail  and 
national  advertising  accounts. 
Harry  Davidson,  San  Francisco 
Call-Bulletin,  was  co-chairman. 

After  hearing  about  newspa¬ 
per  efforts  in  this  direction,  .Mr. 
Cole  concluded  his  report  by 
noting  that  “our  goal  is  the 
same — a  well-printed  page  of 
which  each  of  us  can  be  proud.” 

New  Officers 

Fleeted  to  head  the  19.')7  Con¬ 
ference  in  Portland,  Ore.,  Aug. 
2.3-25  were  Harry  Machum, 
Portland  Oregon  JonniaJ,  presi¬ 
dent;  Ernest  Loebner,  Oljimpia 
(Wash.)  Daily  Olympian,  vice- 
president  and  Don  Newhouse, 
Portland  Oregonian,  secretary- 
treasurer. 

Mr.  Machum  was  elevated 
from  vicepresidency  of  the 
Northwest  Division  to  succeed 
William  Weigand,  Glendale 
(Calif.)  News-Press.  Conven¬ 
tion  registration  was  609.  Pro¬ 
gram  chairman  was  Wdliam  P. 
Harris,  Los  Angeles  Times. 

Highlighting  a  series  of  an¬ 
nouncements  of  new  develop¬ 
ments  reported  by  Cyrus  Mac¬ 
Kinnon,  vicepresident  and  gen¬ 
eral  manager.  Institute  of 
Newspaper  Operation,  Inc.,  was 
disclosure  that  a  promising 
method  of  accurately  estimating 
total  composition  time  for  any 
piece  of  ad  copy  has  passed  its 
first  tests. 

“We  cannot  improve  unless 
we  can  measure  improvement,” 
.Mr.  MacKinnon  said  in  sum¬ 
marizing  the  formula  which  has 
proven  “amazingly  accurate”  in 


preliminarj'  use  in  two  news¬ 
paper  plants. 

Stereotyping  Program 

Quality  control  will  be  tied 
in  with  operating  procedures  in 
the  stereotyping  department 
training  sessions  about  to  open 
in  a  number  of  individual 
plants,  Mr.  MacKinnon  also  ad¬ 
vised.  These  training  sessions 
will  supplement  the  series  held 
in  press  rooms  using  INO 
studies  as  a  base  for  learning 
improved  methods. 

“Tony”  Messina  of  the  Hearst 
Newspapers’  Hillbro  Company 
and  a  PN.MC  vicepresident 
urged  that  stereotyping  studies 
be  enlarged  to  include  also  the 
contributing  factors  in  plate 
quality.  Such  a  move,  he  sug¬ 
gested,  would  provide  a  great 
service  to  the  industry. 

Cold  type  composition  has 
been  developed  in  a  series  of 
improvements  at  the  South 
Bend  (Ind.)  Tribune,  reported 
Franklin  Schurz.  He  expressed 
belief  that  photo  composition  in 
the  future  will  be  performed 
with  the  .same  ease  and  quick¬ 
ness  as  hot  metal. 

This  is  important  because 
photo  composition  improves 
quality,  he  declared.  He  believes 
it  will  soon  be  possible  to  set 
up  to  72-point  type. 

Illustrated  talks  on  Inter- 
tvpe’s  P’otosetter  and  Mergan- 
thale»'’s  Linofilm  were  present¬ 
ed.  Reports  on  new  mail  room 
methods  included  the  Sheridan 
Model  12P  stuffing  machine. 

Color  Trends  Told 

Developments  in  newspaper 
color  are  so  important  that  a 
prediction  was  made  that  the 
black  and  white  page  will  he 
“a  lonely  page”  in  the  newspa¬ 
per  of  the  future. 

Competition  between  newspa¬ 
pers  themselves  is  a  vital  factor 
in  the  rapid  strides  of  color,  de¬ 
clared  Lester  Bennett,  Mission 
Engraving  Co.,  here.  He  fore¬ 
cast  lonely  black  and  white 
newspaper  pages  within  a  few 
years. 

.Already  the  target  of  pro¬ 
ducing  a  color  page  in  less  than 
five  hours  has  been  attained,  ob¬ 
served  Dr  Thomas  Curtis  of 
Curtis  Laboratories.  The  target 
speed  of  the  “one-shot  color 
camera”  was  set  at  1/400  of  a 
second  and  a  speed  attainable 
in  black  and  white  onlv  within 
recent  vears  has  now  been  ac¬ 
complished.  he  added. 

New  products  are  on  the  way 


and  the  Scan-A-Sizer  will  be  in 
production  for  West  Coast  in¬ 
stallation  shortly,  advised  John 
Heidenreich  of  Fairchild  Graph¬ 
ic  Equipment  Co.  “I  feel  certain 
that  we  can  produce  in  the 
future  directly  from  a  color 
transparency.  I  feel  we  will  cut 
time  and  enable  newspaper  use 
of  action  color  photos,”  he  said. 

New  Metals  Tested 

Powderless  etching  is  still  in 
research,  in  the  belief  of  How¬ 
ard  Carroll,  Carroll  Engraving 
Co.,  San  Diego.  He  expressed 
certainty  that  eventually  a  sat¬ 
isfactory  powderless  process  for 
etching  on  all  metals  will  be 
developed.  He  has  tried  each  of 
the  three  new  metals  and  found 
possibilities  in  each,  he  added. 
His  plant’s  experience  causes 
him  to  believe  that  magnesium 
plates  may  be  shelved  in  favor 
of  new  alloys. 

The  secrets  of  soldering  mag¬ 
nesium  have  been  solved  by  the 
Milwaukee  Journal,  he  advised. 
There  two  types  of  solder  are 
used  in  this  process. 

Lonnie  DeLavallade,  Los  An¬ 
geles  Times,  was  chairman  of 
the  platemaking  se'^sion  with 
Harry  Machum.  Portland  Ore¬ 
gon  Journal,  co-chairman. 

The  same  session  that  pro¬ 
duced  the  challenge  to  improve 
production  or  lose  accounts  to 
television  also  produced  a  series 
of  suggestions  on  how  to  better 
quality  and  improve  relations 
with  advertisers. 

Joseph  Theriault,  former  re¬ 
tail  department  store  advertis¬ 
ing  manager  now  with  Gore 
Bros.  Engraving  Co.,  Los  .An¬ 
geles,  suggested  each  newspa¬ 
per  should  have  a  representa¬ 
tive  who  knows  both  the  me¬ 
chanical  requirements  of  that 
newspaper  and  the  problems  of 
the  retail  store. 

‘Quality  Man’  Urged 

Mr.  Schoenfield  suggested 
that  newspaper  mechanical  de¬ 
partments  should  have  a  “qual¬ 
ity  man”  whose  duty  would  he 
to  insure  agency  provision  for 
proper  materials  for  good  re¬ 
production.  Major  magazines 
use  such  experts,  he  reported. 

“I  think  you  will  save  money 
in  re-runs  and  adjustments  hv 
using  a  quality  man,”  he  said. 
“For  newspapers  in  competitive 
spots,  it  should  be  noted  that 
after  two  or  three  reproductions 
are  necessary  the  agenev  is 
forced  to  switch  its  schedules 
to  competing  media.” 

Both  Mr.  Cole  and  Mr.  Scho¬ 
enfield  reneatedly  urged  that 
newspapers  immediately  notify 
agencies  whenever  defective 
material  was  received.  These 
suggestions  were  made  in  reply 
to  reports  of  unregistered  color 


plates,  color  orders  withost 
proofs  or  adequate  color  detif. 
nation,  poor  mats  and  pUtu 
deemed  impossible  of  good  re¬ 
production. 

Aim  at  Minority 

These  reports  came  in  a  se¬ 
ries  of  remarks  from  the  floor 
during  question  periods.  The  ad¬ 
vertising  speakers  stressed  that 
their  remarks  were  directed  pri¬ 
marily  at  the  small  per  cent  of 
newspapers  which  repeatedly 
fail  to  produce  good  copy  from 
the  same  material  supplied 
other  dailies. 

Mr.  Cole  suggested  a  collect 
phone  call  to  his  agency  wonld 
be  appreciated  rather  than  the 
use  of  poor  copy.  Mr.  Schoen¬ 
field  said  that  basic  errors  could 
only  be  traced  back  to  source  if 
some  prote-st  is  registered. 

Use  of  a  form  postal,  saying 
“Your  material  is  not  satisfac¬ 
tory”  and  containing  a  checkoff 
list,  would  in  itself  be  greatly 
appreciated,  he  explained. 

Others  on  the  panel  were  Mr. 
Loebner,  W.  .1.  Howard,  Pie- 
cision  Electrotype  Co.,  Los  An- 
gele.s,  and  .John  Sawyer.  Lot 
Angeles  Times  and  Mirror. 
News. 

Supplementing  mechanical 
improvements  are  the  quality 
control  procedures  operated  by 
the  dispatch  departments  of 
many  newspapers,  it  was  point-  * 
ed  out  by  John  Suiter,  Long 
Beach  Independent-Press-TtU- 
gram. 

A  discussion  on  how  to  han¬ 
dle  expensive  copy  revisions 
showed  that  an  increasing  num¬ 
ber  of  publishers  are  charging 
advertisers  who  revise  copy 
after  it  has  been  set. 

This  discussion  al.so  gave  Rob¬ 
ert  B.  White,  stereotyping  chief. 
Gardena  (Calif.)  Valley  Nevf, 
opportunity  to  submit  his  belief 
that  publishers  should  form  a 
union  to  end  costly  practices  to 
which  they  now  submit.  “Re¬ 
hash”  copy  and  excessive  proofs 
were  his  chief  source  of  com¬ 
plaints. 

• 

Pa.  Dailies  Win 
C'.lassified  Awards 

The  Philadelphia  hiqnirtr, 

J ohnstown  Tribune  -  Democrat, 
and  the  Doylestown  Intelli¬ 
gencer  won  first  prize.s  in  the.r 
respective  circulation  class  io 
the  1956  PNPA  Promotion  Ex¬ 
hibits  Contest  at  the  annual 
Newspaper  Classified  Clinic  of 
the  Pennsylvania  Newspaper 
Publishers’  Association. 

The  annual  contest  was  heW 
at  the  Clinic,  which  met  at  Ft 
Bedford  Inn,  Bedford, 

Sept.  16-18,  with  92  delegate' 
and  guests  attending. 
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Press  Hit, 
Defended  In 
Kidnap  Case 

\ew  charges  against  the  press 
in  the  fatal  Peter  Weinberger 
July  4  kidnap  case  on  Long 
Island  were  made  and  answered 
this  week.  (E&P,  July  14, 
page  13.) 

Inspector  Stuyvessant  Pinnell, 
Nassau  County  chief  of  detec¬ 
tives,  asserted  criticism  of  him 
for  failing  to  get  the  baby  back 
alive  was  unjustified.  Without 
mentioning  it  by  name,  he  lam¬ 
basted  the  \’ew  York  Daily 
Sews  again  with  this  statement: 

“The  secrecy  we  had  sought, 
to  insure  the  baby’s  return,  was 
denied  us  by  one  metropolitan 
newspaper.  When  that  news¬ 
paper  refused  to  cooperate  in 
withholding  the  news — to  help 
us  get  the  baby  back  unharmed 
and  possibly  apprehend  the  kid¬ 
naper — we  were  duty-bound  to 
release  other  newspapers  from 
commitments  of  cooireration 
they  had  given  us. 

I  “It  is  not  our  purpose  to 
fight  with  the  press.  But  we 
are  not  going  to  be  charged 
with  the  death  of  a  child  whose 
life  we  did  everything  to  save, 
while  the  real  responsibility 
rests  elsewhere.” 

He  further  charged  that  at 
the  hour  for  the  ransom  drop 
the  next  morning  “hundreds  of 
reporters  and  photographers,  as 
well  as  the  curious  who  had 
cead  their  papers  and  heard 
their  radios,  swarmed  over  the 
area.” 

“Although  we  denied  it  — 
long,  loud  and  often  —  news¬ 


papers  continued  to  state  that 
the  money  in  the  ransom  drop 
was  fal.se,”  Mr.  Pinnell  said. 
“They  also  said  that  the  Nassau 
police  released  key  code  words 
in  the  ransom  note.  This  we 
never  did.” 

The  Daily  News,  in  a  news 
.story,  replied  that  it  had  the 
kidnap  story,  obtained  in  a  tip 
from  a  neighbor,  in  print  “ap¬ 
proximately  45  minutes  before 
Nassau  County  police  asked  that 
the  story  be  withheld.”  It  added: 
“The  News  did  not  know  at  that 
time  that  there  had  been  a 
ransom  demand  nor  a  time  set 
for  payment  of  that  lansom, 
although  a  News  reporter  had 
confirmed  from  the  Nassau  po¬ 
lice  that  the  child  had  been 
kidnaped.” 

Bernard  Cohen,  Loyig  Island 
Press,  said  he  was  one  of  three 
reporters  chosen  by  lot  to  hide 
in  a  car  in  the  area  the  morn¬ 
ing  of  the  ransom  drop,  as 
agreed  to  by  the  police,  and  that 
“hundreds”  were  not  present. 

Neu'sday,  Long  Island  news¬ 
paper,  levelled  a  two-page  ex¬ 
pose  on  July  30  of  the  alleged 
“bungling”  of  the  case  by  In¬ 
spector  Pinnell. 

Inspector  Pinnell  produced  a 
telephone  record  that  showed 
that  at  9:16  p.  m.  on  the  day 
of  the  kidnaping,  John  A.  Mac¬ 
Donald,  press  secretary  to  the 
Nassau  County  Police  Depart¬ 
ment,  telephoned  the  News  ask¬ 
ing  it  not  to  run  the  story.  The 
News  had  gone  to  press  45  min¬ 
utes  previously. 

• 

Visas  Expire 

Visas  granted  by  Communist 
China  to  32  American  newsmen 
to  visit  the  China  Mainland  ex¬ 
pired  Sept.  20  without  a  single 
taker. 


Police  Report  Crimes 
When  ^Daniil  Reacly" 

Red  Bank,  N.  J. 

An  apparent  police  depart¬ 
ment  embargo  on  crime  news 
here  was  disclo.sed  as  newsmen 
learned  for  the  first  fine  of  an 
interracial  brawl  which  broke 
out  between  white  and  Negro 
youths  10  days  ago. 

The  brawl  came  to  light  when 
four  white  men  and  one  Negro, 
arrested  Sept.  3  in  .a  fist-swing¬ 
ing  battle  in  a  downtown  park¬ 
ing  lot,  were  arraigned  before 
Magistrate  John  V.  Crowell. 

Newsmen  immediately  be- 
-seiged  Deputy  Police  Chief 
George  B.  Clayton,  detective 
foi-ce  head,  for  an  ’xplanation 
of  the  10-day  secrecy  lid 
clamped  on  news  of  the  battle. 

Mr.  Clayton,  acting  police 
department  head  during  the  va¬ 
cation  of  Chief  Frank  \V. 
Reuther,  said  the  department 
had  decided  to  make  crime 
news  public  only  when  investi¬ 
gations  have  been  completed. 

“You  can  stand  here  for  a 
week,”  Clayton  said  when  asked 
for  information  on  another  case 
involving  smoke  bombings  of  a 
theater.  “I’ll  give  't  to  you 
when  I  am  (damn)  ready.” 

• 

Newlioiise  Men  Abroad 

Edwin  Russell,  nnhlisher  of 
the  Harrisburg  (Pa.l  Patriot 
and  News,  and  S.  1.  Newhou.se 
Jr.,  Newark  (N.  I.)  Star- 

Ledger,  interviewed  Premier 
Jawharlal  Nehru  in  India  on  a 
current  tour  which  also  has 
taken  them  to  Soviet  Central 
Asia  and  Afghanistan. 

Samuel  1.  Newhouse,  pub¬ 
lisher  of  the  Newhouse  News¬ 
papers,  currently  is  touring 
Europe. 


Press  Club  to 
Hear  Nixon 

Syracuse,  N.  Y. 

Vice-President  Richard  M. 
Nixon  has  accepted  in  invita¬ 
tion  to  speak  at  the  Syracuse 
Press  Club’s  first  annual  “Head¬ 
line  Dinner,”  scheduled  fo*  Oct. 
2  in  Hotel  Syracuse  here. 

The  vice-president’s  represen¬ 
tatives  wired  the  club  last  week 
that  Mr.  Nixon  will  speak  here 
at  the  end  of  a  32-state  cam¬ 
paign  tour. 

The  “Headline  Dinner"  will 
honor  a  local  “man  behind  the 
.scenes,”  an  unheralded  man,  or 
woman,  whose  work  has  meas¬ 
urably  aided  a  local  civic  or 
governmental  organization  to 
operate  more  efficiently.  The 
award  to  this  individual  will  be 
made  annually,  Claude  (Red) 
Parton,  club  president  said. 

• 

Leatler  Named  Editor 
Of  Gannett  Paper 

Appointment  of  Henry  J. 
Leader  as  editor  of  the  Plain- 
field  (N.J.)  Courier-News  was 
announced  this  week  by  Chaun- 
cey  F.  Stout,  publisher  of  the 
Gannett  daily. 

Mr.  Leader  succeeds  Paul  E. 
Smith  who  has  been  managing 
editor  for  20  years  and  who 
now  becomes  associate  editor. 

Since  last  April  Mr.  Leader 
has  been  with  the  Gannett  News 
Service  in  Washington,  D.C., 
and  for  13  years  prior  to  that 
he  was  New  York  State  editor 
for  the  Associated  Press. 

He  has  worked  for  a  number 
of  New  York  State  dailies  in¬ 
cluding  the  Syracuse  Herald, 
the  Utica  Press  and  the  Utica 
Ohserver-Pispa  tch . 
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PATIENCE,  UNDERSTANDING 

Thiele,  Los  Angeles  Mirror-News 


HF/LL  NEVER  WALK  ALONE 

Alexander,  Philadelphia  Bulletin 


NOT  A  PEACEFUL  MOMENT 

Buescher.  Central  Press  Association 


Optional  Metro  Area 
Rule  Adopted  by  ABC 


Chicago 

Directors  of  the  Audit  Bureau 
of  Circulations  adopted  an 
amendment  to  the  rules  making 
it  optional  for  daily  newspaper 
publishers  in  the  U.  S.  to  show 
totals  of  the  papers’  circulations 
in  Metropolitan  Areas  in  their 
ABC  Audit  Reports,  immediate¬ 
ly  following  totals  of  circula¬ 
tions  in  the  City  Zone. 

The  optional  feature  becomes 
effective  with  Audit  Reports  re¬ 
leased  for  the  period  ending 
Dec.  31,  1956,  according  to  ac¬ 
tion  taken  by  the  ABC  Board 
at  its  New  York  meeting.  Sept. 
13-14. 

Other  Optional  Features 

The  amendment  also  makes  it 
optional  for  publishers,  report¬ 
ing  Metropolitan  Area  circula¬ 
tion  totals,  to  show  total.s  of 
circulations  for  their  Retail 
Trading  Zones,  and/or  City  and 
Retail  Trading  Zones  combined, 
and/or  total  All  Other,  and 
total. 

Action  by  the  board  came  fol¬ 
lowing  a  prolonged  discussion 
of  the  proposal,  first  introduced 
by  the  buyers  of  advert' sing  and 
opposed  by  many  newspaper 
publishers  as  originally  pro¬ 
posed  on  a  mandatory  basis. 

Under  the  optional  plan  final¬ 
ly  adopted,  newspapers  having 
special  coverage  patterns  will 
not  have  to  list  their  Metro 
Area  circulations  and  will  still 
have  the  opportunity  to  point 
out  facts  concerning  their  mar¬ 
kets  in  relation  to  Metropolitan 
Areas.  (E&P,  May  26,  p.  16.) 

Advisory  Group  Meets 

Members  of  the  Newspaper 
Advisory  Committee  to  the 
newspaper  ABC  directors  met 
in  New  York  with  the  ABC 
Metropolitan  Area  Committee 
and  four  representatives  of  the 
Advertising  Research  Founda¬ 
tion  to  explore  the  possibility 
of  improving  upon  the  present 
delineation  of  Metropolitan 
Areas,  as  now  established  by 
the  U.  S.  Bureau  of  Census. 

Attending  the  joint  meeting, 
which  was  held  after  the  ABC 
board  had  adopted  the  “amend¬ 
ed  amendment,”  embracing  the 
optional  features,  were  the  fol¬ 
lowing  members  of  the  News¬ 
paper  Advisory  Committee: 

Gene  Robb,  Albani/  (N.  Y.) 
Times-Union,  chairman;  Wil¬ 
liam  Dwight,  Holyoke  (Mass.) 
Tranacript-T elegram,  president 
of  the  American  Newspaper 
Publishers  Association ;  Buell 


Hudson,  Woonsocket  (R.  I.) 
Call;  John  Stenbuck,  Hearst 
Newspapers:  Frank  L.  Taylor 
and  Barney  Cameron,  Sew 
York  Herald  Tribune;  Howard 
Stodghill,  Philadelphia  (Pa.) 
Bulletin;  James  Gorman,  Gan¬ 
nett  Newspapers;  and  Alan 
Donahue,  Richmond  (Va.) 
News  Leader. 

ARF  representatives  attend¬ 
ing  the  exploratory  session  in¬ 
cluded  Larry  Deckinger,  Gray 
Advertising  Co.;  Paul  Gerhold, 
Foote,  Cone  &  Belding;  W.  H. 
Wulfeck,  Wm.  Esty  Co.,  vice- 
chairman  of  the  ARF  board, 
and  A1  Lehman,  ARF  managing 
director.  Walter  Lantz  heads 
the  ABC  Metro  Area  Commit¬ 
tee. 

Plan  Further  Study 

The  three  groups  discussed 
informally  the  possibilities  of 
improving  upon  the  delineation 
of  Metropolitan  Areas  in  the 
future.  No  formal  plan  was 
suggested,  but  it  was  generally 
agreed  that  the  matter  was  of 
sufficient  interest  to  warrant 
further  study. 

Meanwhile  the  ABC  board 
has  approved  the  following 
amendment  to  ABC  Rules 
(Chapter  C,  Article  5,  Section 
IV,  Paragraph  (j)),  which 
reads  as  follows: 

“Metropolitan  areas  as  es¬ 
tablished  by  the  U.  S.  Census 
Bureau  being  limited  in  most 
cases  to  whole  counties  only  are 
not  to  be  deemed  a  proper  basis 
for  measuring  trading  areas. 
However,  the  counties  making 
up  established  metropolitan 
areas  shall  be  so  designated  in 
the  county  listing  in  paragraph 
25  of  audit  reports  and  totals 
for  the  metropolitan  areas  may, 
at  the  opt'on  of  the  publisher, 
be  shown  in  paragraph  25  of 
audit  reports  following  the  total 
for  the  city  zone.  Where  the 
metropolitan  area  total  is 
shown  in  an  audit  report,  the 
Total  Retail  Trading  Zone  cir¬ 
culation  and/or  the  Total  City 
and  Retail  Trading  Zone  circu¬ 
lation  and/or  Total  All  Other 
circulation  and/or  Total  Paid 
circulation  may,  at  the  option 
of  the  publisher,  also  be  .shown 
following  the  metropolitan  area 
total.” 

Opinion  Divided 

The  board  considered  results 
of  a  questionnaire  sent  la.st  July 
10  to  all  .\BC  members,  regard¬ 
ing  th'’  optional  Inclusion  in  the 
Publisher’s  Statements  of  busi¬ 
ness  publication  members  of  a 


REPLY  FROM  BULGANIN — Georgi  Zaroubin,  Soviet  Ambaiiador  tt 
the  U.  S.  is  shown  delivering  a  cable  from  Soviet  Premier  Niiol* 
Bulganin  to  Kingsbury  Smith  (left)  general  manager  of  Internatien* 
News  Service  and  International  News  Photos  at  UN  headqusrtm 
in  New  York.  The  cable  was  in  response  to  four  questions  submittN 
by  Smith  on  the  Suez  crisis.  Zaroubin  had  been  instructed  to  dtlire 
the  cable  in  person  from  his  Washington  office. 


business  analysis  of  the  distri¬ 
bution  to  “prospective  subscrib¬ 
ers.”  (E&P,  June  16,  p.  60.) 

After  reviewing  the  results, 
the  board  referred  the  matter 
to  the  board’s  Policy  Committee 
for  further  consideration  and 
study.  Briefly,  the  results  indi¬ 
cated  that  buyer  members  of 
ABC  favor  the  breakdowns  of 
unpaid  distribution,  while  pub¬ 
lisher  members  do  not  favor 
such  breakdowns. 

Brown  New  Director 

Roy  A.  Brown,  publisher  of 
the  So?i  Rafael  (Calif.)  Inde¬ 
pendent-Journal,  past  president 
of  the  National  Editorial  Asso¬ 
ciation  and  the  California 
Newspaper  Publishers  Associa¬ 
tion,  was  elected  a  director  of 
the  ABC  by  the  Bureau’s  Board. 
Mr.  Brown  fills  the  vacancy  on 
the  board  left  by  the  death  of 
Harlan  G.  Palmer,  the  late  pub¬ 
lisher  of  the  Hollywood  (Calif.) 
Citizen-News. 

The  board  elected  Family 
Weekly,  Sunday  supplement 
now  included  in  upwards  of  140 
newspapers  in  secondary  mar¬ 
kets  across  the  country,  to  ABC 
membership.  The  Bureau  will 
issue  a  summary  statement  on 
ABC  newspapers  carrying  Fam¬ 
ily  Weekly. 

Directors  received  a  pre.sen- 
tation  from  weekly  newspapers, 
asking  that  the  board  include 
a  director  for  all  weekly  news¬ 
papers. 

By  action  of  the  board,  news¬ 
paper  publisher  representative 
firms  are  now  eligible  to  apply 
for  miscellaneous  membership 
in  the  Bureau.  At  the  present 
time,  ABC  has  no  publisher 
representative  firms  on  its  mem- 
bersh'p  list. 


Estimating 
Plan  Gets 
INO  Test 

Los  Angeles 

“Units”  of  copy  multiplie  j 
by  a  formula  figured  in  your 
own  plant  will  equal  the  num¬ 
ber  of  minutes  of  productior 
required  for  any  ad! 

'That’s  the  estimating  method 
now  being  tested  by  the  Insti¬ 
tute  of  Newspaper  Operation. 
Inc.,  reports  Cyrus  MacKinnon, 
general  manager. 

Need  Further  Trials 

First  results  are  successfui. 
but  further  trials  are  needed, 
he  warned.  The  formula  filture 
is  obtained  by  a  week’s  study  of 
the  entire  ad  alley  operation? 
of  the  individual  newspaper. 

This  total  time  is  divided  by 
the  number  of  units  p’odueed 
.A  unit  is  each  type-high  assem¬ 
bly  handled  individually  by  i 
makeup  man.  It  may  be  a  sigm 
ture,  a  leaded  slug,  a  cut  on 
stick  of  body  type. 

If  the  tests  proved  out  as  in¬ 
dicated,  ways  to  obtain  a  chart 
that  will  apply  to  any  plant  un¬ 
dergoing  the  time  test  will  be 
provided  through  INO. 

Should  the  formula  prove  suc¬ 
cessful  in  further  testing,  it  wil- 
provide  a  conservative  start  on 
a  standard  cost  accountinf 
method,  Mr.  MacKinnon  sug¬ 
gested. 

If  the  ad  alley  estimation 
problem  can  be  conquered- 
classified  and  editorial  will  be 
.sought  by  INO. 
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Advertiser  •  Newspaper 


Learn  More  About  Retail 
Selling  Problems — Gore 


Section  Edited 

By  Robert  B.  McIntyre 


Wisconsin  Rapids 
Too  many  advertising  sales- 
nen  employed  by  newspapers 
Jive  not  had  retail  training — 
jnd  need  to  acquire  such  knowl¬ 
edge  either  by  “osmosis”  or  by 
solid  reading — Budd  Gore,  Chi- 
taffo  Daily  News  retail  ad 
ninager,  told  the  Advertising 
Managers  Association  of  Wis- 
Kinsin  Daily  Newspapers  here 
Sept  15. 

Mr.  Gore,  speaking  on  “How 
To  Budget  Advertising  for  Big- 
jer  Volume,  More  Profit,”  used 
u  his  “text”  his  own  previously- 
irepared  booklet  by  the  same 
itle  and  published  by  the  Bu¬ 
reau  of  Advertising,  ANPA. 
Mr.  Gore’s  thoughts  on  budget- 
ng  were  based  on  15  years’ 
experience  as  a  retail  advertis- 
ng  manager  for  department 
stores  in  Chicago,  Cincinnati 
»nd  Cleveland.  He  had  pre¬ 
viously  been  sales  promotion 
manager  for  the  Daily  News 
prior  to  World  War  II. 

Tells  Own  Experience 
In  kidding  fashion,  Mr.  Gore 
‘admitted”  to  his  audience  of 
newspaper  admen  that  if  he  has 
iny  one  skill,  it  lies  in  the 
science  of  “exceeding  the  bud¬ 
get.” 

“I  hypnotize  myself  into  be¬ 
lieving  that  I  spend  slyly  and 
effectively,”  he  continued,  “but 
more  than  one  controller  has 
subtracted,  divided  and  col¬ 
lapsed  at  the  mere  sight  of  me. 
Indeed,  there  are  some  who 
daim  I  left  retailing  just  after 
writing  the  budget  booklet  be¬ 
cause  I  did  not  want  to  practice 
what  I  preached.”  (He  returned 
to  the  Daily  News  as  retail  ad 
manager  last  March  after  his 
15-year  department  store  ex¬ 
perience.) 

Turning  to  his  major  thesis 
that  newspaper  ad  salesmen 
need  to  acquire  a  keener  insight 
into  retailing  —  either  through 
«perience  or  “book  lamin’,” 
Mr.  Gore  continued : 

“They  (ad  salesmen)  have 
had  to  absorb  the  experience 
necessary,  if  one  is  to  talk  the 
trade  language  of  retailers,  to 
appreciate  their  problems,  to 
assist  in  the  production  of  truly 
rffwtive  and  profitable  adver¬ 
tising,  by  mingling  and  suffer¬ 
ing  with  retailers  who  are  more 
merchants  than  promoters,  more 


buyers  than  sellers,  more  adept 
vocally  than  in  the  art  of  per¬ 
suasive  copywriting.  Osmosis, 
after  all,  is  at  best  a  slow 
process;  and  all  too  frequently 
a  painful  one.” 

How  to  Budget  Time 

Having  distributed  copies  of 
his  budget  booklet  to  the  admen 
in  attendance,  Mr.  Gore  focused 
his  attention  on  how  newspaper 
admen  can  budget  their  time  so 
that  they  can  “aid  and  abet  re¬ 
tailers  in  getting  more  for  their 
advertising  investment.” 

He  reviewed  his  “3-C”  experi¬ 
ence  with  Field’s  in  Chicago, 
Pogue’s  in  Cincinnati  and  Halle 
Bros,  in  Cleveland,  stating:  “All 
of  this  is  cited  not,  I  hope,  in 
the  vein  of  vanity,  because  it 
led  to  our  wondering,  at  the 
end  of  the  15  years,  if  a  news¬ 
paper  retail  advertising  man 
might  not  enjoy  a  more  modest 
stint  in  his  effort  to  acquire  an 
understanding  of  people,  includ¬ 
ing  retailers.” 

Suggests  Reading  List 

Mr.  Gore’s  conclusion  is  this: 

“We  .strongly  suspect  that 
any  average  human  being, 
blessed  as  he  is  with  his  eyes, 
might  well  match  or  surpass  the 
level  of  desirable  knowledge  if 
he  but  read  the  following  hooks, 
trade  papers  and  newspapers 
carefully: 

“1.  Gracian’s  Manual,  or  The 
Art  of  Worldly  Wisdom,  as 
translated  by  one  Doctor  Martin 
Fischer,  published  by  Charles  C. 
Thomas,  of  Springfield,  Illinois; 
the  better  to  handle  himself; 

“2.  How  to  Talk  with  People, 
by  Irving  J.  Lee,  publi.shed  by 
Harper’s,  the  better  to  handle 
his  fellows; 

“3.  Your  Creative  Power,  by 
Alex  F.  Osborn,  published  by 
Scribner’s,  the  better  to  handle 
his  head; 

“4.  The  Quintessence  of  G.  B. 
S.,  the  wit  and  wisdom  of 
George  Bernard  Shaw,  pub¬ 
lished  by  Creative  Age  Press, 
the  better  to  acquire  some  wit 
and  wisdom; 

“5.  The  Buyer's  Manual,  pub¬ 
lished  by  the  National  Retail 
Dry  Goods  Association,  the  bet¬ 
ter  to  outwit  retail  .store  buyers; 

“6.  How  To  Write  Advertis¬ 
ing  That  Sells,  second  edition. 


OUTSTANDING  ADVERTISERS  of  *55  war*  presented  with  firit  annual 
"Jak*"  awards  during  conf*r*nc*  of  Wisconsin  Newspaper  Advertising 
Managers  Association.  Shown  (left  to  right)  are:  Charles  Dilday, 
advertising  director,  Kenosha  Evening  News;  Robert  Feind,  vicepresi¬ 
dent,  Robert  A.  Johnston  Co.,  Candier,  Milwaukee;  Don  Marteeny, 
sales  manager  in  Milwaukee  for  Buick  Motor  Division  of  General 
Motors;  and  Kenneth  E.  Davis,  general  advertising  manager,  Appleton 
Post-Crescent  and  newly  elected  president  of  the  WNAMA. 


by  Clyde  Bedell,  published  by 
McGraw-Hill,  the  better  to  do 
just  that; 

“7.  How  To  Budget  Advertis¬ 
ing  For  Bigger  Volume,  More 
Profits,  the  better  to  avoid  hav¬ 
ing  to  listen  to  speeches  on  the 
subject;  as  well  as  all  of  the 
other,  and  better,  material  pub¬ 
lished  by  the  Bureau  of  Adver¬ 
tising  of  the  American 
Newspaper  Publishers  Associa¬ 
tion; 

Read  Trade  Papers 

“8.  The  Wall  Street  Journal 
the  better  to  keep  abreast  of 
business,  and  to  have  at  hand 
examples  of  the  best  writing  in 
journalism; 

“9.  Your  own  and  other  good 
newspapers.  Horrible  to  state, 
this  suggestion  must  he  made  in 
writing,  for  too  few  n€wspaper- 
men  read  too  few  newspapers. 

“10.  And,  finally,  the  trade 
papers:  Editor  &  Publisher, 
The  Publishers’  Auxiliary,  the 
Journalism  Quarterly,  Advertis¬ 
ing  Age,  Printer's  Ink,  Broad¬ 
casting,  Television  Age,  Spon¬ 
sor,  Sales  Management,  Wo¬ 
men’s  Wear  Daily,  Retailing, 
Men’s  Wear,  at  least  U.S.  News 
&  World  Report  among  the  gen¬ 
eral  magazines,  and  all  others 
that  you  can  put  your  peepers 
to. 

A  Suggested  Short  Cut 

“With  these  basics  belting 
their  brains,  the  retail  advertis¬ 
ing  sales  representatives  of 
newspapers  should  be  as  well  if 
not  better  informed,  in  15 
months,  than  one  slow  soul  who 
took  15  years  wandering 
through  the  three  C’s — Chicago, 


Cincinnati  and  Cleveland — to 
take  a  halting  step  rieyonff  the 
three  R’s.” 


Ad  Salesmen  Seen 
As  Vital  Force 

Los  Angeles,  Calif. 

Newspapers  and  magazine  ad 
space  representatives  are  “an 
important  and  vital  force”  in 
the  advertising  business,  How¬ 
ard  D.  Williams,  chairman  of 
the  board,  Erwin,  Wasey  &  Co., 
said  in  an  address  here  Sept.  17 
before  the  Magazine  Represen¬ 
tatives  Association  of  Southern 
California. 

Space  representatives  help  to 
make  an  advertising  agency’s 
services  to  its  clients  more  ef¬ 
fective  by  giving  them  “a  chance 
to  learn  and  thereby  increase 
their  stature,”  Mr.  Williams, 
stated.  Agencies  should  welcome 
the  assistance  of  space  repre¬ 
sentatives,  he  added,  because 
“advertising  is  selling.” 

Need  Team  Approach 

He  stressed  the  importance  of 
the  “team  approach”  to  selling, 
“consumer  advertising,”  he  said, 
“is  one  of  a  number  of  selling 
horses.  These  selling  horses  in¬ 
clude  the  client’s  sales  organi¬ 
zation,  the  consumer  advertising 
effort,  the  point-of-sales  display 
material,  sales  promotional  ef¬ 
forts,  and  publicity  and  public 
relations.” 

Before  a  company  can  realize 
maximum  sales  and  profits,  he 
continued,  it  must  properly 
hitch  these  various  selling 
horses  into  the  selling  team  and 
make  them  pull  together. 
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MERCHANDISING 


How  ‘Parade’  Pays 
Linage  Dividends 


By  Robert  B.  McIntyre 

In  the  belief  that  a  Sunday 
supplement  is  an  integrated 
part  of  its  distributing  news¬ 
paper,  rather  than  a  separate 
magazine,  and  therefore  should 
help  that  newspaper  do  a  job 
for  its  local  retailers.  Parade 
Publication,  Inc.,  eight  years 
ago  launched  a  merchandising 
service  that  last  year  enabled 
Pa > a</(  -distributing  newspapers 
to  share  in  a  l,t).‘j9,.‘137-line 
bonanza  of  local  retail  tie-in 
advertising. 

■55  Participants 

Founded  on  the  premise  that 
advertising  and  editorial  fea¬ 
tures  in  Parade  can  be  used  as 
an  effective  selling  tool  by  dis¬ 
tributing  newspapers.  Parade’s 
merchandising  service  is  being 
participated  in  today  to  a 
greater  or  lesser  degree  by  all 
55  Parade-distributing  news¬ 
papers. 

Among  the  newspapers  par¬ 
ticipating  to  a  greater  degree  is 
the  Peoi-ia  (Ill.)  Journal  Star 
which  last  year  racked  up  a 
whopping  92,479  lines  of  tie-in 
linage  as  again.st  24,71<)  lines  in 
1954.  The  “secret”,  according 
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to  Frank  A.  Stewait,  retail  ad¬ 
vertising  manager,  is  found  in 
“continual  follow  through.” 

Another  paper  that  has 
shared  handsomely  in  Parade’s 
merchandising  service  is  the 
Harrisburg  (Pa.)  Sunday 
Patriot-News  which  last  year 
tallied  71,471  lines  of  tie-in  ads 
compared  with  67,44.1  lines  for 
the  previous  year. 

“We  expect  to  sell  close  to 
100,000  lines  of  extra  business 
in  ’.56  through  this  merchandis¬ 
ing  service,”  E.  A.  Doepke  Jr., 
advertising  manager,  told 
Editor  &  Pi  blisher  this  week. 

And  from  Raton  Rouge,  La., 
Charles  C.  Garvey,  ad\ertising 
manager,  the  State-Times  and 
Morning  Advocate,  reports  that 
“Parade’s  merchandising  service 


Robert  F.  Johnston,  business 
manager,  this  week  expressed 

what  seems  to  be  the  consensus  _ 

of  all  Parade-distribur.ing  news- 
papers:  s.-,- . 

“We  have  found 
merchandising  service 
very  thorough  and  very  com¬ 
plete,  and  for  that  reason,  it 
enables  us  to  follow  the  same 
procedure  of  securing  tie-in  ad¬ 
vertising  for  Parade  magazine 
that  we  use  in  securing  tie-ins 
on  national  advertising  api'car- 
ing  in  our  regular  columns. 

Tie-In  Ads 

“We  have  always  felt  that  it 
is  to  our  best  interest  to  sell 
tie-in  ads  to  our  retail  cus¬ 
tomers.”  Mr.  Johnson  continued. 

“We  have  preached  to  them 
consistently  for  a  number  of 
years  that  it’s  just  plain  com¬ 
mon  sense  for  them  to  tell  our 
readers  where  to  buy  when  the 
manufacturer  is  using  our 
newspapers  to  urge  those  same 
readers  to  go  out  and  buy. 

“As  a  result  we  do  get  a  lot 
of  tie-ins  on  all  the  ads  we 
carry,  rop,  comic  or  in  Parade. 

And  we  think  it  has  made  the 
dollars  invested  in  newspaper 
advertising  by  manufacturers 
and  their  retailers  produce 
greater  dividends.” 

How  Service  Works 


FRONT  PAGE  of  four-page  news¬ 
paper  supplennent  prepared  by 
National  Committee  for  Com¬ 
memoration  of  500  Years  of  Prog¬ 
ress  Through  Printing  which  has 
been  mailed  to  all  dailies  (E&P, 
Sept.  I,  page  48)  for  suggested 
use  during  National  Newspaper 
Week,  Oct.  1-8. 

man  work  together,  more  dealer 
activity  can  be  created.” 

Parade’s  merchandising  serv¬ 
ice  features  several  things  to 
stimulate  dealer  activity. 

‘Partnership  Bulletin’ 

Foundation  of  the  piogram  is 
a  weekly  Partnership  Bulletin 
which  is  sent  to  every  salesman 
on  the  local  sta.T  of  each 


For  the  details  on  the  me¬ 
chanics  of  this  merchandising 
service  which  has  enabled  news¬ 
papers  to  register  gains  in  plus 
linage  ranging  from  92,479  lines 


Parade-distributing  newspaper. 
This  bulletin  reaches  the  sales¬ 
man  about  two  and  one  half 
weeks  prior  to  date  of  Parade’s 
issuance  and  alerts  him  to  what 
Parade  calls  “Best  Bets  of  the 
W’eek.”  For  example,  the  sales¬ 
man  receiving  the  bulletin  is 
told  that  in  an  upcoming  issue 
of  Parade  Universal  C.I.T. 
Credit  Corp.  is  running  a  full- 
page,  four  color  ad — “Another 
in  this  series  of  ads  featuring 
a  different  four-color  picture  of 
a  state  park.  Remind  your  car 


According  to  Mr.  Caldwell, 
2,172  food  bulletins  and  1,177 
drug  bulletins  are  ent  out  each 
week. 

From  time  to  time,  special 
bulletins  are  issued  to  give 
papers  extra  time  on  special 
“hot”  promotions  which  could 
be  good  prospects  for  extra  tie- 
in  linage. 

For  effective  merchandisinit 
on  products  sold  through  de¬ 
partment  stores.  Parade  issues 
a  Department  Store  Bulletin 
which  contains  pertinent  infor¬ 
mation  for  the  stores  six  week.- 
in  advance  of  any  given  issue 
of  Parade.  .\pproxi.nate!y  20 
of  these  bulletins  are  i.ssued  to 
distributing  newspapers. 

Letters  To  Salesmen 

Parade’s  newspaper  service 
department  will,  on  request, 
draft  suggested  letters  to  ad¬ 
vertisers’  salesmen  in  connection 
with  schedules  in  Parade. 

“Such  letters,”  Mr.  Caldwell 
explained,  “are  much  more  ef¬ 
fective  when  sent  by  ihe  adver¬ 
tiser’s  sales  manager.  It  is  his 
function,  not  ours,  to  instruct 
his  sales  force. 

“In  certain  cases  it  is  desir¬ 
able  for  the  manufacturer’s 
salesmen  to  contact  the  local 
advertising  managers  of  our 
distributing  papers  to  furnish 
them  with  the  names  of  dealers 
who  may  be  good  prospects  for 
tie-in  ads.  Where  this  is  desir¬ 
able,”  Mr.  Caldwell  added,  “we 
can  include  in  the  suggested 


letter  to  salesmen  the  name  of 
the  right  man  to  contact  on 
each  newspapei.” 


I  Kit  talks  to  \ou  alwMil  I 
MU  U  M  1 1  K1 


down  to  1,430  lines,  E&P  went  dealers  (except  G.M.)  that  this 
to  E.  B.  (Ted)  Caldwell,  man-  series  of  ads  in  running.” 


ager  of  Parade’s  newspaper 
service  department. 

“We  have  concentrated  on 


The  salesmen  on  the  papers 
use  the  information  in  these  bul¬ 
letins  to  keep  local  dealers  ad- 


selling  our  newspaper  the  idea  vised  of  national  advertising 


they  can  get  extra  linage,  and 
help  their  retail  customers  to 
get  full  benefit  from  their  sup¬ 
pliers’  advertising,  by  synchro¬ 
nizing  retail  promotions  with 
this  sales-building  power.  We 


makes  the  paper’s  tie-in  selling  think  this  is  the  most  effective 


scheduled  to  appear  in  Parade 
and  to  solicit  tie-in  ads. 

Food,  Drug  Bulletins 
As  separate  parts  of  the 
weekly  Partnership  Bulletin, 
weekly  food  and  drug  field 


job  very  simple.” 

Last  year,  the  Ft.  Ilagnc 
(Ind.)  Joumal-Gazet*.e,  which 
has  distributed  Parade  maga¬ 
zine  in  its  Sunday  paper  since 
1946,  tallied  a  total  of  63,849 
lines  of  plus  advertising.  The 
previous  year  this  newspaper’s 
dividend  was  56,507  lines. 


merchandising  any  publication  bulletins  are  included.  These  arc 
can  do.” 

Pointing  out  that  while  the 
primary  selling  job  is  the  re¬ 
sponsibility  of  the  manufac¬ 
turers’  sales  force,  Mr.  Caldwell 
said,  “there  is  no  question  that 
when  a  manufacturer’s  sales¬ 
man  and  the  newspaper’s  sales- 


written  a.s  a  service  of  the  local 
newspaper  and  are  either 
mailed  or  personally  delivered 
by  the  newspaper’s  salesman  to 
his  accounts.  Each  lists  up¬ 
coming  campaigns  in  Parade 
and  suggests  ways  to  tie  in  with 


POLITICAL  AD  SERIES  —  "Ih 
♦alki  to  you"  is  a  typical  nr»v 
paper  ad  to  be  diitributsfl 
through  AN  PA  by  the  Republics" 
national  committee.  The  **"'**^ 
designed  for  local  sponsorship  #1 
party  backers.  Additional  thsmss 
include:  "Be  sure  to  regists". 
"I  Believe"  series  of  statem#"h 
by  the  President,  and  a  series  «• 
major  topics. 


local  ads. 
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In  Philadelphia  nearly  everybody  reads  The  Bulletin 

R.  O.  P.  full  color  now  available  to  advertisers  seven  day 


Advertising  Oefiges;  Philadelphia,  30th  and  Market  Strecta  •  New  Yorh,  342  Madiaon  Avenue  •  Chica/o,  520  North  Michigan  Avenue 
Representatives:  Sawyer  Ferfuson  Waiker  Company  in  Detroit  •  Atlanta  •  Loa  Antelea  •  San  Franciaeo 
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AD  CAMPAIGNS 


Philly  Bulletin  Ads 
Tell  Color  Availability 


An  advertising  campaign  in 
newspapers  and  trade  publica¬ 
tions  is  being  used  by  the 
Philadelphia  (Pa.)  Bulletin  to 
announce  its  use  of  ROP  color 
in  all  its  editions. 

The  campaign  (via  N.  W. 
Ayer  &  Son,  Inc.)  features  a 
versatile  announcement  ad  which 
spotlights  the  color  theme  and 
which  is  adapted  to  use  in 
four  -  color  magazines,  publica¬ 
tions  using  one  color,  and  those 
printing  only  in  black  and  white. 

All  publications  are  using 
the  same  basic  ad  to  get  the 
greatest  impact.  To  emphasize 
the  fact  color  is  available  all 
during  the  week,  the  layout 
abbreviates  each  day  in  large 
type  down  half  the  ad.  For 
the  four-color  pages,  each  day 
is  printed  in  a  different  hue. 
In  the  one-color  ads  red,  used 
with  black,  gray  and  lightened 
to  pink,  gives  color  variation. 
In  black-and-white  ads,  tones 
varying  from  light  gray  to 


solid  black  suggest  different 
shades. 

Copy  in  these  advertisements 
underlines  the  daily  feature  of 
the  paper’s  color  and  points  out 
benefits  of  Bulletin  advertising 
in  the  Philadelphia  market. 

Announcement  ads  are  ap¬ 
pearing  in  trade  and  advertis¬ 
ing  publications  and  in  general 
newspapers. 

A  special  ad  was  even  pre¬ 
pared  for  Mr.  Nearly,  the  tall, 
thin  needle-like  character  fea¬ 
tured  in  the  Bulletin's  magazine 
campaign.  Running  in  Editor 
&  Publisher  and  the  New 
Yorker,  the  series  uses  large, 
cartoon-type  drawings  to  im¬ 
press  readers  with  the  popular¬ 
ity  of  the  paper  among  Phila¬ 
delphia  families. 

Standard  of  Indiana 
Begins  Fall  Ad  Drive 
Chicago 

Standard  Oil  Company  (In¬ 
diana)  has  launched  its  Fall- 


Winter  advertising  campaign, 
aimed  at  urging  motorists  to 
“do  it  now”  instead  of  waiting 
for  cold  weather  before  winter¬ 
izing  their  cars. 

The  campaign  (via  U’Arcy 
Adv.  Co.,  Chicago)  includes 
2,185,684  lines  of  advertising  in 
1,719  daily  and  weekly  news¬ 
papers  in  Standard’s  Midwest 
territory.  The  schedule  calls 
for  full  pages  and  two-color 
ads  in  major  market  areas. 
About  120  radio  or  television 
outlets  will  also  carry  the  ad¬ 
vertising  on  regular  programs, 
spots  or  sports  events. 

An  added  feature  this  year 
is  a  contest  for  sales  division 
advertising  repre.sentatives  of 
Standard  to  promote  local  dealer 
advertising,  including  newspa¬ 
pers,  as  a  part  of  the  four- 
month  campaign.  Dealers  will 
be  urged  to  tie  in  with  local 
ads  to  gain  added  effectiveness 
from  the  general  advertising 
program. 

Thomas  Organ  Pulls 
All  Stops  in  Drive 

The  most  concentrated  adver¬ 
tising  and  promotion  program 
in  the  history  of  the  music  in¬ 
dustry  began  this  week  for  the 
new  Thomas  Electronic  Organ 
with  a  full  page  ad  in  the  Sept. 
15  issue  of  the  Saturday  Eve¬ 
ning  Post.  This  is  to  be  followed 
by  six  more  full  page  ads  dur¬ 
ing  October  and  November  in 
the  Post,  Better  Homes  and 
Gardens  and  American  Home, 
it  was  announced  today  by 
Larry  Smith,  advertising  man¬ 
ager  for  Thomas  Organ  Com¬ 
pany,  Sepulveda,  Calif. 

Tying  in  with  the  national 
campaign  in  the  three  magazines 
are  a  series  of  1,000-line  ads 
to  be  run  in  metropolitan  Sun¬ 
day  newspapers.  The  5  col.  x 
13-inch  ads  will  appear  in  the 
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New  York  Times,  Philadelphit 
Inquirer,  Miami  (Fla.)  Herald 
St.  Louis  (Mo.)  Post-Dispateh, 
San  Francisco  (Calif.)  Chroni¬ 
cle,  Los  Angeles  (Calif.) 
aminer.  Grand  Rapids  (lowa) 
Herald,  Indianapolis  (Ind.) 
Star,  Oakland  (Calif.)  Trihun 
Portland  (Ore.)  Oregonian,  Log 
Angeles  Times  and  the  St.  Louig 
Globe-Democrat. 

“Since  newspapers  are  con¬ 
stantly  being  added  to  the  initial 
schedule,  it  is  estimated  that 
between  now  and  Christmas,  the 
Thomas  Electronic  Organ  will 
be  advertised  in  more  than 
$300,000  worth  of  newspaper 
space  alone”,  said  Mr.  Smith 

Radio-TV  is  being  tested  in 
key  cities. 

Jet-Spray  Bon  Ami 
Ads  in  288  Dailies 

The  Bon  Ami  Company  ha- 
launched  a  large-scale  adver¬ 
tising  campaign  for  its  nev 
product.  Jet  Spray  Bon  Ami. 
Newspapers,  magazines  and  tele¬ 
vision  are  being  used  to  pro¬ 
mote  the  company’s  first  ne» 
product  in  43  years.  Ruthrauff 
&  Ryan,  Inc.,  is  the  agency. 

On  the  schedule  (via  Ruth¬ 
rauff  &  Ryan)  are  288  news¬ 
papers  in  282  cities.  In  addition  < 
to  the  largte-space  ads  in  the  i 
dailies,  full  pages  will  be  used 
in  This  Week,  Parade,  Aswn- 
can  Weekly  and  18  independent 
Sunday  supplements. 

A  double-page  spread  in  two 
colors  is  scheduled  for  the  Oct. 

15  issue  of  Life. 

In  a  hard-hitting  television 
campaign.  Bon  Ami  will  use 
participations  in  five  full  net¬ 
work  television  programs. 

Other  Champaigns  . . . 

•  Four  Roses  Distillers  Co. 

will  support  its  national  maga 
zine  advertising  for  Four  Roses  | 
with  frequently  appearing  largt- 
space  newspaper  ads  in  virtually 
all  of  its  major  markets,  “de 
signed  to  achieve  saturation  in¬ 
tensity  in  the  final  buying  day- 
before  Christmas.”  { 

m  Sheaffer  Pen  Co.  will  utili- 
ize  the  heaviest  magazine  and 
Sunday  supplement  ad  schedule 
in  its  history.  Supplement  sched¬ 
ule  includes  four-color  pages  in 
This  Week,  Parade,  First  Three 
Markets  and  independent  Sun¬ 
day  supplements. 

•  Sugar  Information,  Inc.’s 
campaign  explaining  the  function 
of  sugar  in  the  well-balanced 
reducing  diet  will  be  brought 
to  the  attention  of  newspaper 
readers  on  Oct.  1  when  a  1,70<I 
line  ad  (via  Leo  Burnett  Co.) 
will  appear  in  leading  dailies 

I  throughout  the  country. 
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Full  speed  splicing  saves  timel 


The  Hoe  Reel,  Tension  and  Paster  offers  you 
push  button  newsprint  splicing.  Its  running 
l>clt  system  insures  accurate  tension  control  at 
all  times. 

•Splices  can  bemadeatall  press  speeds  and  over 
a  wide  range  of  roll  diameters.  An  electric  eye 
arrangement  pioneered  anti  perfected  by  HOE 
stops  the  new  roll  in  a  definite,  predetermined 
position  relative  to  the  expiring  web,  insuring 
accurate  pasting  |X)sition.  And,  since  the  run¬ 
ning  belt  tension  is  connected  to  the  press  drive, 
the  new  roll  is  accurately  brought  up  to  syn¬ 
chronous  speed  of  the  expiring  web  regardless 

editor  8c  publisher  for  September  22,  1956 


of  rt)ll  diameter  or  jiress  speed. 

Refinements  like  these  make  for  consistently 
successful  splices.  And  they  illustrate  the  com¬ 
bination  of  creative  engineering  and  practi¬ 
cal  mechanical  application  that  makes  HOE 
equipment  so  popular  with  the  men  who  run 
the  press. 

910  East  139th  Straat,  Naw  York  54.  N.Y. 

BRANCHES ;  BOSTON  •  CHICAGO  •  SAN  FSANOSCO 
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BLUE  CROSS 


rlaiiA  provide  the  only 
program  of  hospital  care 
prc|taynient  that  has  the 
official  approval  of  the 
American  Hospital  Asso¬ 
ciation. 


Most  significant  of  the  iliffercnces  that  distin- 
giiisli  Hliic  Cross  from  all  other  hospital  care 
prepaynieni  programs  is  the  close  c*>operation  he- 
tween  local  Ifhie  Cross  Plans  and  hospitals  in  their 
areas.  I’his  ^'partnership  of  purpose*’  enables  Blue 
Cross  Plans  to  provitle  protection  in  terms  of  the 
hospital  <-are  people  neetl,  rather  than  just  dollars. 

'I'liesc  nonprofit  Bine  (iross  Plans  are  detlicated 
to  pnhiic  service,  'rindr  governing  hoards  serve 
without  compcnsalion.  All  money  received,  except 
for  necessary  expenses,  goes  tovtard  paying  hospi¬ 
tal  hills.  VIenihership  costs  and  henefits  are  set 
locally  hy  each  indivithial  Plan  to  best  meet  local 
needs  and  conditions,  d'oday,  as  a  residl  of  this 
unique  conimimity  service  concept.  Bine  Cross  has 
become  an  important  part  of  Anicri<*an  life  in 
thousands  of  communities  from  coast  to  coast. 

'I'o  help  yon  report  to  your  readers  on  the 
progress  of  hospital  care  prepayment  programs  in 
general,  and  Bine  Cross  in  particniar.  v\e  have 
prepared  a  /Vcs.s  Kil.  To  get  yours,  free  of  charge, 
write  to  Itiue  ('loss  Commission,  918,  125 

\orlh  Micliifian,  Chirofto  II,  Illinois. 


^Blu^  Cross  and  symbol  refdsterrd  by  the  .American  Hospital  .Association 
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HEALTH  CARE  PLANS 


hospitals  and  doctors 


BLUE  SHIELD. . . 

l*lanM  Mere  devel«»pe«l  hy 
in  thrir  own  arras  to  hrip  people 
meet  the  costs  of  surfiic*al-nicdi- 
cal-matcrnity  care. 


SETTING  Blue  SIlield  apart  from  other  doctor 
prepayment  care  programs  is  this  fact:  most 
of  the  practicing  doctors  in  oiir  country  are  now 
participating  in  their  local  Blue  Shield  Plans.  'Phey 
have  firsthand  knowledge  of  community  health 
conditions  which  helps  local  Plans  provide  heneftts 
that  best  meet  the  neetls  of  their  nienihers  for 
surgical-niedical-niaternitv  care. 

These  Blue  Shield  Plans  are  operatetl  not  for 
profit,  hut  rather  to  provide  realistic  henefits  for 
a  niimher  of  surgical  procedures  and  many  non- 
surgical  services  . . .  excellent  protection  at  low  cost. 

One  indication  of  how  people  value  Blue  Shield 
protection,  is  the  rapid  memhership  growth  in 
Plans  throughout  the  Uniteil  States.  New  menihers 
are  now  joining  at  the  rate  of  more  than  l.■^,^)00 
each  working  day! 

Facts  and  figures  that  w  ill  he  of  editorial  interest 
have  heen  gathered  in  a  useful  Blue  Shield  Press 
Kit.  To  get  your  free  kit,  write  to  Blue  Shield 
Commission,  Dept.  918,  425  North  Michigan, 
Chieufifl  1 1,  Illinois. 


HELPS  MEET  DOCTOR  BILLS 

mwk$  hy  Blue  ShiH^  Car^  Phn$ 
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Quaker  Oats  Expands 
PR  Ad  Budget  by  40% 


Quaker  Oats  Company  is  ex¬ 
panding  this  year’s  budget  for 
plant  community  newspaper  ad¬ 
vertising  by  nearly  40%  over 
the  1955-56  schedule,  according 
to  R.  S.  Macdonald,  director  of 
advertising. 

“This  increase  was  warranted 
by  the  success  of  last  year’s 
campaign,  and  the  ability  of 
local  newspapers  to  reach  a 
large  segment  of  the  popula¬ 
tion,”  said  Mr.  Macdonald.  “The 
known  reputation  of  local  news¬ 
papers  as  civic  boosters  was  an¬ 
other  important  factor  in  select¬ 
ing  this  medium  to  carry  our 
message.” 

Twenty-seven  newspapers,  lo¬ 
cated  in  23  markets,  are  includ¬ 
ed  in  the  1956-57  PR  program 
(via  J.  Walter  Thompson  Co., 
Chicago).  The  current  series 
will  consist  of  nine  ads — one  a 
month — beginning  in  Septem¬ 


ber.  Ads  will  range  in  size  from 
400  to  600  lines. 

In  addition  to  mentioning 
various  Quaker  Oats  products, 
most  newspaper  ads  will  feature 
the  picture  of  a  local  QO  em¬ 
ploye. 

BNF  ISames  Messer 
Director  of  PR 

Albert  H.  Messer  has  been 
named  director  of  public  rela¬ 
tions  for  Brand  Names  Founda¬ 
tion,  Inc.  it  was  announced  this 
week  by  Henry  E.  .4bt,  Founda¬ 
tion  president. 

In  addition  to  supervising  the 
publicity  and  public  relations 
functions  of  the  Foundation,  cli¬ 
maxed  each  year  by  the  na¬ 
tionally  observed  Brand  Names 
Week,  he  will  work  with  its  vol¬ 
unteer  agency  for  1957,  Dancer- 
Fitzgerald  -  Sample,  Inc.,  in 
planning  the  advertising  cam¬ 
paigns  for  all  media. 


IS 


i  DIEGO 
BIGGER 


NOW-THE  ENGINEERING  AND 
SCIENTIFIC  RESEARCH  CENTER 
OF  THE  NATION! 

(Tlir  i^an  TIictio  Union 

AND 

Evening  Tribune 


SAN  DIEGO, 


TNI  MOST 

IMPORTANT  CORNtK 
★  IN  THt  U.S.A. 


15  "Hometown”  Newspapers  Covering  San  Diego, 
California  —  Northern  Illinois  —  Springfield,  Illinois  —  and 
Greater  Los  Angeles. .. Served  by  the  COPLEY  Washington 
Bureau  and  the  COPLEY  News  Service. 

REPRESENTED  NATIONALLY  BY  WEST-HOLLIDAY  CO.,  INC. 


Prior  to  joining  the  Founda¬ 
tion,  Mr.  Messer  was  with  Fred 
Hosen  Associates,  an  account 
executive  for  the  Tea  Council. 

Latin  Amer.  Newsman 
To  Advise  V.S.  Firms 

Michael  Erice  has  resigned  as 
U.  S.  correspondent  for  El 
Mnndo,  Puerto  Rico,  to  form 
Latin  American  Press  Service, 
New  York,  through  which  he 
will  advise  U.  S.  companies  in 
their  promotional  and  public  re¬ 
lations  campaigns  in  countries 
south  of  the  border. 


Buffalo  Store  Runs 
36  Full  Pages  of  Ads 

Buffalo,  N.  Y. 

The  Adam,  Meldrum  &  Ander¬ 
son  Co.,  Buffalo  department 
store,  used  two  sections  of  18 
full  pages  each  in  the  Buffalo 
Courier-Express  Sept.  9  to  ad¬ 
vertise  its  Housewares  Show  of 
Shows  in  color  and  black  and 
white. 

Besides  the  36  pages  devoted 
to  nationally-advertised  mer¬ 
chandise,  the  store  used  four 
tabloid-size  pages  in  the 
Courier-Express  gravure  section 
the  same  day  to  promote  what 
it  termed  “the  greatest  event  of 
its  kind  ever  staged  in  Western 
New  York,”  offering  free 
samples,  demonstrations  and  a 
cooking  school  in  addition  to  the 
items  put  on  sale  during  the 
show  which  started  Sept.  10. 


Head^  ‘Ad  Week’ 

Thomas  D’Arcy  Brophy,  chair¬ 
man  of  the  board,  Kenyon  & 
Eckhardt,  Inc.,  has  accepted  the 
general  chairmanship  for  the 
1957  Advertising  Week  (Feb. 
10-16).  Advertising  Week  is 
jointly  sponsored  by  the  Adver¬ 
tising  Federation  of  America 
and  the  Advertising  Association 
of  the  West. 


CHARLESTON,  S.  C. 
THE  STATE! 


POPULATION  .  .  .  197,800 
Bluest  MttropolHan  Area  la 
S.C.I  3rd  rankini  area  in  the 
TWO  CarolinasI 

SPENDABLE  INCOME  .  .  . 
$356,658,000 
Bluest  In  S.C.I 
(SBDS  Consaaier  MarkeU, 
May.  ’56) 


EVENING  POST 
/—‘'NEWS  and  COURIER  I 


Beebe  Approves 
First  Air  Line  Ad 

What!  An  airline  advertis. 
ing  in  this  paper! 

These  words,  uttered  by  an 
unbelieving  mustachioed  gent  in 
a  large  sombrero,  this  week 
served  to  introduce  airline  ad¬ 
vertising  by  the  nation’s  oldest 
air  carrier  in  one  of  the  West’s 


inUTII  AN  AIRIINE  AOVERTISINO  IN  TUB  MR|)|r 
Evoryofw  know*  the  publiaher  of  this  paptr  8bl 

cUns*  to  the  Iron  Hor*e.  But  w*  think  yon,tk8 
render*,  have  more  modem  travri  idea*.  So.t«*4(ti 
(and  puMiaher.  too.  if  you’re  peeking)  here’* 
America'*  Sinarte*t  Air  Service' 


I  Luxury  bnyond  coinpar*..at  to  •xtnlai*!j 

I  a  Raaarvrd  Seata  •  Vmtaca  Chauf^a  ' 

I  a  Cawrsnat  Duiinf  a  OrcMa  for  tlw  1  aNin  I 

I  a  Big.  dawgtiw  DC4Ba  | 


first  newspapers,  the  Virgim  ' 
City  (Nev.)  Territorial  Enter- 
prise. 

Thus  does  Publisher  Lucius 
Beebe,  one  of  the  country’s 
most  colorful  purveyors  of  Old 
West  custom  and  color,  reluc¬ 
tantly  submit  to  the  promotion 
of  fast,  modern  transportation 
of  today’s  air  age. 

But  even  the  tale  of  Western 
Air  Lines  DC-6B  “champagne 
flights”  had  to  be  tailored  by 
19th-century  type  and  “ginger¬ 
bread”  border  to  fit  the  columns 
of  the  paper  once  edited  by 
Mark  Twain  and  now  published 
by  Mr.  Beebe,  famed  for  oper¬ 
ation  of  his  own  elaborately 
decorated  railroad  car. 

The  Enterprise’s  first  airliw 
ad  features  reserved  seats,  vin¬ 
tage  champagne,  orchids  for 
the  ladies,  and  gourmet  dining 
on  featured  Western  flights. 

• 

‘Pick-an-Ad’  Contest 

Cleveland 

The  Cleveland  Press  is  spon¬ 
soring  a  “pick-an-ad”  contest, 
which  will  win  for  the  best  let¬ 
ter  writers  scholarships  to  the 
Cleveland  Advertising  Club 
School.  The  contestants  ai* 
asked  to  select  an  ad  in 
Press  and  to  tell  why  they  like 
it,  whether  because  of  layout 
art  work,  the  writing  or  simply 
the  general  appeal. 
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Seattle  dimes 

'  SEATTLE'S  ACCEPTED  NEWSPAPER 

A  member  of  the  Metro  Sunday  Comics  NefworL 
Pepretented  by  O'Mora  A  Orrntbee.  Ine 
New  York  •  Detroit  •  Chicogo  •  Los  Angeles  •  Son  Francisco 


filui  got  tkfe  wowey . . . 

AND  SHE'S  GOT 
THE  SEATTLE  TIMES! 


BUYING  POWER  “"More  than  721,000 

people  live  in  Seattle’s  ABC  City  Zone.  More 
than  one  million  reside  in  Seattle’s  ABC  Retail 
Trading  Zone.  Seattle’s  extraordinary 
buying  power  is  third  highest  in  the 
nation.  Boeing’s  Seattle  payroll— 
industry  o«/y— will  exceed 
$200  million  this  year. 


SATURATION  “THE  SEATTLE  TIMES 

alone  saturates  this  market 
with  effective  coverage.  It’s  the 
paper  that’s  looked  to— by 
readers  and  by  advertisers. 

Y es,  Seattle  is  a  thriving,  buying  market 
—and  its  buying  public  looks  to 
THE  SEATTLE  TIMES! 
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•  West-Holliday  Co.,  Inc.,  has 
appointed  Stan  White,  for  the 
past  four  years  adverti.sing 
manager  of  the  Longview 
(Wash.)  Daily  Newe,  as  an 
account  executive  in  its  Port¬ 
land,  Ore.,  office. 

•  David  .1.  Richardson,  for¬ 
merly  with  the  Atlanta  (Ga.) 

Journal  Constitution,  has  been 
named  director  of  the  newly- 
opened  southern  sales  office  in 
.\tlanta  by  Weekly  Newspaper  Editors 
Representatives,  Inc.  at  the 

•  Family  Weekly,  color-  New  Y( 
jjj.  gravure  Sunday  supplement  of 

^>55  138  newspapers,  has  appointed  •‘^®nting 
Blanchard-Nichol.s  Assf>ciates  as  regpstra 
West  Coast  representatives,  conferei 
John  M.  Gilmer  of  Family  submit 
jjj.  Weekly  will  continue  to  serve 

a  number  of  California  adver-  sisting 
tisers  from  B-N’s  Los  Angeles  Chicago 
lous  office.  ley.  .  ^ 


NEWSPAPER  UEPKESENTATIVES 


Food  Editors 
To  Hear  ROP 
Color  Panel 


N.  y.  Sales  Execs  Plan 
^Newspaper  Wk.  ’  Salute 


To  score  every  time  with  your  sports-page  read¬ 
ers,  call  on  NEA's  Sports  staff  for  thot  key  play 
...  the  type  of  sports  bockgrounding  and  exclu¬ 
sives  that  build  readership  year  'round.  Horry 
Grayson's  "Scoreboard,"  cartoons  by  Murray 
Oldcrman,  stories  by  Jimmy  Breslin  and  seosonol 
specials  make  the  NEA  Sports  Green  another 
voluable  asset  in  the  NEA  Full  Service. 


NEA  SERVICE  INC 

1200  West  Third  Street  Cleveland  IS,  Ohio 


2.) 

food 

ttions 

What  makes  a  newspaper  great? 

;s  of 


Between  now  and  November  6, 
Roy  Justus  and  Scott  Long  will 
sketch  an  improbable  number  of 
donkeys  and  elephants  -the  two 
best-known  beasts  in  American 
politics. 

Messrs.  Long  and  Justus  are  old 
hands  at  limning  the  triumphant  or 
dejected  moods  of  their  four-footed 
friends.  Both  artists  can  also  render 
an  impressive  Ike,  a  neat  Nixon,  an 
authentic  Adlai,  an  unmistakable 
Kefauver. 


Life,  in  fact,  on  the  editorial  pages 
of  the  Minneapolis  Star  and  Tribune 
looks  especially  interesting  during 
the  next  couple  of  months.  For  Roy 
Justus  of  the  Star  and  Scott  Long 
of  the  Tribune  are  two  of  the  most 
respected  and  re-printed  practi¬ 
tioners  of  the  curious  art  of  political 
cartooning. 

Both  have  received  the  cherished 
National  Headliners  club  Award  for 
“consistently  outstanding”  work  in 
their  field.  Both  have  had  the  medal 
of  the  Freedoms  Foundation  pinned 
to  their  chests — Roy  Justus  for  the 
last  seven  years  straight. 

Like  most  top-flight  editorial  car¬ 
toonists,  Scott  Long  and  Roy  Justus 
are  working  newspapermen.  Long, 
for  example,  recently  returned  from 
a  tour  of  Africa,  reporting  on  that 
seething  continent’s  unrest  in  a 
group  of  articles  illustrated  with 


sketches  and  photographs  by  Long 
.  1  himself. 

\!  Like  all  the  talented  specialists 
who  staff  the  Minneapolis  Star  and 
Tribune,  Roy  Justus  and  Scott  Long 
contribute  much  to  the  freshness 
and  vitality  which  earn  for  these 
newspapers  a  warm  welcome  in  more 
than  495,000  homes  every  weekday 
not  only  as  complete,  reliable  re¬ 
porters  of  the  news,  but  also  as  good 
neighbors,  dependable  friends  and 
inspiring  interpreters  of  the  im¬ 
portant  issues  of  the  day. 

Copr.,  I9S6.  The  Minneapolis  Star  and  Tribune  Co. 

Minneapolis 
Star  anc^  Xnbiinc 


IVINING 


MORNING  *  SUNDAY 


625,000  SUNDAY -495,000  DAILY 


JOHN  COWIES.  frtMtnt 
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Insurance  Is  News 
That  Ad  Should  Tell 


on  the  part  of  the  public.” 

F.  W.  Westervelt,  Jr.,  man¬ 
ager  public  relations  depart¬ 
ment,  National  Board  of  Fire 
Underwriters,  detailed  a  pro¬ 
gram  of  tie-in  ads  he  urged 


Insurance  agents  were  ad¬ 
vised  to  use  ncA  'apers  to  tell 
their  story  by  Arthur  H.  Mot¬ 
ley,  addressing  the  sales  work¬ 
shop  at  the  annual  convention, 
National  Association  of  Insur¬ 
ance  Agents  in  New  York 
Sept.  17. 

“The  insurance  business  is 
full  of  news,”  the  publisher  of 
Parade  said.  “But  a  lot  has  not 
been  told. 

“News  is  the  most  saleable 
commodity  in  the  world.  More 
people  read  newspapers  than 
anything  else  in  print.  That’s 
because  newspapers  take  pains 
to  discover  what  the  reader  is 
interested  in.  This  interest  may 
not  be  anything  cosmic  or 
world-shaking,  but  if  it  com¬ 
mands  a  majority  interest  it 
gets  top  billing.” 

‘Look  at  MM’ 

Mr.  Motley  suggested  insur¬ 
ance  agents  could  learn  a  les¬ 
son  from  Marilyn  Monroe. 

“Monroe  has  curves,  but  so 
has  every  other  girl,”  he  said. 
“The  difference  is  that  Monroe 


TOPEKA  NEWSPAPERS 

put  more  bounce  in 

your  sales  in  Kansas 

You  don't  have  to  dance  in  the  streets  or  shout  from  the  rooftops 
to  sell  the  heart  of  buying-powered  Kansas.  Actually  it's  fairly 
easy  .  .  .  once  you  know  about  the  Daily  Capital  and  State  Jour¬ 
nal.  The  circulation  figures  are  really  junnping  ...  up  to  87,934 
right  now.  They  have  the  city  zone  sewed  up  tight,  and  over  50*^0 
of  the  families  in  the  whole  2 1 -county  trading  area  read  them, 
respond  to  them,  buy  through  them.  And  it's  a  lush  market  to  sell 
to  .  .  .  $632,654,000  in  effective  buying  income,  with  retail  sales 
topping  $141,000,000.  Don't  pass  it  up,  when  it's  so  easy  to 
waltz  right  into  it  with  the  Topeka  Newspapers. 

AGENT  FOR; 

2^0^Jeka  5aUij  Cafiital 

Topeka  State  Journal 

Represented  by  The  Capper  Publications,  Inc. 

New  York  *  Cleveland  *  Chicago  *  Kansas  City,  Mo.  *  San  Francisco 


Media  Group 
Meets  Oct,  9 

First  steps  to  “make  it 


merchandises  her  curves — and 
you  know  the  result.  In  the 
same  way,  America’s  insurance 
companies  should  merchandise 
what  they  are  selling.” 

Mr.  Motley  maintained  insur¬ 
ance  was  really  a  mass  com¬ 
modity  like  “cars  and  re¬ 
frigerators  and  sport  shirts,” 
but  that  research  departments 
were  overlooking  markets.  He 
listed  five  areas  in  which  new 
types  of  insurance  could  be 
tailored  to  take  advantage  of 
popular  interest:  wedding  in¬ 
surance;  party  insurance;  job 
insurance;  kid  insurance;  clothes 
insurance.” 

Public  Service 

“Insurance  men  perform  a 
great  public  service.  That  ex¬ 
plains  and  justifies  their  hard 
selling,  which  is  important  to 
their  industry,  to  them,  and  to 
America.  It  also  explains  why 
insurance  companies  should  be 
tireless  in  finding  out  new  ways 
to  create  ‘news’  in  their  own  in¬ 
dustry  which  arouses  the  inter¬ 
est  and  the  willingness  to  buy 


‘Bowser  Contest’ 


local  agents  to  use  in  their  advertisers  and  their 

newspapers.  He  specifically  agencies  to  compare  the  audi- 
mentioned  the  1956-57  cam-  ences  of  the  difffferent  media  in 
paign.  an  orderly,  informed  and  ob- 

“The  advertising  illustrations  jective  fashion  ’  will  be  taken 
for  this  campaign  are  entirely  Oct.  9. 

different  from  any  you  have  G.  Maxwell  Ule  has  thus  de- 
seen  in  the  past,”  he  said,  fined  the  objectives  of  the  Me- 
“They  were  chosen  because  by  dia  Concepts  Sub-Committee  he 
actual  test  it  was  found  that  heads  which  will  meet  in  New 
the  illustration  tends  to  attract  York  on  that  date.  The  sub¬ 
attention  from  a  casual  looker,  committee  was  set  up  for  the 
and  by  leading  him  into  the  Advertising  Research  Founds- 
provocative  caption  he  is  con-  tjon  hy  Dr.  Lyndon  0.  Brown 
verted  from  a  looker  to  a  read-  chairman  of  ARF’s  All-Media 
c*"-”  Audience  Measurement  Commit- 

Advertising  aids  are  being  tee.  Mr.  Ule  is  senior  vicepresi- 
made  available  to  capital  stock  dent  of  marketing  .services  for 
company  agents  and  brokers  for  Kenyon  &  Eckhardt,  Inc.  Dr. 
tie-ins  on  the  local  level,  he  Brown  is  vicepresident  of  me- 
said.  dia,  merchandising  and  research 

“Because  the  local  advertis-  of  Dancer,  Fitzgerald,  Sample, 
ing  is  actually  on  a  personal  inc. 

basis,  much  more  can  be  said  A  preliminary  meeting  of  Dr. 
in  the  advertisement  than  can  Brown,  Mr.  Ule  and  Dr.  Dar- 
possibly  be  said  in  institutional  rell  B.  Lucas  was  held  Sept.  6. 
advertising  copy,”  he  continued.  Dr.  Lucas  is  technical  director 

of  ARS  and  also  chairman  of 
‘Bowser  Contest’  marketing  at  New  York  Uni- 

“Each  year  hundreds  of  local  '^®*'sity  and  research  consultant 
agents  take  advantage  of  the  Batten,  Barton,  Durstine  & 
opportunity  to  promote  local  Osborn, 
advertising  through  the  use  of  • 

the  National  Board’s  advertis¬ 
ing  aids.  This  year  we  antici-  10  Firms  Receive 
pate  even  greater  participation  . 

in  local  advertising.  Part  of  progress  Awards 

this  is  due  to  the  appropriately  Winners  of  the  Public  Rda- 

named  “Bowser  Contest  which  jveus  Annual  Achievement 

has  been  planned  for  the  19o6-  Awards  for  1955  were  an- 

57  advertising  year,  designed  as  n^unced  this  week  by  Denny 

a  friendly  stimulus  to  utiliza-  Griswold,  editor  and  publisher 
tion  of  the  National  Board  s  ad-  t^e  publication,  at  a  luncheon 
vertising  aids  The  Bowser  held  at  the  Overseas  Press  Qub 

Contest”  affords  to  local  agents  York 

in  seven  population  groups  the  .  ,  .  , 

opportunity  to  compete  for  a  f  awards,  highest  recogni- 

pedigreed  puppy  of  any  one  of  P^^ic  relations  field, 

seven  breeds  used  to  illustrate 

„  j*  j  tions  which,  during  19o5,  were 

the  National  Boards  advertis-  ^ 

outstanding  contributions  to 
“By  using  the  illustrations  of  professional  and  management 

the  national  advertising,  an  public  relations  progress, 
agent  need  only  send  in  what  One  award,  that  to  New  York 
he  considers  his  most  effective  Life  Insurance  Company,  was 
newspaper  ad  which  will  be  formally  presented  at  the  lunch- 
judged  on  the  basis  of  its  effec-  eon.  The  other  winners  will 
tiveness  from  an  advertising  receive  their  citations  at  presen- 
point  of  view.  Each  agent  is  tation  ceremonies  in  their  head- 

given  the  opportunity  not  only  Quarters  cities  during  the  next 

to  promote  himself  and  his  months.  They  are:  Ford 


business  through  perfect  tie-in  ^  -t  .•  ^  i 

,  Company  (Indiana) ;  General 
advertising  based  on  purely  jnc.;  Lane  Br;ant,  Inc.; 

local  conditions,  but  he  also  has  American  Heart  Association, 
the  added  incentive  to  compete  Bridgeport  Brass  Com- 

with  others  in  his  own  popula-  pany;  National  Association  of 
tion  group  for  the  honor  of  Food  Chains;  American  Insti- 
having  produced  the  best  adver-  tute  of  Architects ;  and  Texas 
tising  in  its  class.”  Beef  Council. 
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They’re  using  SCAN-A-6RAVERS 


Fairchild  service  is  another  reason  for 
the  Scan-A-Graver's  wide  acceptance 


There  are  more  than  60  Fairchild  Representatives  located  in  the 
39  strategically  located  centers  shown  on  the  map.  Experienced 
Sales  Representatives  call  regularly  to  assist  customers  and 
to  offer  helpful  information  on  photo-advertising  and 
photo-journalism  applications  that  result  in  the  newspapers’ 
profitable  use  of  the  Scan-A-Graver. 

Every  installation  also  is  visited  periodically  by  factory-trained 
Customer  Engineers  who  inspect  the  machine,  check 
its  performance,  incorporate  new  improvements 
and  advise  on  new  techniques.  Whatever  the 
customers’  needs  for  service  or  counsel  there  is 
a  Fairchild  representative  nearby  to  help. 


steyerywhere 


, .  ,in  every  state  and  all  of  Canada 


You’ll  find  Scan- A-Gra vers  in  every  State  of  the  Union  and  in  every  Province  of 
C'anada.  You’ll  find  them  in  the  smallest  weeklies,  in  metropolitan  dailies  —  and  everywhere  in 
between.  In  fact,  12%  of  all  newspapers  using  Scan-A-Gravers  in  the  U.  S.  and  Canada  are 
either  small  weeklies  having  circulations  under  2000  or  dailies  with  circulations  over  35,000. 

This  is  real  acceptance:  it’s  not  limited  to  any  size  of  shop  or  any  type  of  locality. 

Newspapers  —  everywhere  —  are  taking  advantage  of  the  speed,  convenience  and 
economy  of  the  Scan-A-Graver.  They  are  turning  out  high-fidelity  engravings  quickly  from 
every  sort  of  copy:  photographs,  clippings,  drawings,  sketches  and  charts.  They  control 
their  own  sources  of  engravings  and  use  their  own  personnel. 

And,  because  these  engravings  on  Scan-A-Plate*  are  flexible  and  easy  to  use,  these 
newspai>ers  have  a  choice  of  printing  methods:  Some  mat;  some  print  direct  —  on 
flat  bed  presses,  or  on  rotary  presses  by  mounting  the  actual  engravings 
right  on  the  stereos. 

Good  (juality,  economical  engravings  mean  that  these  papers  use 
more  pictures  to  build  up  circulation  and  sell  larger  ad  space. 

These  advantages  only  partly  explain  why  more  than  .5000 
newspapers  are  using  Fairchild  engravings.  Fairchild 
representatives  will  be  happy  to  show  you  how  you,  too,  can 
use  Scan-A-Graver  services  profitably. 

WVite  for  information  on  the  advantages  of  the  Scan-A-Graver 
Lease  Plan  and  Fairchild’s  Gustomer  Counselling  Service. 

Address  Fairchild  Graphic  Eriuipment,  Inc.,  88-06  Van  Wyck 
Expressway,  Jamaica  1,  N.  Y.,  Dept.  100-27 


Electronic  Engraving  Machines 
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BoA  Data  Called  ‘Bizarre 
Orange- Apple  Combination’ 


3-Time  Award  ‘LBE’  Drive 
Merchandised  Hits  Phillv 

Santa  Cruz,  Calif.  ^  J 

A  Santa  Cruz  Sentinel-S'ews  I 
brochure  “merchandised”  the  a— kJLwl  111 
third  consecutive  annual  award  Electrically" 

for  best  national  merchandis-  oavorfUino. 

ing.  received  in  Califomia 

Newspaper  Advertising  Associ-  week  rncane  force 

*‘¥hVre'“ho"wi„.  the  ™er.  Jf  J"* 

chandMiriK  aad  othar  advertU-  ^  tha  nTtirVa^,' 

ing  trophies  won  by  the  Sen-  .  t  •  r.  a...  "  * 

tinel-News,  is  followed  by  a  .  ^  ^ 

spread  of  11  illustrations  show-  ^  on  es  ,  esign^,  through 
ing  how  the  S-N  “goes  to  work  "e^spaper  advertising,  to  in- 
for  you”  crease  appliance  store  traffic 

Illustrations  range  from  re-  f"**  was  incubated  by 

ceipt  of  a  national  schedule  by  Electrical  Appliance 

Norman  Powell,  advertising  di-  ca  ers  Association  together 

rector,  and  James  R.  Baker,  with  contractors  and  the  Phila- 
general  advertising  manager,  on  “^Ipa^a  Electric  Company, 
to  samples  of  tear  sheets  pro-  Contest  Oct.  1 

vided  West-Holliday  Co.  and 


The  Bureau  of  Advertising, 
ANPA,  was  among  print  media 
proponents  accused  last  week  of 
having  “served  up  some  of  the 
most  bizarre  orange-apple  com¬ 
binations  in  the  history  of  media 
competition,”  by  Oliver  Treyz, 
president.  Television  Bureau  of 
.Advertising. 

In  a  presentation  made  be¬ 
fore  Philadelphia  advertisers 
and  agency  executives,  in  which 
he  cited  what  he  called  the 
growth  of  TV  circulation  per 
dollar  versus  the  decline  of 
newspaper  circulation  per  dol¬ 
lar,  Mr.  Treyz  said: 

“In  the  major  trend  to  tele¬ 
vision,  with  smaller  and  smaller 
portions  of  budgets  going  to 
print,  it  is  of  course  natural 
that  print  media  should  fight 
back.  Various  print  proponents 
— notably  the  newspapers’  Bu¬ 
reau  of  Advertising  —  have 
served  up  some  of  the  most 
bizarre  orange-apple  combina¬ 
tions  in  the  history  of  media 
competition 

“The  newspaper  industry  — 
through  its  Advertising  Bureau 


— has  distributed  copious  quan¬ 
tities  of  a  booklet  which  com¬ 
pares  Audit  Bureau  of  Circula¬ 
tion  statements  with  Nielsen 
ratings.  Some  in  our  own  in¬ 
dustry  have  likewise  been  guilty 
of  participating  in  this  fracas 
in  which  different  yardsticks 
have  been  used  to  measure  dif¬ 
ferent  things.  And  out  of  this 
confusion  of  meaningless  and 
nonsensical  comparisons,  sophis¬ 
ticated  advertisers  have  been 
served  a  statistical  ‘fruit  sal¬ 
ad.’  ” 

Comparing  1956  with  1950, 
Mr.  Treyz’  presentation 
claimed  that  newspaper  circula¬ 
tion  is  up  6%,  advertising  costs 
up  28%  and  cost-per-thousand 
up  20%.  He  said  the  upsurge  in 
TV  circulation  has  decreased 
that  medium’s  cost-per-thou- 
sand. 

“Most  major  newspapers  in 
the  six  top  markets  in  the  U.  S. 
are  down  in  circulation  since 
1950,”  he  said.  “At  the  same 
time,  the  average  open  line  rate 
is  up  by  22%  and  the  average 
milline  rate  is  up  by  29%.” 


delphia  Electric  Company. 
Contest  Oct.  1 
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Broke  With  Prosperity 

Did  you  ever  hear  of  the  fellow  who  was  doing 
so  much  business,  he  couldn't  hardly  pay  his  bills? 

It  can  happen. 

Down  here  in  the  heart 

- _ ^  of  Florida,  where  our 

^  newspapers  dominate  5 

^  M  prosperous  counties,  with 

400,000  people  making 
\  spending  $500  mil- 

lion  a  year,  we  have  pur- 
chased  our  third  press  in 
^ five  short  years. 

^  Now,  we're  scratching 

around  for  a  down  pay- 
®  fourth  press.  . . 
We  run  as  many  type- 
setting  machines  as 
— — Tampa  and  Jacksonville, 
whose  papers  we  outsell 
four  to  one  in  our  five  counties. 

Business  is  fine  with  us,  because  our  people  have 
money  .  .  .  And  they're  spending  it  so  fast  with  us 
that  they're  keeping  us  broke  buying  new  machin¬ 
ery.* 

ORLANDO  [FLORIDA]  SENTINEL-STAR 

Martin  Andersen,  Editor  &  Sole  Owner  Sc  Ad  Writer 

Notional  Representatives  Burke,  Kuipers  &  Mahoney 

•Because  we're  still  on  a  cash  basis,  and,  foalishly, 
wish  ta  own  all  our  own  stock  and  our  own  news¬ 
papers. 


agencies.  Newspaper  ads  will  urge 

Jumbo  cards,  tie-ins,  samples  readers  to  get  contest  blanks  in 
of  the  newspaper’s  advertising  th^ir  nearest  appliance  store, 
news  column,  route  lists,  sur-  Contest  opens  Oct.  1  and  runs 
veys  by  staffers,  point-of-sale  through  the  second  week  in  No¬ 
displays,  “as  advertised  in  the  vernier.  Seventy-nine  prizes 
S-N”  cards  and  the  newspaper’s  ranging  from  $5,000  down  to 
bonus  system  for  its  salesmen  ^25  will  be  awarded  those  pro- 
obtaining  tie-ins  are  shown.  The  viding  best  answers  in  50  words 
coordinated  move  has  produced  or  less  to  the  line:  “I  cast  my 
95%  tie-ins  in  one  week,  the  '^ote  for  (name  of  appliance)  to 
S-N  reports.  live  better  electrically,  be- 

A  circulation  map  and  per-  cause . ” 

centage  figures  backing  the  John  A.  Morrison,  managing 
newspaper’s  claim  to  9.3%  cov-  director  of  the  association,  de- 
erage  of  the  families  living  in  clared  at  a  dealer-contractor 
its  area  provides  the  back  page  rally  Sept.  11  that  “this  contest 
of  the  promotion  piece.  makes  the  dealer  a  part  of  a 

•  coordinated  plan,  powerfully 

Adam  Named  A<l  Rep  supported  by  newspaper  adver- 
f  ixrr  1  js  tising,  to  create  new  business." 

For  Weekend’  The  /Vr.7adeZp/»a  New.  which 


Montreal  published  a  special  edition  with 
William  D.  Taylor,  director  a  front-page  remake  on  the  ral- 
of  advertising,  IVeeke^id  maga-  ly,  headlined  on  that  front  page 
zine,  has  announced  the  ap-  that  appliance  dealers  in  other 
pointment  of  James  Adam  as  states  immediately  wanted  to 
advertising  representative  for  know  all  about  the  contest  plan. 
Weekend  in  the  Montreal  ter-  Double-barreled  aspect  of  the 
ritory,  drive  was  emphasized  by  both 

Ian  Peace,  formerly  with  George  E.  Whitwell,  association 
Foote,  Cone  &  Belding,  Adver-  president,  and  Milton  I.  Allen, 
tising  Agency,  will  join  Week-  vicepresident,  Philadelphia  Elec- 
end’s  advertising  department,  it  trie  Company.  In  addition  to 
was  also  announced.  Mr.  Peace  selling  appliances,  an  objective 
I  will  be  associated  with  M  eek-  is  to  get  homeowners  to  contract 
1  end’s  Research  and  Sales  Pro-  Jqj.  vviring  requirements  to 
1  motion  Activity.  make  effective  use  of  them. 

•  “Appliance  dealers  are  sitting 

Frank  Gannett  80  on  top  of  a  real  bonanza”.  Hr. 

Roche.ster,  N.  Y,  -Allen  said.  “1956  should  be  the 
Publisher  Frank  Gannett  of  biggest  year  we  have  ever  had." 

I  the  newspaper  group  bearing  Meanwhile,  Gaynor  Collister, 
his  name  celebrated  his  SOth  LBE  project  director,  Atlanta, 

'  birthday  today  in  Highland  Hos-  Ga»  reported  there  were  20 
I  pital  here,  where  he  was  con-  newspaper  supplements  on  the 
I  fined  for  seven  months  last  LBE  theme  currently  in  the 
'  year.  He  returned  to  the  hos-  works,  15  of  them  in  Georgia 
pital  recently  for  treatment  of  a  alone.  From  Feb.  7  to  date  the 
condition  resulting  from  his  region  has  had  12  special  news- 
long  convalescence.  paper  supplements. 
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ITEM: 


M.  A  ±  -J  IfJ.  •  53%  of  the  total  newspaper 

space  used  by  the  25  largest  advertisers  in  JV ashington, 
D.  C.  for  the  first  8  months  of  the  year  was  placed  in 
The  Washington  Star  against  35.1%  for  the  second 
newspaper  and  11.9%  for  the  third.  (Mtdia  Rtcotds  fipirts). 


How  to  do  business 
in  Washington,  D.C. 


It  is  always  profitable  for  national  advertisers 
to  heed  strong  local  habits.  They  sell  more 
goods  that  way. 

As  a  case  in  point,  take  the  total  newspaper 
linage  used  by  the  25  largest  advertisers  in 
Washington,  D.  C.  during  the  first  eight 
months  of  the  year. 

A  whopping  53%  was  placed  in  The 
Washington  Star  against  35.1%  for  the  sec¬ 
ond  paper  and  11.9%  for  the  third. 

You  can  see  at  a  glance  that  The  Star 
carried  more  of  this  linage  than  the  two  other 
newspapers  combined. 

This  is  the  collective  judgment  of  adver¬ 
tisers  in  the  best  position  to  know  Washington 


and  its  three  newspapers.  This  is  their  judg¬ 
ment  based  on  long  experience. 

In  The  Nation’s  Capital,  advertisers  large 
and  small  know  that  it  is  a  family  habit  here 
to  shop  the  ads  at  home  in  the  evening  in  The 
Star.  That’s  why  The  Star  consistently  does 
the  most  good  for  most  advertisers.  That’s 
why  The  Star  consistently  leads  Washington’s 
second  newspaper  by  millions  of  lines  year 
after  year. 

As  we’ve  pointed  out  before,  reaching  peo¬ 
ple  is  nice,  but  reaching  customers  is  more 
profitable. 

It  will  pay  you  to  keep  this  in  mind  every 
time  you  work  on  newspaper  schedules  for 
Washington,  D.  C. 


The  Washington  Star 

EVENING  AND  SUNDAY  ★  WASHINGTON,  D.C. 

Rapratanrad  nationally  by:  O'Mara  and  Ormtbaa,  Inc.,  342  Madiian  Avanua,  NYC  17;  Chicago  —  Datroit  —  lot  Angala*  —  San  Franciaca 
Spatial  Florida  rapra$antativ»;  Tha  Laonard  Co.,  311  Lincoln  Road,  Miami  Boach,  Florida 
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CLASSIFIKD  CLINIC 

Automatic  Dial  Might 
Speed  Solicitations 

By  Uaniel  L.  Lionel 

CAM,  New  York  Herald  Tribune 


“Here  are  your  accounts,  Miss 
Smith.  To  phone  each  adver¬ 
tiser  just  place  his  card  in  a 
slot  and  the  number  will  be 
ilialed  automatically.  At  the 
same  time  your  calls  will  be 
tabulated.  The  Dialaphone  never 
makes  a  mistake  so  you  will 
have  precious  few  wrong  num¬ 
bers.” 

That  might  well  be  the  CAM 
of  tomorrow  instructing  a  new 
solicitor  in  the  gentle  art  of 
using  a  gadget  which  the  James 
Kilburg  Corporation  of  San 
Mateo,  Calif.,  is  contemplating 
adapting  for  use  in  classified 
phone  rooms.  Working  in  co¬ 
operation  with  Guy  R.  Daniels, 
CAM,  San  Francisoo  (Calif.) 
Kxaminer,  the  Kilburg  organi¬ 
zation  has  come  up  with  a  plan 
for  a  variation  of  its  existing 
Dialaphone  which  would  better 
suit  the  needs  of  classified  de¬ 
partments. 


While  the  standard  device  has 
as  many  as  800  phone  numbers 
.set  up  on  a  directory  tape  the 
classified  version  would  have 
the  numbers  on  cards  whose 
length  may  be  suited  to  the 
needs  of  the  user  providing 
the  width  remains  at  3*4 
inches.  After  the  card  is  in¬ 
serted  in  the  slot  the  solicitor 
merely  pushes  a  single  button 
and  the  number  is  dialed. 

A  counter  will  be  provided 
in  Dialaphone  to  register  the 
number  of  complete  telephone 
numbers  dialed.  This  counter 
will  be  connected  with  an  asso¬ 
ciate  counter  which  may  be 
placed  in  a  viewing  panel  in  the 
supervisor’s  office,  thus  afford¬ 
ing  an  opportunity  to  observe 
the  activities  of  the  various 
Dialaphones  distributed  within 
the  office.  Since  the  Dialaphone 
will  only  operate  by  the  inser¬ 
tion  of  an  authorized  card,  the 
counts  so  recorded  will  accur¬ 
ately  reflect  the  number  of  tele¬ 
phone  calls  dialed. 

A  conventional  telphone  dial 
is  not  necessary  to  the  opera¬ 
tion  of  Dialaphone.  It  is,  there¬ 
fore,  possible  to  install  a  sys¬ 
tem  by  which  a  call  can  only 
be  placed  by  the  use  of  an 
authorized  pre-punched  card. 
The  personal  call  problem  can 
thus  be  held  in  check. 

However,  the  use  of  Diala¬ 
phone  does  not  exclude  the  use 
of  a  conventional  dial  together 
with  Dialaphone  on  the  same 
trunk  line  except  that  any  calls 
placed  by  the  conventional  dial 
will  not  be  recorded  on  the 
counters  described  heretofore. 

Everything  In 
BALTIMORE  . 
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While  the  standard  Diala¬ 
phone  is  equipped  with  its  own 
punching  mechanism  to  perfor¬ 
ate  telephone  numbers  into  its 
directory,  its  application  in  a 
classified  advertising  office 
makes  it  desirable  to  have  all 
cards  perforated  on  a  master 
perforator  similar  to  the  one 
used  by  the  factory  in  the  pro¬ 
duction  of  directory  tapes.  With 
the  use  of  such  a  master  per¬ 
forator,  all  cards  can  be  pre¬ 
pared  and  perforated  by  author¬ 
ized  personnel  and  furnished 
ready  for  use  to  the  individual 
girls  placing  the  calls. 

(The  approximate  time  for 
perforating  a  number  into  a 
card,  including  the  time  it 
takes  to  set  up  the  number,  is 
7  seconds.) 

If  you  care  for  a  more  com¬ 
plete  briefing  on  the  possibil¬ 
ities  of  the  Dialaphone,  Guy 
Daniels  will  be  pleased  to  hear 
from  you.  As  we  understand  it 
the  classified  type  Dialaphone 
will  be  manufactured  only  if 
there  is  a  significant  expression 
of  interest  in  it. 

♦  *  » 

While  the  boys  in  the  book¬ 
keeping  department  who  wield 
the  sharp  pencils  work  up  real 
enthusiasm  as  linage  climbs,  the 
classified  cognoscenti  keep  an 
even  sharper  eye  on  the  ad 
count.  The  number  of  individual 
offerings  that  appear  in  the 
want  ad  section  is  the  better 
barometer  of  a  classified  sec¬ 
tion’s  health  and  it  is  the  va¬ 
riety  of  ads,  not  their  size, 
that  attracts  volume  readership 
and  results. 

That’s  why  a  Los  Angeles 
real  estate  broker  was  saluted 
Sept.  4  as  the  man  who  placed 
the  2,000,000th  Los  Angeles 
Times  classified  ad  of  1956, 
making  it  the  fourth  consecu¬ 
tive  year  Times  classified  soared 
over  the  2,000,000  ad  mark  in 
record  time. 

De  Wald  Baum,  in  accepting 
a  specially-inscribed  75th  year 
anniversary  plaque  from  O.  L. 
Hurlbert,  classified  advertising 
director  of  the  Times,  said:  “I 
had  already  received  action  on 
my  lucky  two  millionth  ad  by 
9  a.m.  that  day.  V/hen  you’re 
investing  money  that’s  the  kind 
of  results  you  want.  That’s  why 
I’ve  been  an  exclusive  Times 
advertiser  for  19  years.” 

“No  newspaper  in  the  world, 
excepting  the  Times,”  Mr.  Hurl¬ 
bert  said  in  presenting  the 
award,  “has  ever  published 
2,000,000  individual  classified 
ads  in  one  year,  and  the  Times 
hit  the  mark  earlier  this  year 
than  ever  before.” 

“The  people  have  made  the 
Times  the  world  leader  in  classi¬ 
fied  advertising,”  he  said.  “It 


is  ,,ur  sincere  desire  to  continue 
to  merit  their  confidence.” 

.Morton  Yoffee,  a  new-comer 
to  the  sales  staff  of  Times 
classified  handled  the  2,000, 000th 
ad  of  the  year.  The  full  count 
through  Sept.  4  was  2,003,428. 

This  was  the  second  world 
record  established  within  a  two 
week  period  by  Times  classified. 
By  publishing  451,804  net  lines 
of  advertising  during  the  period 
of  Aug.  20  through  Aug.  26 
the  Times  recorded  the  biggest 
week  in  classified  history. 

The  Houston  (Texas)  Cfcrort- 
icle  in  a  full  page  color  ad, 
likewise  proclaimed  its  having 
attained  its  1,000,000  want  ad 
of  the  year  for  the  eighth  con¬ 
secutive  year  by  the  end  of 
August,  earlier  in  the  year  than 
ever  before. 

• 

103  Complaints 
Against  Fox 

Bosto.n 

Judge  Jacob  l.ewiton  of  Muni¬ 
cipal  Court  has  declined  juris¬ 
diction  in  105  cases  of 
complaints  of  non-payment  of 
wage.s  brought  by  employes 
against  John  Fox,  former  pub¬ 
lisher  of  the  Boston  Post.  He 
said  he  would  refer  the  case  to 
the  grand  jury  which  “will  be 
able  to  investigate  the  entire 
matter  and  take  whatever  ac¬ 
tion  it  deems  fitting.” 

.Api>roximately  300  employes, 
he  said,  were  not  paid  when 
Mr.  Fox  was  publisher  of  the 
Post,  but  only  105  complaints, 
representing  $24,000  in  claims, 
were  presented  to  'lis  court. 

Mr.  Fox  was  named  in  the 
employes’  complaint  as  a  viola¬ 
tor  of  a  state  criminal  statute 
requiring  corporation  officers  to 
he  responsible  for  payment  of 
\vage.<  to  employes. 

• 

Philc'o  Reulipi^ 

Sales,  Ad  Depls. 

Philco  Corp,  Philadelphia, 
has  announced  the  formation  of 
separate  departments  to  handle 
sales  promotion  and  advertising. 

The  growth  of  Philco’s  con¬ 
sumer  product  lines  and  expan¬ 
sion  into  new  fields  made  it 
necessary  to  separate  these 
functions  in  order  to  increase 
activities  throughout  the  com¬ 
pany’s  national  distribution  or¬ 
ganization,  according  to  John 
M.  Otter,  Philco’s  executive 
vicepresident. 

Raymond  B.  George,  formerly 
vicepi’esident  -  merchandising 
was  named  vicepresident-sales 
jiromotion.  Max  Enelow,  for¬ 
merly  advertising  counsel  for 
I  hilco,  was  named  advertising 
manager. 
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The  modern  way  gets  results  faster 


Doas  yOW 
rtpresentotiva? 


Story,  Brooks  &  Fin'ey  offers  all  this: 


Oaturday  night  bath  lines  have  been  stepped  up 
since  the  days  of  the  pot-bellied  stove. 
And  newspaper  advertising  lines  have  been 
stepped  up,  too— by  modem,  SBF  space  selling  methods. 
Our  full  time  research  and  promotion  departments, 
coupled  with  an  alert,  enthusiastic  sales  staff, 
keep  the  fire  burning  under  advertisers. 
It  pays  off  for  the  newspapers  we  represent. 


Take  a  look  at  the  check  list.  Are  you  getting 
all  this  from  your  national  sales  force? 


INCORPORATED 
Newspaper  Representatives 
230  Park  Avenue,  New  York  17,  N.Y. 

NEW  YORK  •  PHILADELPHIA  •  CHICAGO  •  BOSTON  •  CLEVELAND  •  ATLANTA  •  LOS  ANGELES  •  SAN  FRANCISCO  •  DETROIT  •  MIAMI 
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COMPLETE  SALES  COVERAGE.  Coast-to-coast, 
Canada  to  S.  America.  Ten  strategic  offices. 

n 

MANPOWER.  A  well-balanced,  enthusiastic  staff 
of  self  starters! 

n 

COMPLETE  RESEARCH  DEPARTMENT.  Continuously 
developing  sound  facts  for  new  presentations,  sales  ~1 

plans  and  methods. 

FULL  TIME  PROMOTION.  Market  data  books, 
timely  brochures  and  letters,  prepared  by  our  own 
art  and  printing  departments. 

SPECIAL  ROTO  &  COLOR  DEPARTMENTS  for 
Sunday  magazines,  comics  and  R.O.P.  color. 

INOIVIOUAUZED  SELLING.  Every  paper,  every 
market  sold  on  its  special  merits. 

□ 

NEWSPAPERS  EXCLUSIVELY.  No  radio,  no  TV,  no 
divided  responsibility. 

□ 

DIVERSIFIED  MARKETS.  Let  us  show  you  how  this 
pays  off  for  you  in  new  business! 

□ 

ny  Do  Facts  About  Food 
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^  make  Big  Industry  News? 


— Because  food  is  such  big  business!  One  out  of  every 
six  plants  in  America  with  20  or  more  employees  is 
producing  food  for  you  and  your  family. 

Of  all  the  trucks  used  in  U.  S.  manufacturing,  nearly 
two-thirds  are  owned  direct  by  food  producers. 

Half  of  all  the  country’s  packaging  materials  and  equip¬ 
ment  are  made  to  bring  food  to  your  table  (over  $1 
billion  spent  for  cans  last  year,  nearly  a  billion  for 
glass  containers  and  closures). 

Such  gargantuan  facts  are  routine  and  plentiful  in  the 
food  industry.  And  why  not?  It’s  our  big,  basic  field 
of  industry.  We  Americans  spent  about  $70  billion  last 
year,  to  eat.  Here  is  a  market  made  up  of  100  per  cent 
of  the  population. 

The  editors  of  Food  Engineering,  McGraw-Hill’s  maga¬ 
zine  of  processing,  packaging,  sanitation,  materials 
handling  and  the  other  services  involved  in  feeding 
Americans,  live  close  to  this  giant  industry — know 
what  makes  it  tick.  Experts  in  their  field,  they  travel 
over  100,000  miles  yearly  to  find,  report,  and  interpret 
latest  industry  developments. 

When  food  makes  news — as  it  so  often  does — Food 
Engineering’s  editors  usually  get  the  “exclusive”. 

When  industry  makes  news  in  any  field,  we  at  McGraw- 
Hill  can  often  help  you  make  the  most  of  it. 


McGraw-Hill 


PUBLISHING  COMPANY,  INCORPORATED 


iunV  330  West  42nd  Street,  New  York  36,  N.  Y. 

Headquarters  for  Business  Information 

If  you  have  a  question  about  any  McGraw-Hill  news  release,  or  about  any 
phase  of  Mdjraw-HilVs  information  service,  write  to  Julian  Boone, 
Director  Communication  and  Publicity,  McGraw-Hill  Publishing  Com¬ 
pany,  New  York  36,  N.  Y. 
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“All-America 
City”  M 


Selected  by  Look  and 
National  Municipal  League 


MARKET 


GRAND 

*ABC  Approved 
27.245  City 
Zone 


These  are  our  citizens'  achievements: 

^Raised  $77,500  tor  new 
Y.M.C.A. 

Invested  $300,000  in  new  Fon- 
ner  park. 

Completed  4I/4  million  dollar 
school  buildin9  program. 

'A  Raised  $450,000  for  new  Lu¬ 
theran  hospital. 

^  Built  $360,000  Trinity  Lutheran 
church. 

★  Completed  $550,000  First  Pres¬ 
byterian  church.  (4  other  new 
churches.) 

A  $500,000  Central  Catholic 
school. 

A’  Instituted  huge  Little  League 
program. 

A  Began  work  or,  4  million  dollar 
electric  plant. 


ISLAND 


RETAIL  SALES 


59% 

ABOVE  NATIONAL  AVERAGE 


(Hilf  (grant)  Jslanti 
Satlg  3ntipppniipnl 

with  18,738*  circulation 
“PLUS”  COVERAGE 
97.4%  hall  county 
66.4%  7-COUNTY  TRADE  AREA 

•  March  31.  1966  ABC. 

A  STAUFFER  PUBLICATION 

ARTHUR  H.  HAGG  &  ASSOCIATES 
National  Representative 
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Newspaper  Week  Needs 
^And  How!"  Promotion 


By  T'.  S.  Irvin 

In  a  couple  of  weeks  we  will 
all  celebrate  National  Newspa¬ 
per  Week.  That  it,  more  or  less 
all  of  us  will  more  or  less  cele¬ 
brate  it. 

At  that,  the  “week”  should 
end  up  with  as  much  “free” 
publicity  in  the  papers  as  most 
other  “weeks”  pet.  That  is, 
more  or  less  as  much.  There 
must  surely  be  some  “weeks” 
that  get  more.  There  are  sure¬ 
ly  other  staged  events  not 
“weeks” — like  the  Miss  America 
contest,  say — that  do  get  more. 

And  then  we  wrill  quietly  and 
complacently  and  maybe  even 
lazily  sit  back  for  another  year 
and  wait  for  next  year’s  cele¬ 
bration,  more  or  less,  of  an- 
other  National  Newspaper 
Week. 

‘So  What?’  Attitude 
Don’t  get  us  wrong.  We’re 
not  trying  to  be  funny  or  smart- 
alecky  or  over-sophisticated  or 
cynical.  We’re  merely  trying  to 
report  honestly  and  objectively 
an  observation  that  has  been 
many  years  in  the  observing 
and  the  making,  that  National 
Newspaper  Week  draws  just 
about  the  same  “so  what?”  at¬ 
titude  from  the  nation’s  press 
as  most  other  “weeks”  draw. 
That  is,  more  or  less  as  much. 
Now  w'e’re  not  concerned  with 
the  other  “weeks.”  We’re  not 
concerned  with  pickles  or  tav¬ 
erns  or  pretty  girls  or  mothers- 
in-law  or  whatever  it  is  they 
have  “weeks”  for,  which  is 
more  things  than  there  are 
weeks  in  the  calendar. 

We  are  concerned  with  news¬ 
papers,  and  so  naturally  with 
the  newspapers’  “week”  —  and 
so  we  say  it’s  just  too  damned 
bad  that  the  newspapers  can’t 
get  more  excited  and  stirred 
up  over  celebrating  it. 

Deserve  Credit 

Don’t  get  us  wrong  about  all 
the  good  people  who  put  in  a 
lot  of  hard  work  and  time  and 
money  in  putting  together  what 
goes  into  National  Newspaper 
Week.  They  deserve  a  lot  more 
credit  than  they  ever  get,  start¬ 
ing  with  California’s  John  B. 
Long,  who  started  the  news¬ 
paper  “week”  many  years  ago. 

We’re  just  sorry  for  them 
that  their  efforts  go  for  what 
seems  to  be  so  little.  Yes,  we 


think  it’s  just  a  crying  shame 
that  our  newspapers  don’t  get 
more  excited  and  stined  up 
over  themselves,  “week”  or  no 
week.  Certainly  if  our  newspa¬ 
pers  aren’t  going  to  make  a 
stir  about  themselves,  even  if 
for  only  one  week  in  the  year’s 
fifty-two,  nobody  else  is. 

We  hold  no  brief  for  “weeks.” 
The  “week”  is  a  cliche  promo¬ 
tional  device,  but  it’s  a  con¬ 
venient  one,  so  why  not  make 
the  most  of  it  so  long  as  we 
have  it?  We  have  reported  here 
before  the  expressed  willing¬ 
ness  of  at  least  one  of  the 
major  television  networks  to  co¬ 
operate  in  telling  the  dramatic 
story  of  the  newspaper — and 
yet  there  is  not  even  the  whis¬ 
per  of  a  taker. 

Barry  Urdang  of  the  Phila¬ 
delphia  (Pa.)  BiUletin,  who 
has  been  handling  the  National 
Newspaper  Promotion  Associa¬ 
tion’s  participation  in  National 
Newspaper  Week  for  several 
years,  complains  that  the  Oct. 
1-8  date  is  bad  because  it  runs 
right  up  against  the  World 
Series. 

But  changing  the  date  won’t 
help.  What  has  to  be  changed 
is  the  newspaper  attitude 
toward  National  Newspaper 
Week.  What  has  to  be  changed 
is  that  “so  what?”  attitude. 
It  should  become  an  “and  how!” 
attitude.  Newspapers  need  all 
the  promotion  to  readers  they 
can  get,  and  this  is  one  good 
way  to  get  it. 

Patterns 

King  Features  is  going  in 
heavily  to  promote  printed  dress 
patterns  starting  this  Fall. 
Through  Reader  Mail,  Inc.,  King 
is  the  first  organization  to  pro¬ 
duce  printed  patterns  for  publi¬ 
cations  on  a  mass  scale. 

Already  on  the  road  showing 
38  costumes  made  from  King 
patterns  is  Maggi  Byrne  of 
King’s  sales  department.  She  is 
currently  showing  them  at  the 
Minnesota  State  Fair,  employ¬ 
ing  4-H  Club  girls  as  models. 
She  is  booked  for  other  show¬ 
ings  over  the  country  through 
May  of  next  year. 

The  traveling  show  is  planned 
as  a  permanent  promotional 
feature.  New  costumes  will  be 
shown  twice  a  year. 


Half  of  King’s  cuiTent  pat¬ 
tern  output  is  in  the  new 
printed  form.  Conversion  to  the 
printed  form  for  all  patterns 
will  be  completed  by  next  April. 

In  the  Bag 

Dea  Moines  (Iowa)  RegitUt 
&  Tribune  out  with  its  1956 
Brand  Inventory.  This  is  the 
fifth  study  of  brands  and  makes 
in  the  homes  of  Register  4 
Tribune  readers  which  the  pa¬ 
pers  have  made.  Others  were 
in  1950,  1951,  1953  and  1954, 
each  in  a  different  season  of 
the  year.  The  study  covers 
grocery  products,  drugs,  appli¬ 
ances,  automotive  products,  and 
a  variety  of  miscellaneous  prod¬ 
ucts.  Breakdown  is  by  city- 
town  and  farm,  and  compari¬ 
sons  are  available  of  all  studies. 

Interesting  note  from  the 
Royal  Oak  (Mich.)  Tribune— 
it  now  has  601  carrier-salesmen 
working  for  it.  “More  than 
5,800  boys  and  girls  have  de¬ 
livered  the  Tribune  in  the  30 
years  since  it  became  a  daily. 
In  15  years  circulation  has 
climbed  from  10,000  to  over 
40,000.  A  new  market  data 
folder  just  issued  shows  that 
population  in  that  time  has 
tripled.” 

Parade  tells  a  fascinating 
story  about  how  its  advertising 
sales  and  promotional  staffs 
operate  in  a  well-illustrated 
booklet,  one  of  a  series  taking 
readers  “inside  Parade.” 

• 

Transfer  Sought 

Washinoto.n 

The  Greenville  (Miss.)  Delta- 
Democrat  Publishing  Co.,  ap¬ 
plied  to  the  Federal  Communica¬ 
tions  Commission  for  authority 
to  assign  its  license  for  radio 
broadcasting  station  WDDT  to 
William  Hodding  Carter  Jr,  and 
John  T.  Gibson,  editor  and  gen¬ 
eral  manager,  respectively  of 
the  newspaper. 


3  Pittsburgh 
Papers  Share  Ad 

Three  Pittsburgh,  Pa- 
newspapers,  the  Press,  Pott 
Gazette  and  Sun  Telegraph, 
are  uniting  to  promote  them- 
.selves  in  an  ad  in  thU 
month’s  Super  Market  Mer¬ 
chandising  magazine. 

Ad  copy  tells  how  Thoro- 
fare  Markets  built  a  $96i- 
000,000  business  in  Pitts¬ 
burgh  on  national  brands 
alone.  Thorofare  credits  the 
three  daily  with  playing  the 
“greatest  single  role”  in  its 
succe.ss. 
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"/!//  /  kuoiv  is  young  Maxwell  stopped  taking  the  subway  the  day  after  the  boss 
heard  him  in  the  media  meeting  talking  about  how  things  have  changed  in  Cincinnati.'*^ 


CINCINNATI  ENWIRra*'^!  TlHu 

"o-  1  in  Retail  Display  linage.  I  .  .  . 

name-it  (Including  Total  ah  •  ^  in  Just  about  you- 

Automotive  DlspLy,  ^otal  Display. 


Solid  Cincinnati  reads  the  CINCINNATI  ENQUIRER 

Represented  hy  Moloney,  Re^an  &  'sehmitt,  Inc.  A  member  of  the  Metro  Sunday  Slafyistyne  Network 
editor  ac  PUBLISHER  for  September  22,  1956 


Pictured  in  front  of  the  new  Westinghouse  Research 
Laboratories  ore  these  key  meni 


DR.  J.  A.  HUTCHESON 
Westinghouse  vke  president 
in  charge  of  engineering 


DR.  CLARENCE  Z&fER 
He  discovered  how  to  develop  new  olleyt  by 
mathematics  rather  than  by  aimleu  triahond-smr. 


Company  investing  $103  million  in  research  and  development  this  yearj^ 
employs  6,000  scientists,  engineers  and  technicians 


edge.  Some  are  engaged  in  fundamental  researrti; 
others  in  developing  such  practical  things  as  a  new 
concept  in  refrigeration,  a  light  source  that  needs  no 
fixtures,  and  superstrong  metals  to  meet  the  needs  ui 
the  atomic  age. 

But  this  is  just  part  of  the  new  story  of  research  at 
Westinghouse,  where  6,000  people  are  making  new 
discoveries  or  improving  many  of  the  things  you  use 
The  company  has  just  opened  or  soon  will  open: 


The  greatest  decade  in  research  and  engineering  prog¬ 
ress  in  the  history  of  Westinghouse  comes  to  a  climax 
this  month  with  the  dedication  of  new  Westinghouse 
Research  Laboratories,  just  outside  Pittsburgh.  This 
huge  research  center  is  the  largest  and  most  complete¬ 
ly  equipped  of  the  200  laboratories  that  Westinghouse 
operates. 

Here  several  hundred  of  the  country’s  top  scientists 
and  engineers  are  conducting  a  broad  search  for  knowl¬ 


DR.  C  R.  HANNA 

Inventor  of  tank  gun  turret  itobilizert  and 
world-renowned  expert  on  gyroscopic  controls. 


DR.  DANIEL  ALPERT 

"Expert  on  absolutely  nothing" —  because  he  has 
created  the  world's  most  nearly  perfect  vacuum. 


DR.  AARON  WEXLER 
One  of  the  nation's  leading  scientists 
in  the  field  of  low  temperatures. 


TS  200TH  LABORATORY 
lESEARCH  CENTER 


t  Waltz  Mills,  Pa.,  the  first  test  reactor  for  nucleEir 
iat.“ri;iLs  ever  owned  by  a  private  company. 

■t  South  Philadelphia,  a  research  and  development 
bora  t  or y  for  steam  turbines  smd  gas  turbines. 

Kansas  City,  a  huge  research  and  development 
'boratory  for  new  types  of  jet  engines. 


At  Baltimore,  new  manufacturing,  engineering,  and 
laboratory  facilities  for  military  electronics  operations. 

At  Sharon,  Pa.,  new  test  facilities  for  transformers, 
including  an  “echo-less”  laboratory. 

At  Youngwood,  Pa.,  and  Blairsville,  Pa.,  plants  for  the 
development  of  new  semi-conductors  and  metals. 


ing 


you 
sen;  f 


WATCH  WESTINGHOUSE 

where  BIG  things  are  happening  In  RESEABGH 


Secondary 
Market 
Selling  is 
The  Same 

S  HACK  buying  habits  insist 
on  competing  with  all  other 
products  and  markets.  Sales 
thin  down  for  all  in  the 
largest  metropolitan  markets. 
The  low  cost  milline  becomes 
the  high  cost  milline  in  terms 
of  sales  costs.  Selling  both 
primary  and  secondary  mar¬ 
kets  as  we  do,  we  know. 

On  the  other  hand,  over 
.10%  of  U.S.  households  must 
be  sold  in  the  major  sec¬ 
ondary  markets.  There’s  still 
no  decent  substitute  for  sell¬ 
ing  local  with  the  same  news¬ 
paper  tool  that  your  dealer 
must  depend  on  to  stay  in 
business.  The  days  of  de- 
|)ending  on  store  merchandis¬ 
ing  as  a  major  sales  producer 
are  gone.  More  and  more 
sujier  markets,  self  service 
retailing  outlet.s,  vending  ma¬ 
chines,  shopping  centers,  etc. 
have  made  it  most  important 
to  sell  the  consumer  with 
his  home  newspaper. 

For  50  years  U.K.&M.  has 
specialized  in  selling  large 
and  secondary  market  news¬ 
papers.  We  point  with  pride 
to  stupendous  successes  dur¬ 
ing  those  years  of  exclusive 
service  to  newspapers.  In 
those  years  our  services  have 
been  expanded  to  nine  offices 
fully  manned  for  your  profit. 

Buying  Sales  Is 

Your  Business 

Selling  Sales  Is 

Our  Business 

BllRKE  • 
KEIFERS 
&  MAHOIY 

INC. 


New  York,  Chicago,  Detroit, 
Atlanta,  Charlotte,  Dallas, 
Kansas  City,  Oklahoma  City, 
San  Francisco 


Robb  Wins  TKO 
In  Postal  Fight 

Flemington,  N.  J. 

Inez  Robb,  United  Feature 
Syndicate  columnist,  fougfht  a 
U.  S.  Government  department 
to  its  knees,  winning  a  long¬ 
standing  fight  against  a  Post 
Office  Department  regulation 
that  rural  mailboxes  be  painted 
white  or  aluminum. 

Mrs.  Robb’s  mailbox  at  her 
Wild  Oat  Farm  in  Flemington, 
New  Jersey,  was  a  gay,  attrac¬ 
tive  yellow.  This  is  the  way  she 
wanted  it,  and  this  is  the  way, 
after  several  journalistic  excur¬ 
sions  on  the  subject  in  her  syn¬ 
dicated  column,  she  was  able 
to  persuade  the  Post  Office  De¬ 
partment  that  it  should  remain. 
So  she  revealed  in  her  column 
of  Monday,  September  10: 

“My  two-year  battle  for  the 
right  to  a  yellow  mailbox  at 
Wild  Oat  Farm  near  neming- 
ton,  N.  J.,  has  ended  with  the 
Post  Office  Department  running 
up  the  white  flag  and  suing 
for  peace. 

“  ‘You  win,’  says  a  telegram 
received  from  Postmaster  Gen¬ 
eral  Arthur  E.  Summerfield. 
‘We  are  changing  regulations  so 
any  colors  may  be  used  on  rural 
boxes.  Thanks  for  bringing  this 
to  our  attention  so  persistently.” 

Inez  Robb  has  no  intention 
of  laying  her  powerful  journal¬ 
istic  cudgel  down,  however.  Too 
many  jobs  are  left  undone,  too 
many  fights  unwon. 

She  said,  “1  am  still  futilely 
trying  to  get  women  out  of 
slacks  (in  which  they  look  like 
the  back  end  of  hacks),  abolish 
billboards,  achieve  clean  public 
restrooms,  outlaw  chewing  gum 
and  get  Ali  Khan  and  Marilyn 
Monroe  off  the  front  pages.” 

• 

Science  Writer  Joinn 
School  of  Journalism 

East  Lansing,  Mich. 

The  nation’s  first  full-time 
teacher  of  science  writing  will 
join  Michigan  State  University’s 
school  of  journalism  Oct.  1. 

He  is  Dr.  James  W.  Stokley, 
a  scientist  devoted  to  bringing 
the  mysteries  of  science  to  the 
people  in  books,  newspaper  and 
magfazine  articles,  and  radio 
and  television  programs. 

For  30  years  he  has  written 
a  monthly  astronomy  column 
that  appears  in  more  than  100 
newspapers  and  magazines.  He 
wrote  the  background  article  on 
atomic  energy  for  the  United 
Nations  “Atoms  for  Peace”  con¬ 
ference  last  year. 


personal 


WINS  NEWSPAPER — Mr*.  Norma  Ellman,  houtawife,  achlaved  a  Ufa- 
long  dream  of  owning  her  own  newspaper  Sept.  7  on  Mennen's  "High 
Finance"  program  when  she  won  a  weakly  newspaper  In  Thornton, 
Colo.,  worth  $35,000,  and  other  prizes  worth  $11,000.  Her  husband,  Lao, 
who  came  from  Denver  to  New  York  to  be  at  her  side,  looks  on  (laftj 
while  Dennis  Jamas,  star  of  the  program,  reads  a  facsimile  newspaper 
made  up  for  the  occasion. 


China  Press  Editor 
Gets  ISetc  Post  Here 

Colorado  Springs,  Colo. 

A  former  Singapore  corres¬ 
pondent  for  the  \'ew  York 
Times,  K.S.  Chang,  will  become 
sports  editor  for  the  Colorado 
Springs  Free  Press — his  first 
American  job. 

Mr.  Chang  has  been  a  news¬ 
paperman  in  Asia  for  25  years. 
He  is  an  ardent  ba.seball  fan 
and  was  sports  editor  of  the 
China  Press  in  Shanghai  before 
the  Communists  took  over. 

*  •  ♦ 

Walter  H.  Lindaman,  for¬ 
merly  a  partner  of  Harvard 
Letter  Service — appointed  sales 
promotion  newspaper  of  the 
Southtown  Economist,  weekly 
community  newspaper  in  Chi¬ 
cago. 

*  «  * 

Carter  H.  White,  general 
manager  of  the  Meriden  (Conn.) 
Record-Journal  —  named  co- 
chairman  of  Meriden  Chamber 
of  Commerce’s  “Keep  Meriden 
Ahead”  campaign. 

♦  ♦ 

Jerky  Moskal,  reporter  for 
the  Illinois  State  (Ill.)  Register 
— joined  the  Kansas  City  (Mo.) 
Star. 


Reid  Appointeti 

Whitelaw  Reid,  Chairman  of 
the  Board  of  the  New  York 
Herald  Tribune,  has  been  ap¬ 
pointed  by  Gov.  Averell  Harri- 
man  of  New  York  as  chairman 
of  a  five-member  unsalaried 
citizens’  committee  to  recom¬ 
mend  ways  of  overhauling  state 
laws  aimed  at  keeping  .sub¬ 
versives  out  of  government. 

*  ♦  ♦ 

Jay  J.  Butler,  former  adver¬ 
tising  manager  of  the  Corydm 
(Ohio)  Democrat — named  man¬ 
aging  editor  of  the  Deining 
(N.  M.)  Headlight  and  the 
Graphic. 

*  *  * 

Walt  McKinstry,  Jb.,— 
now  news  editor  of  the  GranU 
(N.  M.)  Beacon.  He  formerly 
worked  for  the  Colorado 
Spi'ings  (Colo.)  Gazette-Tele- 
graph. 

*  *  * 

Miss  Rexine  Hardy.man— 
named  society  editor  of  the 
Farmington  (N.  M.)  Daily 

Times.  She  succeeds  Sally 
Dunn,  who  resigned  recently. 

«  «  « 

0.  1).  Quinlan — named  head 
of  Cortez,  Colo.,  bureau  of  the 
Farmington  (N.  M.)  Daily 

Times. 
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Nina  Pulliam  Touring 
^Iron  Curtain^  Countries 

INDIANAPOUS,  Ind. 

Nina  Pulliam,  secretary-treas¬ 
urer  of  Central  Newspapers, 
Inc.,  is  in  Russia  and  the  Mid¬ 
dle  East  on  a  month-long  re¬ 
porting  journey. 

Mrs.  Pulliam,  wife  of  Eugene 
C.  Pulliam,  publisher  of  the 
Indianapolis  Star,  the  Indian- 


90th  Birthday 


Woodard 


Manfield 


Francis  T.  Ahearn,  city 
editor  of  the  Hartford  (Conn.) 
Times — named  to  head  a  com¬ 
mittee  to  expand  the  education 
program  of  the  National  Con¬ 
ference  of  Christians  and  Jews. 


lations  advisory  group  for  Fire  Pulliam 

Prevention^  Week  program  in  apolis  News,  the  Arizona  Re- 
Philadelphia.  Named  to  the  public  and  Phoenix  Gazette,  i.s 
same  group  were  Reginald  qh^  pf  ^  group  of  14  news- 
Beauchamp,  special  events  di-  paper  writers,  commentators 
rector,  Philadelphia  (Pa.)  Bui-  college  faculty  members 

letin;  and  Paul  Martin,  pro-  making  the  flying  tour  of 
motion  manager,  Philadelphia  European  trouble  spots. 

(Pa.)  Daily  News.  jjgj.  observations  on  life  be- 

*  *  *  hind  the  “Iron  Curtain”  and 

Richard  L.  Waddell  and  “man-in-the-street”  interviews 
Lee  Geist,  former  newspaper-  will  appear  in  the  Indianapolis 
men— appointed  as  marketing  Star,  the  Arizona  Republic,  and 
and  management  editors  respec-  other  newspapers  through  North 
Edmund  G.  Brown  Jr.— ap-  tively  of  Business  Week  maga-  American  Newspaper  Alliance, 
pointed  assistant  general  man-  jine.  «  «  « 

ager  of  the  News-Star-World  *  *  *  _ 

Pub.  Corp.  in  Monroe,  La.  He  Jack  Welle n kotter,  editor 

has  been  serving  in  the  ca-  C.  A.  McGrath,  city  editor  San  Luis  Valley  (Colo.) 

pacity  of  production  manager  of  the  Troy  (N.  Y.)  Times  Courier — promoted  to  managing 
and  feature  editor  of  both  pa-  Record — marked  his  50th  anni-  editor. 

pers  since  1952.  versary  with  the  paper  recently.  (Continued  on  page  44) 


Al  Goldstein,  formerly  sports 
reporter  for  the  UK  Eagle,  air 
force  newspaper  in  London, 
England — named  sports  editor 
of  the  Meriden  (Conn.)  Jour¬ 
nal,  succeeding  Frank  R. 
Corkin'  Jr.,  who  resigned  to  be¬ 
come  director  of  public  rela¬ 
tions  for  the  Middlesex  Hospi¬ 
tal. 


Mary  Knoernschild,  rejiorter 
for  the  Albaqnerfpte  (N.  M.) 
Tribune — joined  the  home  sec¬ 
tion  staff  of  the  Milwaukee 
(Wis.)  Journal. 


Joseph  McMullen,  vicepresi¬ 
dent  and  production  manager 
of  the  .Milwaukee  (Wis.)  Jour¬ 
nal  —  presented  with  a  medal 
commemorating  his  25th  anni¬ 
versary  as  a  member  of  the 
Web  Pressmen’s  Union. 


Marjorie  E.  Hacker,  court 
reporter  of  the  Superior  (W’is.) 
Evening  Telegram — married  to 
Roy  Slotten,  wire  editor.  Both 
are  graduates  of  the  University 
of  Wisconsin  Journalism  .school. 


Why  Grow  Old? 


Robert  M.  Land,  summer 
graduate  of  the  University  of 
Washington  School  of  Com¬ 
munications — joined  the  staff  of 
the  Yakima  (Wash.)  Daily  Re¬ 
public  as  general  assignment 
reporter. 


Richard  W.  Slocum,  execu¬ 
tive  vicepresident,  Philadelphia 
(Pa.)  Bulletin — named  to  board 
of  directors,  Philadelphia 
Center-City  Group,  a  redevelop¬ 
ment  organization. 


By  Josephine  Lowniaii 


Now  !•  Featured  On  The  Women's 


Edward  Freema.n,  Director  Ji.m  Colegrove,  formerly  with 
of  Promotion  of  the  .\ew  York  the  Jefferson  Record  at  Lake- 
Herald  T ribune — serving  as  wood,  Colo.,  and  the  De  Sedan 
chairman  of  the  Newspaper-  (Kas.)  Times-Star — named  edi- 
Publishing  division  for  the  tor  of  the  Raton  (N.  M.)  Daily 
Visiting  Nurse  Service  of  New  Range.  He  succeeds  David  Rod- 
York  195r>  fund  raising  cam-  well,  who  resigned  to  enter 
paign.  public  relations  work. 
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(Continued  from  page  4;j) 

Au-an  B.  Rogers — named 
managing  editor  of  the  Law¬ 
rence  (Mass.)  Evening  Tribune. 
Joseph  A.  Reynolds — appointed 
assi.^^tant  managing  editor. 


Kenneth  Knight,  Jr. — 
named  editor  and  publisher  of 
the  Benecia  (Calif.)  Herald. 
He  succeeds  Albert  D.  Sousa — 
resigned  to  join  a  real  estate 
organization.  Mr.  Knight  was  a 
Richmond  (Calif.)  Independent 
printer  for  four  years. 


Bill  Schubert,  formerly  in 
newspaper  and  public  relations 
work  in  upstate  New  York — 
named  publicity  director  for 
WVET  and  WVET-TV  at 
Rochester,  N.  Y. 


Milton  Golin,  former  head 
of  the  Chicago  City  News  Bu¬ 
reau’s  radio-TV  department — 
joined  the  staff  of  the  Journal 
of  the  American  Medical  Asso¬ 
ciation.  He  has  been  a  Chicago 
new.sman  since  1942. 


John  Chapman,  statehouse 
reporter  for  the  Lincoln,  Neb. 
bureau  of  AP  since  1944 — ap¬ 
pointed  city  editor  of  the  Pueblo 
(Colo.)  Star- Journal. 


Arthur  E.  McEvoy — retired 
as  managing  editor  of  the  New 
Britain  (Conn.)  Herald.  He  is 
succeeded  by  Richard  P.  Con¬ 
way,  city  editor.  Charles 
SiKORA,  political  writer — new 
city  editor. 

*  *  * 

Robert  Fancett,  formerly 
on  the  copy  desk  of  the  Indian¬ 
apolis  (Ind.)  News — joined  the 
copy  desk  of  the  Detroit 
(Mich.)  News. 

*  *  « 

Nancy  Langsenkamp,  for¬ 
merly  on  the  staff  of  the  Ft. 
Lauderdale  (Fla.)  News — new 
member  of  the  city  staff  of  the 
Indianapolis  (Ind.)  News. 

*  ♦  ♦ 

Duncan  Brown,  school  board 
reporter  for  the  Rockford  (Ill.) 
Register-Republic  —  resigned  to 
take  a  public  relations  post  with 
the  National  Lock  Company. 
Phil  Sunkel,  Register-Repub¬ 
lic  deskman — resigned  to  accept 
a  post  with  the  Anchorage 
(Alaska)  Times. 


FOR  SALE -SURPLUS  EQUIPMENT 

OF  COMPTON  PRINTING  CO. 

Our  warehouse  has  been  condemned  for  new  freeway.  Don't  want  to 
move  any  of  this  equipment. 


50'’xG0''  VERTICAL  STEP - 
REPEAT  MACHINE— for 
multiple  positives  or  print¬ 
ing  direct  on  zinc  plates. 


folder  gears  and  ink  mo¬ 
tion  cams,  all  new.  Tell 
us  what  you  want.  of 
current  price. 


extreme  precision.  New  HAND  TRUCK  FOR  PAPER 


machines  this  style  cost 
$12,000!  Will  sell  for  $1,- 


ROLLS.  3-wheel,  vertical 
type.  (2),  $35  each. 


500,  including  5  chases  and  PAPER  DOLLY  TRACK,  3 
complete  motor  and  pump  sections,  turntable,  3  dollies, 
equipment.  doom 


BLOWERS,  5  H.P.,  7%  H.P., 
15  H.P.,  various  models. 
Tell  us  your  needs. 
ARC-LAMP — 4-arc,  2-faced. 
Wohl,  110  volt,  50  amp.  $45. 
WEB  PRESS 

HOE  QUARTER  FOLDER 
recently  rebuilt,  adapted  to 
any  cutoff,  $3,950. 


sections,  turntable,  3  dollies. 
COMPOSING  ROOM 
MOHR  SAW  —  For  postwar 
Model  G  Intertype.  Used 
one  year.  Will  exchange 
Intertype  mounting  parts, 
sell  saw  for  *4  new  price. 
MITERING  and  saw  sharp¬ 
ening  attachments  for  post¬ 
war  C  &  G  saw.  Both  for 
$75. 


LUDLOW  MATS— Any  offer 


PER  UNIT.  22%"  cutoff. 
No  folder.  Add  4  or  8  pages 
to  your  press  capacity. 

PAPER  DOLLIES— PLATE 
TRUCKS  —  Steel  frame, 
wooden  top,  $14  each. 

ROLL  STANDS  —  Single 
width,  for  2  rolls,  with  A.C. 
roll  hoist. 


accepted.  (Good  condition.) 
14  Pt.  Bodoni  Bold  Italic. 
18-24  Pt.  Tempo  Heavy. 
18-24  Pt.  Tempo  Medium. 
24-30-36-42-48  Ludlow 
Black. 

18-24-36-42-48  Chelt.  Bold. 

STEREOTYPE 


HOE  GEARS  for  flat  type  CASTING  BOX,  full  page, 
“High  Speed”  units,  1700-  including  shell  bars,  $75. 
1800  serial  numbers.  We  PIG  MOLDS — 18  of  ’em,  lot 
bought  complete  stock  Bal-  $35. 
timore  Sun  spare  press  and  DROSS  REDUCER,  $50. 
Contact:  H.  VERNON  PORTER 

1029  W.  WASHINGTON,  l.A.  15  PHONE  RICHMOND  8-2266 


Avintion  Editor  Honored 

Cleveland 
Charles  L.  Tracy,  aviation 
editor  of  the  Cleveland  Press, 
will  be  honored  Oct.  8  by  the 
Cleveland  Aviation  Club  and  the 
Cleveland  Women’s  Chapter  of 
the  National  Aeronautical  Asso¬ 
ciation.  The  groups  will  stage 
a  banquet  in  honor  of  Mr. 
Tracy’s  work  with  youth  in 
model  aviation,  which  he  has 
advanced  through  his  columns 
in  the  Press.  The  groups  also 
will  announce  a  Tracy  Trophy 
to  be  awarded  annually  in 
model  aviation. 


H.  David  Kaplan,  graduate 
from  the  School  of  Journalism 
at  the  University  of  Michigan — 
joined  the  local  staff  of  the 
Jackson  (Mich.)  Citizen  Patriot. 


William  M.  Greene,  for¬ 
merly  with  many  New  England 
newspapers — resigned  as  execu¬ 
tive  director  of  the  Conn.  Safety 
Commission  to  join  the  Motor 
Transport  Association. 

*  *  * 

Louis  D.  Mueller,  former  re¬ 
porter  for  the  Cincinnati  (Ohio) 
Enquirer  and  AP — merged  his 
advertising  agency  with  the 
Peck-Heekin  agency  in  Cincin¬ 
nati. 


Herbert  L.  Anderson  — 
joined  the  advertising  sales 
staff  of  the  Wall  Street  Journal. 


Martin  Ray  and  Anna 
Marie  Ray,  formerly  of  the 
Duluth  (Minn.)  News-Tribune 
— to  the  Bismarck  (N.  D.) 
Tribune. 

*  *  * 

W’.  ,1.  McGlasson,  United 
Press  bureau  manager  at  Santa 
Fe,  N.  M.,  for  the  past  two 
years — named  Denver,  Colo., 
bureau  manager.  He  was  suc¬ 
ceeded  by  W’lLLiAM  B.  Dickin¬ 
son. 


Fred  M.  Betz  Jr.,  co-pub¬ 
lisher  of  the  Lamar  (Colo.) 
Daily  News — elected  one  of  two 
Democratic  candidates  for  the 
board  of  regents  of  the  Univer¬ 
sity  of  Colorado. 

«  *  ♦ 

William  V.  Misslin,  city 
editor  of  the  Bismarck  (N.D.) 
Tribune — resigned  to  accept  a 
position  with  the  Santa  Barbara 
(Calif.)  News-Press.  He  will  be 
replaced  by  Carl  O.  Arp,  Tri¬ 
bune  telegraph  editor. 


Yakima  Newspapermen 
Write  Historical  Books 
Yakima,  Wash. 

H.  Dean  Guie,  associate  editor 
and  veteran  member  of  the 
Yakima  Dailies  staff,  has  just 
published  a  historical  book  on 
the  early  days  of  the  Yakima 
Valley. 

Titled  “Bugles  in  the  Valley," 
the  volume  deals  principally 
with  the  establishment  of  Fort 
Simcoe  as  an  advance  post  of 
the  U.  S.  Army.  Its  garrison 
was  charged  with  the  responsi¬ 
bility  of  holding  in  check  the 
restless  Indian  tribes  which  saw 
their  lands  gradually  succumb¬ 
ing  to  the  domination  of  the 
white  man. 

The  staff  of  the  Yakima 
Morning  Herald  and  the  Yakima 
Daily  Republic  regard  this  Fall 
season  as  the  “book  publishing 
.season”  around  the  Dailies’ 
newsroom.  Click  Relander,  city 
editor  of  the  Republic,  will  s.e 
his  historical  book,  “Drummei-s 
and  Dreamers”  go  on  sale  Oct. 
6.  It  tells  the  history  of  a 
nearly-vanished  tribe  of  Indians 
which  flourished  for  centuries 
along  the  banks  of  the  Columbia 
river  at  what  is  now  the  site 
of  the  massive  Priest  Rapids 
dam  construction. 

• 

Israeli  Editor 

Noach  Moxes,  editor  of  the 
daily  Yediot-Aharonot  of  Tel- 
Aviv,  Jerusalem,  has  been  in 
the  U.S.  for  two  months  study¬ 
ing  newspaper  techniques  as  a 
guest  of  the  State  Department. 
He  recently  spent  two  weeks 
studying  the  operations  of  the 
Trenton  (N.  J.)  Times. 

*  *  * 

Kay  McLeod,  former  asso- 
cite  editor  of  TV  Digest  in 
Atlanta,  Ga. — became  church 
and  religious  editor  of  the  At¬ 
lanta  (Ga.)  Constitution.  Tim 
Dobbs,  formerly  of  the  promo¬ 
tion  department  of  the  Atlanta 
Newspapers,  Inc. — joined  the 
news  department  of  the  Consti¬ 
tution. 


Charles  D.  Grell,  formerly 
with  the  Ashland  (Ore.)  Dailj 
Tidings  and  the  Grants  Past 
(Ore.)  Courier — named  city  edi¬ 
tor  of  the  Roseburg  (Ore.) 
News-Review. 

*  *  * 

Stan  White,  former  adver¬ 
tising  manager  of  the  Roseburg 
(Ore.)  News-Review  and  Long¬ 
view  (Wash.)  Daily  News- 
joined  West-Holliday  Co.  Inc., 
newspaper  representatives  as 
an  account  executive  "t  the 
Portland,  Ore.  office. 
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One  of  a  series  of  office  advertisements  now  running  in  The  Kansas  City  Star 


On  the  6:33, 
a  Lunch  PaU  Philosopher 


^  HIS  is  William  Kirk  Michael,  Star  printer  extraor- 
dinary.  Bill  was  born  in  a  steam-heated  flat  at  7th  and 
Central  and  grew  up  on  old  Quality  Hill.  He  is  skipper 
of  the  “6:33  Out  of  Waldo,”  most  famous  journalistic 
craft  in  the  local  annals  of  public  transportation. 

As  Bill  rocks  along  on  the  Country  Club,  north¬ 
bound  to  his  job  at  the  “big  plant,”  he  meditates  on  life 
and  the  doings  of  mice  and  men.  His  musings,  ham¬ 
mered  into  paragraphs  on  the  typewriter  after  work, 
may  appear  in  The  Star  something  like  this:  “Nearly 
every  day  we  see  large  flat-bed  trucks  heavily  loaded 
with  rolls  of  sod  and  know  that  another  beautiful  pasture 
has  been  skinned.”  Or:  “Back  in  the  old  days  folks 
always  figured  they  could  stay  out  of  the  poorhouse  by 
raising  chickens  and  taking  in  boarders.  But  today  the 
old  man  trains  parakeets  and  grandma  has  a  stock  of 
antiques  in  the  parlor.” 

Hominess  is  Bill’s  literary  stock  in  trade.  He  lets 
readers  know  the  No.  1  song  hit  on  the  juke  box  in 
Waldo  depot  (currently,  “The  Teardrop  That  You 
Stepped  On  as  You  Walked  Out  of  My  Door,”  a  sad 
ballad  about  a  woman  who  couldn’t  stand  prosperity 
after  a  good  man  took  her  to  the  city  and  bought  her 
shoes  and  pretties).  He  notes  carefully  the  title  of  the 
two-bit  drug  store  novel  in  the  hands  of  the  blonde 
across  the  car  aisle.  Through  the  window  of  the  6:33 
his  eye  catches  the  box  of  red  geraniums  on  the  apart¬ 
ment  back  porch.  Bill  has  the  rare  knack  of  making  the 
sight  of  a  housewife,  mouth  filled  with  clothespins, 
hanging  a  pair  of  faded  coveralls  on  the  line,  almost  as 
important  and  meaningful  as  the  latest  riot  on  Cyprus. 

Bill’s  sinful  pride  in  Waldo’s  seam-splitting  growth, 
his  constant  concern  with  its  new  super  markets,  traffic 
lights,  vehicular  congestion  and  other  big  town  trap¬ 
pings  provide  hilarious  reading  for  Star  subscribers. 

Bill’s  social  and  economic  philosophy  is  un¬ 
abashedly  lunch  pail,  He  stands  four-square  with  the 
little  Joes  against  big  corporations  and  their  slick,  high- 
paid  lawyers.  In  his  view,  only  Republicans  can  afford 
to  sleep  late.  It’s  mostly  Democrats,  he  states,  who  ride 
the  6:33. 

Bill  MICHAEL  was  in  the  first  graduating  class 
from  Thacher  ward  school  at  Independence  and 
Brighton.  He  started  working  for  The  Star  back  in  1907. 
During  the  first  World  War  he  fought  in  France  with 
the  101st  machine  gun  battalion  of  the  26th  division. 
“There  was  an  outfit!”  Bill  fondly  recalls.  “Fierce  and 
indomitable.  All  insurance  men  from  Hartford,  Conn.” 

In  Nancy,  France,  Lieutenant  Michael  (he  was  one 
of  the  90-day  wonders)  started  on  his  own  a  little  news¬ 
paper,  “The  Tripod,”  which  evolved  into  the  “Stars  and 


Kansas  City  Star  Photo  by  Brooks  Crummstt 


Stripes.”  Eventually  it  had  on  its  staff  such  journalistic 
stalwarts-to-be  as  Franklin  P.  Adams,  Alexander  Wooll- 
cott,  Harold  Ross  and  Grantland  Rice.  The  first  issue 
carried  the  name  of  Lieutenant  Michael  as  business 
manager.  His  bound  volume  of  the  first  13  issues,  now 
in  the  west  building  of  the  Liberty  Memorial,  was  pre¬ 
sented  to  him  by  the  general  staff  under  Pershing. 

Home  from  the  war,  Bill  worked  at  several  jobs,  in¬ 
cluding  one  selling  features  for  a  newspaper  syndicate. 
In  1923  he  came  back  to  his  first  love,  a  linotype  machine 
at  The  Star,  and  he’s  been  active  at  the  keyboard  ever 
since. 

About  15  years  ago  Bill  began  contributing  to  Star- 
beams,  then  edited  by  Clad  (Pip)  Thompson.  Later,  un¬ 
der  Starbeams  Editor  Bill  Vaughan,  “On  the  6:33  Out 
of  Waldo”  became  a  regular  Wednesday  Starbeams 
feature.  The  “6:33”  was  dignified  as  a  play  setting  in 
“Murder  at  Waldo  Depot,”  a  hair-raising  drama  written 
for  the  Young  Matrons  club  by  Bill  Vaughan  and  per¬ 
formed  in  the  Music  Hall  by  a  tremendously  under- 
talented  group  of  amateurs.  The  column  appears  on  The 
Star’s  editorial  page  on  a  now-and-then  basis,  much  too 
infrequently  for  devoted  Michael  fans. 

“I  enjoy  my  work  and  have  no  intention  of  retiring 
when  I  get  old,”  says  Waldo’s  snowy-thatched  sage. 
“Nobody  will  ever  get  a  chance  to  present  me  with  a 
glass  fishing  rod  or  pen  and  pencil  set.” 

With  his  zest  for  life,  homespun  humor  and  cheerful 
willingness  to  battle  for  life’s  enlisted  men.  Bill  Michael 
is  another  reason  why — 


YOUR  BIG  READING  BARGAIN  BY  FAR  IS  YOUR  KANSAS  CITY  STAR 


Newar 


Newark,  N.  J.,  Star-Ledger  installs  new  6  unit  one  folder  Hoe  Press 
equipped  with  Cutler-Hammer  Unit  Drive.  View  of  press  shown  above. 
Cutler-Hammer  Control  for  C-H  unit  drive  shown  at  side. 


Keep  it  Simple — Keep  it  STURDY 


CUTLER-HAMMER 
WEB  BREAK  DETECTORS 

Stop  press  quickly  if  web  breaks. 
Web  can  be  rethreaded  without 
latching  detectors.  Easy  to  mount. 


CUTLER-HAMMER 
WEB  SEVERING  DEVICE 

A  Cutler-Hammer  "original"  that  has 
resulted  in  greater  total  savings  than 
any  other  single  accessory.  It  instantly 
slashes  broken  web  close  to  impression 
and  guards  against  destructive  wrap¬ 
arounds  and  costly  delays — resets 
automatically. 
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turns  to  the  Keep-it-Simple 

C-H  unit  press  drive 

I 

r 
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'  "All  roads  may  lead  to  Rome”—  (list  on  request)  selected  Cutler- 
but  experienced  travelers  pick  the  Hammer  Unit  Drives  for  new  or 
SMOOTH  road.  The  Star-Ledger  additional  press  installations. 

I  chooses  for  its  newest  press  Check  into  this  selection  of 
[addition  the  Cutler-Hammer  the  "SMOOTH  Road”.  It’s  the 
iUnit  Drive  system.  unit  press  drive  any  plant  elec- 

i  In  fact,  during  1954,  ’55  and  trician  can  manage. 

[’56,  at  least  twenty-six  metro-  CUTLER-HAMMER,  Inc.,  1223 
‘politan  newspaper  publishers  St.  Paul  As/e.,  Milwaukee  1,  Wis. 


CUTLER'HAMMER 


Morshfleld,  Wis.,  News  Herald  has  Cutler- 
Hammer  Drive  on  Goss  Dek-A-Tobe  Press. 


MOTOR  CONTROL 


Ludington,  Mich.,  Doily  News  installs  Gou  De 
Tube  Press  with  Cutler-Hammer  2-Motor  I 
Drive.  This  is  similar  in  type  to  many  Magazine  C 
&  Roto  Printing  Installations  C-H  equipped. 


Keep  It  CUTLER- HAMMER 


THE  SEIVICE  THAT  HEITS  IN  THE  USE  Of  NEWSTAFEI  ADVEHTISING 


1^  j  • ,  ^  65th  Anniversary 

CjUltOr  V>lOV6rS  “with  the  esth  anniversary 

of  the  Daily  Dispatch  and  of 
the  City  of  New  Kensington 
IwWll  at  hand,  the  opportunity  to  get 

T  T  1  *  L  overall  view  of  the  area  was 

Dv  Helicopter  provided  by  Brewster  C.  Locke, 

J  president  of  Industrial  Helicop- 

New  Kensington,  Pa.  ters,  Inc.,  the  firm  planning  to 
William  W.  Ahlstrom,  man-  inaugurate  helicopter  service  to 
aging  editor  of  the  DaUy  Die-  «ties  surrounding  Pittsburgh.' 
T^tch,  took  to  the  air  in  a  heli-  ^r.  Ahlstrom  carefully  an- 
copter  to  get  a  birdseye  view  ^wered  the  questions  he  enum- 
of  his  home  city  and  to  study  the  lead  to  his  story, 

its  needs  -^nistrom  sailed  Sept.  19 

The  lead  to  his  front-page  New  York  on  the  liner 

helicopter  report  read:  de  France  for  a  six-week 

“Sometimes  a  newspaper  edi-  tour  of  Europe.  His  newspaper 
tor  needs  to  get  an  overall  ^  sponsoring  a  tour  from  New 
view  of  everything  that  is  hap-  Kensington  vua  TWA  in  No- 
pening  in  his  community.  Loc-  i 

ally,  questions  such  as  these  of  the  places  the  tour  will  cover, 
need  to  be  answered:  ^  He  al^  plans  to  cover  the 

“1.  How  is  the  Route  56  by-  Charles-Dick  Richardson 

pass  construction  progressing?  “S^t  in  London  Oct.  2.  The 
“2.  How  much  more  land  is  ^'Owner  of  Charles  is  Tom 
there  for  home  or  industrial  Tannas,  city  clerk  of  Arnold 
improvement’  New  Kensington.  Mr.  Ahl- 

“3.  Just  how  does  traffic  «trom  wll  telephone  the  fight 
flow  through  the  business  dis-  ®  He  probably  will  be  the 
trict  on  a  busy  day?  »  small  paper  to 

“4.  What  is  the  pattern  for 
expansion  of  New  Kensington? 

“5.  Just  how  much  of  Lower 
Burrell  Township  (the  fastest  Unit  of  L.A.  Times 
growing  township  in  the  county)  *  * 

is  there  left  for  new  homes?  Starts  Second  Club 


THE  FOURTH  ESTATE 


"It's  my  encyclopedia  just  In  case  the  rim 
fails  to  catch  some  9larin9  inaccuracyl" 


r'VinrcrAifl  outbreaks 

M.  1  COO  diicai.  gcu  and  apparently  decided  to  risk 

;o;;rTVht“or“;“l^;rb:;  with  Provocation  the  ire  of  newsmen  instead.  The 

in  Eurone  ^  ^  i  newsmen  contended  failure  of 

Clinton,  Tenn.  the  guardsmen  to  protect  them 
National  Guard  Adj.  Gen.  further  attacks. 

Joe  Henry  blamed  press  repre-  .  Hy  midweek  tension  was  lift- 
sentatives  for  “provoking”  in-  newsmen  and  guardsmen 

cidents  in  which  they  were  KO"e,  and  whatever  his 

Los  Angeles  mishandled  by  mobs  during  press  relations,  Henry  was  be- 
A  second  club  is  being  erected  racist  rioting  over  integration  talked  of  as  a  p^sible  suc- 
by  Los  Angeles  Times  Charities,  of  the  high  school  here.  wssor  to  Gov.  Frank  G. 

Inc.  Completion  of  a  $175,000  He  said  it  took  him  three 

structure  is  slated  for  Decern-  hours  to  ease  a  tense  situation  • 

ber.  when  a  photographer’s  flash  Health  Clinic 

The  Times  Southern  Area  caused  a  mob  to  resist  entry 
Boys  Club  will  include  a  gym-  of  Guardsmen  into  nearby  Philadelphia 

nasium,  library,  game  rooms  Oliver  Springs  after  he  had  it  Civic  and  community  leaders 
and  a  craft  shop.  Like  a  prede-  pacified,  and  blamed  photogra-  from  the  Philadelphia  area  will 
cessor  club,  it  is  financed  by  phers  for  “a  scuflfle  between  have  an  opportunity  to  partici- 
Times’  sponsored  events.  them  and  some  of  15  prisoners  pate  in  an  all-day  workshop 

The  Times  also  reports  its  who  were  pursued,  surrounded  conference  on  proolems  of 
annual  Summer  camp  fund  pro-  and  ganged  by  flashbulbs”  as  mental  health  on  Oct.  15  at 
vided  week-long  vacations  for  they  Were  freed  by  Guardsmen  the  Drake  Hotel.  The  con- 
more  than  2,000  boys  and  girls,  who  stood  by  and  made  no  ference,  “Mental  Health:  Your 
Readers  contributed  $34,707  and  move  to  protect  the  newsmen;  Community  in  Action,”  is  being 
the  Times  Charities  $10,000  to  an  attack  on  a  photographer  sponsored  by  the  Bulletin  Civic 
this  fund.  taking  pictures  of  the  prisoners  Service  Committee  and  The 

- at  city  jail;  an  attack  on  news-  Evening  and  Sunday  Bvllein. 

men  at  Oliver  Springs  after  Ruth  Geri  Hagy  is  the  confer- 


Breakfast  Briefs 


President  Eisenhower  has  re¬ 
peated  his  statement  that  he 
will  make  no  whistle-stop  cam¬ 
paign.  In  1960,  if  the  will  of 
some  railroads  which  want  to 
reduce  passenger  traffic  is  suc¬ 
cessful,  the  candidates  won’t 
need  to  make  such  a  decision: 
There’ll  be  no  whistle  stops. 


Russia  is  suffering  a  short 
age  of  coal  which  should  make 
little  difference  now  that  Molo¬ 
tov  no  longer  is  around  tc 
breathe  fire  and  brimstone. 

From  the  Cleveland  Plain  Dealer 


Clearing  House— ACB  was  established  in 
1917  to  act  as  a  “clearing  house”  for  newspaper 
checking  copies,  so  that  agencies  and  advertisers 
would  receive  their  tearsheets  regularly  and 
promptly  in  a  uniform  manner,  and  could  also 
secure  additional  tearsheets  from  one  central 
source. 


Service  Offices 


TH£  ADVERTISING  CHECKING  BUREAU,  ti 


WHAT  DO  YOU  KNOW  ABOUT  AVIATION... 


Who  Received  The  First  Airmail  Letter? 


So  familiar  is  this  face  we  silhouetted  it  to  add  fun  to  the  game.  It  was  during  an  extended  stay  in 
France  that  this  famous  American  became  interested  in  the  balloon  experiments  being  conducted 
by  French  scientists... watching  many  of  the  earliest  attempts  at  successful  flights.  When  John 
Jefferies  (an  American)  and  Jean-Pierre  Blanchard  made  the  first  flight  across  the  English, 
Channel,  they  delivered  the  first  airmail  letter  into  his  hands.  His  name  was  Benjamin  Franklin. 


The  early  French  interest  in  aviation  developed  over  the  j’ears.  A  century  and  a  half  later  French 
pilots  inaugurated  airmail  service  across  the  South  Atlantic  and  to  the  Far  East.  This  tradition 
has  culminated  in  the  world-wide  service  of  Air  France,  which  annually  carries  715  million 
separate  pieces  of  mail  to  the  peoples  of  73  countries. 


OVER  4,000  PERSONS  A  DAY  TRAVEL 
TO  236  CITIES  IN  73  COUNTRIES  BY 


AIR  FRANCE 


THE  WORLD'S  LARGEST  AIRLINE 
WITH  177,740  UNDUPLICATED  ROUTE  MILES 


NEW  YORK  •  ATLANTA  •  BOSTON  •  CHICAGO  •  CLEVELAND  •  DALLAS •  DETROIT  •  LOS  ANGELES •  MIAMI  •PHILADELPHIA 
SAN  FRANCISCO  •  WASHINGTON,  D.  C.  •  MEXICO  CITY  •  MONTREAL  •  TORONTO  •  VANCOUVER  •  HAVANA 
PUERTO  RICO  •  FORT  DE  FRANCE  •  POINTE  A  PITRE  •  PANAMA  •  CARACAS  •  BOGOTA 


A  •  PITTSBURGH  S 
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"Newspaperboy  Day' 
Plans  Told  by  ICMA 


Six  hundred  thousand  news- 
paperboys  in  America  will  be 
given  nationwide  tribute  on 
Newspaperboy  Day,  Saturday, 
Oct.  6,  through  efforts  of  the 
thousand  members  of  the  Inter¬ 
national  Circulation  Managers’ 
Association.  A  bulletin  and  30- 
page  promotional  kit  for  the 
day  were  mailed  earlier  this 
week  to  all  ICMA  members.  A 
60-man  committee  of  state  and 
province  chairmen  has  been  set 
up  and  other  key  men  of  ICMA 
are  arranging  special  state¬ 
ments  by  national  leaders 
headed  by  President  Dwight  D. 
Eisenhower,  special  feature 
articles  for  news  service  distri¬ 
bution  and  personal  appear¬ 
ances  of  newspaperboys  on 
radio-TV  network.s. 

30-Page  Kit 

To  encourage  widest  possible 
participation  of  newspapers 
everywhere  on  the  local  level, 
a  30-page  kit  reprinting  some 
of  the  best  of  1955  newspaper 
stories,  features,  editorials  and 


PRINT  IT  AT 

Rodgers  & 
McDonald 


.  . .  For  Western  Distribution 

Save  freight  costs  and  accurately 
time  distribution!  Send  us  copy, 
mats  or  plates  for  your  broadside; 
advertising  circular;  newspaper: 
catalog;  comic  book,  etc.,  on 
NEWSPRINT -one  or  "full"  color. 
We  do  the  rest;  door-to-door  distri¬ 
bution,  mailing  and  dispatching. 


Rodgers  & 

I  McDonald 

PUBLISHERS.  INC.  I 


Greatest  rotary  press 
facilities  in  the  West! 
Exclusively  Newsprint 
2621  W.  54  St.,  Los  Angeles  43,  Cal. 


^  Send  me  estimate  on  attached  or 
per  enclosed  specifications. 


advertisements  along  with  sug¬ 
gestions  for  locally  staged 
events  was  mailed  to  each 
ICMA  member  early  this  week. 
The  kit  was  originally  produced 
by  the  Newspaperboys  of  Amer¬ 
ica,  Inc.,  Indianapolis,  Ind.,  as 
a  part  of  their  regular  bulletins 
for  250  monthly  subscribers  to 
their  Circulator’s  Idea  Service. 
On  request  from  ICMA,  Presi¬ 
dent  Maurice  G.  Lipson  and 
Sales  Manager  James  A.  Lynch 
of  NBA  provided  an  additional 
800  of  these  kits  without 
charge.  These  with  a  bulletin 
from  ICMA,  chairman  Cyrus 
H,  Favor,  Utica  (N.  Y.)  Dailij 
Press  were  mailed  from  Indian¬ 
apolis  early  this  week. 

Observance  will  be  interna¬ 
tional.  Kenneth  A.  McMillan, 
Toronto  (Ont.)  Star,  is  heading 
a  group  of  Canadian  circulators 
promoting  the  occasion  there. 
They  are  lining  up  prominent 
Canadians  who  will  pay  tribute 
to  the  newspaperboy  through 
the  columns  of  the  press  and 
air  media.  Honor  certificates 
will  be  awarded  to  outstanding 
newspaperboys  on  TV  program.s 
originating  at  Halifax,  Ottawa, 
Vancouver  and  Winnipeg.  Ma¬ 
terial  in  mat  form  honoring 
carriers  will  be  distributed 
throughout  Canada  by  the  Star 
Newspaper  Service. 

In  addition  to  a  special  trib¬ 
ute  to  newspaperboys  from  the 
President,  most  governors’  proc¬ 
lamations  for  National  News¬ 
paper  Week  will  contain  refer¬ 
ence  to  Newspaperboy  Day 
through  the  cooperation  of  the 
NNW  Committee  headed  by 
Richard  H.  Miller,  California 


Newspaper  Publishers’  Associa-  Locally  it  is  expected  that 
tion,  Inc.,  for  the  Newspaper  most  circulators  will  use  the 
Association  Managers.  Circu-  material  being  furnished  them 
lators  are  being  asked  to  get  to  plan  some  community  dram- 
similar  tributes  or  proclama-  atization  of  the  financial,  ed- 
tions  from  mayors  and  other  ucational  and  character  build- 
dignitaries.  ing  opportunities  a  newspaper 

In  New  York,  A.  D.  Wallace,  route  affords  a  newspaperboy. 
World-Telegram  and  S^m,  and  Reports  on  local  events  with 
Ray  F.  Marx,  Los  Angeles  tear  sheets  will  be  sent  by  cir- 
Times,  on  the  west  coast,  are  culators  to  their  respective 
arranging  for  appearances  of  state  chairmen.  Three  special 
newspaperboys  on  coa.st-to-coa.st  awards  of  $50  each  for  news- 
radio-TV  networks  on  News-  papers  under  40,000;  40,000  to 
paperboy  Day.  This  Week  mag-  100,000  and  over  100,000  cir- 
azine  will  publish  a  poem  by  culation  plus  six  special  awards 
Charles  D.  Rice  dedicated  to  the  for  best  newspaperboy  day  ad- 
newspaperboy  in  its  issue  of  vertisements  have  been  offered 
Sept.  30.  Newspapers  have  been  by  the  Newspaperboys  of 
given  permission  by  This  Week  America,  Inc.,  for  such  material 
to  reprint  the  poem  with  this  submitted  to  them, 
credit:  “Reprinted  from  This  ICMA  committee  chairmen 
Week  magazine.  Copyright  have  been  named  for  each  state 
1956  by  United  Newspapers  and  Canadian  province. 
Magazine  Corp.”  Family  Week-  ^ 

ly  will  feature  a  freckled  face  ^ 

newspaperboy  on  its  cover  for  fetereOlYPerS 
that  issue  with  a  signed  article  J 

by  J,  Edgar  Hoover,  “The  News-  rp  A  T  1.  i* 
paperboy:  Young  Man  W’ith  a  1  O  V  Ot/0  lOF 
Future’’  featured  within.  Sev-  ,  , 

eral  other  newspaper  magazines 

will  use  newspaperboy  material  ^  SrATTir 

the  weekend  of  Sept.  30  or  Oct.  International  Stereotyp- 

■  ^  ,  .  ers  and  Electrotypers’  Union 

Feature  editors  have  been 

alerted  and  have  given  assur-  ^.g^k-long  43d  annual  conven¬ 


ances  that  the  major  services  ^  bow  to  technologi- 

and  syndicates  will  service  their  progress 
readers  with  stories,  pictures,  no  president 

panels,  strips  and  cartoons  for  the  late  Leo  Buckley 

that  weekend  carrying  tributes  pension  plan  is  now  in 

to  the  newspaperboys.  abeyance. 

Treasury  Role  'The  Stereotypers  will  vote  in 

The  U.  S.  Treasury  Depart-  a  referendum  election  next  De¬ 
ment  has  announced  elaborate  cember  on  both  the  union  presi- 
preparations  for  recognition  of  dency  and  convention  action 
the  day.  Fifteenth  anniversary  which  put  off  the  pension  pro- 
citations  w'll  be  given  to  circu-  gram  for  at  least  a  year, 
lation  managers  throughout  the  Pension  Plans 

country.  The  Distinguished  Delegates  were  told  that  the 
Service  Citations  will  be  con-  pension  program  set  up  last 
ferred  on  Howard  V\'.  Stodghill  year  has  proved  actuarially  un¬ 
in  Washington  ceremonies  com-  sound.  However,  they  rejected  a 
memorating  his  leadership  in  proposal  that  money  collected 
getting  carrier  participation  in  for  the  pension  be  returned  to 
the  sales  of  War  and  Savings  members. 

Stamps.  Commemorative  Trea-  Instead  they  proposed  ap- 
sury  cards  will  be  issued  to  pointment  of  a  committee  to 
carriers  purchasing  one  dollar’s  study  the  problem  and  report 
worth  or  more  of  U.  S.  Savings  to  next  year’s  convention  in 
Stamps.  A  matted  advertise-  Toronto. 

ment  in  either  400-  or  1,000-line  The  bow  to  technological 
size  carrying  the  picture  of  progress  came  from  the  union’s 
Secretary  George  W.  Humphrey  acting  president,  Frank  Adams 
with  his  tribute  to  newspaper-  of  Chicago.  Adams  said  techno¬ 
boys  is  offered  newspapers  on  logical  advances  haven’t  cost 
request.  They  will  provide  a  any  union  jobs.  Rather,  he  said. 
“Guest  Star’’  radio  platter  by  the  advances  have  built  jobs. 
Danny  Thomas,  movie  and  TV  The  union,  he  reported,  with 
star  and  a  former  newspaper-  15,000  members  in  180  U.  S-  and 
boy  along  with  radio  spots  for  Canadian  locals  is  stronger 
disc  jockeys.  Other  government  than  ever  before, 
and  civic  organizations,  such  as  Adams  said  he  won’t  be  * 
the  Crusade  for  Freedom,  have  candidate  to  succeed  Buckley. 
plans  for  announcements  hon-  He  prefers,  he  said,  to  return 
oring  the  newspaperboy  in  con-  to  his  duties  as  leader  of  his 
nection  with  the  day.  Chicago  local. 
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PERFORMANCE  REPORT  ON  AMERICA’S  BEST  SELLING  TRUCKS: 
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THE  COST  OF  UPKEEP  IS 

LOW  THAT  I'M  SWITCHING 

TO  ALL-CHEVROLETI” 


.  .  .  says  Mr.  George  J.  Pyre,  Vice  President,  Peer  Cartage  Company, 
Inc.,  Chicago,  Illinois— a  typical  user  of  Chevrolet  medium-duty  trucks. 


0Mr.  Pyre,  whose  Chevro¬ 
let  trucks  serve  the  Dor- 
meyer  Corporation,  man¬ 
ufacturers  of  home  electric 
appliances,  states:  “We 
are  not  only  proud  of  the 
‘big  new  look*  that  our  recent  purchase  of 
Chevrolet  trucks  gives  us,  but  it  added  to 
our  fleet’s  efficient,  economical  service.  The 
cost  of  upkeep  is  so  low  that  I’m  switching  to 
all-Chevrolet.  These  trucks  have  eased  the 
strain  on  drivers  .  .  .  added  comfort  to  the 
driver’s  needs.” 


Mr.  Pjrre’s  high  opinion  of  1956  Chevrolet 
trucks  is  fully  shared  by  his  client,  Mr.  James 
E.  Archambault,  President  of  the  Dormeyer 
Corporation.  In  Mr.  Archambault’s  words, 
“We  have  fotmd  that  Chevrolet  Task-Force 
trucks  give  us  more  on-the-job  road  time  in 
ratio  to  maintenance  than  any  other  trucks  we 
have  tried.  When  you’re  operating  a  fleet  of 
trucks  like  we  are,  Chevrolet  trucks  win  the 
prize  every  time  for  low  maintenance,  easy 
upkeep  and  on-time  deliveries.”  See  your 
Chevy  dealer  soon! .  .  .  Chevrolet  Division  of 
General  Motors,  Detroit  2,  Michigan. 


Modern  features  make  new  Chevrolet  trucks  the  Performance  Champs  of  the  Middleweight  Class! 

N«w  high-powered  VS’s  with  Extra  high-cemprattlon  6't —  Graot  automatic  tranamia-  Naw  Pewarmotict — the  firat 
moneyaaving  ahort-atroke  de-  the  world’a  moat  popular  aiona*  available  for  whichever  automatic  tranamiaaion  de- 
aign!  truck  enginea!  Chevy  truck  you  chooae!  aigned  apecially  for  big  trucka! 

'Optional  at  extra  coit. 

^Optional,  extra  coet,  Seriet  5000  through  10000  models. 

NEW  CHEVROLET 
TASK*  FORCE  TRUCKS 

Anything  less  is  an  old-fashioned  truck! 
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Bracetl  agaiiiNt  the  pitching  Hea  on  lowered  platforms,  sturdy  Clipper  Fleet  fishermen  whip  a  treasure  trove 
of  .*IU-lh.  tuna  (though  they  range  up  to  150  lbs.)  back  into  the  Iwuit  where  it  is  immediately  refrigerated. 


TERMINAL 

ofGshore  schools 
of  sardines 
suddenly  play- 
t  A3i  ed  hooky  back 

^  t  is 

**  *■  ing  to  show  up 

E.  L.  MarrU 

the  Southern  California  canning  in¬ 
dustry  faced  disaster. 

Then  one  cannery  experimentally 
put  up  700  cases  of  canned  albacore. 
And  so,  declares  E.  L.  Morris,  Tuna 
Research  Foundation  director, “...the 
new  and  picturesque  tuna  industry  was 


A  true  fish  story 
that’s  fun  to  swallow 


A  whim  of  nature  launched  the  tuna  industry- 
today  tops  in  its  field  with  the  help  of  steel 
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t'ally  seals  in  the  tuna’s  peak  taste 
and  nutrition. 

Vast  quantities  of  tin  plate  are 
needed  to  make  the  35  billion  cans  it 
takes  each  year  to  bring  you  the 
myriad  products  packed  in  cans.  And 
our  Weirton  Steel  Company  is  a 
major  supplier  of  both  electrolytic 
and  hot-dipped  tin  plate  to  the  can¬ 
nery  industry. 

Of  course,  tin  plate  is  just  one  of  the 
many  steels  made  by  National  Steel. 
Our  research  and  production  men 
work  closely  with  customers  in  many 
fields  to  provide  steels  for  the  better 
products  of  all  American  industry. 

At  National  Steel,  it  is  our  constant 
goal  to  produce  still  better  and  better 
steel  of  the  quality  and  in  the  quan¬ 
tity  wanted,  at  the  lowest  possible 
cost  to  oiir  customers. 


bom.  An  industry  that  today  supplies 
11 million  cases  of  canned  tuna  to 
meet  annual  U.  S.  consumption — 
more  than  half  a  billion  cans  a  year!” 

Spurred  by  World  War  I 
“When  World  War  I  spurred  demand 
for  a  protein-rich  food  that  was  edso 
economical,  versatile  and  pleasing  to 
popular  tastes,”  says  Mr.  Morris, 
“canned  tuna  proved  the  perfect  answer. 

“Its  delicate,  flavorful  meat  was 
loaded  with  nutrition.  Its  mealtime 
uses  were  boundless.  It  was  ideal  for 
snacks  and  sandwiches.  Soon,  tuna — 
ready-processed  in  handy,  airtight 
cans  for  instant  use  at  any  time — 
became  America’s  largest  fish-food 
industry.  Still  is,  too! 

“Only  albacore  or  white  meat  tuna 
was  canned  at  first.  Today,  yellowrfin 
and  skipjack — the  hearty,  light  meat 
tuna — constitute  about  80%  of  the 
total  pack  put  up  by  the  industry. 
Albacore  makes  up  the  rest.” 

Clippers  Range  Far  and  Wide 
A  stalwart  breed  are  the  men  who 
wrest  these  outsize,  elusive  fish  from 
the  deep.  Many  put  to  sea  for  months 
on  end  as  the  180  vessels  of  the 
Clipper  Fleet  prowl  Pacific  waters  as 
far  south  as  Peru  for  the  tuna  payload. 

“The  Fleet,  with  up-to-the-minute 
marine  eqviipment  and  a  frozen  tuna 
capacity  of  hundreds  of  tons  in  each 
ship’s  hold,  accounts  for  over  70%  of 
the  annual  catch,”  says  the  director. 
"The  rest  is  brought  in  by  the  Purse 
Seine  Fleet  of  100  ships  out  of  San 
Pedro,  and  by  some  2-  to  3,000  small 
trolling  boat  operators — the  Albacore 
Fleet — on  a  day-by-day  coastal  basis.” 

Hauled  aboard,  the  ocean-fresh 
tuna  are  immediately  frozen,  to  be 
thawed  just  prior  to  cannery  process¬ 
ing.  And  here,  Mr.  Morris  emphasizes, 
every  step  passes  rigid  inspection,  de¬ 
mands  absolute  cleanliness:  from  the 
butchers’  preparation  to  the  precook¬ 
ing,  cleaning,  canning  and  assembly 
line  addition  of  salt  and  soybean  or 
other  oil.  Right  on  through  to  sealing 
the  cans  and  pasteurizing  their  nu¬ 
tritious  contents. 

National’s  Role 

I  TTie  can — sanitary,  unbreakable,  easy 
to  store  and  keep — is  really  the 
“vessel”  that  brings  this  tasty  staple 
j  to  American  tables.  The  “tin”  can  Ls 
I  actually  about  99%  steel,  tin-coated 
;  for  corrosion  resistance.  It  hermeti- 


Butchers  deftly  prepare  the  freshly 
thawed  fish,  speed  them  along  for  pre¬ 
cooking,  cleaning,  quartering,  canning 
and  then  pasteurizing.  Tuna  livers  go  to 
market  in  the  form  of  vitamin  extracts. 


NATIONAL 
V  STEEL  j 


GREAT  LAKES  STEEL  CORI*ORATION 
WEIRTON  STEEL  COMPANY 
STRAN-STEEL  CORPORATION 
THE  HANNA  FURNACE  CORPORATION 
HANNA  IRON  ORE  COMPANY 
NATIONAL  MINES  CORPORATION 
NATIONAL  STEEL  PRODUtrTS  COMPANY 


Cleaners  split  the  precooked  tuna,  ex¬ 
tracting  its  four  meaty,  protein-rich 
loins.  Steam -cooked  and  cleaned,  these 
edible  loins  are  cut  to  size,  packed  in  cans. 


National  Tuna  Week  (Sept.  13-22)  high¬ 
lights  tuna's  popularity  as  the  star  of 
hundreds  of  delectable  recipes.  And  it’s 
so  convenient  to  have  tuna  always  on 
hand  in  easily  stored,  dependable  cans! 


NATIONAL  STEEL 


CORPORATION 


PITTSBURGH,  PA 


GRANT  BUILDING 


II 


PHOTOGRAPHY 

Rickerby  Sees  Mob 
Violence  First  Hand 


By  James  L.  Ceilings 

Art  Rickerby,  United  Press 
Newspictures  staffer,  was  a 
witness  to  the  recent  anti- 
segregation  riots  in  Clinton, 
Tenn.,  and  if  you  wonder  what 
it’s  like  to  be  caught  as  a  work¬ 
ing  cameraman  in  the  midst  of 
violence.  Art’s  the  boy  to  listen 
to. 

“Photographers,”  he  said, 
“bore  the  brunt  of  dislike.  Peo¬ 
ple  shouted  from  their  cars: 
‘Take  your  cameras  and  go 
home.’  Clinton  High  School 
students  threw  apples  and  rocks 
at  newsmen  at  one  point.  The 
students  were  safely  hidden  be¬ 
hind  a  protective  wall  of  other 
high-school  students  so  that 
they  were  unidentifiable  for  re¬ 
taliation.” 

Worse,  Art  added,  the  Na¬ 
tional  Guard  not  only  didn’t  pro¬ 
tect  them  but  actually  blamed 
the  riots  on  the  photographers. 

Personal  Matter 

“When  15  prisoners  were  to 
be  released  from  jail  late  at 
night,”  he  said,  “the  National 
Guard  general  (Major  General 
Joseph  W.  Henry,  Jr.)  sent  out 
his  colonel  to  tell  photographers 
and  newsmen: 

“  ‘We  are  groing  to  release 
these  prisoners.  We  are  not  go¬ 
ing  to  stop  you  from  taking 
their  pictures;  we  are  not,  on 
the  other  hand,  going  to  stop 
them  if  they  attempt  to  retali¬ 
ate.  It  will  be  a  personal  matter 
between  you  and  them,  and  you 
are  on  your  own.’ 

“The  prisoners  were  released. 
Newsmen  were  attacked  while 
the  National  Guard  stood  by 
and  looked  on.” 

The  next  day,  the  UPN  pho¬ 
tographer  continued.  General 
Henry  explained  that  the  NG 
would  have  stepped  in  if  things 
had  become  serious,  if  there  had 
been  real  violence. 

Then,  according  to  Art,  the 
general  said  it  was  all  the  fault 
of  the  photographers  anyway. 
The  photographers  and  their 
flashbulbs. 

“In  Clinton  itself,”  he  said, 
Guardsmen  patrolled  the  streets 
with  raised  guns.  Newsmen  op¬ 
erated  out  of  an  impromptu 
pressroom  set  up  bv  the  South¬ 
ern  Bell  Telephone  Co.  The 
school  was  a  block  away.  The 
courthouse  was  across  the  street 
and  the  jail  nearby.  Jack  Young, 


Southern  manager  for  UPM, 
and  Jim  Devers  of  our  Cleve¬ 
land  office  were  already  there. 
Both  were  tired,  drawn  and 
gaunt. 

“Jim  told  me  he  had  never 
.seen  anything  like  the  riots  the 
night  before  in  which  the  mob 
at  Oliver  Springs  had  attacked 
newsmen  and  the  Guard.  Jack 
had  been  forced  to  hide  his  cam¬ 
eras  in  the  bushes  after  being 
taken  into  custody  to  prevent 
serious  attack  on  his  person. 

“Gene  Herrick  of  the  Associ¬ 
ated  Press  had  been  roughed  up 
by  the  mob  and  Bob  Kelly  of 
Life  had  seriously  injured  his 
leg  in  escaping  attack.  His  cam¬ 
eras  were  taken  away  by  the 
crowd. 

“The  atmosphere  was  tense. 
We  sat  up  all  night  in  our  cars 
waiting  for  a  mob  of  400  from 
Oliver  Springs  to  arrive  and 
free  prisoners  taken  by  the  Na¬ 
tional  Guard  the  night  before. 
National  network  radio  reports 
had  announced  they  were  com¬ 
ing,  but  they  never  showed  up.” 

Art  was  pushed  by  one  of  the 
many  anti-photographer  fans 
but  not  hurt.  “I  was  glad  to  get 
out  of  there,”  he  said. 

EditoVs  Choice 

Ray  Lovenbury  had  a  choice: 
a  wonderful  picture  or  a  man’s 
life. 

His  choice  was — well,  this  is 
what  happened. 

A  few  days  back,  Mr.  Loven¬ 
bury,  sports  editor  of  the 
Lynchburg  (Va.)  News,  was  re¬ 
turning  from  a  local  event  when 
he  saw  what  looked  like  a  trash 
fire  at  an  oil-company  storage 
plant. 

He  stopped  his  car,  set  up 
his  camera,  got  closer,  then 
realized  it  was  an  oil  truck  on 
fire  at  the  loading  platform. 
Close  by,  in  the  plant,  were  45,- 
000  gallons  of  oil. 

In  the  same  moment,  Ray 
Lovenbury  saw  the  truck  driver 
dash  away  from  his  lethal  car¬ 
rier.  Earl  Smith,  51,  was  ablaze. 

“Help  me,  for  God’s  sake, 
help  me!”  Mr.  Smith  cried  out. 
The  sports  editor  put  his  cam¬ 
era  down,  ran  to  the  driver  and 
helped  smother  the  flames.  As 
he  did  so,  he  realized  only  too 
well  that  he  had  lost  the  picture 
of  his  life. 

The  rescue  work  was  effective 


enough  to  prompt  .Mr.  Smith  to 
run  back  to  the  truck  and  re¬ 
move  it  from  the  platform,  de¬ 
spite  the  editor’s  pleas. 

Mr.  Lovenbury  this  time 
caught  the  heroic  act  of  the 
driver.  He  probably  would  have 
tried  to  save  him  a  second  time, 
but  couldn’t  run  as  fast. 

He  did  the  next  best  thing, 
putting  Mr.  Smith  in  his  car — 
after  calling  the  fire  department 
— and  taking  him  to  a  nearby 
health  center. 

Lensmen’s  Opinion 

The  New  York  World-Tele¬ 
gram  &  Sun  this  week  ran  a 
feature  in  which  the  man  of  the 
street  refuted  charges  by  a 
British  artist  that  “Americans 
have  sad  countenances.” 

The  writer  picked  up  a  few 
quotes  from  various  Joes  and 
Janes,  then  said  she  “took  the 
question  to  the  news  cameramen 
in  our  photo  darkroom  and  got 
one  small  setback.” 

The  setback:  “Do  you  ever 
ride  the  subway  and  watch  the 
faces?  All  of  ’em  look  like 
they’re  sore  at  each  other  and 
tired-looking.  Sad  is  the  word.” 
• 

Gov’t  and  Press 
Have  Problems 

Austin,  Texas 

Texas’  Attorney  General  John 
Ben  Shepperd  told  the  sixth  an¬ 
nual  advertising  meeting  of  the 
Texas  Press  Association  that 
government  and  newspapers 
have  a  common  problem  when  it 
comes  to  getting  their  message 
across  to  the  people. 

“Too  many  people  look  at 
nothing  but  the  comic  section  in 
either  one,”  he  said.  “The  front 
page  of  the  paper  and  the  real 
face  of  government  are  too 
often  ignored  until  some  horror 
story  appears  which  commands 
shocked  attention.  This  gives  us 
the  idea  that  the  world  is  a  hor¬ 
rible  place  and  that  government 
is  not  to  be  trusted. 

“If  ever  there  was  a  place  of 
service  for  the  community 
newspaper,  this  is  it — not  only 
to  print  the  news  of  govern¬ 
ment,  but  to  keep  the  doors  of 
government  open  by  going  and 
getting  the  news  at  the  sources 
— not  depending  on  handouts 
from  hideouts. 

“It  is  the  newspaper’s  duty 
not  only  to  report  on  govern¬ 
ment,  but  to  advertise  it.  Good 
government  is  forever  locked  in 
severe  competition  with  the 
forces  that  would  destroy  it, 
and  it  must  be  advertised  like 
any  commodity  struggling  for 
public  attention  and  support.” 


UN  Wants 
Better  News 
Transmission 

.Measures  to  obtain  cheaper, 
faster  and  more  extensive  fa¬ 
cilities  for  news  transmission, 
proposed  by  the  UN  Education¬ 
al,  Scientific  and  Cultural  Or¬ 
ganization,  are  contained  in  a 
brochure,  “The  Problems  of 
Transmitting  Press  Messages,” 
published  by  UNESCO. 

The  proposals,  first  made  last 
year  in  a  report  to  the  UN  Eco¬ 
nomic  and  Social  Council,  are 
based  on  an  analysis  of  infor¬ 
mation  gathered  in  a  world¬ 
wide  survey  prepared  jointly  by 
UNESCO  and  the  International 
Telecommunications  Union. 

They  seek  greater  rate  reduc¬ 
tions  and  the  expansion  of  com¬ 
munication  networks  to  broaden 
news  coverage  in  countries  now 
inadequately  served. 

Prepared  for  possible  consid¬ 
eration  by  the  next  Telegraph 
and  Telephone  Conference  of 
the  ITU,  tentatively  scheduled 
for  the  end  of  1958,  the  pro¬ 
posals  are  specifically  designed 
to  secure : 

— increased  reductions  for 
ordinary  press  telegrams; 

— the  removal  of  anomalies 
between  ordinary  and  urgent 
rates; 

— extended  facilities  and  low¬ 
er  charges  for  radiocommunica¬ 
tions  to  several  destinations 
(multiple  address);  ' 

— the  establishment  of  press 
telephone  calls  as  a  separate 
category,  and  reduced  rates  for 
such  calls; 

— the  removal  of  discrepan-  ' 

cies  in  rates  for  leased  tele¬ 
printer  lines;  ! 

— the  abolition  of  surcharges  i 

on  radio  channels  booked  for 
news  broadcasts. 

Finallv,  a  special  study  group  * 

of  the  ITU’s  telegraph  and  tele-  | 

phone  international  committee 
would  be  established.  This  ^ 

group,  taking  into  account  the  ^ 

views  of  the  world  press,  would 
examine  press  communication  ' 

problems  and  recommend  i-em-  I 

edial  measures  to  appropriate 
organs  of  the  ITU. 

UNESCO  will  circulate  the 
proposals  to  its  member  states 
for  possible  submission  to  the 
Telegraph  and  Telephone  Con¬ 
ference. 

The  publication  report  that 
high  or  unequal  costs  in  send¬ 
ing  press  messages  bv  cable  or 
radio  seriously  hinder  the  inter¬ 
national  flow  of  new.  Charges 
made  by  different  countries  for 
similar  communication  services 
vary  by  more  than  300  percent 
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In  the  vernacular,  TR  means  Kodak 
Technical  Representative.  He’s  a  gentle¬ 
man  whose  job  it  is  to  be  ready  with  a 
knowing  assist  on  almost  any  photo¬ 
graphic  problem. 

He  can  show  you  everything  about 
new  Kodak  materials,  new  processes. 
He  draws  not  only  on  his  own  working 
experience  with  photography,  but  also 
on  all  the  professional  and  personal  re¬ 
sources  of  Eastman  Kodak.  His  job  is 
finding  answers — the  right  answers.  His 
job  is  service — whenever  you  need  it. 


On  the  positive  side  (after  all,  prob¬ 
lems  are  the  exception  not  the  rule),  the 
TR  spends  many  hours  helping  news¬ 
papers  improve  quality,  helping  them 
plan  efficient  darkrooms  that  eliminate 
petty  nuisances  and  save  time  and  steps. 
He  may  show  executives,  architects,  and 
photographic  staff  Kodak’s  collection  of 
slides  which  illustrate  countless  details 
of  good  lab  design. 


“Private  eye” 

He’s  also  quite  an  amateur  sleuth.  For 
example,  he  tracks  down  photographic 
gremlins  that  cause  flat  prints,  or  flat 
negatives,  and  may  discover  that  the 
culprit  is  just  a  faded  safelight  filter  or 
too  big  a  safelight  bulb. 

But  not  all  his  sleuthing  jobs  have 
such  simple  solutions.  One  Kodak  Tech¬ 
nical  Representative  once  spent  almost 
two  years  finding  the  cause  of  stains  and 
spots  that  appeared  inexplicably  on  a 
press  photographer’s  negatives.  Solution 
—some  holders  (not  ours),  made  with  a 
coating  that  wore  off,  were  leaving  me¬ 
tallic  deposits  on  the  negatives.  Cosmet¬ 
ics  and  skin  lotions  have  been  trouble¬ 
makers  in  other  cases. 


Color 


With  so  many  papers  shooting  and 
printing  color  pix,  the  TR  often  spends 
considerable  time  giving  technical  guid¬ 
ance  in  color  work,  ironing  out  complex 
problems,  advising  short-cuts  to  mini¬ 
mize  the  time  factor. 

It’s  no  wonder  that  the  Kodak  Tech¬ 
nical  Representative  is  highly  respected 
by  working  photographers.  He  is  him¬ 
self  a  competent  photographer,  a  good 
technician. 

Call  on  him  when  you  have  problems, 
when  you  want  technical  advice,  when 
you  want  expert  assistance  in  planning 
new  facilities,  buying  new  equipment,  or 
adopting  new  materials  and  processes. 

His  services  are  yours  for  the  asking. 


EASTMAN  KODAK  COMPANY 

Rochester  4,  N.  Y. 


Auto  Racers  Boy! 
Promise  Press 
Cooperation 

Milwaukee,  Wis. 

The  i-ash  of  race  track  rowdy¬ 
ism  around  the  country,  en¬ 
gaged  in  by  pit  personnel  and 
other  track  workers  who  man¬ 
handled  news  photographers  and 
reporters,  has  probably  been 
curbed,  thanks  to  strong  pro¬ 
test  by  management  of  the 
MUwwiikve  Sentinel. 

Latest  outburst  of  these  hood¬ 
lum  tactics  occurred  at  the  Wis¬ 
consin  State  Fair  auto  races. 

Involved  were  Pat  Cannon,  Sen¬ 
tinel  cameraman,  and  a  new.s- 
reel  photographer.  Mr.  Cannon 
was  set  upon  by  rowdy  pit  crew 
personnel  when  he  tried  to  pho¬ 
tograph  an  explosion  scene  in 
the  pits  following  the  races. 

Mr.  Cannon  was  armed  with 
a  pit  pass,  the  properly  ac¬ 
credited  credentials  issued  by 
an  official  of  the  Wisconsin  Auto 
Racing  Association,  who  had 
charge  of  the  Fair  Week  races. 

However,  the  pit  crews  ignored 
the  credentials  and  tore  Can¬ 
non’s  clothing  as  well  as  causing 
extensive  damage  to  his  camera. 

Finally,  Fair  Park  police  es¬ 
corted  Mr.  Cannon  and  the 
newsreel  cameraman,  who  was 
set  upon  by  five  pit  workers, 
from  the  track.  But  the  park 
police,  headed  by  C.  A.  Elifritz, 
made  no  effort  to  arrest  the 
pit  hoodlums  who  started  the 
near  riot.  In  fact,  several  race 
spectators  volunteered  the  in¬ 
formation  to  the  Sentinel  that 
one  of  the  police  officers  ripped 
Cannon’s  pit  pass  from  his  per¬ 
son.  This  substantiated  Can¬ 
non’s  version  of  what  happened. 

Managing  Editor  George  A. 

Tracy  and  Sentinel  Publisher 
Wallace  M.  Hughes  made  an 
immediate  strong  protest  to 
Tom  Marchese,  director  of  the 
Wisconsin  Auto  Racing  As¬ 
sociation. 

Mr.  Marchese  laid  down  the 
law  to  pit  personnel  as  well  as 


"Yes,  you  might  say  that  we  give  our  copy  boys 
every  incentive  to  keep  a-head." 


the  race  car  drivers.  He  threat¬ 
ened  strict  disciplinary  action, 
with  possible  suspension,  if  such 
rough-house  tactics  ever  recur. 
Previously  Mr.  Marchese  had 
assured  the  Sentinel  manage¬ 
ment  such  manhandling  of  the 
press  was  not  to  be  condoned 
by  anyone  connected  with  his 
racing  group. 

Mr.  Carter  also  protested  the 
rough  incident.  And  in  a  special 
bulletin  issued  at  Indianapolis, 
by  the  United  States  Auto  Club, 
all  race  track  personnel  was 
given  this  warning: 

“.  .  .  Such  exhibitions  as  that 
at  Milwaukee  are  steps  in  the 
wrong  direction.  The  United 
States  Auto  Club  will  fine  and 
(or)  suspend  any  member  who 
is  guilty  of  interference  with 
any  member  of  the  press.  Your 
compliance  will  benefit  auto  rac¬ 
ing  and  avoid  for  yourself  sus¬ 
pension  from  the  United  States 
Auto  Club.” 


Your  Boat  and  Mine 

By  J.KENNETH  WHITTEKER 
Technical  Editor  of  “THE  RUDDER" 


Informative  weekly  column  for  the  30,000,000  news¬ 
paper  readers  interested  in  this  fastest  growing 
sport.  Samples  on  request. 

STARBOUND  FEATURES 

9  Murray  Street  New  York  7,  N.  Y. 


Puzzle  Contests  Back 
In  2  Chicago  Papers 
Chicago 

Puzzle  contests  returned  to 
two  Chicago  newspapers  this 
week,  when  the  Chicago  Tribune 
announced  a  $50,000  prize  game, 
“Name  the  Faces  X-Words,” 
and  the  Chicago  Daily  News 
resumed  with  a  new  type 
“Tangle  Town,”  this  one  being 
“U.S.  Tangle  Towns,”  featuring 
$25,250  in  total  prizes. 

The  Tribune  is  offering  a  top 
prize  of  $25,000  for  the  winner 
of  its  contest,  which  will  include 
cash  payoffs  to  300  winners. 
The  Tribune’s  puzzles  run  Mon¬ 
day  through  Friday.  On  Satur¬ 
day  and  Sunday,  the  Tribune 
will  continue  to  publish  “The 
Little  Fooler”  cross-word  puzzle 
that  has  proved  to  be  such  a 
popular  feature.  “The  Little 
Fooler”  appeared  for  the  87th 
time  this  week,  having  already 
paid  off  over  $85,000  in  weekly 
prizes. 

The  Daily  News  is  offering 
a  top  prize  of  $10,000  to  the 
winner  of  “U.S.  Tangle  Towns” 
contest  in  which  a  knowledge 
of  geography  and  history  is 
valuable.  A  total  of  54  puzzles 
will  be  presented  and  1,084  cash 
prizes  offered.  The  new  contest 
follows  in  the  wake  of  the 
Daily  News’  successful  “Tangle 
Towns”  promotion  a  year  ago. 
All  but  the  four  top  winners 
in  the  1955  contest  are  eligible 
for  the  new  contest. 


Colombia  Fines 
UP  Writer  $3,000 

Bogota,  Columbia 
A  $3,000  fine  has  been  levied 
against  Carlos  J.  Villar  Borda, 
United  Press  Colombian  man- 
j  ager  on  a  gov- 

j  ernment  charge 

that  he  libeled 
^  the  Intelligence 

^  Service  in  a 

story  reporting 
brutal  beatings 
in  crowded  San- 
^  H  ta  Maria  bull 

ring  here. 

-  ,  Mr.  Villar  Bor- 

*  da’s  foreign  cor¬ 
respondent’s  license  also  was 
cancelled.  The  U.P.  previously 
had  posted  bond. 

The  disturbance  at  the  bull 
ring  started  when  supporters  of 
President  Gustavo  Rojas  Pinilla 
began  cheering  him.  Spectators 
who  did  not  join  in  the  cheering 
were  attacked  and  hurled  down 
the  circus  galleries  into  the 
arena  or  exit  passages. 

Local  newspapers,  subject  to 
censorship,  published  no  reports 
of  the  incident.  El  Colomhiam 
of  Medellin  reported  that  nine 
persons  were  killed.  It  failed 
to  appear  the  next  day  because 
of  censorship  regulations. 

The  sentence  by  the  Judge  of 
Social  Guarantees  can  be  ap¬ 
pealed  to  Bogota’s  Superior 
Court.  Mr.  Villar  Borda  first 
will  have  to  deposit  the  fine  and 
will  not  be  able  to  work  as  a 
foreign  correspondent  pending 
the  result  of  his  appeal. 


19  Served  694  Years^ 
On  Taunton  Gazette 

Taunton,  Mass. 

Nineteen  veteran  employes  of 
the  Taunton  Daily  Gazette  with 
combined  service  of  694  years, 
are  charter  members  of  the 
newspaper’s  new  25- Year  Gub, 
launched  with  a  dinner  at  Taun¬ 
ton  Inn. 

In  appreciation,  each  of  the 
group  attending  was  presented 
an  inscribed  watch  with  the 
congratulations  of  William  R. 
Reed,  editor  and  publisher, 
also  a  club  member  by  virtue  of 
29  years’  association  with  the 
Gazette. 

John  J.  McKenna,  foreman 
of  the  stereotype  department,  is 
dean  of  the  employes,  having 
served  65  years  under  the  edi¬ 
torial  regimes  of  William  Hale 
Reed  and  now  his  grandson, 
W’illiam  Robinson  Reed. 
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A  Message  of  Appreciation 
for  a  Two  Biilion  Dollar 
Vote  of  Confidence 


The  passengers  and  investors  in  the 
scheduled  airlines  of  this  country  have  re¬ 
cently  extended  a  two  billion  dollar  vote  of 
confidence  to  the  air  transportation  industry. 
We  of  United  consider  this  to  be  dramatic 
proof  of  the  public’s  belief  that  our  nation  will 
continue  to  prefer  air  travel  increasingly. 

This  vote  of  confidence,  representing  a 
sum  much  greater  than  the  total  cost  of  all 
airplanes  now  being  operated  by  major  U.S. 
airlines,  has  these  sources : 

More  than  a  billion  dollars’  worth  of  air¬ 
line  tickets  have  been  purchased  by  the 
public  within  the  past  year. 

Orders  for  new’  aircraft  totaling  well  over 
a  billion  dollars  have  been  placed  re¬ 
cently  by  United  and  other  airlines. 
Needless  to  say,  pxjople  do  not  provide  that 
kind  of  money  —  either  as  investors  or  over 
the  ticket  counter  —  without  being  shown  per¬ 
formance  that  warrants  the  expenditure.  In 
speed,  comfort,  convenience,  dependability 
and  economy,  air  travel  has  been  rapidly  im¬ 


proving,  and  the  demand  for  it  has  grown  ac¬ 
cordingly. 

We  feel  that  on  the  basis  of  its  special 
advantages,  air  travel  will  soon  take  its  logical 
place  in  our  modern  transportation  system  as 
the  carrier  of  nearly  all  intercity  passengers. 

We  of  United  are  conscious  of  the  obliga¬ 
tion  which  this  leadership  imposes.  We  intend 
to  fulfill  our  increasing  responsibility  to  the 
traveling  public  through  advances  in  equip¬ 
ment,  training,  technology  and  every  other 
facility  at  our  command. 

In  the  meantime,  a  word  of  appreciation 
to  you  who  are  our  passengers  and  our  in¬ 
vestors  seems  most  appropriate.  For  it  is  your 
support  and  confidence  that  have  made  such 
progress  in  transportation  possible  for  us  all. 


President, 
United  Air  Lines 


UNITED 
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Market  Guide 


1957 
Market  Selection 
is  EASY  with 
the  E&P 
Market  Guide! 

This  tingla-voluma  reference 
library  brings  you  latest  Cen¬ 
sus  data  and  accurate  1956 
and  1957  forecasts  on  popu¬ 
lation,  retail  sales,  individual 
incomes.  (More  than  a  year 
ahead  of  any  other  publica¬ 
tion!) 

You'll  also  get  data  on 
housing,  banking,  auto  regis¬ 
trations,  industry,  agriculture, 
climate,  transportation  .  .  . 
and  many  other  research  facts 
necessary  for  market  and 
media  selection,  picking  store 
and  factory  locations,  plan¬ 
ning  sales  and  marketing  pro¬ 
grams.  Facts  on  1,500  daily 
newspaper  markets,  with  State 
maps,  too.  Place  your  order 
now.  Publication  date,  No¬ 
vember  30,  1956. 

$6  a  copy! 
SEND  THIS  COUPON! 


The  Editor  &  Publisher  Co. 
Suita  1700,  1475  Broadway 
New  York  36,  N.  Y. 

Please  reserve  my  copy  of 
1957  Market  Guide 

O  enclosed. 

Q  Bill  my  company. 

Name  . 

Company  . 

Address  . . 

City  . 

State  . . 


A  ftw  cepits  of  Iho  1956  edition  ore 
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By  Boy  II.  Coppenid  1 

On  the  Skids  j 

Which  is  it.  Skid  Kok  or  Skid  Roadf  This  question  g 

will  have  little  interest  in  New  York,  where  it’s  the  J 

Bowery.  g 

Anyway,  in  a  nation  increasingly  socially  conscious,  g 
more  and  more  references  are  being  made  to  the  quarter  B 

of  town  where  the  bums,  winos,  and  migrant  crop  g 

workers  foregather,  and  there  is  disagreement  over  g 

what  to  call  it.  M 

Bowery  has  spread  beyond  New  York,  for  that  mat-  3 
ter.  If  memory  serves,  this  term  is  applied  in  Duluth  g 
to  the  district  that  is  the  hangout  of  waterfront  toughs.  1 
Bowery,  incidentally,  comes  from  the  name  of  a  street,  S 
which  in  turn  came  from  bouwerij,  the  Knickerbocker  1 
word  for  farm.  M 

But  back  to  the  skids.  Skid  Road  comes  from  lumber-  1 
ing  operations  in  the  Northwest,  where  logs  are  slid  1 
down  a  kind  of  channel  made  of  other  logs  that  have  1 
been  peeled  and  sunk  in  the  ground.  | 

I  have  never  been  able  to  see  the  supposed  connection  g 
between  such  a  log  slide  and  a  resort  for  derelicts.  I  | 
am  inclined  to  think,  rather,  that  the  resort  should  be  | 
Skid  Row  instead  of  Road,  the  .sfeid  derived  from  on  | 
the  .9kidii  and  the  row  from  the  sense  of  a  street  and  I 
its  buildings,  as  in  Rotten  Row.  Regardless,  Skid  Row  | 
seems  more  prevalent  than  Skid  Road,  which  is  what  | 
counts.  j 

Dictionaries  of  .slang  tend  to  favor  Skid  Rote,  when  j 
they  do  not  give  both  versions.  True.  Webster’s  New  | 
International  does  not  recognize  Skid  Row,  listing  only  | 
Skid  Road,  but  this  is  not  the  only  instance  in  which  | 
Webster  can  be  shown  to  be  oblivious  of  usage.  Web-  | 
ster  defines  Skid  Road  as  a  Westernism  meaning  “the  | 
liart  of  a  town  frequented  by  loggers.”  That  ain’t  the  | 
Skid  Row  we  know,  from  which  any  loggers  have  long  | 
since  taken  to  the  wofids.  1 

Herb  Caen,  the  entertaining  columnist  of  the  San  i 
Francisco  Examiner,  has  coined  the  picturesque  ex-  I 
pression  Skid  Rowgue,  which  seems  to  he  a  vote  for  the  | 
version  Skid  Row.  But  otherwise  he  refers  to  Skid 
Road,  perhaps  in  deference  to  the  Examiner’s  style.  If 
this  is  the  explanation,  it  is  plain  that  wit  is  not  always 
in  style, 

V  *  V 

Quirks  and  Quibbles 

A  recent  column  expressing  mixed  nausea  and  puzzle¬ 
ment  at  the  tendency  to  knock  the  ic  off  Democratic  was 
already  in  type  when  I  saw  by  the  newspapers  that  the 
Republican  Party  has  now  embarked  on  a  crusade  to 
encourage  it. 

Well,  this  appears  to  take  the  matter  out  of  the  realm 
of  language  and  into  the  realm  of  politics. 

Yet  it  remains  a  matter  of  language,  willy-nilly. 
And  as  far  as  general  acceptance  is  concerned,  even  by 
Republicans,  I  predict  that  this  crusade  will  go  about  as 
far  as  a  snowball  in  hell.  Not  because  of  its  political 
implications,  but  because  of  the  rocklike  public  resistance 
that  always  meets  attempts  to  monkey  with  entrenched 
forms,  regardless  of  motive. 

But  let  us  save  our  sympathy  for  the  poor  editor. 
Now,  on  top  of  all  his  other  woes,  he  must  decide 
whether  quoted  matter  full  of  expressions  like  Democrat 
Party,  planted  there  by  Republicans,  should  be  allowed 
to  stand. 

If  he  does  let  such  expressions  stand,  he  may  incur 
the  disdain  of  lingui.stically  sensitive  readers  who  have 
not  heard  of  the  crusade  and  will  set  them  down  to 
sloppy  editing. 

But  if  he  changes  Democrat  to  Democratic,  he  may 
run  the  risk  of  seeming  to  meddle  in  editorial  policy. 

•  ■  "  \o.  .'>2  iipiiii 


Readers  Find 
Convention 
Coverage  Fair 

South  Bend,  Ind. 

Seventy-nine  percent  of  the 
men  and  women  interviewed 
during  the  recent  Democratic 
and  Republican  conventions  felt 
the  South  Bend  Tribune’s  stories 
of  the  conventions  were  pre¬ 
sented  fairly  and  accurately. 

This  information  was  gained 
as  a  part  of  a  readership  sur¬ 
vey  conducted  by  the  Tribune  to 
learn  the  effect  of  the  political 
conventions  on  the  paper’s  read¬ 
ership.  The  survey  was  made 
by  independent  interviewers  in 
1,104  South  Bend  and  Misha¬ 
waka  homes.  Approximately  120 
men  and  women  were  inter¬ 
viewed  in  their  homes  on  each 
of  the  days  of  the  two  conven¬ 
tions.  In  all,  .'>92  men  and  6W 
women  were  interviewed. 

.\sk  General  Questions 

The  cross-section  was  con¬ 
structed  to  include  men  and  wo¬ 
men  of  all  ages  and  in  all  eco¬ 
nomic  classifications,  according 
to  Clarence  W.  Harding,  Trib¬ 
une  director  of  public  relations. 

I  n  addition  t  o  surveying 
specified  pages  in  each  issue  of 
the  Tribune  published  during 
^  the  conventions,  .several  general 
:  questions  were  asked.  These 
produced  the  following  informa- 
i  tion: 

1.  Do  you  think  the  stories 
on  the  convention  are  being  pre¬ 
sented  fairly  and  accurately? 

.Men  Women 

;  Yes  81%  77% 

I  No  7%  4% 

;  No  Opinion  12%  19% 

2.  Was  there  anything  that 
happened  at  the  convention  that 
you  looked  for  in  the  paper? 


Men 

Women 

Yes 

21%, 

21% 

No 

74%, 

75% 

No  Opinion 

5%, 

4% 

3.  Did  you 

get  any 

informa- 

tion  about  the  convention  from 
reading  the  paper  that  you 
didn’t  get  from  watching  TV? 

Men  Women 

Yes  29%  19% 

No  47%  58% 

No  Response  24%  ‘23% 


(lopley  Reappointed 

James  S.  Copley,  president 
and  puhli.sher  of  the  San  Diego 
(Calif.)  Union-Tribune  Pub¬ 
lishing  Company,  has  been  re¬ 
appointed  chairman  of  San 
Diego’s  1957  Inve.st  in  America 
Week  observ’ance. 
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TELETYPE  CORPORATION 


H'eartrn  iUcfnc  Company 


TELETYPESETTER  CORPORATION 
2752  N.  Clybourn  Ave.,  Chicago  14,  Illinois 


4100  Fullerton  Ave.,  Chicago  39,  Illinois 
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Syracuse  Newspapers 
Face  Narrowed  Suit 


Syracuse,  N.  Y. 

Trial  of  a  “narrow  issue”  of 
the  ^1,088,122  antitrust  suit 
brought  against  Samuel  I.  New- 
house  and  his  newspaper  and 
radio  companies  in  Syracuse  by 
the  Syracuse  Broadcasting 
Corp.  (WNDR)  was  ordered  by 
a  Sept.  5  decision  of  the  United 
States  Court  of  Appeals. 

The  ruling  also  upheld  dis¬ 
missal  of  other  issues  in  the 
case  by  U.  S.  District  Judge 
Stephen  W.  Brennan,  but  the 
appeals  court  gave  the  plaintiff 
firm  permission  to  amend  its 
complaint  in  regard  to  a  charge 
of  differential  advertising  rates. 

Affirmed  besides  the  different¬ 
ial  ad  rates  decision  was  dis¬ 
missal  of  charges  of  violation 
of  the  anti-merger  and  inter¬ 
locking  directorates  laws,  claims 
that  the  defendants’  newspa¬ 
pers  refused  to  accept  advertis¬ 
ing  unless  advertisements  were 
also  placed  with  WSYR,  and  a 
claim  of  monopoly. 

6,000  Pages 

Noting  that  the  Aug.  19, 
1955,  summary  dismissal  of  the 
ca.se  by  Judge  Brennan  “may 
well  be  justified,”  and  that  the 
record  contained  “6,000  pages 
of  typewritten  and  undigested 
and  unindexed  depositions  and 
pretrial  proceedings,”  the  ap¬ 
peals  court  judges  said  in  the 
opinion  accompanying  the  de¬ 
cision  : 

“The  record  after  trial  will 
give  us  a  better  basis  for  re¬ 
solving  these  important  issues 
than  the  confusing  and  wholly 
uno'panlzed  mass  of  affidavits 
and  depositions  now  before  us.” 

Filed  in  November  1952,  the 
action  charged  the  defendants 
with  violation  of  the  antitrust 


laws,  price  discrimination  and 
“merging  and  employing  inter¬ 
locking  directorates”  in  viola¬ 
tion  of  federal  law. 

Named  defendants  with  Mr. 
Newhouse  are:  the  Post-Stand¬ 
ard  Co.,  publishers  of  the  morn¬ 
ing  and  Sunday  Poat-Standard; 
the  Herald  Co.,  publishers  of 
the  Syracuse  Herald-Joumal 
(evening),  and  the  Herald- 
American  (Sunday),  and  Cen¬ 
tral  New  York  Broadcasting 
Corp.  (WSYR). 

Judge  Brennan’s  decision  dis¬ 
missing  the  suit  was  based  on 
legal  briefs  and  lengthy  pre¬ 
trial  examinations.  There  was 
no  trial. 

In  granting  the  trial,  the  ap¬ 
peals  court  stated: 

“The  conclusion  by  Judge 
Brennan  that  any  harm  to  the 
plaintiff  was  ‘indirect,  incident¬ 
al  and  insufficient’  may  well  be 
justified  after  the  proofs  are  in, 
but  on  the  briefs  submitted  to 
and  the  6,000  pages  of  type¬ 
written  and  undigested  and  un¬ 
indexed  depositions  and  pretrial 
proceedings,  we  think  the  inter¬ 
ests  of  justice  require  a  trial 
of  this  particular  narrow  issue, 
that  is  to  say  the  charge  of 
conspiracy  to  restrain  trade  to 
the  plaintiff’s  damage  by  use  of 
the  unit  rate  for  advertising  in 
the  two  newspapers,  the  circula¬ 
tion  of  false  rumors  about  the 
plaintiff,  the  refusal  to  publish 
in  the  newspapers  items  favor¬ 
able  to  the  plaintiff,  and  the 
giving  of  discriminatory  ad¬ 
vantages  to  WSYR.” 

The  ruling  was  made  by 
Judges  Harold  R.  Medina,  J. 
Edward  Lombard  and  Sterry 
R.  Waterman,  and  the  opinion 
written  by  Judge  Medina. 

On  the  charge  of  differential 
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advertising  rates,  the  court 
held: 

“Judge  Brennan  brushed  a- 
side  a  further  charge,  made  in 
briefs  and  affidavits,  but  not 
alleged  in  the  complaint  or 
subsequent  .statement  of  claims, 
nor  in  any  way  substantiated, 
to  the  effect  that  defendants’ 
newspapers  charged  the  plain¬ 
tiff  a  different  rate  for  adver¬ 
tising  from  that  charged  other 
advertisers  for  the  same  class 
of  advertising,  and  we  think  he 
was  justified  in  doing  so. 

Can  Amend  Complaint 

“We  do  not,  however,  pre¬ 
clude  the  plaintiff  from  apply¬ 
ing  for  leave  to  amend  the  com¬ 
plaint  in  this  respect,  before 
the  trial  which  we  are  about  to 
order.” 

Judge  Medina  wrote  of  the 
charge  that  the  newspapers  re¬ 
fused  to  accept  advertising  un¬ 
less  ads  were  also  placed  with 
WSYR: 

“This  is  a  serious  charge.  It 
was  flatly  denied  by  the  de¬ 
fendants,  and  Judge  Brennan 
very  properly,  in  the  exercise 
of  administrative  powers  which 
are  indispensable  to  the  effici¬ 
ent  handling  of  anti-trust  cases 
and  others,  insisted  that  the 
plaintiff  produce  some  substan¬ 
tiation. 

“When  this  was  not  forth¬ 
coming,  the  plaintiff  was  order¬ 
ed  to  ‘set  forth  specific  in¬ 
stances  and  details’  concerning 
this  charge.  The  plaintiff  mere¬ 
ly  produced  a  statement  that  an 
advertising  man  had  said  he 
had  been  told  that  the  defend¬ 
ants’  newspapers  would  not  ac¬ 
cept  advertising  unless  WSYR 
was  also  patronized. 

“This  evidence  would  not  be 
admissible  at  a  trial;  Judge 
Brennan  correctly  decided  that 
as  to  this  charge  there  was  no 
genuine  issue  of  fact.  It  is  con¬ 
sequently  out  of  the  case.” 

On  the  whole  case  and  the 
issues  to  be  tried,  the  opinion 
states : 

“What  would  seem  to  be  the 
heart  of  plaintiff’s  case  is  the 
assertion  that  as  the  defend¬ 
ants’  two  newspapers  were  the 
only  newspapers  in  Syracuse, 
and,  therefore,  had  monopoly 
power,  the  imposition  of  the  unit 
or  combination  advertising  ar¬ 
rangement  was  illegal  per  se 
under  the  reasoning  of  Times- 
Picayune  Publishing  Co.  v. 
United  States.  (345  U.  S.  594, 
608-609). 

“But  ordinarily  morning  and 
evening  newspapers  are  not 
separate  products  which  can  be 
viewed  as  tied  to  one  another. 
(Times  Picayune  Publishing 
Co.  V.  United  States,  supra,  at 
Page  614.)  Accordingly,  ‘neither 
(Continued  an  page  62) 


Serrill  Heads 
Washington’s 
Publishers 

Harrisburg,  Pa. 

Theodore  A.  Serrill,  who  has 
been  with  the  Pennsylvania 
Newspaper  Publishers’  Associa- 
t  i  o  n  for  13 
years,  will  be¬ 
come  Executive 
Director  of  the 
W  ashing- 
ton  (D.C.)  Pub¬ 
lishers  Associa¬ 
tion  Nov.  1.  A 
successor  to  Mr. 
Serrill  will  be 
chosen  at  the 
next  meeting  of 
Serrill  the  PNPA  Ex¬ 
ecutive  Committee  scheduled 
on  the  eve  of  the  association's 
convention  in  Philadelphia,  Oct. 
11-13,  Rolland  L.  Adams,  presi¬ 
dent  of  PNPA  and  publisher  of 
the  Bethlehem  Globe  Times, 
announced. 

Succeeds  P.  R.  Evans 

Mr.  Serrill,  general  manager 
of  PNPA  since  February,  1950, 
will  succeed  Payton  R.  Evans, 
a  Washington  attorney,  who  is 
retiring  after  16  years  as  ex-  \ 
ecutive  head  of  the  organization 
which  represents  the  Washing¬ 
ton  News,  Washington  PokI  & 
Times  Herald,  and  Washington 
Star.  Mr.  Serrill’s  first  full¬ 
time  newspaper  work  was  on 
the  News  following  his  gradua¬ 
tion  from  Penn  State  University 
in  1932. 

He  has  just  completed  a  term 
as  president  of  Newspaper  As¬ 
sociation  Managers,  Inc.,  which 
comprises  the  executives  of  state, 
national  and  regional  newspa¬ 
per  trade  associations.  He  is 
scheduled  for  election  to  the 
board  of  the  American  Society 
of  Association  Executives,  Sept. 
18,  in  New  York  City. 

In  addition  to  his  five  years 
employment  with  the  Washing¬ 
ton  News,  1933-37,  he  spent  one 
year  as  national  advertising 
manager  of  the  Charlotte 
(N.C.)  News,  1937-38,  and  five 
years  with  the  Easton  (Pa.) 
Express,  the  latter  part  of 
which  he  served  on  the  news 
desk,  1938-42.  In  late  1942  he 
became  deputy  director  in 
charge  of  war  loan  promotion 
in  the  Third  Federal  Reserve 
District  for  the  U.  S.  Treasury 
Department,  directing  the  first 
four  war  loans  in  that  capacity. 

Married  to  Alice  Marguerite 
(Peg)  Femer,  native  of  Wash¬ 
ington,  D.C.,  he  has  two  sons. 
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The 


builders  arc 


\^hen  they  raistnl  tlie  first  log  cabin  at  Plyin«>uth 
in  1620.  they  had  no  thought  hut  iniinediate 
need.  Few  dreamed  of  a  New  England  tamed 
into  farms  and  factories  and  cities.  Certainly, 
none  foresaw  a  building  boom  that  would  span 
more  than  three  centuries. 


But  in  1955 — 335  years  after  this  humble  be¬ 
ginning — -$1,698,983,000  worth  of  construction 
contracts  were  awarded  in  New  England.  Resi¬ 
dential  building  alone  gulped  more  than  $600 
million  .  .  .  plus  another  10'  ’<  for  prefabricated 
homes,  ranging  from  $3,500  to  $100,000!  But 
this  is  ony  a  fragment  of  the  picture.  The  rest 
of  the  cake  was  divided  between  business  and 
industrial  build-up,  with  both  setting  near-record 
mark.s.  In  May  of  this  year,  employment  in  the 
construction  industry  was  clocked  at  182.700  to 
forecast  another  pace-setting  year.  And  don’t 
forget  the  near  $1 -billion  stacked  up  in  highway 
contracts  for  the  first  six  months  of  1956. 


This  all  adds  up  to  a  firm  faith  in  New  Eng¬ 
land’s  future  ...  it  merely  underlines  the  general 
level  of  business  and  industrial  activity,  bringing 
unpretedented  buying  power  to  this  fortunate 
sextet  of  States.  It  means  you’ll  find  more  cash 
customers  in  New  England  than  most  anywhere 
else  in  the  U.  S.  .  .  .  so  come  on  up  and  talk 
business  with  them  through  the  New  England 
newspapers. 


Sell  New  England  with  Newspapers 


MAINE— Bamor  Daily  Ncwi  (M). 
VERMONT— Barrt  Timm  (E),  Btnnim- 
taa  Banner  (E),  Burlinfton  Fret  Frtn 
(M).  Rutland  Herald  (M). 
MASSACHUSETTS— Boston  Globe  (MAE). 
Boston  Globe  (S).  Brockton  Enterprise  fc 
Tiaos  (E).  Fall  River  Herald  News  (E). 
Fitshburi  Sentinel  (E),  Gardner  News 
(E>.  Haverbill  Gazette  (E),  Lawrenca 
Eatlo-Tribune  (MAE),  Lynn  Item  (E), 
North  Adams  Transcript  (E),  Pittsfield 
Berkshire  Eailo  (E).  Taunton  Gantto 


This  campaign  aponaorad  by  thaaa  nawapapar  laadara: 

News  (M).  (E),  Waltham  Hews  Tribune  (E).  Wor-  CONNECTICUT— Ansonia  Sentinel  (E). 

es  (E),  Bennini-  coster  Telepram  and  Evenint  Gazette  Bridpeport  Post  (S),  Bridpeport  Post- 

inpton  Free  Press  (MAE).  Worcester  Sunday  Telepram  (S).  Telepram  (MAE),  Bristol  Press  (E). 

M).  NEW  HAMPSHIRE —  Concord  Monitor-  Hartford  Courant  (M),  Hartford  Courant 

Globe  (MAE).  Prtriot  (E).  Mailer  Uni^  Leadw  (j).  Hartford  Times  (E).  Meriden 

tkton  Enterpri«  A  ami  New  Hampshire  Sunday  News  (M.  Record-Journal  (MAE).  New  BriUin 

:).*^ardimr  News  RHODE  ISLAND  — West  Warwick  Paw-  11*''*''’ ?**'’a*^ /marV 

a  (E),  Lawrenca  tuzet  Valley  Daily  Tiaus  (E).  Providence  Norwich  Bulletin  and  Rmrd  (MAE), 

LyiM  Item  (E),  Bulletin  (E),  Providonet  Journal  (M).  Torrinpton  Repister  (E).  Waterbury  Re¬ 
ft  (E),  Pittsfield  Providonca  Journal  (S),  Woonsocket  Call  publican  A  American  (MAE),  Waterbury 

TauntM  Gazotta  (E).  Republican  (MAS). 
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CanadaPapers 
Urged  To  Up 
Research 


Newspaper  advertising  man¬ 
agers  were  urged  last  week  to 
increase  market  and  sales  re¬ 
search  in  order  to  compete  more 
effectively  with  other  advertis¬ 
ing  media. 

Mary  Cardon,  media  man¬ 
ager,  Kenyon  and  Eckhardt  ad¬ 
vertising  agency,  told  the  an¬ 
nual  convention  of  the  Newspa¬ 
per  Advertising  Managers  As¬ 
sociation  of  Eastein  Canada, 
they  should  never  take  the  ef¬ 
fectiveness  of  their  advertising 
for  granted. 

She  urged  more  research  in 
such  topics  as  the  effect  of 
words  used  and  space  allowed, 
with  follow-ups  in  the  sale 
record,  and  increased  studies 
on  new  products,  such  as  frozen 
foods.  Such  studies  would  bene¬ 
fit  both  newspapers  and  their 
advertisers. 

Robert  W.  Pearson,  advertis¬ 
ing  manager,  tbe  Sudbury 
(Ont.)  Daily  Star,  declared  that 
newspaper  advertising  linage 
showed  a  comfortable  gain  dur¬ 
ing  the  first  six  months  of  111.56 
and  present  indications  are  that 
by  the  end  of  the  year,  a  record 
will  have  been  established. 

Mr.  Pearson,  president  of  the 
as.sociation,  said  that  na¬ 
tional  newsjiaper  advertising 
had  increased  in  Canada  this 
year  by  6%  compared  with  llt,5.5. 
Local  advertising  was  up  .5% 
and  classified  advertising  13%. 

He  noted  that  total  news¬ 
paper  advertising  investment 
had  shown  a  $1,000, 0(»()  decline 
in  19.55  from  the  previous  year, 
but  the  balance  was  being  re¬ 
stored  this  year. 


Beer  Board  Opens 
Meetings  At  Last 

Nashville 

The  Nashville  beer  board  held 
its  first  open  meeting  in  five 
years.  This  action  climaxed  an 
extended  campaign  waged  by 
Eugene  Dietz,  Nashville  Tennes¬ 
sean  city  hall  reporter,  for  open 
door  meetings  and  against 
secret  sessions. 

Among  other  governmental 
agencies  that  have  aboPshed 
closed  meetings  in  Tennes.see 
after  concerted  drives  bv  Ten¬ 
nessean  reporters  are:  Tennes¬ 
see  state  board  of  education, 
.state  civil  seiwice  commission, 
Davidson  county  board  of  edu¬ 
cation,  and  executive  meetings 
of  a  policy  making  body  of  the 
Nashville  school  board. 

The  state  boards  were  opened 
after  some  years  of  hard  plug¬ 
ging  by  Nellie  Kenyon,  capitol 
reporter. 

William  Keel,  the  Tennes¬ 
sean’s  court  reporter,  fought 
successfully  for  admission  of 
press  photographers  to  the 
criminal  court  rooms. 

• 

Conservalion  Wriliiij: 
Award  Is  Offered 

Charleston 

The  creation  of  an  additional 
writing  category  and  award  in 
the  annual  Better  Newspaper 
Contest  of  the  West  Virginia 
Press  Association  for  1956  was 
announced  by  Dallas  Higbee, 
Charleston  (lazette  news  editor, 
cbaiiman  of  the  contest  com¬ 
mittee. 

An  engraved  plaque  will  be 
presented  annually  by  W’est  Vir- 
;  ginia  Sport.smen  Unlimited  to 
!  the  daily  or  weekly  newspaper 
,  writer  for  the  best  writing,  in 
a  single  item,  dealing  with  state 
con.servation  or  wildlife. 


IS  EDITOR  &  PUBLISHER  WORN  OUT,  AFTER 
MUCH  OFFICE  USE,  WHEN  IT  REACHES 
YOUR  DESK? 

Then  why  not  subscribe  now  and  have  a  copy  of 
E&P  sent  to  your  home  each  week?  It  will  pay 
you  to  have  a  I 

“Fresh”  copy  de-  |  ^  Canada;  all  other 

livered  to  vour  \  *10.00. 

home  where  re-  | 

laxation  and  E&P  ! 

easy-chair  read-  | 

ing  go  hand-in-  |  '^‘i**'’®**  . 

hand.  •  City  .  ..  Zone . State . 


that  defendants  have  conspired 

Face  Suit  to  violate  the  prohibition  against 

unreasonable  restraints  of  trade 
(Continued  from  page  60)  by  the  newspapers’  unit 
_  advertising  arrangement  and 

the  rationale  nor  the  doctrines  of  action  by 

evolved  by  the  trying  cases  can  ,  1^*** 

dispose  of  the  (case)’  and  it  about  defendant,  re- 

‘must  thus  be  tested  under  the  to  publish  any  praise- 

Sherman  Act’s  general  prohi-  worthy  items  about  WNDR,  and 
bition  on  unreasonable  re-  Riving  discriminatory  advan- 
straints  of  trade.’  (Ibid.,  at  tages  to  WSYR,  all  for  the 


Page  614.)  alleged  purpose  of  putting 

Obscure  Argument  plaintiff  out  of  business  and  re- 

<.u/u  i  1  •  .  moving  it  from  tbe  scene  as  a 

While  plaintiff  s  argument  competitor.  Nor  does  the  Times- 


is  obscure,  the  meat  of  it  .seems 
to  be  that  but  for  the  news- 


l*icayune  case  foreclose 


papers’  unit  advertising  con-  the  court  was  careful 

tract,  persons  advertising  their  point  out  that  we  do  not 
products  in  the  Syracuse  area  <^®termine  that  unit  advertising 
would  devote  more  of  their  ad-  arrangements  are  lawful  in 
vertising  funds  to  the  plain-  other  circumstances  or  in  other 
tiff’s  competing  medium,  that  proceedings.’  (.345  U.  S.  at 
the  combination  rate  is  a  mono-  Page  627.) 

poly  rate  because  defendants  “Moreover,  the  court’s  deci- 
own  and  control  the  only  news-  ^^at  the  Times- Picayune 

papers  in  Syracuse,  and  that  a  „rranvement  was  lawful  stress 
combination  advertising  rate  by  .  ,  *  .i,  t 

newspapers  can  conceivably  be  fact  that  competitive 

an  attempt  to  monopolize  the  considerations  actua  ed 


combined  newspaper-radio  ad- 


business  considerations  actuated 
the  adoption  of  the  unit  rate.’ 


vertising  market  in  and  around  government  did  not 

Svracuse  prove  an  intent  to  restrain 

,,,,  ‘  ,  ,  ,  trade,  and  that  the  competitor 

We  need  not  decide  whether  newspaper  was  not  shown  to 
newspaper  advertising  and  ,,gen  harmed  bv  the  ar- 

radio  advertising  are  compet-  rangement. 


ing  products  in  the  same  mar¬ 
ket,  as  plaintiff’s  charge  on  the 
monopoly  phase  of  the  case 


Confused  Record 
“The  record  before  us  here 


falls  of  its  own  weight,  even  if  confused  and  cumber- 

it  be  assumed  arguendo  that  warrant  an  affirmance 


they  do  compete  in  the  same  summary  judgment 

granted  on  this  phase  of  the 
“The  record  discloses  undis-  ^ase.  It  mav  well  be  that  the 
puted  evidence  of  the  total  state  of  the  evidence  on  the 
radio-newspaper  coverage,  two  trial  at  the  conclusion  of  plain- 
newspapers  and  five  radio  sta-  tiff’s  case  will  warrant  the  di- 
tions  in  Syracuse,  and  defend-  rection  of  a  verdict  in  defend¬ 
ants’  share  of  the  total  adver-  ants’  favor.  There  are  some  in- 
tising  revenue  is  too  low  to  dications  that  no  substance  vdll 
warrant  any  inference  of  mon-  found  in  the  charge  relative 
nopolization  by  defendants  or  to  the  rumors,  and  plaintiff 
any  attempts  to  monopolize.  ^gt  be  able  to  prove  that, 

“Plaintiff’s  theory  is  that  its  were  it  not  for  the  existence  of 
radio  station  competes  in  the  the  unit  arrangement,  persons 
Syracuse  area  for  the  same  ad-  advertising  their  products  in  the 
vertising  dollar  as  do  the  de-  Syracuse  area  would  devote 
fendants’  radio  station  ami  more  of  their  advertising  fund.' 
newspapers,  along  with  the  to  plaintiff’s  competing  medi- 
other  three  radio  stations.  Thus,  um.” 

plaintiff  has  defined  the  ‘rele-  .  ..  •  *  w 

vant  market’  in  a  fashion  which  render  the  circumstances^ 

destroys  its  claim  of  monopoly  till  onTh 

under  Section  2.  This  a  legal  tserS^ 

question  which  we  may  deter- 

mine  on  the  basis  of  the  record  U.S.C.  13  the  court 

before  us.  (Times-Picayune  That  section  of  the  Clay 

Publishing  Co.  V.  United  States,  ton  Act  deals  with  the  charp 
supra;  United  States  v.  E.  I.  discriminating  in  prme  by 

Dupont  de  Nemours  &  Co.,  de- 

. ,  J  ,  ^ _ *  of  the  antitrust  laws. 

cided  by  the  Supreme  Court  on 

June  11,  1956.)  There  was  no  indication  here 

.  ,  ,,,  this  week  of  when  the  case 

Unit  Ad  Plan  _ , .  .  .  •  ,  trial 


•j  j  u  4.U  o  of  bbe  antitrust  laws, 

cided  by  the  Supreme  Court  on 

June  11,  1956.)  There  was  no  indication  here 

.  J  ,,,  this  week  of  when  the  case 

Uni  A  P  an  would  go  to  trial  or  when  trial 

“But  this  reasoning  does  not  would  be  possible  under  the 
dispose  of  the  plaintiff’s  claim  current  Federal  Court  calendar. 
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How  Buffalo  found  the  answer 

to  downtown  parking  problem 


With  traffic  volume  steadily  growing, 
downtown  Buffalo  has  been  plagued  by 
the  same  congestion  and  scarcity  of 
parking  space  that  has  beset  other  large 
cities— and  with  the  usual  result,  that 
business  has  tended  to  migrate  to  out¬ 
lying  areas. 

The  Parking  Board  of  Buffalo  pon¬ 
dered  this  universal  problem  and  came 
up  with  an  idea  that  approached  the 
problem  in  an  original  way.  Under  the 
Buffalo  Parking  Plan  the  city  would 
acquire  sites  for  off -street  parking  and 


build  the  garages,  then  turn  them  over 
for  operation  to  a  non-profit  corporation 
formed  by  downtown  stores,  banks,  and 
property  owners,  the  city  retaining 
supervision  as  to  rates,  etc. 

Special  merit  of  the  Buffalo  Plan  is 
that  it  lets  the  city’s  power  of  condem¬ 
nation  and  high  credit  rating  help  in 
providing  parking  spaces,  with  opera¬ 
tion  remaining  in  private  hands,  and 
parking  charges  held  as  low  as  possible. 

'Three  large  garages  and  a  market 
with  intermediate  level  roof  parking 


have  already  been  built.  Bethlehem 
Steel  supplied  the  steel  reinforcement 
for  all  four  structures,  the  2300  tons  of 
concrete  reinforcing  bars  being  rolled 
at  Bethlehem’s  Lackawanna  plant,  right 
next  door  to  Buffalo. 

The  new  facilities  can  park  a  com¬ 
bined  daily  total  of  almost  6000  cars. 
This  added  off-street  parking  space  is 
doing  much  to  make  it  easier  and 
pleasanter  to  shop  in  downtown  Buffalo. 
Additional  new  parking  space  under  the 
plan  is  in  the  offing. 


BETHLEHEM  STEEL 
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Says  Press  Is 
Negligent  In 
School  Crisis 

Chicago,  Ill. 

Newspapers  have  not  per¬ 
formed  as  skillfully  as  police 
agencies  in  handling  the  school 
integration  problem  in  the 
South  where  scattered  out¬ 
breaks  of  mob  action  have  oc¬ 
curred,  Felix  R.  McKnight, 
managing  editor  of  the  Dallas 
(Tex.)  Morning  News,  told  the 
International  Association  of 
Police  Chiefs’  convention. 

Speaking  on  cooperation  be¬ 
tween  chiefs  and  editors,  Mr. 
McKnight  pointed  out  that  both 
press  and  police  have  a  heavy 
responsibility,  adding,  “I  have 
been  impressed  and  gratified  at 
the  behavior  of  local  police  in 
holding  down  this  simmering 
menace  to  orderly  living." 

“I  only  wish  I  could  so  un¬ 
qualifiedly  commend  the  press,” 
said  Mr.  McKnight,  who  added; 
“We  have  published  isolated 
instances  of  mob  action  beyond 
true  news  values.  We  have 
splashed  these  reports  from 
small  villages  across  front 
pages  and  have  contributed  to 
the  building  of  an  emotional 
frenzy  that  is  pure  dynamite. 

“It  isn’t  easy  to  commit  self- 
indictinent,  and  I  do  not  con¬ 
demn  the  American  press  as  a 
whole,  but  I  earnestly  believe 
this  story  that  commands  the 
greatest  touch  of  an  editor  has 
been  overplayed  to  the  point  of 
danger. 

“True,  we  should  report  the 
news  and  inform  the  people  of 
this  threat  to  domestic  peace. 
But  we  should  consider  two 
vital  points  when  we  sit  down 
to  lay  out  our  front  pages  in 
these  times: 

“(1)  Our  responsibility  to  the 
community  and  to  the  nation. 


by  comment,  picture,  mis¬ 
take  in  fact  or  in  identity; 
violation  of  privacy  or  copy¬ 
right;  piracy  of  material  or 
format  — 

Fortify  against  embarassing  loss  by 
having  our  unique  and  effective 
INSURANCE 
The  cost  is  amazingly  low  and  the 
service  will  please  you. 


'R(TE  FOR  OCIAIIS  AND  RATES 

EMPLOYERS  REINSURANCE 
CORPORATION 

insurance  exchange 

KANSAS  CITY,  MlS*-OURI 


and  (2)  the  effect  it  will  have 
upon  law  enforcement  agencies 
dealing  with  the  most  explosive 
of  all  police  duties. 

“One  ill-timed  and  thought¬ 
less  shot  from  an  officer’s  re¬ 
volver  could  start  it.  Or,  just 
as  deadly,  one  ill-advised  anfl 
inflammatory  article  from  a  re¬ 
porter’s  typewriter  that  gets 
by  an  editor. 

“I  do  not  set  myself  up  as 
the  perfect  editor — far  from  it 
— but  I  can  say  that  weeks  ago 
we  had  a  staff  meeting  on  the 
Dallas  Morning  News  and  ap¬ 
praised  this  situation  from  the 
viewpoint  of  a  public  servant — 
not  just  a  purveyor  of  news. 
We  are  still  reporting  the  news 
of  these  incidents,  but  we  are 
carefully  editing  and  displaying 
such  news  in  our  effort  to  pre¬ 
serve  law  and  order.  We  have 
adopted  ‘the  calm  down,  boys’ 
approach  and  have  called,  edi¬ 
torially,  for  the  best  thinking 
of  both  races  in  this  time  of 
crisis.” 

Earlier  in  his  talk,  Mr.  Mc¬ 
Knight  said  he  would  like  to 
see  the  American  press  ditch 
the  word  “cop.” 

“I  earnestly  feel  that  every 
officer  should  earn  the  respect 
due  him  by  conscientious  and 
courteous  devotion  to  duty.  I’ll 
make  the  war  on  the  word  ‘cop’ 
in  the  press  if  you  will  elimi¬ 
nate  the  arrogant,  self-satisfied 
officer  who  uses  his  authority 
to  excess  in  dealing  with  his 
public.” 

He  offered  a  two-way,  five- 
point  program  for  both  press 
and  police,  suggesting  that  law 
enforcement  agencies  (1)  be 
tolerant  and  patient  with  the 
public  and  press;  (2)  be  under¬ 
standing  of  the  various  medi¬ 
ums  of  information  and  do  all 
possible  to  expedite  legitimate 
news;  (3)  be  honest  and  open- 
faced  in  imparting  news  to  the 
press  and  not  over  play  the 
“off-the-record”  practice;  (4) 
build,  through  personal  relation¬ 
ship  and  fair  treatment,  “a 


II  you  havo  Intarnafienal  butlnaat 
intarasH  associafad  with  publithinq, 
printing,  advartising  or  commarcial 
radio,  and  you  want  to  Laap  in  touch 
with  thota  activities  in  Australia  and 
Naw  Zealand,  read  Newspaper  News, 
the  national  monthly  business  news¬ 
paper  devoted  to  those  closely  re¬ 
lated  interests  of  "Down  Under." 


solid  bridge  between  your  de¬ 
partment  and  the  press;”  (6) 
“realize  that  in  your  work 
there  are  many  hazards  and 
that  you  must  face  the  bitter 
with  the  sweet.” 

On  the  newspapers’  side  of 
the  fence,  Mr.  McKnight  sug¬ 
gested  (1)  be  tolerant,  patient 
and  aware  of  enforcement  prob¬ 
lems;  (2)  be  understanding  of 
the  problems  arising  over  the 
releasing  of  information  and 
making  public  utterances;  (3) 
never  ridicule  an  enforcement 
officer — it  is  the  quickest  way 
to  tear  down  public  confidence; 

(4)  realize  that  “in  your  hands 
are  the  tools  to  build  or  destroy 
— and  use  them  only  to  build 

(5)  never  forget  your  responsi¬ 
bility  to  the  public. 

Chief  Cites  “Barrier” 

William  H.  Parker,  Los  An¬ 
geles  police  chief,  complained 
of  a  “communications  barrier” 
that  disrupts  the  free  flow  of 
unadulterated  information  about 
police  activities. 

“Police  failures  are  apparent¬ 
ly  worthy  of  far  more  space 
and  time  than  are  police  suc¬ 
cesses,”  said  Chief  Parker  in 
aiming  his  criticism  at  press 
and  radio-television  news  media. 

Terming  relationship  of  police 
and  public  as  similar  to  em¬ 
ploye  and  employer.  Chief 
Parker  said  the  police  are  al¬ 
most  totally  dependent  upon 
mass  media  for  public  under¬ 
standing  and  appreciation  of 
their  service,  adding  “thus  the 
communications  barrier  is  con¬ 
stituted.” 

“Newspaper  space  and  air 
time  allotted  to  newscasts  on 
radio  and  television  are 
limited,”  he  said,  “and  the  treat¬ 
ment  of  incidents  by  these 
media  is  usually  confined  to 
those  phrases  and  embellish¬ 
ments  believed  to  be  palatable 
to  the  public’s  appetite. 

“The  danger  of  this  theory 
is  that  it  feeds  upon  an  in¬ 
herent  rebellion  against  au¬ 
thority,  thus  molding  dislike 
I  and  distrust  for  police  au¬ 
thority.” 


IS  Hamilton  St.,  Sydnoy  Australia 
Annual  Subscription  to  U.  S.  $3 JO, 
Write  for  sample  copy. 


Launch  Weekly 

The  Reading  (Pa.)  Record, 
weekly,  will  be  launched  Sept. 
26  with  Jerry  Kobrin,  17  years 
a  newsman  in  Reading,  as  pub¬ 
lisher.  W.  Dean  Moore,  who 
started  on  the  Reading  Times 
about  32  years  ago  and  has  been 
with  the  New  York  World- 
Telegram  and  the  Philadelphia 
Daily  News,  will  be  editor.  Ad¬ 
vertising  Manager  is  Theodore 
G.  Knoblauch,  formerly  with 
Story,  Brooks  and  Finley,  news¬ 
paper  representatives. 


School  Board 
Member  Asks 
Ban  on  Press 

Nashville,  Tenn. 

A  county  school  board  mem¬ 
ber’s  proposal  to  ban  newsmen 
from  schools  and  gag  school 
principals  in  “times  of  crisis’’ 
may  turn  out  to  be  only  that— 
a  proposal. 

That  was  the  opinion  of  Nash¬ 
ville  newsmen  this  week  after 
both  Nashville  newspapers 
stemly  criticized  Aubrey  Max¬ 
well’s  statements  at  a  meeting 
Sept.  6  of  the  Davidson  County 
Board  of  Education. 

Mr.  Maxwell  urged  that  the 
question  be  turned  over  to 
Schools  Supt.  J.  E.  Moss  for 
study  and  recommendation. 
Members  of  the  board  said  later 
they  were  uncertain  whether 
they  voted  for  the  Maxwell  pro¬ 
posal  or  “just  discussed  it.” 

Mr.  Moss  told  reporters  his 
policy  always  had  been  “wide- 
open”  coverage  of  schools. 

Although  Mr.  Moss  declined 
direct  comment  on  his  inten¬ 
tions  as  to  Mr.  Maxwell’s  pro¬ 
posal,  it  was  clear  that  the 
superintendent  had  no  desire  to 
adopt  such  a  policy. 

Mr.  Maxwell,  a  former  chair¬ 
man  of  the  school  board,  told 
the  group  in  the  presence  of 
reporters  that  the  recent  school 
desegregation  dissorders  at  Clin¬ 
ton,  Tenn.,  proved  his  point. 

Referring  to  newspaper  pic¬ 
tures  of  the  disorders,  he  said 
“a  photographer  can  slant  them 
any  way  he  wants  them.  I  don’t 
think  they  (photographers)  help 
a  thing.  I  think  up  at  Clinton 
they  (photographers)  have  done 
nothing  except  to  aggravate 
matters. 

“I  think  we  ought  to  bar  them 
from  our  (school)  property.’’ 

Mr.  Maxwell’s  use  of  the  word 
“our”  prompted  a  barrage  of 
editorial  comment. 

“  . . .  And  I’m  against  (school) 
principals  giving  out  interviews, 
too.  All  this  just  stirs  up 
trouble.  I  think  we  ought  to 
keep  everything  as  quiet  as  pos¬ 
sible,”  Mr.  Maxwell  continued. 

“  ...  We  have  a  responsi¬ 
bility  to  the  parents  and  to 
1  those  children  while  they  are 
under  our  care  to  protect  them 
I  against  all  this  excitement.” 

;  Supt.  Moss  asked  Mr.  Max- 
1  well:  “Would  we  have  a  right 
to  bar  the  press  from  public 
!  property?” 

Mr.  Maxwell  replied  that  his 
■  proposed  rule  would  apply  only 
I  in  an  “emergency  —  when  it 
-  serves  no  good  purpose  for  the 
situation  to  be  magnified.” 
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4  Important 
Promotions 
In  Atlanta 

Atlanta 

Election  of  Jack  Tarver  as 
vicepresident  as  well  as  general 
manager  and  of  George  C.  Big¬ 
lers  Jr.  to  the  position  of  busi¬ 
ness  manager  was  announced 
by  James  M.  Cox  Jr.,  following 
a  meeting  of  the  board  of  di¬ 
rectors  of  Atlanta  Newspapers, 
Incorporated. 

Mr.  Riggers’  previous  position 
of  advertising  director  will  be 
filled  by  William  F.  Sykes,  Mr. 
Cox  added.  The  post  of  general 
advertising  manager,  which  Mr. 
Sykes  has  held,  goes  in  turn  to 
James  E.  Stanford,  long-time 


Tarver  Biggers 

member  of  the  papers’  national 
advertising  department. 

“The  illness  of  our  presi¬ 
dent,  George  C.  Biggers  Sr., 
necessitates  the  acceleration  of 
these  long-planned  promotions,” 
Mr.  Cox  explained.  “While  it 
is  anticipated  that  Mr.  Biggers 
soon  will  be  able  to  return  to 
the  office  on  at  least  a  part- 
time  basis,  he  has  requested 
that  he  be  relieved  of  the  rigor¬ 
ous  responsibilities  involved  in 
the  day-to-day  direction  of  the 
two  papers.  He  will  of  course 
continue  to  be  active  in  de¬ 
cisions  of  over-all  company  pol¬ 
icy. 

“Mr.  Biggers  has  planned  for 
some  time  to  retire  at  the  end 
of  next  year,”  Mr.  Cox  added. 
“His  illness,  coupled  with  the 
anticipated  retirement  next 
May  of  our  executive  vice- 
president,  Horace  Powell,  mere- 
I  ly  requires  the  speeding  up  of 
an  organizational  rearrange¬ 
ment  which  has  been  charted 
and  worked  toward  for  several 
years.  All  of  the  executives  be¬ 
ing  promoted  are  men  who  have 
proved  their  abil’ty  over  years 
of  experience  with  the  Atlanta 
Journal  and  ConHitution," 

Mr.  Tarver,  a  native  Geor¬ 
gian  who  came  to  Atlanta  in 
194.3  from  Macon,  where  he  had 
l>een  editor  of  the  Evening 
News,  has  been  general  man¬ 
ager  of  the  Atlanta  Journal 
and  Constitution  since  1952. 

The  new  business  manager. 


George  C.  Biggers  Jr.,  has  been, 
with  the  Atlanta  Journal  andj 
Atlanta  Newspapers,  Inc.,  sincel 
1935.  Advertising  director  since | 
1952,  he  formerly  served  as  re¬ 
tail  advertising  manager.  , 
Mr,  Sykes,  who  succeeds  Mr. 
Biggers  in  the  post  of  advertis-j 
ing  director,  joined  Atlantal 


Stanford  Sykes 


( Advertisemrnt  I 


From  where  I  sit 
Joe  Marsh 


Changed  Her  Whole 


Newspapers  in  February  of 
1950  and  was  made  manager  of 
general  advertising  Dec.  1,  1952. 

James  E.  Stanford,  newly  ap- 
p  o  in  t  e  d  general  advertising 
manager,  has  been  working  for 
the  Atlanta  Journal  for  18  of 
his  36  years,  having  joined  the 
organization  as  a  copyboy  in 
1938.  For  the  past  several  years 
he  has  served  as  head  of  the 
papers’  automotive  advertising 
department.  ! 

• 

Canadian  Ad  Revenue 
Up  65%  in  5  Years 

Canadian  publishers  boosted 
advertising  revenue  65.1%  over 
the  five  year  period  1949-1954, 
according  to  final  figures  of  the 
Dominion  Bureau  of  Statistics. 
Advertising  revenue  for  all  pub¬ 
lications  was  $117,853,102  in 
1949  and  $194,621,715  in  1954. 

Daily  newspapers  accounted 
for  advertising  revenue  of  $71,- 
182,945  in  1949  and  $116,112,974 
in  1954.  Newspaper  sales  in 
that  period  were  up  from  $28,- 
164,447  to  $42,491,938,  for  total 
revenue  of  $99,347,392  in  1949 
and  $158,604,912  in  1954.  ! 

Weekend  papers,  which  arei 
affiliated  with  dailies,  upped  ad-i 
veitising  revenue  from  $5,569,- 
016  to  $11,565,838  between  1949 
and  1954,  while  their  sales  rev¬ 
enue  was  $7,047,396  and  $7,192,-1 
474  respectively.  ■ 

• 

Wins  Cinerama 

Cleveland 

An  agreement  to  bring  Cine¬ 
rama  to  Cleveland  has  resulted 
from  a  letter-writing  campaign 
reported  in  the  columns  of  the 
Cleveland  Press  by  Omar  Ran- 
ney,  the  paper’s  movie  critic. 
Mr.  Ranney  bundled  up  the 
bags  of  letters  and  took  them 
to  New  York,  where  officials 
examined  them  and  concluded 
that  Cinerama  should  be  brought 
into  Cleveland’s  RKO  Palace 
Theater  on  Playhouse  Square. 


"Point  of  View” 

Some  local  high  school  teachers  spent 
the  summer  taking  courses  at  the 
State  University.  They  learned  a  lot, 
but  one  of  them — Miss  Williams,  His¬ 
tory  2  —  got  so  homesick  that  she 
almost  ran  home. 

“To  save  expenses,  we  chose  a  hotel 
that  wasn*t  exactly  the  Waldorf,**  she 
reports.  '"Clean  but  grim.  When  I 
found  my  window  looked  out  on  a 
coalyard — well,  my  heart  just  sank!** 

But  when  Miss  Williams  noticed  a 
pot  of  geraniums  on  the  window  sill — 
and  a  note  saying  “Look  at  these  in¬ 
stead.  Last  Occupant” — she  decided 
to  stick  it  out.  She  kept  those  flowers 
watered  and  tended,  and,  just  before 
coming  home,  added  a  pot  of  cycla¬ 
men  as  her  effort  to  make  things  easier 
on  the  next  occupant. 

From  where  I  sit,  it*s  often  hard  to 
adapt  to  new  surroundings — even  nice 
ones — just  as  new  customs  often  seem 
strange  to  us  at  first.  For  instance,  if 
you*ve  always  had  tea  with  your  meals 
you  might  find  it  odd  that  I  prefer  a 
glass  of  beer.  It*s  OK  to  prefer  whafs 
familiar  to  you  .  .  .  but  also  keep  an 
open  mind  on  what’s  not. 
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SYNDICATES 

R&T  Has  Fascinating 
Column  on  Nature 

By  JaiiH'K  E.  (^oilin^s 


The  wonders  of  the  small 
worlds  around  us — the  birds 
and  bees — are  revealed  by  Lynn 
M.  Watkins,  naturalist-writer, 
in  a  daily  column  due  for  re¬ 
lease  Oct.  15  by  the  Register 
and  Tribune  Syndicate. 

Mr.  Watkins,  who  reminds 
you  a  bit  of  Einie  Pyle,  for  11 
years  was  curator  of  the  Marine 
Gardens  in  Clearwater,  Fla. 
His  column  —  “Small  Worlds 
.\round  Us”  —  started  in  the 
Clearwater  Stat,  where  the 
syndicate  picked  it  up,  consider¬ 
ing  it  a  find. 

“We  found  too,”  says  R&T, 
“that  the  schools  in  Clearwater 
were  using  the  column  as  a 
basis  for  classroom  work.  We 
found  that  the  popularity  of  the 
feature  has  brought  the  author 
a  continuous  program  of  lunch¬ 
eon  and  dinner  api)earances,  a 
daily  radio  program  and  made 
him  one  of  the  best-known 
figures  in  that  area.” 

The  author  knows  the  smell 
of  fresh-cut  grass,  the  agony  of 
a  fly  caught  in  the  web,  the 
track  of  a  ’coon,  how  stupid 
the  owl  is,  the  story  of  the  ants, 
the  I.Q.  ratings  of  animals.  He 
has  a  knack  of  making  it  simple, 
using  the  short  phrase,  the 
right  sentence,  and,  above  all, 
making  it  appealing  and  sym¬ 
pathetic. 


The  man  knows  his  animals 
in  wood,  field  and  stream. 
Speaking  of  the  intelligence  of 
creatures,  Mr.  Watkins  writes: 

“Right  up  at  the  head  of  the 
animal  class,  the  Chimp  con¬ 
sistently  holds  the  top  honors. 
Alongside  of  him  is  a  scholar 
that  could  almost  be  said  to  be 
one  of  the  under-privileged.  In 
fact,  it  is  rather  surprising  to 
see  this  student  so  near  the  top 
honor  pupil,  but  here  he  is — 
the  common  raccoon. 

“Next  in  the  line  are  some  of 
the  monkeys,  and  there  in  the 
top  bracket,  too,  is  one  whom 
we  feel  shouldn’t  be  in  tbe  class 
at  all. 

“He  is  from  the  ‘other  side 
of  the  tracks’  —  the  common 
rat.  Even  though  the  ‘teachers’ 
try  to  flunk  him,  Mr.  Rat  holds 
his  place  in  the  line.  His  friend 
and  relative,  the  mouse,  gave 
up  long  ago  and  remained  in 
the  kindergarten  ...  In  the 
world  of  birds,  the  diploma 
easily  goes  to  the  crow.” 

In  explaining  his  column,  Mr. 
Watkins  says: 

“‘Small  Worlds’  exist  in  our 
own  yards.  Each  little  life  is 
a  complete  unit  in  itself.  The 
inhabitants  of  these  Lilliputian 
worlds  are  carrying  on  the 
functions  of  their  daily  lives. 

“They  face  their  problems 
and  solve  them,  or  perish,  in 


•lust  a  fJoe.. 


/  as  average  as  the  ordiiiarv  guy... who'll  never 

get  very  far  on  a  wrong-way  street,  and  has  lots 
O  of  mix-ups  on  the  way . . .  quite  an  expert  at  putting 
his  finger  in  the  soup  howl... and  likes  to  skid  on 
a  banana  peel  whenever  he  can  find  one... 


Malar kr 

•  • 

is  the  composite  of  the  common  man  at  his  most  comic... 
with  a  mother-in-law,  matrimony,  and  not  much  money ...  full  of 
foibles  and  fun.  Maisie  &  Daisy  and  Wilbur  Worm  are  swell 
running  mates  for  Malarky . .  .and  help  to  swell  his  vast  number 
of  followers,  of  all  ages  from  junior  to  gramps  and  both 
genders.  This  daily  panel  and  Sunday  color  comic  strip  is  always 
good  for  a  haw-haw  ...  and  stacks  the  pennies  higher  at 
the  newsstand!  For  proofs  and  prices,  phone,  wire,  or  write 
Mollie  Slott.  Manager . . . 

Chicaffn  Trihunv^Xeu'  York  j\€»trs 

MrnmCm  frlhunv  Tmrpr.  1'htt‘atif 


the  never-ending  cycle  of  life, 
reproduction  and  death.” 

Holiday  Special 

NEA  Service  has  available  a 
new  Christmas  story  strip  by 
its  “Little  People”  artist,  Walt 
Scott.  The  feature  has  19  re¬ 
leases,  beginning  Dec.  3  and 
ending  Dec.  24.  The  strips  are 
matted  in  four-column  size. 
Scene  for  the  story  is  set  in 
the  Valley  of  the  Small  Ones, 
where  the  animals  are  prepar¬ 
ing  for  the  annual  community 
Christmas  celebration.  A 
Scrooge-like  weasel,  Wilmot,  is 
transformed  into  a  generous, 
kindly  friend  of  the  valley. 

Sea  Series 

North  American  Newspaper 
Alliance  has  a  series  on  a  div¬ 
ing  mission  to  the  Andrea 
Doria,  led  by  Capt.  Jacques- 
Yves  Cousteau,  famous  deep-sea 
diver  and  author  of  “The  Silent 
World.”  His  and  his  cohorts’ 
findings  will  be  contained  in  two 
articles  written  by  James  Du¬ 
gan ,  diving  specialist-author 
who  wrote  “The  Great  Iron 
Ship.” 

Emerich  V.P. 

Ira  Emerich,  sales  director 
of  Hall  Syndicate,  has  been 
named  vicepresident.  Mr.  Em¬ 
erich  has  been  with  the  syndi¬ 
cate  since  1946.  He  will  con¬ 
tinue  as  sales  director.  Glenn 
Adcox,  the  former  vicepresi- 
dent,  resigned  last  week  to  head 
Columbia  Features. 

Considine  Ret'ietc 

Bob  Considine,  INS  reporter- 
columnist  -  traveler  -  author- 
busiest  man  in  the  business, 
and  his  family  will  be  guests 
on  Ed  Murrow’s  CBS  TV  show^ 
“Person  to  Person,”  on  Sept. 
21.  The  family  consists  of  wife 
Millie  and  four  children.  They 
will  be  seen  at  the  Considine’s 
country  home  in  Allenhur.st, 


WORLD  -  TRAVELER  —  John  A. 
Brogan,  Jr.,  vicepresident  of  Kin9 
Features  Syndicate,  and  his  wife  art 
escorted  from  the  S.S.  United  States 
by  John  Donald,  canter,  Mr. 
Brogan's  assistant.  Mr.  Brogan,  just 
back  from  an  ll-week  tour  of  Europe 
and  Africa,  told  newsmen  that  peo¬ 
ple  abroad  are  looking  to  the 
United  States  for  guidance  and 
leadership  in  the  Suez  crisis. 


N.  J.  Peripatetic  Bob,  when  in¬ 
formed  the  date  had  been  set, 
remarked:  “Must  make  it  a 
point  to  be  home  that  night." 

• 

Canada  Also  Raises 
Press  Telegraph  Rates 
Montreal 

Canada’s  two  major  communi- 
cation.s  systems  announced  an 
increase  of  10  percent  in  tele¬ 
graph  rates  between  Canada 
and  the  United  States. 

However,  a  joint  announce¬ 
ment  by  the  Canadian  Pacific 
Railway  and  the  Canadian  Na¬ 
tional  Railways  said  there  will 
be  no  increase  in  message  rates 
between  Canadian  points. 

The  increase,  which  will  go 
into  effect  on  Sept.  24,  follows 
a  similar  boost  by  the  Western 
Union  Telegraph  in  the  United 
States. 

Press  rates  will  continue  to 
be  one-third  the  full  rate  during 
the  daytime  and  one-sixth  at 
night  with  a  minimum  charge 
of  75  cents. 


! 


'l/UU&n  (leiinA 

By  ROBERT  PETERSON 


“WHAT’S  WRONG  WITH  CALIFORNIA  and 
Florida?”  writes  a  6B-year-old  Kansan  who  is  think¬ 
ing  of  moving  to  warmer  climes.  He  refers  to 
statistics  showing  that  people  don't  live  as  long  m 
those  popular  states  as  they  do  in  many  others. 
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Wichita  Eagl 

Promotes  3 
Executives 


Stauffer 


(Continued  from  page  9) 


PAUL  MILLER,  eiecufive  vice- 
president,  Gannett  Newspapers, 
shown  as  he  boarded  a  BOAC 
plana  on  his  way  to  Cairo  for  a 
closer  look  at  the  Suez  situation. 


Ex-Baek  Shop 
Now  City  Room 


iprove-  Las  Angeles 

^  The  Loe  Angeles  Examiner  » 
-  to  -  1.)  composintc  room  has  been  tran." 

would  formed  into  the  Los  Angeles 
«  com-  Herald  &  Express  editorial  de- 
1957.  partment  in  a  hit  of  planning 
itimate  work  performed  by  H.  H. 
foreign  Krauch,  managing  editor,  and 
enough  associates. 

Features  include  a  grouping 
ded*^  '  desks  of  City  Editor 

Agness  Underwood  and  the  as- 
ons  as  gjstant  city  editors.  Nearby  are 
t^tb"t  news  editor,  photo  editor. 

*  ^  rewrite  battery  and  copy  desk, 
ion  in  Uesks  for  reporters  are  handy 

•  inter-  newspaper  files.  Behind  the 

files  is  the  large  morgue  located 
ized  by  “  separate  room.  Behind  the 
Fellows  editor  is  the  art  depart- 

July  1  nient.  This  in  turn  is  on  the 
irming-  1°  11*®  photo  department’s 

quarters  just  off  the  editorial 
r"  .re  ■'Oo"'- 

',  Mem-  Mr.  Krauch’s  glassed  office  is 
Ham  F.  in  one  corner.  Adjacent  are 
Kings-  editorial  writers.  Society  and 
J.  Pax-  sports  have  corner  offices.  Over- 
Station  looking  the  room  is  the  phone 
Hugh  operators’  glass  booth. 


report  1  believe  is  a  very  re-  color  has  been  a  fantastic  and  be  the  ideal  use  of  the  medium, 
vealing  one.  a  profitable  thing  for  the  news-  “But  I  wish  we  could  go  a 

“It  shows  that  total  news-  paper  and  for  the  advertiser  great  deal  further.  I  haven’t 
paper  linage  between  1950  and  alike.  I  believe  most  of  us  rea-  seen  too  many  examples  of  i 
1955  was  up  16%.  In  the  local  lize  that  by  and  large  today  we  newspaper  salesman  who  de¬ 
categories:  get  more  for  our  advertising  voted  very  much  thought  to  pro- 

Retail  display  was  up  10%  dollars  in  terms  of  readers  and  moting  new  or  different,  or 
Department  store  linage  was  in  terms  of  impact  through  ROP  fresh,  or  unusual  ways  to  lue 
up  8%  color  in  the  daily  paper  than  his  paper.  Usually,  the  talk  is 

Financial  linage  was  up  43%  we  possibly  can  or  ever  did  with  about  how  big  the  circulation 
Classified  was  up  38%  regular  black  and  white  adver-  is,  how  low  the  rates  are,  how 

“But  when  we  move  into  the  tising.  extensive  its  coverage  is  and 

two  national  categories  here’s  “It  seems  to  me,  however,  how  it’s  beating  the  pants  off 
what  we  find:  that  there  should  be  many  more  its  competitor. 

General  display  was  down  3%  new  and  intriguing  ideas  for  “The  job  of  creating  new  and 
Automotive  was  up  68%  the  use  of  newspaper  advertis-  fresh  ideas  for  the  use  of  news- 
“In  other  words,  if  it  had  not  ing.  When  you  stop  and  think  paper  advertising  certainly  isn’t 
l)een  for  the  sharply  increased  about  it,  compared  to  some  an  easy  one  but  it  seems  to  me 
expenditures  in  the  automotive  other  types  of  media,  planning  that  maybe  I  would  try  to  b« 
field,  there  would  have  been  an  a  newspaper  schedule  could  be  conscious  of  some  of  the  basic 
actual  loss  in  national  news-  a  pretty  routine  thing.  Usually  differences  among  the  major 
paper  linage  in  these  key  mar-  it  involves  so  many  ads  of  a  forms  of  media  and  some  of  the 
kets.  The  gain  in  automotive  particular  size,  maybe  there  are  major  differences  in  how  adver- 
accounted  for  about  a  fifth  of  1,000-line  ads,  maybe  they  are  tisers  use  them, 
the  total  gain  for  both  national  1,700-line  ads,  maybe  we  are  “Generally  speaking,  an  ad- 
and  local.  going  to  run  one  a  week  or  two  vertiser  who  places  an  ad  in  a 

“Facts  like  these  would  make  a  month  and  that  is  about  all  newspaper  buys  a  unit  of  a  cer- 
me  wonder  what  I  could  do  to  there  is  to  it.  tain  specific  size  and  generally 

make  my  newspaper  a  more  at-  “In  our  agency,  we  like  to  this  ad  will  appear  nearly  any- 
tractive  proposition  to  a  broader  take  a  highly  creative  view  of  place  in  the  paper.  Sometimes 
group  of  national  advertisers.  media  buying,  w’hether  it  be  in  we  can  select  a  particular  place 
“It  seems  to  me  I’d  want  to  the  use  of  a  night  time  tele-  such  as  the  sports  section,  or 
participate  in  some  pretty  ob-  vision  show,  a  campaign  in  na-  society,  or  financial  but  most 
jective  discussions  with  agen-  tional  magazines  or  in  a  daily  often  the  advertiser  just  pays 
cies  and  companies  .  .  .  newspaper  schedule  and  we  his  money  and  his  ad  falls  into 

“If  I  were  a  newspaper  pub-  like  to  think  we  are  about  as  un-  the  particular  spot  the  make- 
lisher,  figures  like  this  would  routine  in  our  approach  toward  up  man  considers  most  suitable, 
make  me  wonder  what  I  could  these  things  as  is  humanly  pos-  “Now,  let’s  take  a  look  at  how 
do  to  bring  about  the  same  sible.  We  try  to  take  advantage,  television  dollars  are  spent.  Te- 


^Prohlem  Areas 

(Continued  from  page  11) 


NEW  tmi  EOmOH 
HOME  DELIVERY 
.  JEFORE  BREAKFAST 
i^i^EWS 


PROUD — Circulation  and  editorial  executives  of  the  Philadelphu 
Daily  Newt  look  at  their  first  home  delivery  edition.  Left  to  rl9M: 
William  H.  Keller,  production  coordinator;  Ivan  M.  Annenbarg.  eir- 
culation  consultant;  J.  Ray  Hunt,  managing  editor;  John  Prakits 
night  editor;  Maurice  Rappaport,  circulation  director;  Bernard  A 
Bergman,  editor;  John  A.  Higgins,  home  delivery  manager; 

Theodore  L.  Reimel,  Jr.,  advertising  solicitor. 
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personality  delivers  the  com¬ 
mercial. 

“The  personal  salesman  in 
telension,  the  Godfreys,  the 
Gary  Moores,  and  the  Linklet- 


— and  1  wonder  if  advertising  ^ame  and  if  you  as  a  national 

‘Pmhlpill  readership  might  not  be  in-  advertiser  want  to  advertise  in 

.  -o.  creased  if  the  same  comic  art-  daily  newspapers  vou  must  ac- 

(Contirmed  from  page  68)  technique  were  used  for  cept  these  rules. 

.u  ..f  illustrations  in  the  ad  “Out  of  a  total  of  some  1,760 

TertSL  Tarthe  daily  newspapers  in  the  countr.vs 

return  for  their  broadcasting  Strictly  Business  were  pre-  these  rules  have  been  violated 

dollars  is  realized  when  that  «?"ted  5  days  a  week  by  Mer-  by  only  21  dailies  who  have  in- 

1* .  *1,  cill  Lynch  or  that  a  local  wo-  stalled  actual,  legitimate  slid- 

persona  1  >  e  c  man’s  gossip  column  appeared  ing  scale  discounts  for  the  na- 

merciai.  under  a  direct  relationship  tional  advertiser. 

T  e  persona  ^  esman  in  ^  major  cosmetic  adver-  “The  fact  that  the  Sundav 

.nS  rtrunklrt!  .uppl.me„t  grcups,  for  both 

t,«  or  the  eur  of  tonlphfs  Ly  Ji  “"’Tl' 

Video  Theatre  who  defers  the  sLuldn?theVVnsrr*'the  aXSer*™n  ^ncentive^'to^^m 

«■»  ™,ur  of  hie  dollar 

^  /oref  iieat  o«ii  papei'.  by  more  space  or  more  inser- 

^  ■  “I  wonder  if  a  national  cloth-  tions,  has  not  rubbed  off  on 

"“^aybe  it  is  ...ore  intriguing  manufacturer  could  ever  tho^  who  handle  the  space, 

for  an  advertiser  to  buy  the  the  weather  report  and  “I  believe  I’d  try  to  be  aware 

nai  aoinrifoa  of  Piirv  Monro  permitted  to  tie  in  with  com-  that  advertising  costs  are  being 
Tn^i  Zt  L  i? %oi^^^^  reviewed  carefully  and  Often  be 

Lie,  ^Ik  tfaTfi  U  during  the  cold  cause  of  the  rising  costs  of  all 

tTbuy  a  certam  size  unit  in  so  7“^®"  J"**  m^ia  and  because  of  the  com- 

^  during  the  summer.  petitive  battle  of  present  day 

"***1^  7*  ,  P^,.  ,,  “I  am  aware  that  by  some,  marketing  in  which  every  ad- 

But  that  isn  t  real  y  impor-  jj,jg  ^jjj 

con-  vertiser  strives  to  buy  more 
...  ^  sidered  "dangeroua,"  like  throw-  coverage  and  more  impact  with 

.  ^  ing  a  brick  through  the  ca-  his  advertising  dollar — than  his 

thing  IS  that  usually  in  this  but  I  have  a  competitor  is  buying 

l)u.siness  of  advertising  and  the  ^unch  that  a  closer  relationship  “Top  management  is  more  di¬ 
use  of  media  the  closer  the  re-  between  the  atmosphere  of  the  rectly  concerned  with  the  kin.l 

lationship  between  the  atmos-  ng^gpaper  and  the  advertiser’s  and  amount  of  advertising  ex- 

phere  created  by  the  medium  ^ggg^  eventuallv  ac-  _ _  ^  „ _ 

:.nd  the  advertising  message.  jjsh  two  things, 

the  more  effective  the  resulting  ^be  advertiser’s  invest- 

impression  can  be  ment  might  be  considerably  en- 

“It  seems  to  me  I  might  y^anced  through  higher  reader-  ^ 
wonder  whether  there  is  any  gbip  and  greater  impact, 
way  to  bring  about  such  a  lela-  “Second,  you  might  find  cer-  I 


tionship  within  the  pages  of  the 


tain  advertisers,  who  today  use 


newspapers  to  capitalize  on  ^be  newspaper  as  a  “high  spot- 
.some  of  the  things  that  make  “promotional’’  medium, 

the  newspaper  unique -  things  ^ho  would  consider  giving  some 
that  could  increase  readership  ^bought  to  the  newspaper 

for  the  advertiser  s  message  ^  basic  continuity  medium, 

and  do  it  in  good  taste  without 

jeopardizing  in  any  way  the  edi-  Problem  Area  V 

torial  independence  and  integri-  “The  problem  area  I  would 
ty  that  is  so  fundamental  to  a  consider  to  be  the  most  crucial 


strong  and  healthy  press 


of  all,  involves  the  rate  struc- 


“Some  newspapers,  for  a  fee  tures  under  which  the  news- 
will  place  an  ad  next  to  a  pop-  is  doing  business  with  the 

ular  comic  strip  to  help  in-  national  advertiser  today, 
crease  readership  for  the  ad  and  “I  am  well  aware  that  for 
make  the  advertiser’s  invest-  some  time  we  who  are  in  the 
ment  more  valuable.  business  of  placing  national  ad- 

“Why  couldn’t  an  advertiser  vertising  for  our  clients  have 
SFionsor  a  strip  if  it  were  worked  more  or  less  had  to  take  two 
out  in  good  taste  and  he  were  facts  about  newspapers  for 
willing  to  use  the  newsfiaper  granted. 

five  days  a  week?  “1)  The  local  adverti.ser 

“I  would  wonder  if  an  ar-  will  receive  drastically  lower 
rangement  could  ever  be  worked  rates  and  he  will  be  per- 

out  for  a  sports  columnist  to  mitted  to  earn  healthy  dis- 


be  sponsored  by  a  razor  blade 
or  a  shaving  cream  or  some 
other  product  of  major  interest 
to  men. 

“I  wonder  if  the  editorial 
integrity  of  my  paper  would  be 
.'seriously  endangered  if  I  per¬ 
mitted  a  major  advertiser  to 
buy  a  half-page  comic  ad  on  the 
i!ame  page  with  Dick  Tracy  or 
Rex  Morgan  62  Sundays  a  year 


counts  by  increasing  his  vol¬ 
ume,  his  frequency,  or  both. 

“2)  The  national  advertiser 
will  pay  far  higher  rates  and 
he  will  be  ijermitted  no  in¬ 
centives — either  by  his  vol¬ 
ume  or  his  frequency  to  earn 
any  discounts  on  his  ROP  I 
black-and-white  advertising 
.schedules.  I 

“These  are  the  rules  of  the  ! 


penditures  now  than  at  any  pre¬ 
vious  time  in  marketing  history. 

“And  because  of  the  intensity 
of  the  competitive  struggle  for 
market  share,  brand  position, 
and  for  profits,  there  is  no 
inclination  today,  in  terms  of 
media  value,  to  take  anything 
for  granted 

“In  nearly  all  other  major 
forms  of  media,  there  is  an  in¬ 
centive  for  the  advertiser  to 
“get  in  and  really  do  a  job.’’ 

“In  network  or  local  tele¬ 
vision,  the  advertiser  who  thor¬ 
oughly  exploits  the  power  of 
television  through  the  use  of 
large  blocks  of  time  and  great 
frequency  can  get  more  for  his 
money  than  a  competitor  who 
harnesses  this  power  in  a  more 
half-hearted  way. 

“The  same  applies  to  radio. 

“The  advertiser  who  is  de¬ 
termined  to  get  every  ounce  of 
value  from  his  magazine  adver¬ 
tising  by  using  big  space  in 
every  issue  can  earn  better  val¬ 
ues  than  the  competitor  who 
appears  only  a  few  times  dur¬ 
ing  the  year 

“But  when  he  gets  to  the 
daily  newspaiier,  the  incentive 
(Continued  on  page  70) 
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Alley  Oop  Key 
In  Hoe  Ads 

Alley  Oop,  publisher  of  pre¬ 
historic  Moo's  only  daily  news¬ 
paper,  the  hhmsanr  (Moo) 
I'rese,  and  his  staff  of  comic- 
strip  characters  are  going  to 
work  in  a  serious  way  for  R. 
Hoe  &  Co.,  Inc.,  manufacturer 
of  printing  presses. 

Hoe,  through  its  advertising 
agency,  G.  M.  Basford  Co.,  is 
using  the  nationally-syndicated 
(NEA  Service)  cartoon  charac¬ 
ters  of  V.  T.  Hamlin  to  hall¬ 
mark  its  new  trade  campaign, 
and  Alley’s  fabulous  dinosaur- 
operated  printing  press  to 
illustrate  highly  technical  copy 
relating  to  exclusive  features  of 
Hoe  presses.  Both  Alley  and  his 
ingenious  press  will  be  used  in 
Hoe  ads,  and  then  merchandised 
in  direct  mail  pieces,  as  well  as 
by  Hoe  salesmen  and  in  Hoe 
exhibits  at  trade  shows  and 
conventions. 

Off-Beat  Gimmick 

Biggest  “prop”  in  the  cam¬ 
paign  is  a  full-scale  model  of 
Alley’s  press  which  occupies  a 
display  space  6  feet  by  12  feet 
in  size.  It  will  be  used  by  Hoe 
as  an  off-beat  gimmick  to  lure 
traffic  and  build  interest  at 
trade  shows  and  conventions. 
Except  for  a  preview  for  the 
graphic  arts  and  advertising 
press  in  New  York  last  week, 
the  first  public  display  of  the 
press  will  be  at  Hoe’s  reception 
for  the  First  Annual  News¬ 
paper  ROP  Color  Conference  in 
Chicago  on  Sept.  26. 


The  ad  .-ieries,  according  to 
George  Devyr,  Hoe’s  advertising 
manager,  marks  the  first  time 
cartoon  equipment  and  comic- 
strip  characters  have  been  used 
for  sound  technical  and  engi¬ 
neering  reasons,  instead  of  pri¬ 
marily  for  humor.  The  Moovian 
press  itself,  the  key  to  the  cam¬ 
paign,  is  no  slapstick  “prop.” 
Theoretically,  at  least,  it  could 
be  made  to  operate,  since  it  in¬ 
corporates  extremely  simple  ver¬ 
sions  of  the  countless  technical 
and  engineering  advancements 
for  which  Hoe  has  been  famous 
since  Richard  Hoe,  son  of  the 
company’s  founder,  invented  the 
rotary  press  in  1846. 

The  new  series  breaks  this 
month  in  Editor  &  Publisher 
and  continues  in  a  full  schedule 
of  trade  papers  reaching  the 
major  buying  influences  in  the 
newspaper  and  graphic  arts 
field. 

In  unveiling  Oop’s  press  for 
the  graphic  arts  and  advertis¬ 
ing  trade  books,  Hoe’s  president, 
Mr.  Auer,  called  attention  to 
the  fact  that  Basford  has  been 
the  Hoe  agency  for  2.S  years. 
“In  all  that  time,”  he  said,  “we 
have  never  had  to  change  agen¬ 
cies  in  order  to  get  fresh  think¬ 
ing  for  our  advertising.” 

He  referred  to  the  Alley  Oop 
theme  as  “just  a  small  part  of 
the  overall  new  look  at  Hoe,” 
which  has  the  151-year-old  com¬ 
pany  “opening  new  frontiers  in 
graphic  arts.” 

Specifically,  Mr.  .\uer  re¬ 
ported  that  Hoe  engineers  are 
making  substantial  progress  on 
new  developments  that  “will 
match  or  exceed  such  historic 
Hoe  accomplishments  as  the  in¬ 
vention  of  the  rotary  press,  the 


DINOSAUR  PRESS  it  unveiled  by  Walter  C.  Cooper  (left)  and 
Jotapk  L  Auer,  vieepretident  and  president  respectively  of  R.  M. 
Hoe  &  Co..  Inc.  The  press  is  being  featured  in  Hoe's  "new  look" 
press  advertising. 


invention  of  the  rotary  web  per¬ 
fecting  press,  the  multicolor 
rotary  press,  the  color  conver¬ 
tible  press,  and  the  Printmaster, 
a  unit-type  press  for  small 
newspapers.” 

The  new  goals,  he  revealed, 
include  “higher  net  production, 
greater  printing  economy,  and 
higher  quality  production  es¬ 
pecially  of  color  printing.’' 


^Problem  Areas’ 

iContivued  from  page  61)) 


to  get  more  value  through  a 
dominating,  powerful  use  of  the 
medium  suddenly  disappears 
and  the  newspaper’s  job  of  com¬ 
peting  for  the  national  dollar 
becomes  infinitely  more  difficult. 

“A  dominating  use  of  a  tele¬ 
vision  network  will  get  me  a 
27^2%  discount,  a  mass  weekly 
magazine  as  high  as  17%.  A 
Sunday  supplement  207r  and  a 
radio  network  as  high  as  47’i%. 

“If  I  were  a  newspaper  pub¬ 
lisher  I’d  give  this  a  lot  of 
thought.  I’d  try  to  figure  out 
why  I’m  eager  to  compete  on 
Sunday  by  offering  a  competi¬ 
tive  advantage  that  can  be 
earned  in  my  roto  and  comic- 
sections  but  not  in  my  daily 
paper. 

“I’d  be  very  much  aware 
that  conversations  between  lead¬ 
ing  agencies  and  newspaper 
publishers  are  bringing  about 
sliding  scale  discounts  for  ROP 
color  schedules  on  a  continually 
expanding  ba.sis. 

“And  I’d  try  my  best  to  ap¬ 
praise  how  much  more  national 
business  I  could  get  if  my  sales¬ 
men  and  my  representative 
could  compete  with  other  media 
on  .something  resembling  equal 
teims. 

“Back  in  January  Norman 
Strouse,  our  president,  in  a 
talk  before  the  N.AFA  in  Chi¬ 
cago  suggested  that  one  way 
to  resolve  the  problem  of  the 
local  vs.  national  differential 
would  be  to  invite  a  thorough 
study  of  this  problem  by  a 
group  of  national  and  local  ad- 
verti.sers — to  .see  if  some  logical 
formula  could  not  be  found  that 
could  be  applied  to  the  indi¬ 
vidual  newspaper. 

“I  thought  then  as  I  do  now 
— that  such  an  intelligent  ap¬ 
proach  to  this  highly  controver¬ 
sial  subject  could  be  extremely 
valuable  in  getting  at  the  root 
of  the  problem  and  might  well 
include  the  subject  of  discount 
incentives  for  the  national  ad¬ 
vertiser. 

“While  I  have  been  talking 
only  about  the  difficulties  that 
are  involved  in  the  rate  struc- 
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tures  of  the  daily  newspaper,  a 
broader  review  of  the  adv®. 
tising  record  of  the  last  fiv» 
years  perhaps  leads  to  an  eve® 
more  fundamental  conclusion. 

“That  conclusion  is  .  .  .  thit 
we  find  ourselves  in  a  position 
today  in  which  the  discount  in- 
centives  offered  by  most  forms 
of  advertising  media  have  failsd 
to  keep  pace  with  the  tremen¬ 
dous  growth  of  total  advertis¬ 
ing  volume — and  I  seriously 
question  whether  the  incentives 
that  were  offered  for  an  adver¬ 
tising  volume  of  5.7  billion  in 
1950  are  realistic  for  a  volume 
of  9.0  billion  in  1955  and  an 
estimated  10  billion  in  1956. 

“In  other  words,  although  ad¬ 
vertising  expenditures  have 
pushed  right  through  the  ceil¬ 
ing,  the  ceiling  on  discount 
structures  for  most  media  has 
remained  almost  rigid  .  .  . 

“I  am  not  suggesting  that 
media  discounts  can  go  on  into 
infinity — all  business  must  be 
based  on  the  premise  of  a 
reasonable  profit  for  the  manu¬ 
facturer — whether  he’s  manu¬ 
facturing  a  newspaper,  a  maga¬ 
zine  or  programs  for  a  broad¬ 
casting  audience. 

“What  would  concern  me 
most  here  as  a  newspaper  pub¬ 
lisher  is  the  fact  that,  daily- 
newspapers  generally  are  of¬ 
fering  no  incentives  to  adver¬ 
tisers.  Almost  no  attempt  is  I 
being  made  to  give  the  national  | 
advertiser  an  opportunity  to  in-  1 
crease  his  dollar  efficiency  by  1 
taking  the  bull  by  the  horns  and  j 
using  the  newspaper  to  the  ulti-  \ 
mate  of  its  capacity  to  sell 
goods.” 

• 

Canada  Leads  in 
.4ndited  Figures 

London,  Ont. 

Canadian  publications  lead 
the  world  in  providing  audited 
circulation  facts  for  advertisers 
and  other  users,  the  Advertis¬ 
ing  and  Sales  Club  of  London 
was  told  Sept.  17. 

.\lan  T.  Wolcott  of  Chicago, 
vicepresident  of  the  Audit  Bu¬ 
reau  of  Circulations,  said  that  ( 
ABC  data  now  is  available  on 
more  than  99%  of  the  total  cir¬ 
culations  of  Canadian  daily 
newspapers.  He  was  a  featured 
speaker  at  a  one-day  Western 
Ontario  conference  of  advertis¬ 
ing,  agency  and  publishing  per¬ 
sonnel. 

• 

Mon’s  Fasihion  Issue 

Chicago 

The  Chicago  Tribune  pub¬ 
lished  its  12th  semi-annu^ 
men’s  apparel  guide  Sept.  H 
with  more  than  19,000  lines  of 
adverti.eing  in  the  12  pages. 
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Newsprint  Use  |4  Newsmen 

Rises  Sharply  Get  Political 

U.  S.  newsprint  consumption  ^  . 

for  the  first  months  of  1956  in-  A  WT'Qr*/^ 

creased  3.8P/r  over  the  same  -TV  W  dl  LI 


creased  3.8%  over  the  same  ^  x  tt  Cll  Ul 

period  of  1955  ami  11  7%  over  Washington 

the  same  penod  of  1954.  The  *  ■. 

.\ugrust  consumption  was  4.6%  mi  west  newspaper- 

over  Aujfust  of  last  year  and  ^  u  faculty 

CO/  tu  c  member  have  been  jriven  annual 

11.5%  over  the  same  month  of 

J954  awards  of  the  American  Politi- 

_ *1,0  _ Science  Association. 


vx  .rxiuci ic'<tn  roiiti- 

For  the  first  eitrht  months  of  Association, 

this  year,  total  estimated  U.  S. 
newsprint  consumption  was  .  a  ®  p 


_  newsprint  euiisuiiiptiun  was  i  t\  •  ,  w  . 

-  1  4.454,800  tons  as  compared  with  President  Jenkin 

/  ;  J  4,289,720  tons  for  the  same  newsmen  will 

I  Period  in  1955.  The  August  two-week  conference 

“  consumption  was  529,596  tons,  .. 

OMATIC  paiter  displayed  by  Goss  Printing  Pre**  Co.  compared  with  rO{:,157  tons  for  University  of  Illinois.  Dec. 

en  (right)  explains  operation  of  Paster  Pilot  to  Vice-  lOTit  l-lo.  With  expenses  paid. 

.  S.  Reilly  (left)  and  W.  T.  Goss.  Mr.  Pedersen  is  chief  ‘  "  »  •  *  Louis  Hartz  of  Harvard  Uni- 

1-  .1  .-j  j..: _  p..*.,  p:u*  Newspapers  reporting  to  _ ...  ,  uni 


FULLY  AUTOMATIC  paster  displayed  by  Goss  Printing  Press  Co. 
Arne  Pedersen  (right)  explains  operation  of  Paster  Pilot  to  Vice- 
presidents  C.  S.  Reilly  (left)  and  W.  T.  Goss.  Mr.  Pedersen  is  chief 
of  Goss  electrical  engineering  section  and  designer  of  Paster  Pilot. 

Goss  Has  New  Freedom  Sunday 

Pluiiiieti  l»y  Churches 

LlG  The  .second  annual  “Freedom 

of  the  Press”  Sunday  will  be 
Oacior*  observed  on  Nov.  11,  when 

I  dSLei  F  IlUL  hundreds  of  Unitarian  and  Uni- 


Newspapers  reporting  to  j  ™  *' 

.American  Newspaper  Publishers  .  . 

.Association  consumed  402,493  .  .  ’.  Tradition 

tons  of  newsprint  in  August,  r*.-  i 


..nssuviaviuii  A _  •  <• 

i  •  A  A  America.” 
tons  of  newsprint  in  August,  i-a-  , 

19.56,  compared  with  384,679  ."®  PoJjt'cal  .science  awards 

tons  in  August,  1955,  and  360.-  J«u>nalism  went  to:  Edward 

825  tons  in  August.  1954.  This 
was  an  increase  of  4.6%  over 


0£,0  tuns  111  rvu^ustf  lino  l  nr  1 

was  an  increase  of  4.6%  over 

August,  1955,  and  an  increase  ‘  ^ Daily  Newn 
of  11  nvpr  Aiiiriist.  1954.  Homer 


'  IIUIIUICUS  oi  uiiiwaimii  aiiu  UIII-  -  1 1  t;**,  nvor  Allirii^t  1954  .  lyKtvn-ciin;  nomer 

Chicago  versalist  churches  across  the  The.l  were  four  Sunday’s  each  > 


A  fully  automatic  high  speed 

paster  has  been  perfected  by  ^^'tor,  Elijah  Parish  Lovejoy, 


iiitfitr  wcic  luur  ouiinavs  caxii  t  l  *  t-i.  «  - 

in  Aueust,  1950.  and  1955  and  /  \ 

flvn  Sundays  in  Aueust,  1954.  <'"•»  Ko,».a(«r -  .c • 


uasicr  ii«s  i/ccii  ijj  j*  j  j  .r  j«  !_•  nvtr  ouiiuavo  in  AnuKusw,  i./t/'i.  t>«.„  tti  rj _ i.  /«_.  ,  ; 

die  Goss  Printing  Press  Com-  '"‘'o  died  defending  his  presse.s 

panv,  it  was  announced  here  by  1956,  reporting  newspapers  used  r,„_.i  ^ 

C.  i  Reilly,  vicepresident-sales.  In  making  the  announcement.  3,385,64s  tons  of  newsprint,  an  %  .  ,  Nebraska 

Stressing  the  conservation  of  Dr.  Ernest  W.  Kuebler,  acting  increase  of  3.8%  over  1955  and  f  7^“.  \ 

newsprint,  Mr.  Reillv  pointed  administrator  of  the  Council  of  ^n  increase  of  11.7%  over  1954.  „  News; 

out  that  the  “Paster  Pilot”  as-  Liberal  Churches  (Univer.«alist-  At  the  end  of  August,  1956,  k  a  li.-  Onmha 

sures  salvage  of  practically  Unitarian)  Inc.,  urged  that  of  newsprint  on  hand  p  norld-Telegram;  John 

every  inch  of  usable  paper  members  of  all  faiths  partici-  were  40  days  supply  and  9  davs  V/x  .  ,  ^  7  ^ 

from  the  expiring  core.  pate  in  this  tribune  to  Mr.  Love-  supply  in  transit,  for  an  average 

Saving  on  Newsprint  {“y-  '^ho  symbolizes  the  many  of  all  daily  newspapers  report-  w  r" 

“Besides  saving  newsnrint  ”  to  the  ANPA,  compared  ^  7  Taylor, 

Besides  saving  newsprint,  defending  the  right  of  free  ^:au  of,  j„..s  guunlv  on  hand  Scripps-Howard  Ohio  paper; 

Mr.  Reilly  stated,  “the  Goss  '  supply  on  nana  j^obert  W.  Topning.  La  Porte 


Paster  Pilot  will  contribute  to 
higher  net  production,  increase  * 

efficiency  and  minimize  the  pos-  Weak  Ill 

sibility  of  human  error.”  '  .1.  n  1 

The  roll  tender  merely  pre-  Providing  Keal  INews 
pares  the  new  roll  with  pasting  Cleveland 

glue  and  tabs-and  the  Goss  Newspapers  are  interested  in 
fully  automatic  Paster  Pilot  pointing  the  news  of  all 


wiuii  on  ua>s  suupiy  uii  iihiiai  \\t  rr  •  r  r>  .. 

j  o  1  1  •  *  X  :x  X  Kobert  W.  Topnincr,  La  Porte 

and  8  days  supply  in  transit  at  ,,  ,  .  „  ,  ,*4 

J  ,  T  I  in-/.  Til _  (Ind.)  Herald- Argue:  John  V. 

the  end  of  July,  19!>6.  There  vvii=/„  a  v  7 

nn  A  1  u  *'  ilson  and  Ted  Kn&p,  In- 

were  33  davs  supply  on  hand  .,•„„„  rr- 
,  -  ,  1  •  •  .*  i  dianapohs  Times. 

and  6  days  supply  in  transit  at  . 


,  -  ,  1  •  ■  A  •*  A  aianapolis  1  imes. 

an(  ays  supp  y  in  ransi  a  Honorable  mention  went  to 
end  of  August,  19oo.  while 


newsprint  on  hand  at  end  of 


James  H.  Bartelt,  Green  Bay 
(VVis.)  Press  -  Gazette;  Lloyd 


glue  and  tabs— and  the  Goss  Newspapers  are  interested  in  totalled  44  days  Noteteom,  Sioux  Fa'h  (S.  D.) 

fully  automatic  Paster  Pilot  panting  th^  newr  of  al"  supply  wUh  o  days  supply  in  Arpus-Leader;  Justin  M.  Fish- 

Ukes  over  the  Reel-Tension-  Jhurchel  but  the  churches  them-  '^rTn  the  Smme,  '  bein.  CHica.oo  Sun  r.5«e.s;  Robert 

Paster  and  indexes  the  new  roll  .elves  are  often  weak  in  helping  •‘'^e  the  Summe. .  H.  Longstaff,  Topeia  (Kans.) 

into  position,  lowers  the  brush  to  make  it  available.  Managing  *  State  Joumaf;  Herbert  .J.  Cole- 

and  knife  carriage,  lowers  the  Murrav  Powers  of  the  „  r  m.-  (Minn.)  News- 

pre-drive,  brings  the  new  roll  Suilllliary  of  Tribune. 

Lindex^’t^roll.  ,  PiiblioatioiiH  Laws 

It  is  not  nece.ssary  to  slow  ^  Mr  Powers,  addressing  the  SYRACUSE,  N.  Y.  ,  Fniovs 

down  the  press  when  splicing,  C*®'®!®"^  Newman  Club  Asso-  a  13-page  supplement  sum-  „  ^  d  •  ' 


Mr.  Powers,  addressing  the 


PiihlioatioiiH  Laws 

Syracuse,  N.  Y. 


It  IS  not  nece.ssary  to  slow  1  *7  ’  XV  i!  »  oiia/aa  uar.,  in.  i.  x  1  Fnixxva 

down  the  press  when  splicing,  C*®\®l®nd  Newman  Club  Asso-  a  13-page  supplement  sum-  «  •  ' 

and  pasters  can  be  made  at  ®'®tion,  a  Catholic  group,  said,  marizing  publications  laws  Her  Contest  Prize 
speeds  up  to  60,000  papers  an  example,  he  thought  the  adopted  by  the  1956  New  York  The  winner  of  the  first  an- 

hour,  it  is  claimed.  No  longer  is  Catholic  Diocese  of  C'eveland  state  Legislature  has  been  is-  nual  Mark  Twain  Award  for 
it  necessary  for  the  roll  tender  well  assign  as  public  re-  gygj  by  the  Communications  excellence  in  travel  writing  and 

to  watch  the  expiring  core  and  lat'ons  director  one  of  its  priests  Research  Center  of  the  Syra-  editing  in  the  Midwest  is  now 
to  estimate  when  the  paster  “w**®  knows  news  and  can  get  pugg  University  School  of  Jour-  in  Hawaii  on  a  two-week  vaca- 
should  be  made.  The  Paster  ^^®  archbishop  in  a  hurry.”  nalism.  The  legal  summary  was  tion. 

Pilot  senses,  regardless  of  The  editor  said  that  news-  prepared  by  M'illiam  T.  Burch,  Lucia  Lewis,  travel  editor  of 
speed,  the  proper  timing  re-  papers  were  eager  to  get  church  an  attorney  who  is  a  member  the  Chicago  (Ill.)  Daily  News, 
quired  to  start  the  pasting  cycle  news  of  all  faiths,  and  he  of  the  School  of  Journalism  won  the  Island  vacation  for  sub- 
and  it  delivers  expired  cores  urged  that  churchmen  .see  to  faculty.  mitting  the  best  entry  in  the 

with  3/16  inch  wrap  of  paper  or  it  that  such  news  is  made  avail-  The  supplement  is  designed  category  for  two  or  more  news¬ 
less  in  waste.  able  to  editors  and  reporters,  to  fit  into  a  226-page  summary,  paper  travel  articles. 

editor  ac  PUBLISHER  for  September  22.  19S6  "> 


Mutual  Fund 
Lowers  Cost 
of  Insurance 

Whiteface,  N.  Y. 

In  15  years  of  operation  of 
their  mutual  insurance  pro¬ 
gram,  New  York  State  news¬ 
paper  publishers  have  realized 
a  net  saving  of  $734,000.  Now 
participating  in  the  fund  are 
46  dailies  and  130  weeklies. 

This  record  was  reported  this 
week  by  William  0.  Dapping, 
Auburn  Citizen-Advertiser,  who 
has  been  chaii  man  of  the  group 
insurance  committee  of  the  New 
York  State  Publishers  Associa¬ 
tion  since  its  inception.  The 
program,  which  has  returned 
dividends  regularly — 20%  la.st 
year — covers  the  newspapers’ 
liabilities  for  workmen’s  com¬ 
pensation  under  the  State  In¬ 
surance  Fund. 

Surplus  on  Hand 

The  joint  premium  of  the 
participating  papers  this  last 
year  was  $204,406,  Mr.  Dap¬ 
ping  reported.  The  losses 
amounted  to  $150,796  and  the 
group  had  a  cumulative  surplus 
of  $129,242,  from  which  a  20% 
dividend  was  paid,  leaving  ap¬ 
proximately  $88,000  on  hand. 

The  standard  premium  to 
publishers  has  declined  from 
$1.40  per  $100  of  payroll  to  88c 
per  $100  since  the  fund  was  in¬ 
stituted. 

The  next  session  of  the  New 
York  Leg’slature  undoubtedly 
will  consider  an  increase  in  the 
maximum  benefit  payment  which 
is  now  $36,  Thomas  Gorman  of 
the  State  Insurance  Fund  ad¬ 
vised.  New  Jersey  recently 
raised  the  limit  to  $40  and 
President  Eisenhower’s  signa¬ 
ture  on  a  federal  bill  has  re¬ 
cently  boosted  the  maximum  for 
waterfront  workers  to  $54. 

Accidents  Up 

The  higher  rate  of  injury 
payments  might  result  in  a 
premium  increase  or  lower  divi¬ 
dends  to  the  members  of  the 
publisher  group. 

State  Industrial  Commission¬ 
er  Isador  Lubin  asked  the  news¬ 
paper  industry  to  be  alert  to 
the  problem  of  accident  preven¬ 
tion. 

“The  cost  of  accidents  to  your 
suppliers,  to  the  deliverers  of 
newsprint,  to  warehousemen  are 
all  passed  on  to  you  when  you 
buy  anything,”  he  said.  “When 
a  worker  in  any  Industry  in 
your  market  is  hurt  and  col¬ 
lects  compensation,  he  can  get 
only  two-thirds  of  his  pay  or  a 
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maximum  of  $36.  That  all  re¬ 
duces  the  purchasing  power 
available  to  your  advertisers.” 

The  newspaper  industry  is 
well  down  toward  the  middle  on 
the  list  of  high  hazard  indus¬ 
tries,  Commissioner  Lubin  said. 
But  there  are  some  individual 
cases  where  the  accident  loss 
could  be  curtailed  by  a  strin¬ 
gent  safety  program. 

Newspapers  in  New  York 
State,  dailies  and  weeklies  as  a 
group,  have  averaged  $1,000,000 
a  year  in  accident  losses  in  the 
past  five  years,  the  commission¬ 
er  reported.  About  3,3.50  in¬ 
jured  workers  were  paid  an  av¬ 
erage  of  $662  each  for  a  total 
of  $2,250,000  in  workmen’s 
compensation  benefits  in  that 
five-year  span.  The  papers  paid 
out  another  $750,000  for  medi¬ 
cal  payments  through  their  in¬ 
surance  carriers.  The  rest  of 
the  total  loss  was  figured  in 
interrupted  production,  spoilage 
of  materials,  late  deliveries  and 
damage  to  equipment.  Commis¬ 
sioner  Lubin  said. 

He  thanked  the  newspaper 
publishers  for  complying  with 
the  new  provision  for  coverage 
of  carrier  boys  and  said  there 
have  been  only  a  few  sub.stan- 
tive  violations  of  the  law,  most 
of  which  were  not  purposeful. 


Jurisdiction 

(Continued  from  page  10) 


week  and  comparative  costs 
show  a  saving  of  about  5% 
over  hot  metal  production 
methods. 

Machine  Improved 

Photocomposition,  Mr.  Schurz 
said,  offers  numerous  possibili¬ 
ties  for  reducing  costs.  Already, 
he  noted,  the  versatility  of  the 
Fotosetter  has  been  increased 
so  that  lines  up  to  54-point  type 
may  be  set  on  one  machine  and 
this  will  go  to  72-point  before 
long.  Then,  he  said,  about  95% 
of  ad  copy  will  be  photocom- 
posed. 

New  devices  are  cutting 
down  the  high  cost  of  ad  proofs, 
he  said,  and  development  of  a 
machine  attachment  that  will 
eliminate  darkroom  work  is 
progressing. 

Touching  on  the  union  juris¬ 
diction  question  cautiously,  Mr. 
Schurz  said  “we  are  not  un¬ 
happy  with  the  amount  of  work 
now  turned  out”  by  the  skilled 
craftsmen.  He  said  there  is 
some  advantage  in  having  a 
trained  printer  work  on  paste 
makeup,  though  the  job  can  be 
done  by  some  who  have  had 


only  mechanical  drawing  in¬ 
struction. 

Effect  on  Stereo 

Phototypesetting  of  ads  has 
the  effect  of  reducing  the  work 
load  in  the  stereo  shop  because 
there  are  fewer  flat  casts,  but 
the  introduction  of  color  has 
added  to  the  stereo  shop  produc¬ 
tion.  Nevertheless,  Mr.  Schurz 
reported,  the  stereotypers’ 
union  has  already  presented 
proposals  to  reduce  the  appren¬ 
tice  ratio. 

Mr.  Schurz  concluded  with 
the  advice  that  a  personnel  de¬ 
partment  is  a  profitable  invest¬ 
ment  for  a  newspaper  today. 
There  is  especially  a  need  for 
more  careful  selection  of  per- 
•sonnel  in  mechanical  depart¬ 
ments,  he  said.  Because  of  the 
large  number  of  new  machines 
being  introduced  in  the  busi¬ 
ness,  he  said,  it  is  imperative 
that  apprentices  be  skilled  ma¬ 
chinists,  not  merely  the  sons  of 
present  craftsmen. 


Rehearing  Sought 

Times  -  Picayune  Publishing 
Co.,  publishers,  New  Orleans 
(La.)  Times  -  Picagune  and 
States,  has  petitioned  Federal 
Communications  Commission  for 
rehearing  in  construction  permit 
conditional  grant  of  New  Or¬ 
leans  TV  Channel  4  to  Loyola 
University  (E&P,  July  21,  page 
14).  Application  contends  FCC 
erred  in  giving  WWL-Loyola 
University  preference  o  v  e  r 
Times  Picayune  in  the  matter 
of  integration  of  ownership 
and  management. 


Secrecy 

(Continued  from  page  2) 


recommendimr  several  change? 
to  meet  the  objections  i  aised  by 
county  officials.  Also  it  is  ask¬ 
ing  the  Legislature  to  defer  the 
effective  date  for  Youth  Court 
establishment  until  Jan.  1,  I95g. 

The  publishers  adopted  s 
resolution  which  declared  the 
Youth  Court  Act  imposes  “an 
unwarranted  and  undesirable 
extension  of  secrecy  and  censor¬ 
ship  surrounding  the  commission 
of  crimes  and  the  punishment 
of  youthful  offenders  up  to  the 
age  of  21.”  The  resolution  said 
the  publishers  were  acting  in 
the  public  interest  and  “in  sup¬ 
port  of  the  constitutional  obli¬ 
gations  of  our  newspapers  to  our 
readers.” 

The  publishers’  protest  was 
confined  to  the  secreev  p-o\-i- 
sion.  The  editors  have  called  for 
repeal  of  the  entire  Youth 
Court  Act,  citing  several 
grounds  other  than  that  of 
censorship. 

• 

Serve  Society 

Vernon  Brooks,  vicepresident 
and  business  manager,  Sev 
York  World-Telegram  &  Sm, 
has  accepted  chairmanship  of 
the  newspaper  division  of  the 
fund-raising  campaign  of  the 
Travelers  Aid  Society  of  .New 
York.  Wilbur  Metz,  eastern 
manager,  Scripps  -  Howard 
Newspapers,  heads  the  newspa¬ 
per  representatives  division. 
Frank  Murphy,  vicepresident, 
McNaught  Syndicate,  heads  the 
newspaper  syndicate  and  feature 
division. 


LEROY  MERRIKEN  of  the  Baltimore  Sunpaperi  (r),  a  press  photogra¬ 
pher  in  that  city  for  40  years,  receives  a  baseball  lamp  from  Jacf 
Shipley,  president  of  the  Press  Photographers  Association  of  Baltimore. 
He  also  was  presented  a  gold  lifetime  pass  to  all  Oriole  games  by 
James  Kealty,  president  of  the  Oriole  Baseball  Club. 
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Thiem  Given 
Award  for  His 
HodgeDigging 


dent,  closely  followed  the 
“format”  of  President  Eisen¬ 
hower’s  face-to-face  meeting's 
with  the  Capital  City’s  news 
correspondents,  with  one  rather 
glaring:  exception. 

The  President  unfailingly  ar¬ 
rives  on  time,  to  the  split  sec¬ 
ond,  whereas  Stevenson  kept 
some  250  reporters  waiting  23 
minutes. 

In  apologetic  explanation  for 
his  tardiness,  Stevenson  said  he 
tinued,  “this  scandal  might  not  had  prepared  several  notes  on 
have  been  exposed.”  anticipated  questions.  He  fre- 

Mr.  Thiem  credited  Daily  quently  referred  to  these. 
News  staffers  in  Chicago,  also  President  Eisenhower  seldom 
working  on  the  story,  with  pro-  brings  note.s  or  prepared  ma- 
viding  many  essent  al  links  in  terial  to  his  weekly  press  gath- 
the  “Hodge-podge.”  He  also  told  erings,  except  for  an  occasional 

.statement  in  which  extreme  ac¬ 
curacy  is  desired. 


maaTsto-'uiup 


George  Thiem,  Chicago  Daily 
Spring:field  correspondent, 
in  answer  to  a  question  as  to 
whether  or  not  the  former 
Illinois  state  auditor’s  million 
dollar  swindle  had  further  rami¬ 
fications. 

He  ha.^tened  to  add,  however, 
that  while  there  may  be  other 
aspects  of  the  Hodge  case,  it 
would  appear  “the  big  story  is 
out”  and  whatever  might  turn 
up  in  the  future  would  likely 
be  an  anti-climax.  “I  rather 
doubt  that  other  Illinois  public 
officials  are  involved  in  this 

case,”  .said  the  Daily  News  re-  ,  .  . 

.^j.  his  audience  that  a  St.  Louis 

newspaper  had  been  given  part 
Receivt's  an  Award  the  same  information  “tipped 

.Mr.  Thiem  offered  these  oh-  off”  to  the  Daily  News  two 
serrations  at  a  meeting  of  the  months  before  the  latter  paper 
Publicity  Club  of  Chicago  at  was  alerted.  Mr.  Thiem  said 
which  he  was  presented  with  the  St.  Louis  paper  delayed  in 
a  bronze  plaque,  fea'<;uring  the  followring  up  the  tipster’s  in¬ 
eight-column  banner  line  on  the  formation  and  the  Daily  News 
Daily  News  the  day  Orville  E.  then  was  tipped  off,  resulting 
Hodge,  former  state  auditor,  in  George  Thiem  going  to  work 
was  sentenced.  The  banner  read :  on  the  story. 

"Hodge  Gets  10-Year  Rap.”  Mr.  Mr.  Thiem  previously  shared  with  palette  scrapings  in  the 
Thiem  was  named  the  “reporter  a  Pulitzer  Prize  with  the  St.  Tennessee  State  Fair  here  and 
of  1956”  for  his  outstanding  Louis  (Mo.)  Post-Dispatch  for  won  a  blue  ribbon, 
work  of  investigative  reporting  disclosing  that  former  Gov.  The  reporter  -  artist  said : 

in  connection  with  the  Hodge  Green’s  administration  at  “This  is  a  classic  example  of 
expose.  (E&P,  July  28,  page  8.)  Springfield  had  more  than  50  my  contention  that  modern  art 
Mr.  Thiem  told  the  behind-  Illinois  newspapermen  on  the  does  not  require  any  artistic 
the-scenes  .story  of  how  he  and  payroll  doing  little  or  no  work,  effort  or  technique.” 
other  Daily  News  reporters  and  •  The  painting,  he  said,  “has  no 

editors  “cracked”  the  many-  yy’  Arrives  design  or  color  scheme  and 

angled  Hodge  scandal  in  his  .  whatever  paints  used  were 

Ulk  to  Publicity  Club  members.  .'^usiraiia  slapped  on  the  canvas  at  ran- 

He  also  outlined  six  ways  to  .  .  SYDNEY  » 

prevent  another  scandal  in  the  ^  ^“stialia  ^  matter  of  fact,  Mr. 

auditor’s  office.  u  j  ^  Fontenay  jokingly  said,  as  a 

In  recalling  the  day  -  to  -  day  regularly  scheduled  transm.s- 

digging  over  a  two-month  period  station  TCN  here.  This  developed  the  ‘slap 

that  led  to  the  eventual  crack-  the  fir.st  of  four  commercially  technique.” 

mg  of  the  Hodge  story,  George  licensed  sUtions  to  se^e  Sydney  Nothing  about  the  painting 

Thiem  credited  State  Treasurer  Melbourne.  Newspapers  intentional,  he  said.  He 

Marren  Wright  with  providing  have  major  interests  in  all  four  the  prize  win- 

the  necessary  records  that  were  ®  ®  i®”®-  w®  governm  n  a  ning  painting  was  entered  as  a 

es.<!ential  to  exposing  the  swindle,  tions.  ^e  in  Sydney  and  one  .  ^  j 

Filmed  Record  of  Checks  the  air  later  this  vear  denies  that  it  was  part  of  any 

“Neither  Hodge,  nor  his  aide.  TCN  is  owned  by  a’ general  at  discredit- 

EpDintr.  knew  there  were  dunli-  shArehnlHers’  pnrnnmtinn.  with  modem  art  OF  artlStS. 
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Adv«rtlsin9  Man — Raportars- 
Pratsman — Com  positors — 
Ad  Diractora — Editors 
ALL  OF  YOU 
Saaking  advancamant  or 

naw  localas . 

Gat  Busy  and  Pan 
Your  applications  now! 


ALSO  PLEASE  SOTE : 

IF  you  are  hesitant  about  an¬ 
swering  any  ads  in  our  Classi¬ 
fied  Section — you  may  send  your 
application  addressed  to  our 
Classified  Manager  along  with  a 
note  stating  to  whom  replies 
are  \OT  to  go.  We  will  then 
either  Forward  or  Destroy 
your  application.  Naturally 
we  cannot  tell  you  what  disfxt- 
sition  we  make — hut  you  can 
rely  on  us  to  follow  your  in¬ 
structions. 


Go  over  this  week’.s  ads  and 
last  week’s,  too! 


You  Might  Pass  This 
on  to  Your  Frimnds 
and  Colleagues. 


Networks 

(Continued  from  page  13) 


the  “networks  are  tending  to¬ 
ward  dominance  in  program 
protluction.” 

Long  Litigation 

Chairman  Celler,  Representa¬ 
tive  Kenneth  Keating,  Republi¬ 
can,  New  York;  and  Represent¬ 
ative  Peter  Rodino,  were  com¬ 
mittee  members  present.  Ques¬ 
tions  from  these  members  and 
Herbert  Meletz,  chief  counsel, 
Samuel  R.  Pierce,  Jr.,  associate, 
and  Kenneth  R.  Harkins,  co¬ 
counsel,  interrupting  Judge 
Hansen  while  he  read  the  state¬ 
ment,  plainly  indicated  that  the 
Judiciary  sub-committee  be¬ 
lieves  there  have  been  violations 
that  should  be  prosecuted. 

Asked  for  instance,  was  how 
long  it  would  take  to  complete 
an  anti-trust  suit  against  the 
networks.  Judge  Hansen  re¬ 
plied  that  the  Paramount  case 
took  10  years.  In  consultation 
with  his  assistants,  however,  he 
said,  it  would  require  from  one 
to  two  years.  The  probe  is  be¬ 
ing  conducted  in  two  parts,  he 
explained.  First  consideration 
is  being  given  to  the  NBC-West- 
inghouse  deal  in  Philadelphia, 
which  should  be  ready  for  ac¬ 
tion  by  the  end  of  this  year. 
Judge  Hansen  said. 

The  FCC  voted  in  December 
19.55  to  approve  NRC’s  swap  of 
i  t  s  Cleveland  broadcasting 
facilities  for  the  Westinghouse- 
Philadelphia  television  and  radio 
stations.  The  approval,  it  was 
brought  out,  was  voted  without 
a  hearing.  By  June  the  Justice 
Department’s  investigation  had 
progressed  to  a  Federal  Grand 
Jury  in  Philadelphia. 

Reduce  “Option  Time” 

Reduction  of  “option  time” 
from  the  present  three  peak 
hours  of  7:30  to  10;.30  P.M.  on 
which  networks  have  first  call 


on  affiliated  stations  to  one  and 
a  half  hours  was  advocated  by 
Ralph  M.  Cohn,  vicepresident. 
Screen  Gems,  Inc. 

As  it  now  stands  a  few  na¬ 
tional  advertisers  are  being 
granted  an  unfair  monopoly  for 
promoting  their  products,  Mr. 
Cohn  contended.  He  agreed  with 
Congressman  Celler  that  TV 
was  being  forced  to  operate 
under  “horse  and  buggy”  regu¬ 
lations  in  an  atomic  age.  Three 
networks,  he  said,  occupy  80  to 
90%  of  the  prime  viewing  time 
under  regulations  first  adopted 
for  radio  in  1941. 

Chairman  Celler  wanted  to 
know  if  the  public  would  get  as 
good  programs  if  “option  time” 
was  reduced  to  hours. 

“The  public  would  get  better 
programs,”  Mr.  Cohn  said. 
“Furthermore,  more  local  adver¬ 
tisers  than  now  w’ould  be  given 
an  opportunity  to  sell  their 
goods  by  TV’  advertising.” 

Mr.  Cohn  was  spokesman  for 
a  group  of  four  TV’  film  com¬ 
panies,  constituting  the  entire 
membership  of  the  Association 
of  Television  Film  Distributors, 
Inc.  Other  firms  were  Ziv  Tele¬ 
vision  Programs.  Inc.,  Official 
Films,  Inc.,  and  Television  Pro¬ 
grams  of  America,  Inc. 

Chairman  Celler  and  counsel 
sought  to  ascertain  from  Mr. 
Cohn  to  what  extent  the  film 
companies,  advertisers  and  the 
public  were  suffering  as  a  re¬ 
sult  of  network  actions  under 
the  present  FCC  chain  broad¬ 
casting  regulations. 

Networks  h'avor  Selves 

Mr.  Cohn  had  previously 
given  a  presentation  for  the 
association  to  the  Network 
Study  Committee  of  the  FCC  in 
which  he  claimed  the  associa¬ 
tion  had  “many  instances  in  our 
files”  to  back  up  the  assertion 
that  networks  now  favor  their 
own  shows  in  which  they  holil 
profit  participations  over  film 
productions  of  the  independ¬ 
ents.” 
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Mr.  Cohn  repeatedly  main¬ 
tained  that  the  solution  to  the 
problem  lay  in  increasing  the 
number  of  TV  stations,  rather 
than  in  limiting  the  power  of 
the  network  managements.  He 
had  been  violent  against  the 
networks  in  his  report  to  the 
FCC’s  network  study  committee. 

Finally,  Chairman  Celler  read 
from  that  report  the  charge 
that  the  networks  were  “ex¬ 
ercising  an  increasing  monopoly 
power,  slowly  blocking  off  the 
ability  of  the  independents  to 
compete,”  and  asked  each  of  the 
four  members  of  the  Associa¬ 
tion  of  Television  Film  Distribu¬ 
tors,  Inc.,  if  they  still  felt  this 
to  be  true.  Each  one  did. 

Songwriters  testified  before 
the  subcommittee  Monday  and 
Tuesday  this  week.  Those  rep¬ 
resenting  the  .American  So¬ 
ciety  of  Composers,  Authors 
and  Publishers,  Inc.,  com¬ 
plained  that  “freedom  of  music 
has  been  seriously  impaired  by 
a  powerful  combination  of  in¬ 
terests.”  The  reference  was 
specifically  to  Broadcast  Music, 
Inc.,  an  organization  founded 
by  broadcasters  in  1940. 

Stanley  Adams,  Jack  l>aw- 
rence,  and  Billy  Rose  were  the 
songwriters  attacking  BMI,  de¬ 
fended  by  its  president  Carl 
Haverlin.  Mr.  Haverlin  main¬ 
tained  that  network-owned  sta¬ 
tions  own  less  than  20%  of 
the  group’s  stock,  while  inde¬ 
pendent  stations  own  the  re¬ 
mainder.  He  gave  statistics  de¬ 
signed  to  show  that  BMI  was 
far  from  shoving  ASCAP  off 
the  air  as  claimed  and  still  did 
not  equal  ASCAP’s  quantity  in 
song  broadcasts. 

Chairman  Celler  noted  that 
only  two  of  BMl’s  14  directors 
were  not  related  in  some  way 
to  the  broadcasting  chains. 

Walter  C.  Bridges,  president, 
and  7.5%  owner  of  WEAU-TV, 
hlau  Clair,  Wise.,  and  Vance  L. 
Ecklesly,  representing  WGBI- 
TV,  Scranton,  Pa.,  told  how 
they  had  built  up  their  own 
intercity  relay  systems  to  pick 
up  programs  from  other  sta¬ 
tions.  The  FCC  permits  such 
operations,  they  said,  only  in 
areas  not  served  by  common 
carrier,  or  telephone  company 
circuits.  They  presented  fig¬ 
ures  to  show  that  the  cost  of 
their  own  relays  was  only  a 
fraction  of  what  telephone 
companies  w’ould  charge.  Both 
favored  a  rule  now  being  con¬ 
sidered  by  the  FCC  that  would 
allow  them  to  retain  their  sys¬ 
tems  even  after  common  car¬ 
rier  circuits  become  available. 

Results  of  a  studv  by  the 
Judiciary  Sub-committee  staff 
of  the  position  held  by  leading 
advertising  agencies  in  network 
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television,  as  measured  by  T\" 
t  me  used  for  clients,  shows  th«t 
in  January,  15  agencies  placed 
gross  TV  billings  of  more 

than  $21,000,000,  lepresentinf 
•54.58%,  or  more  than  half,  of 
the  TV’  billings  of  all  agencies 
for  that  month. 

The  study  showed  that  a  few 
large  agencies  are  getting 
larger  and  are  crowding  smaller 
agencies  out  of  business. 

The  study  lists  the  15  agen¬ 
cies,  along  with  their  total  TV 
hillings  for  January  and  the 
percentage  of  the  combined  total 
as  follows: 

Young  &  Rubicam,  $2,929,548, 
7.54%;  J.  Walter  Thompson 
Co.,  $2.426,9r>2,  6.24%;  BBDO. 
$2,090,993,  5.38% ;  McCann- 

Erickson,  $1,620, .531,  4.17",; 

Leo  Burnett,  $1,638,0.59,  4.21'7,; 
Benton  &  Bowles,  $2,0.50,008. 
5.27%;  Wm.  E.sty  Co.,  $1,813,- 
822,  4.27%;  Ted  Bates  &  Co.. 
$822,500,  2.12% ;  Kenyon  & 

Eckhardt,  $1,230,337,  3.16'7,; 

Blow,  $1,484,732,  3.82%;  Comp¬ 
ton  Advertising,  $671,282, 
1.73%;  Dancer-Fitzgerald-Sam- 
ple,  $687,189,  1.77%;  Lennen 
&  Newell,  $551,531,  1.437f: 

Foote,  Cone  &  Belding,  $427,- 
169,  1.10%  and  Sullivan. 

Stauffer,  Colwell  &  Bayles, 
$734,1.55,  1.89%. 

The  study,  made  by  the  Legis¬ 
lative  Reference  Service,  Li¬ 
brary  of  Congress,  was  based  i 
on  questionnaires  sent  to  agen¬ 
cies  and  the  three  major  net¬ 
works.  It  revealed  that  10  nut 
of  the  15  agencies  accounted 
for  50%  of  all  sponsored  Gass 
A  time  on  all  networks.  More¬ 
over,  four  of  these  agencies  had  ^ 
about  30%  of  all  such  time. 

ABC’  Testimony  | 

First  of  the  network  execu¬ 
tives  to  te.stify  on  Thursday 
at  the  hearing  was  Robert  E. 
Kintner,  ABC  president. 

“To  the  extent  there  is  a 
‘monopoly’  area  within  the  tele¬ 
vision  business,  in  our  judg¬ 
ment,”  he  said,  “it  exi.sts  in  one 
field — the  fact  that  in  more 
than  100  of  the  top  200  cities 
of  the  country  we  do  not  have  ; 
and  there  is  no  provision  to 
make  available  more  compara¬ 
ble  television  signals.” 

Specificially  Dr.  Kintner  said 
FCC  should  grant  channels  al¬ 
ready  allocated  in  six  top  mar¬ 
kets,  and  reallocate  channels  so 
that  the  great  bulk  of  the  popu¬ 
lation  could  have  available  at 
least  four  television  signals. 

Dr.  Kintner  placed  in  the  rec¬ 
ord  the  complete  ABC  plan  sub¬ 
mitted  to  the  FCC  July  26  which 
would  provide  for  all  but  two 
of  the  first  100  market.^  of  the 
country  to  have  three  stations 
of  comparahle  facilities. 
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Two  B.C.  Papers 
Hit  by  Premier 

VANCOtJVSR,  B.  C. 

Premier  Bennett  at  a  press 
conference  Sept.  15  called  Pub¬ 
lisher  Donald  Croniie  of  the 
yaneouver  Snn  a  “newspaper 
bsron  .  .  .  trying  to  set  up  a 
super-government  over  the  pub¬ 
lic  representatives.” 

Striking  back  at  a  Sun  edi¬ 
torial  of  Sept.  1.3  Mr.  Bennett 
.aid  Mr.  Cromie  is  making 
“deliberate  attempts  to  mislead 
the  people  of  British  Columbia.” 

The  editorial  criticized  the 
record  of  the  Social  Credit 
Paity  since  it  came  to  jiower 
in  1952.  British  Columbia  will 
vote  Wednesday  in  a  provincial 
election. 

Mr.  Bennett  said  last  Wednes¬ 
day  at  a  political  rally  that 
Publisher  Stuart  Keate  of  the 
Victoria  Times  and  Editor 
Bruce  Hutchison  are  “deliber¬ 
ately  smearing”  his  goverrment 
and  trying  to  confuse  the  public 
=  by  hiding  the  real  issues  of  the 
election. 

• 

!  Coe  Joins  Bureau's 
j  Retail  Department 

j  .Joseph  1).  Coe  has  joined  the 
'  Bureau  of  Advertising,  ANPA, 
in  its  retail  department,  it  wa.s 
j  announced  this  week  by  Robert 
j  R.  Van  Slambrouck,  retail 
j  manager. 

Mr.  Coe  comes  to  the  Bureau 
with  experience  in  newspaper 
selling,  having  spent  the  last 
five  years  with  the  PlaiiUteld 
(N.J.)  Courier-Xetcs  as  a  re¬ 
tail  advertising  salesman. 

Reporter's  Dress 
Museum  Piece 

Sharo.n,  Pa. 

Gay  Pauley,  “Women’s  View” 
columnist  of  the  United  Press, 
revealed  here  that  a  dress  of 
I  hers  may  go  on  disi  lay  in  the 
.  Smithsonian  Institution. 

Speaking  to  the  •innual  Club 
''omen’s  Tea  of  the  Sharon 
Hfrald,  .<he  .said  the  dress’  de¬ 
signer,  Mollie  Parnis,  had  ap¬ 
proached  her  to  buy  it  back. 

The  reason  the  dress  is  in 
demand,  she  said,  is  that  it’s  the 
same  as  the  one  which  achieved 
national  note  when  a  guest  at  a 
"hite  Hou.se  party  found  she 
Was  Wearing  the  same  gown  as 
l>er  hostess,  Mrs.  Ei.senhower. 
Mrs.  Eisenhower  won’t  part 
*^ith  hers. 


ISew  Press  Club 
Formed  in  Ohio 

Columbus,  Ohio 
The  new  Press  Club  of  Ohio 
opened  Sept.  17  in  ouarters  at 
the  Deshler  -  Hilton  Hotel  in 
downtown  Columbus. 

Harold  W.  Carlisle,  club  presi¬ 
dent,  who  is  executive  editor  of 
the  Ohio  State  Joimial,  said 
formal  opening  was  to  l)e  ar¬ 
ranged  later  in  the  year. 

The  club,  which  has  about 
.50%  of  its  charter  membership, 
succeeds  the  old  Columbus 
Press  Club,  which  was  a  casu¬ 
alty  of  World  War  II. 


School  Section  Wins 

Des  Moines,  Iowa 
The  Midwest  Newspaper  .Ad¬ 
vertising  Executives  .Association 
has  awarded  a  plaque  to  the 
Lincoln  (Neb.)  Sundai/  JoiDnaJ 
and  Star  for  a  special  school 
construction  section  judged  the 
t)est  entry  in  competition  for 
the  “most  usable  idea”  by  a 
newspaper  advertising  depart¬ 
ment.  The  award  was  made  at 
the  association’s  meeting  in  Des 
Moines.  Some  40  newspapers 
in  10  midwestern  states  were 
represented  at  the  meeting. 
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ANNOUNCEMENTS 


Newspaper  Brokers 


I  IT’S  NOT  the  down  payment  that 
buys  the  newspaper — it's  the  iier- 
sonality  and  ability  of  the  buyer.  This 
is  why  we  insist  on  personal  contact 
:  selling. 

LEN  FEIGHNER  AGENCY 
Box  192  Mt.  Pleasant,  Mich, 

j  CALIFORNIA  and  Arizona  Newspa¬ 
pers  Exclusively.  J.  R.  GABBERT, 
3937  Orange  St.,  Riverside,  Califonua. 

CONFlDEN’nAL  INhX>RMATION 
Daily  Newspaiier  Properties 
W.  H.  Glover,  Co.,  Ventura,  Calif. 
I  MAY  BROTHERS.'  Binghamton,  N.  Y. 

I  Established  1914.  Newspapers  bought 
and  sold  without  publicity. 

'  A  CONSCIENTIOUS  post-sale  service 
,  affords  both  buyers  and  sellers  assur- 
'  ance  of  successful  performance.  NEWS- 
I  PAPER  SERVICE  COMPANY.  601 
'  Georgia  Savings  Bank  Bldg.,  Atlanta. 
Georgia. 


WESTERN  NEWSPAPERS 
Joseph  A.  Snyder,  12163  W.  Wash¬ 
ington  Boulevard,  Los  Angeles  66, 
Cal.  Day  or  Nite  Phone :  EX  1-.62.38. 
★★THE  “Golden  Rule”  is  our  yard¬ 
stick.  Stypes,  Rountree  &  Co.,  625  Mar¬ 
ket  St..  San  Francisco  6,  Cal. 
SALES-PURCHASES  handled  with 
discretion.  Write  Publishers  Service, 
P.O.  Box  3132,  Greensboro,  N.  C. 
COUNSELOR,  friend,  guide  to  the 
buyers  and  sellers  of  America’s  new». 
papers  .  .  .  The  DIAL  Agency.  640 
W.  Willis.  Detroit.  Mich.  TE  1-0903. 

RALPH  J.  ERWIN 
Newspapers  and  radio  stations.  1443 
S.  Trenton,  Tulsa,  Okla. 

I  MIDWEST  NEWSPAPERS 
Good  opportunities  in  proven  fields. 

I  HERMAN  H.  KOCH 

1  2923  Virginia  St.,  Sioux  City,  Iowa 

Nevespaper  Appraisers 

NEWSPAPER  VALUATIONS 
Tax  and  all  other  purposes 
Over  125  valuations  made 
Papers  from  coast  to  coast 
Experienced  court  witness 
Complete  reports  submitted 
A.  S.  VAN  BENTHUYSEN 
446  Ocean  Avenue.  Brooklyn,  N.  Y. 

Publications  For  Sate _ 

I  OPPORTUNITY  OF  A  UFE'nME! 

I  $60,000  buys  leading  county  seat 
weekly.  Chart  Area  2.  Beautifully 
equipp^.  competently  staffed,  long 
term  lease  of  building  in  splendid 
community,  rapidly  growing  area. 
Annual  gross  now  $60,000  plus  with 
terrific  opportunities  for  expansion. 
Owner  asking  half  down,  balance 
terms.  Box  8706,  Editor  ★  Pubiisher. 


ANNOUNCEMENTS 

Publications  For  Sale 

WEEKLIES-DAIUES 
WE  OFFER  an  outstanding  list  of 
Western  papers.  Why  not  write  for 
our  latest  Bulletin  now.  No  charge 
or  obligations. 

JACK  L.  STOLL  A  ASSOCIATES 
422  Hollywood  Security  Bldg., 

6381  Hollywood  Blvd. 

Los  Angeles  28.  Calif.  _ _ 

DAILY  in  growing  town  in  Chart 
Area  5  offers  splendid  opportunity. 
4U00  circulation.  Can  be  purchas^ 
worth  the  money  direct  from  owner. 
State  financial  responsibility.  Box  3854, 
Editor  &  Publisher. 

SEMI-WEEKLY  NEAR  DAILY 
STATUS  grossing  at  a  rate  of  $110,-  1 
000  this  year,  up  10  pet.  over  1966. 
Has  2900  ABC  in  beautiful  mid-west  ; 
town  of  4,800  nicely  balanced  between 
agriculture  and  small  industries.  No  | 
competition.  Good  equipment  housed  in 
attractive  building.  All  free  and  clear.  . 
Owner  wants  to  retire.  Will  take 
$126,000 :  one-third  down.  Broker.  Box  ; 
3808,  Editor  A  Publisher. 

LONG  ESTABLISHED  small  midwest  i 
daily  ;  community  snowballing  ;  oppor-  I 
tunity  for  business-getters ;  cash  or  I 
terms ;  explain  your  cash  position  first  ! 
letter.  Box  3832,  Editor  A  Publisher.  ! 
ESTABLISHED  Northwest<*rn  Ohio  ' 
weekly  serving  rural  area.  Gross  $19.-  ' 
227.  Expenses  $8,694.  Finest  modern  ' 
equipment  for  low  cost  production,  i 
Ideal  for  printer-operator  team.  $6,000 
down  will  handle.  Box  3728,  Editor  A 
Publisher. 

ILLINOIS  WEEKLY  grossing  $46,000. 
exclusive  in  town  of  2400  and  grow¬ 
ing.  Write  proof  of  qualifications.  Box  ' 
3912,  Editor  A  Publisher. 

IOWA  “exclusive  weekly  IN 
college  town  of  2.000  population.  Gross  , 
$42,000  price  $37,500  with  $13,000  down,  i 
Railey-Krehbiel,  Box  88.  Norton.  Ks.  I 
SOUTHERN  CALIFORNIA  WEEKLY  ' 
Grossing  $48,000.  16.000  population 

area,  plant  is  tops.  Owner  retiring, 
$16,000  down.  Real  opportunity  for 
publisher  with  competitive  spirit.  J. 
A.  Snyder,  Broker.  12163  W.  Washing¬ 
ton  Blvd.,  Loc  Angeles  66,  Calif. 

Publications  Wanted 

PAPER  in  town  from  10,000  to  60,000 
population  within  260  miles  of  north¬ 
ern  Indiana.  Box  3609,  Editor  A  Pub- 
I  lisher. 

National  Advertising  Space 


Business  Opportunities 

FREE  DISTRIBUTION  Semi-Weekly 
Newspaper  established  fourteen  years, 
doing  $200,000.00  a  year,  covering 
rural  and  city  market  with  43.000  cir¬ 
culation.  Own  building  lO.OOf  square 
feet  downtown  with  trackagv*.  Need 
partner  with  Daily  Newspaper  Print¬ 
ing  Plant  32  page  rotary  press  or  will 
buy  plant  on  long  term  deal.  M.  I. 
Hall.  Phone  PO  6-7759,  602  Broadway. 
Lubbock.  Texas. 

NEWSPAPER  SERVICES 

Books — Magasines 

THE  CORRESPONDENT 
instructional  pamphlet  on  editor-re¬ 
porter-public  relations.  For  editors  to 
give  their  writers-author  over  26 
years’  experience  $.30  per  copy.  E. 
Dickinson,  126  Argyle,  Rochester  7, 
New  York. 

Editorial  Services 

WORDS  ASSEMBLED 

New  York  Area  Sunday  features 
photos,  special  event  coverage,  Broad¬ 
way  column,  science  news,  features, 
similar  services,  Kay  Monitor  Asa. 
121  W.  69  St..  New  York.  N.  Y. 

Special  Editions 

SPECIAL  EDITION  man  available 
immediately.  Excellent  references.  Will 
work  on  commission  basis  only  at 
preferred  rate.  We  do  not  call  on  your 
regular  accounts.  All  plus  business. 
[  Let’s  Get  to-gether.  Box  3802,  Editor 
I  A  Publisher. 

I 


Syndicates  -  Features 


GRAPHS-PICTOGRAPH3 
MARLETT 

I  6408  Black  St.,  Pittsburgh  6,  Pa. 

I  Press  Engineers 

i  PAUL  F.  BIRD 

j  Press  Erector,  Moving.  Rebuilding 

I  Flatbed  Semi-CVlindrical  ’Tubular, 
i  7  Oak  Court,  Islip,  New  York 

1  _  _  JU  1-0687 

I  Newspaper  Press  Installations 

I  MOVING-REPAIRING— TRUCKING 
Expert  Service— World  wide 
SKIDMORE  AND  MASON,  INC. 
66-69  Frankfort  Street 
1  New  York  88.  N.  Y. 

Barclay  7-9776 


GULF  BEACH  JOURNAL 
TREASURE  ISLAND,  FLORIDA 
P.O.  Box  8008,  MADEIRA  BEACH^ 
AMAZING  suburban  business! 
Test  it  in  Sanders  ABC  3. 
Geneseo.  N.  Y. 


Advertising  Rates 

CLASSIFIED 

Lina  Rales  Each  Centecullve 
Insarlien 

SITUATIONS  WANTED  (Rayakis  wMh 
order)  4  times  •  45d  per  line  each 
insertion;  3  times  9  2  •  554; 

1  9  6^.  Add  154  for  Box  Sonico. 

AU  OTHER  CLASSIFICATIONS: 
4  times  9  904  per  line  each  insertion; 
3  times  •  954;  2  times  •  $1.00; 
1  •  $1.10.  3  line  minimum.  A44  154 
for  Box  Service. 

DEADLINE  FOR  CLASSIFIED  AD¬ 
VERTISING,  Wednatday,  2  p.m. 

Count  30  units  per  lint,  no  ahhreviationt 
(add  1  line  for  box  infaraiation.)  Box- 
holders’  identities  held  in  strict  eon- 
fidence.  Replies  mailed  daily.  Editor  A 
Fuhlishcr  reserves  the  ripht  to  edit  all 


DISPLAY  RATES 


Apate 

1 

6 

13 

26 

52 

Lints 

Time 

Times 

Times 

Times 

Times 

564 

$510 

$4.30 

$405 

$370 

$330 

282 

290 

240 

228 

210 

190 

141 

165 

140 

128 

123 

110 

70 

105 

95 

84 

72 

66 

35 

62 

54 

48 

45 

40 

Editor  &  Publisher 

1700  Times  Tower.  N.  Y.  36.  N.  Y. 
Phone  BRyant  9-30S2 
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NEWSPAPER  SERVICES 


Pre$»  Engineers 


UPECO,  INC. 


SPECIALIZING  IN  DUPLEX 
AND  GOSS  FLAT-BED  WEBS. 
DISMANTUNG  -  MOVED  -  ERECTED 


Universal 

Printing  Equipment  Co.,  Inc. 


420  Valley  Brook  Ave., 
Lyndhurst,  N.  J. 


Dearborn  Machinery  Movers  Co. 

DISMANTLING 

MOVING 

ERECTING 

We  offer  a  complete  “Turn  Key"  job 
Anywhere 

P.O.  Box  277  New  Orleans  9,  La. 
Phone:  Bywater  7634 


MACHINERY  and  SUPPLIES 


Composing  Room 


WE’RE  THE  LARGEST  distributor 
of  Newspaper  Form  Trucks  In  the 
World— there  must  be  a  reason — 
$76.50  to  $88.60  each.  FOB  Elkin. 
None  better  at  any  price.  Write  for 
descriptive  circular.  L.  &  B.  Sales 
Company.  P.O.  Drawer  660,  Elkin, 
North  Carolina. 


REID  V  belt  motor  drive  for  Lino¬ 
type-Intertype  in  use  several  years. 
Users  very  well  pleased.  Reid  maga¬ 
zine  racks  31  stock  sizes  or  make  to 
suit  your  needs.  Like  to  have  your 
order.  Arch  Reid.  William  Reid  Co., 
2271  Clybourn,  Chicago  14,  Ill. 


COMPLETELY  reconditioned  Ludlow 
Unit  Gas  or  Electric.  May  he  seen  in 
operation.  Good  selection  of  Lino  and 
Ludlow  mats.  90  and  72  chan,  full  and 
split.  Lino  or  Intertype  Magazines. 
Also  side  Aux.  Midwest  Matrix  Mart, 
633  Plymouth  Court.  Chicago  6,  III. 


MODEL  14  LINOTYPE 
SERIAL  26,081,  in  good  condition,  3 
main  magazines  including  one  Lino- 
lite,  old  fashioned  punch  side  key¬ 
board  with  28  channel  aux.,  fast 
screws,  electric  pot,  Emerson  geared 
motor,  metal  fe^er,  outside  galley, 
three  molds,  nearly  new  assembler. 
Quiet-running  machine.  $2,200  on 
trock.  Times-Journal,  Cobleskill,  N.  Y. 
I  N  T  E  R  T  Y  P  E  MAGAZINES  Full 
Length,  $160.  Linotype  Full  (Brass), 
$136.  Guaranteed.  Foster  Mfg.  Co., 
13th  &  Cherrj',  Phila.,  Pa.  LOcust 
8-2166. 


Newsprint 


HIGHEST  QUALITIES 
STANDARD  WHITE  NEWSPRINT 
Prompt  Delivery  Schedules. 


Regular,  Future  and  Contract  Ship¬ 
ments. 


Few  Hundred  tons  61*  Spot. 


Large,  Half  and  %  Rolls, 
also  smaller  widths. 


BUNGE  PULP  ft  PAPER  CO. 

46  W.  46th  St.,  New  York  86.  N.  Y. 
Phone  JU  2-4880:  JU  2-4174 
DOMES’nC-  IMPORT— EXPORT 


NEWSPRINT 


MACHINERY  and  SUPPUES 


Newsprint 


STANDARD 

CANADIAN 

NEWSPRINT 


NEWSPRINT 

Your  beat  Source  of  Supply 
MELROSE  PAPER  CO..  INC. 
208  Walnut  Street,  Phila.  6,  Pa. 


Any  Size  Rolls, 

Made  up  to  order. 
Direct  mill  shipments  at 
new  low  prices, 
IMMEDIATE  and 
DEFERRED  SHIPMENTS. 


MACHINERY  and  SUPPUES 


Press  Room 


4  UNIT  HOE  PRESS 


High  Speed — Steel  Cylinder — Roller 
Bearing — Reels,  Tensions,  Pasters — AC 
Drive — 22%*  cutoff.  Installed  new  in 
1988  shut  down  January  1947  at  the 
former  Philadelphia  Record.  Available 
Immediately. 


6  UNITS— 2  PR  FOLDERS 


BURLINGTON 
PULP  &  PAPER  CO.  INC. 


150  E.  85  St.,  N.  Y.  16.  N.  Y. 
Phone  MUrray  Hill  6-8564 


BEHRENS  SALES  CO. 
Newsprint  Specialists 

16%— 16— 16V4— 17— 17>/4— 81 
34—46—60—6 1—62—64—66 
Rolls,  Sheets  —  Your  Size. 
BEHRENS  SALES  CO. 

427  2nd  Ave.  NYC,  NY  MU  6-6960 


Duplex  Metropolitan ;  Leads  for  spot 
color  :  Roll  Arm  Brackets  ;  A.C.  Drives 


TUBULAR-24  PAGE 


DEKATUBE.  Goss;  new  in  1962;  Bal¬ 
loon  Former ;  A.C.  Drive ;  Complete 
Stereo. 


STANDARD  NEWSPRINT  ROLLS 
Inquiries  invited.  R.  H.  Silveretein 
396  Grand  St.,  N.Y.C.  AL  4-8728 


WE  OFFER 

JAPANESE  NEWSPRINT 
Immediate,  deferred  shipments 
ALL  WIDTHS.  REEL  SIZES 
Priced  below  European  sources 
Contact  Feanza  Trading  Co. 
P.O.  Box  416,  Tarzana,  Calif. 


SCANDINAVIAN,  AUSTRIAN  an 
DOMESTIC  Newsprint. 

ALL  SIZES 
BEHRENS  SALES  CO. 

427  2nd  Ave.,  N.  Y.  MU.  6-6960 


CANADIAN  Newsprint  standard 
32  lb.  15"  16^"  16"  16*^"  17" 
17%"  22"  24"  29"  30"  31"  82" 
33"  34"  36"  45"  52Vj"  60"  62" 
64"  66"  70"  rolls  for  Sept.  Oct. 
Nov.  shipments.  Contracts  available. 


BROCKMAN  PAPER  CORP. 


565  Westchester  Ave.  N.  Y.  S.l,  N.  Y. 
Mott  Haven  6-6022  Est.  1930 


Press  Room 


GOSS  3  UNIT  PRESS 


24-48  Page  Newspapers 
High  Speed  Low  Construction 
Length  Cutoff  23  9/16" 

Paper  Roll  Brackets  ft  Hoists 
AC  Motor  Drive 


JOHN  GRIFFITHS  CO.  INC. 

416  Lexington  Ave.  New  York  17.  N.Y. 


Warrensburg  Newsprint  now  in  pro¬ 
duction.  Inspection  invited.  Mill 
location  Glens  Falls  Airport,  Lake 
George  area.  Formerly  Schroon  Lake 
Pulp  &  Paper  Corp. 

Large  tonnages — immediate  delivery 
Newsprint  being  utilized  by  Eastern 
Publications.  Samples  and  prices 
upon  request. 

THOMAS  A.  GALANTE 
&  SONS.  INC. 

P.O.  BOX  150 

MECHANICVILLE.  NEW  YORK 


DUPLEX  MODEL-A  FLAT  BED 
PRESS— Change  to  rotary  makes 
available  this  better  than  average 
press.  Serial  number  A-1379.  Installed 
new  in  its  present  location  in  1929. 
Complete  set  of  extra  rollers,  extra 
new  Universal  and  drive  pinion :  16 
single  page  and  one  double  page  chase ; 
new  10  H.P.  Westinghouse  motor.  Avail¬ 
able  first  of  year.  Times,  Kenton,  O. 


DUPLEX  TUBULARS 


16  Page — 24  Page — 14  Fold.  Complete 
Stereo — AC. 


3  UNITS— COLOR 


8  SCOTT  Units  with  2  superimiiosed 
color  couples,  end  feed,  AC  drives. 
Pony  auto-plate.  23  cutoff. 


15  UNITS— 3  PR  FOLDERS 

GOSS-High  Speed  on  low  Substructure ; 
A.C.  Drives  ;  23  %«"  cutoff. 


BEN  SHULMAN  ASSOCIATES 

60  E.  42  St.,  N.  Y.  17  OXford  7-4690 


BARGAIN  IN  QUALITY 
DUPLEX  4  unit  pres.s,  twin  folders, 
A.  C.  60  cycle  drive,  roll  stand  feed. 
21*4"  cut-off.  Immaculate  maintenance. 
Partial  stereotype  equipment  included. 
Personal  inspection  invited  at  plant  of 
the  Rock  Island  Argus.  Rock  Island. 
III.  Priced  to  persuade  fast  action. 
TYPE  ft  PRESS  of  Illinois  Inc. 
3312  N.  Ravenswood.  Chicago.  III. 


HOE  "SUPER-SPEED” 
ROTARY  PRESSES 


PACKAGE  Deal  being  offered  includ¬ 
ing  installation  of  the  equipment. 


Write  for  particulars  to: 

NEWSPAPER  EQUIPMENT 
SERVICES,  INC. 
Jerome  Feldman,  President 
305  Cupertino  Way 
San  Mateo,  California 


For  Sale 


GOSS  DECK-TYPE  PRESS,  double¬ 
width,  three  decks  with  half  color 
deck,  21  1/2"  cut-off,  Cline-Westing- 

house  AC  drive  complete  with  controls, 
^rial  No.  980.  Must  be  moved  to  make 
room  for  other  press  equipment.  Can 
be  seen  in  operation  Monday  of  each 
week.  Capper  Publications,  Inc.,  To¬ 
peka,  Kansas. 


8  PAGE  GOSS  COMET. 

AC  Motor.  Chases  and  Rollers. 
IMMEDIATELY 
AVAILABLE 


NEW  PRESS,  due  in  November, 
makes  our  12-page  Goss  Monitor  avail¬ 
able.  Price  includes  mat  roller  and 
stereotyping  equipment.  In  good  con¬ 
dition.  prints  from  four  to  12  pages 
in  2-page  jumps.  May  be  seen  in 
operation.  The  Daily  Union,  Junction 
City,  Kansas. 


PRESS  MOTOR  DRIVES  of  26.  40. 
60.  76.  100  and  160  H.P.  AC.  All 
complete  with  control,  chain  and 
sprockets.  George  C.  Oxford.  Box  908. 
Boise,  Idaho. 


THOMAS  W.  HALL  CO 


Stamford,  Conn. 


MACHINERY  and  SUPPUB 

Press  Room 


UNUSUAL  VALUE 


This  press  is  producing  outstandint 
ROP  full  color  printing.  It  is  an  rx- 
ceptional  value  for  a  newspaper  d«jr. 
ing  fine  performance  and  utnnsi 
flexibility.  Excellent  condition. 


6  UNITS  &  3  COLOR  HALF-DECKS 
DOUBLE  FOLDER- 
BALLOON  FORMERS 


5  Goss  Anti-Friction  units 
I  Headliner  unit 
— Shoulder-High  Colortrol 
on  Half-Decks — 
23-9/16*  cutoff 

2  nests  of  bars  &  bay  window  arrq*. 
Reels-Tensions-Paste's 
Cline  drives 


May  be  seen  in  operation  at 
SOUTH  BEND  (IND.)  TRIBUNE 
Being  replaced  by  new  Headliner 


THE  GOSS 

PRINTING  PRESS  COMPANY 

5601  West  31st  Street. 
Chicago  60,  Illinois 
Phone:  Bishop  2-3300 


DUPLEX  STANDARD  TUBULAR  1« 
or  20-page  press.  22%  inch  cutoft 
Good  Cond.  Speed  rated  at  20,000-22,040 
copies  per  hour.  Included  is  SO  hp. 
riine-W<*atinghouse  chain  drive  com¬ 
plete  with  push  button  stations  and 
control  panel.  Also  included  arc  i 
vacuum-hitek  Tubular  casting  boj, 
tubular  plate  finisher,  chipping  block 
and  2-ton  metal  pot  and  furnace,  whb 
hand  pump.  Available  about  1  year. 
Write  or  call  Record-Herald  Co.,  Wtt- 
sau,  Wisconsin. 


TUBULAR  24-PAGE 


Available  90  days.  Two-to-One  Model. 
Vacuum  stereotype.  6  color  fountains. 
Excellent  condition. 


4  to  6  Units  Press  Installations  with 
substructure,  reels,  trackage  etc.,  or 
2,  8  or  4  Unit  Floor- Fed  Installations 
with  ^11  Arms  etc. 


SEVERAL  installations  of  this  equip¬ 
ment  already  installed  and  in  oi)eratlon 
for  insiiection  in  California.  Equip¬ 
ment  is  warehoused  in  the  ^st. 
Equipment  is  22%  inch  cut  off. 


GEORGE  C.  OXFORD 


Box  903 


Boise.  Idaho 


COMPLETE  PRF.SS  ft  STEREO^- 

$10,000 

Urgent  need  for  more  space  makes  oi 
offer  this  2-unit  Hoe  for  such  a  ridien- 
lously  low  figure.  New  equipment  al¬ 
most  ready :  come  see  press  while  still 
in  operation.  It’s  doing  excellent  work. 
$10,000  gives  you  press,  furnace,  east¬ 
ing  box,  trimming-shaving  equipmat. 
complete  electrical  equipment  ip''''d- 
ing  2  motors,  48  stereo  chases.  Writs 
David  Blacker,  South  Omaha  Sun. 
Brandeis  Theater  Bldg.,  Omsh?. 
Nebraska. 


GOSS  ACME  PRESS.  16-page  rotary, 
with  full  stereotyping  equipment.  (5ood 
condition.  Can  be  seen  in  operstloB. 
Being  replaced.  Available  about  Martb 
1.  1957.  Dally  SUr-Herald,  Scottsbirf. 
Nebraska. 


Stereotype 


HALL 

MAT  ROLLER 


GOSS  24-Page.  A  C  drive.  Stereotype. 
3  Deck  Two  plate  wide,  runs  all  page 
combinations.  Color.  George  C.  Oxford. 
Box  903.  Boise,  Idaho. 


MODEL  88  SUPER  DISPLAY  LINO¬ 
TYPES,  Ser.  Nos.  68098  and  63099. 
Equipp^  4  wide  range  72  chan,  mags., 
4  display  molds,  electric  pots,  feeders, 
automatic  quadders,  Mohr  saws,  mold 
cooling  blowers,  and  AC  motors.  Ma¬ 
chines  in  excellent  operating  and  me¬ 
chanical  condition.  Available  immedi¬ 
ately.  Priced  for  quick  sale.  Located 
Louisville,  Ky,  For  further  information 
call,  wire  or  write  INLAND  NEW^ 
PAPER  SUPPLY  CO.,  422  W.  8th, 
Kansas  City  6,  Mo. 


with  6  HP  Motor.  Medium  Wright 
roller  for  General  Service. 

25  DURAL  Chases  for  8  Column. 
#1  ROUSE  Power  Band  Saw. 
REBUILT  Radial  Arm  Router. 
Furnaces  And  CAS'nNG  BOXES, 
all  sizes  and 

MANY  OTHER  ITEMS 


I  THOMAS  W.  HALL  CO. 

Stamforid,  Conn. 


Wanted  to  Buy 


WANTED:  Used  rewinder  splictat 
table  and  drive ;  capable  of  speeds  W 
2000  F  P  M.  Maximum  roll  size.  « 
inch  diameter,  78  inch  width.  Box 
8906,  Editor  ft  Publisher. 
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liSS 


machinery  and  SUPPUES 
Wanted  to  Buy 

NEWSPAPER  PRESSES 
COMPLETE  PLANTS 
MAT  ROLLERS 
STEREO  EQUIPMENT 

ben  shulman  associates 

60  E.  42  St.,  NY  17  OXford  7-4590 

LUDWWS  for  rebuildinK.  Hiirhest  caah 
priM.  Also  surplus  composinK  room 
Muipment.  Midwest  Matrix  Mart,  638 
Plyoiouth  Ct.,  ChieaKO,  Webster  9-8288. 
wanted":  8-i)aire  Duplex  or  Goes 
flst-M'  Advise  serial  no.  and  when 
available  —  Northern  Machine  Works, 
S2S  N.  4th  St^,  Phila.  6,  Pa. 

WILL  Buy  for  Cash.  Complete  Plants, 
also  Individual  Machines  and  Equii>- 
aient— anywhere  in  U.S.A. 

PRINTCRAFT  REPRESENTATIVES 
277  Broadway,  New  York  7,  N.  Y. 
eight'  COLUMN  CASING 
BOX,  shell  rails,  good  condition.  Write 
T.  Hall  Collinson,  The  Examiner,  In¬ 
dependence,  Missouri. 

HELP  WANTED  j 

_ Administrative _  i 

CIRCUL.'VTION  OFFICE  MANAGER,  j 
An  experienced  man  in  modern  office 
procedure  and  in  circulation.  Small 
newspaper  manaaement  could  qualify. 
Starting  salary  to  8125.  Age  to  40. 
Write  fully  to  F.  P.  Turner,  Circula¬ 
tion  Manager,  The  Florida  Times- 
Union,  Jacksonville  1,  Florida. 

OPPORTUNITY  IN 
Advertising  and  Management 

PUBLISHER  Mid-western  daily  in 
hOUO  circulation  class  desires  strong 
man  to  take  over  advert  .-ing  and  part 
i>f  business  management. 

GOOD  salary  and  incentive  plan  to 
start.  Must  important  is  opportunity, 
after  one  proves  himself,  to  acquire 
.ubetantial  share  of  property,  with 
ultimate  goal  of  full  partnership 
■tatus. 

CONSIDERATION  to  past  record, 
financial  status,  educational  back¬ 
ground,  and  reputation  as  a  substan¬ 
tial  citiren  who  can  make  place  for 
himself  in  community. 

PUBLISHER  to  investigate  thor¬ 
oughly.  Present  references,  details  of 
past  recoid,  education  and  other  per¬ 
tinent  information. 

REAL  opportunity  for  able  man  now 
located  where  he  cannot  acquire  own¬ 
ership,  or  for  able  weekly  publisher 
who  might  wish  to  step  into  larger 
opportunities.  Box  8921,  Editor  &  Pub¬ 
lisher. 

GENERAL  MANAGER 
Salary  810,000  (plus  bonus) 

Long  established.  free  distribution 
weekly  In  expanding  market.  Chart 
Area  2.  Ex|ierienced  in  aggressive 
management,  selling,  promotion,  pre¬ 
ferably  in  metro|>ol'tan  areas.  Not 
a  desk  job.  Send  rerrime.  references. 
Box  8937.  Fxiitor  &  Publisher. 

Artists  •  Cartoonists 


HELP  WANTED 


Circulation 


OPPORTUNITY 

DUE  to  Great  growth  and  expansion 
for  3  experienced  Home  Delivery  Dis¬ 
trict  Managers  on  A.M.  operation. 
886  plus  816  car  allowance.  Liberal 
bonus  will  enable  good  men  to  earn 
considerably  more.  EXCEPTIONAL 
opportunity  for  quick  advancement. 
Box  3889,  Editor  It  Publisher. 


HELP  WANTED 


Display  Advertising 


Correspondents 


EDITOR  A  PUBLISHER 
needs 

CORRESPONDENTS 

Persons  employed  on  newspapers,  know 
news  values,  can  write  good  features 
are  wanted  in  many  cities  where 
daily  newspapers  are  published.  String 
rates ;  free  subscription.  Address,  News 
Editor,  Editor  A  Publisher,  1476 
Broadway,  New  York  36,  N.  Y. 


Classified  Advertising 


EXCELLENT  OPPORTUNITY 
FOR  EXPERIENCED,  TOP  FLIGHT, 
DISPLAY  AD  SALESMAN 

LEADING,  7-day,  Metropolitan  News¬ 
paper  in  Chart  Area  6  has  permanent 
position  for  experienced  retail  ad 
salesman.  Man  we  seek  must  be  pri¬ 
marily  a  salesman,  but  able  to  turn 
out  professional  copy  and  layout,  and 
know  retailing  well  enough  to  counsel 
retailers  on  proper  newspaper  adver¬ 
tising  programs.  Recent  journalism 
school  graduate  could  qualify.  Excel¬ 
lent  working  conditions,  6-diay  week, 
plus  good  salary,  commission  and  pen¬ 
sion  arrangements.  Airmail  resume 
giving  age,  education,  experience,  and 
salary  requirements  to  Box  8640,  Edi¬ 
tor  A  Publisher. 


RETAIL 

ADVERTISING  SALESMAN 

For  large  daily  and  Sunday  news¬ 
papers  in  Chart  Area  8 ;  got^  salary 
and  commission  arrangement  on  pro¬ 
gressive  display  staff ;  hospitalization, 
life  insurance  and  pension  benefits; 
write  giving  background  and  qualifica¬ 
tions  to  Box  3840,  Eklitor  A  Publisher. 

SALF^MAN  WANfm”  Write  stat7ng  1 
experience,  salary  requirements,  etc,  I 
to  Advertising  Manager,  Keene  Eve- 
ning  Sentinel,  Keene.  New  Hamp.shire.  . 


CLASSIFIED  MANAGER— for  six-day 
daily.  Located  in  heart  of  fishing, 
hunting,  vacation  area  of  Montana. 

Ideal  climate.  High  earnings  based 
on  salary,  commissions.  Over  8100 
per  week  guaranteed  to  producer.  City 
of  12,000,  growing  rapidly.  Write 
B.  E.  Jensen,  The  Daily  Inter  I.,ake, 

Kallspell,  Montana,  or  phone  3666. 

Immolate  opening. 

CLASSIFIED  ADVERTISING  SALES- 
MAN  for  street  sales  and  account  I  lOR 

service  work  on  real  estate  and  mer-  ! 
chandise  accounts.  One  paper  town,  ^  GOOD  PAY 
over  22,000  circulation,  fully  estab-  ,  Di  A/^r  Tr^  i  i\/r 

lished  department  of  7.  Good  starting  ■  lU  rLAOt  lO  LIVE 

salary  with  rapid  increases  as  per¬ 
formance  proves  worth.  Plus  hospital¬ 
ization  and  life  insurance,  profit-shar¬ 
ing,  paid  vacations  and  other  benefits. 

Write  fully  or  contact  W.  R.  Cropley, 

Cla.ssifipd  Manager.  Kenosha  Evening 
News,  Kenosha,  Wisconsin. 


WE  NEED  a  competent  man  to  add  i 
to  our  top-notch  sales  staff.  You  must 
bo  an  aggressive  linage  builder  with  j 
a  proven  sales  record.  You  must  be  i 
good  In  layout  and  copywriting.  You 
must  have  imagination. 

WE  HAVE  a  liberai  incentive  plan  I 
based  entirely  on  your  own  initiative 
— neither  salary  nor  advancement  is 
based  on  longevity  in  our  organization.  I 
You  can  begin  with  a  well  above 
average  income. 

CONGENIAL  young  staff.  Continu-  ! 
CLASSIFIED  MANAGER,  seven  day  i  T 

evening  and  Sun.l.e  s,. ...v, n.u  advertising.  New  ultra-modern  I 


GOOD  OPPORTUNITY  for  young  man 
in  classified  department  of  18,U00  cir¬ 
culation  daily  in  Chart  Area  6.  Ex¬ 
perience  not  necessary.  Background 
and  attitude  are  what  count.  Box 
3831,  Editor  A  Publisher. 


evening  and  Sunday.  Southern  Cali 
fornia  city  of  60,000  on  the  coast 


plant  in  a  friendly  60,000  city  only  a 


lorniB  ciiy  oi  60,000  on  the  coast  '  t -  •  / —  I  - ,  '  ^  . 

Circulation  over  24,000.  Salary  and  '  "itnuies  from  the  advantages  of 
commission  An—ee.  conflXnti"l  "*etropolitan  Portland.  Oregon. 


commission.  Answers  _ _ 

Write  full  details  to  Box  3918,  Editoi 
A  Publisher. 

SEMI-WEEKLY  in  beautiful,  growing  AnVFRXtgiMr'  MAMAr-vn.  n  ji 
city  needs  pleasant  but  firm  salesman-  "Dv  ERTISING  MANAGER .  Rapidly 
Manager.  Salary,  bonus.  Write  fully,  i  Blowing  sinall  daily  in  Chart  Area  12. 


WRITE  Don  Camiibell,  The  Colum¬ 
bian,  Vancouver,  Wash.  All  replies 
confidential. 


ARTIST 


THIS  is  a  position  for  a  top  flight 
newspaper  advertising  artist.  The  man 
•e  are  seeking  is  between  80  and  40 
years  old  with  experience  with  news¬ 
papers  and  advertising  agencies  in  all 
phases  of  advertising  art  including 
ROP  color.  Top  salary  to  the  right 
nan,  also  many  benefits  including 
free  life,  boepital  and  surgical  insur- 
snee,  company  -  paid  retirement  plan 
end  paid  vacations.  If  you  are  eam- 
eetly  interested  in  working  on  one 
id  the  nation's  largest  newspapers, 
resume  of  present  status  and 
f^re  objectives,  together  with  sam- 
Pw  of  your  work,  to  Miss  Ava  Mil- 
w.  Personnel  Director.  Des  Moines 
Beflster  and  Tribune  Company,  Dee 
■Pines  4,  Iowa.  All  applications  will 
••  Mswered.  Qualified  applicants  will 
ha  flown  to  Dee  Moines  for  interviews. 


Santa  Barbara  (California)  Star. 

Display  Advertising 

EXPERIENCED  retail  salesman  needed 

immediately.  Opportunities  for  ad-  . .  . . . 

vancement  Brest  with  this  member  of  I  hard-driving  experienced  men.  Salary 
group  of  W«t  CoMt  dailies.  San  |  plus  arrangement.  87,600  to  start. 
Luis  Obispo  (Calif.)  Telegram-Tribune.  ;  Box  3907,  Editor  A  Publisher. 

ADVERTISING  MANAGER  for  2-  !  AGGRESSIVE  weekly,  commuting  dis- 


We  are  looking  for  a  young,  well  edu¬ 
cated,  personable,  vigorous  man  who 
has  held  a  number  two  or  three  job  on 
a  larger  paiier.  has  ideas,  ability  to 
organize,  plus  layout  etc.  and  who 
wants  a  chance  to  build  on  his  own 
in  fast  -  growing  area  unworked  by 


man  department  growing  young  Ten¬ 
nessee  week-day  daily  in  thriving 
community  needing  working.  Family 
man,  references.  Good  small  paper 
pay.  Clyde  Allen.  4622  Belmont  Park 
Terrace,  Nashville.  Tennessee. 


AGGRESSIVE  long-haul  type  retail 
display  salesman,  26-36  for  Chart  Area 
1.  University  town,  beautifully  lo¬ 
cated.  80,000  circulation  class.  Small¬ 
er  newiiMtper  experience  desirable. 
Worker  can  average  over  8126.  First 
vacancy  in  6  years.  Write  Box  8806, 
Editor  A  Publisher. 


tance  New  York,  planning  expansion, 
wants  exiierienced  space  salesman,  to 
develop  into  ad  manager.  Good  salary 
to  start,  unparalleM  opimrtunity. 
Box  3934,  Editor  A  Publisher. 
EXPERIENCED  ADVER  T  I  S  I  tTg 
SALESMAN  for  eighty  year  old  daily 
four  man  department.  State  salary 
needed,  experience,  references,  etc.  first 
letter.  Write  John  Q.  Lambert. 
Natchez  Democrat,  Natchez,  Miss. 
GOOD  LAYOUT  MAN  who  "can'also 
sell  or  is  a  competent  commercial 
artist  in  addition  to  having  capab4lity 
producing  good  layouts  snd  writing 


MAN,  PROBABLY  LESS  THAN  80  ■  selling  copy  for  position  on  five-man 

years  old ;  8  or  4  years  experience,  >  display  staff  of  Alaska's  best-equipped 

quite  likely  on  a  non-daily  or  a  small  ‘  paper.  Prefer  a  man  who  enjoys  cre- 


daily  paper.  Prefer  a  married  man 
who  would  like  to  join  an  alert  or¬ 
ganization  in  a  growing  community. 
Hospitalization  insurance  for  staff 
members  and  their  dependents  and  life 
insurance  on  staff  members  paid  for 
by  the  company.  Contact  C.  A.  Reese, 
I  Evening  Herald.  Rock  Hill,  S.  C. 


ating  striking  color  ads  as  we  have 
full  r.  o.  p.  color.  Congenial,  efficient 
staff,  liberal  fringe  benefits  including 
bonus.  State  exiierience.  salary  re¬ 
quirement  and  enclose  sample  layouts 
in  Air  Mail  letter  to  Advertising  Di¬ 
rector,  Daily  News-Miner,  Fairbanks. 
.Maska. 
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HELP  WANTED 


Display  Advertising 

ADVERTISING  SALESMAN  on  his 
way  up,  to  handle  major  advertising 
cUssiftestions.  We  want  the  kind  of 
man  who  is  anxious  and  able  to  move 
into  a  position  of  greater  re.sixinM- 
bilities.  Preference  given  to  a  man 
presently  employed  on  a  smaller  Mid¬ 
western  dally  newspaper.  There  are 
exceptional  opportunities  here  for  such 
a  man,  whose  future  is  before  him. 
All  applications  held  confidential. 
Write  oi  wire  Louis  D.  Young.  Adver¬ 
tising  Director.  "The  Indianapolis  Times. 
A  Scripps-Howard  Newspaper. 

SPACE  SALESMAN 
National  trade  publication  need.s  ag¬ 
gressive  space  salesman  for  New  York, 
New  Jersey  and  Connecticut.  State  sal¬ 
ary  and  commission  requirements,  ex¬ 
perience  and  age.  Send  resume  to  Box 
3023  Editor  A  Publisher. 

HAVE  OPENING  second  position  on 
advertising  staff  for  dispiay  adman 
with  some  experience,  college  back¬ 
ground.  Good  job  for  a  man  who 
wants  a  job  with  a  future  in  nice 
town  of  7,000.  Good  job  for  family 
man,  town  has  three  Catiiolic  schools. 
Good  salary,  good  future,  good  job. 
Write  J.  Maher,  The  Dsiiy  Times 
Herald,  Carroll,  Iowa. 

SEMI-WEEKLY  in  beautiful,  growing 
city  nee<ls  career  -  minded  salesman. 
Salary,  bonus.  Write  fully.  Santa 
Barbara  (California)  Star. 


Editorial 


ONE  OF  MIDWEST'S  best  small 
dailies  wants  in  its  clean,  modern, 
busy  newsroom  a  young  man  seeking 
professional  opportunity.  He  will  write 
features,  handle  general  assignmenU 
and  take  news  pictures,  earning  merit 
raises  and  advancement  in  accord  with 
initiative,  diligence  and  ability.  Ideal 
working  conditions,  profit  sharing, 
lionus,  free  Insurance.  6  day  week. 
Interview  essential.  Write  Box  3739, 
Editor  A  Publisher  giving  full  resume. 

REPORTER  needed  by  one  of  top 
two  or  three  papers  in  country  in  its 
population  bracket.  Some  writing 
talent  needed.  Will  teach  camera. 
'Tupelo  Daily  Journal,  Tupelo.  Miss. 
REPORTER  for  police  run  and  gen¬ 
eral  assignment  on  Texas  morning 
daily,  medium  sized  city.  Two  or 
saore  years  experience.  Write  fully, 
personal  background,  job  record,  ref¬ 
erences.  Box  3636,  Editor  A  Publisher. 

EDITOR-REPORTER  for  80,000  Illi¬ 
nois  31  year  weekly  newspaper.  Re¬ 
sponsible.  hard  working  newsman  ex¬ 
perienced  all  beats,  features,  editorials. 
Minimum  6  years  experience.  Good 
■tiary  and  future.  Write  fully.  Box 
8827,  Editor  A  Publisher. 

FINE  OPPORTUNITY  for  male  J-grad 
or  experienced  reporter  for  general 
news  in  fast-growing  resort-business 
community.  Chart  Area  1.  Married 
man  preferred.  Must  Im  seeking  per¬ 
manent  connection.  Camera  know-how 
I  important.  Write  full  details.  Box 
I  .3848.  Editor  A  Publisher. 

i  NEWSPAPER  EDITORIAL  POSI- 
I  "HONS  OPEN  FOR  YOUNG  MEN 
!  AND  WOMEN  BETWEEN  THE  860 
:  890  LEVEL  IN: 

California 

Florida 

I  South  Carolina 

^  Illinois 

Colorado 

AND  MANY  OTHER  STATES.  SUB¬ 
MIT  RESUMES  TO:  BILL  McKEK 
;  BIRCH  PERSONNEL,  SUITE  1417,  69 
i  E.  MADISON  ST..  CHICAGO,  ILL. 
CE  6-6670. 


REPORTER — Newsman  or  nawswoman 
'  with  weekly  l>aper  experience  looking 
,  (or  opportnnity  to  join  staff  of  daily 
newspaper  wanted  by  fast  •  growing 
I  14,000  New  Jersey  PM.  Good  salary 
for  right  man.  Liberal  company  bene- 
I  fits.  Need  car.  Morristown  Daily 
Record,  Managing  Editor. 

SEASONED  newsman  and  writer,  cap¬ 
able  of  handling  features,  editorial 
page  material,  needed  by  Chart  area 
(  daily.  Man  with  Midwest  experience 
preferred.  This  Is  an  excellent  oppor¬ 
tunity  for  the  right  man.  Write  Box 
8814,  Editor  A  Publisher. 
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HELP  WANTED 


Editorial 


HARD  WORKING  reirarter  for  Odessa 
Texas  American.  Give  complete  details 
in  first  letter. 


MANAGING  EDITOR-City  Editor.  Up¬ 
per  Midwest  daily  of  18,000  circulation. 
Excellent  opportunity  for  the  right 
young  man.  Write  Box  3810,  Editor 
A  Publisher.  j 

DESKMAN  to  handle  wire  heads  for  { 
outstanding  Southern  morning  pai>er  j 
of  13,000.  Go<xl  pay,  pleasant  working  I 
conditions,  pension  plan,  full  resimn-  i 
sibility.  Can  use  man  over  40,  seek-  I 
ing  permanent  position  or  alert  young 
newsman.  Box  3862,  Editor  &  Pub-  | 
lisher.  I 

-XGGRESSIV’E  WOMEN'S  Department  I 
needs  enthusiastic  young  Midwestern  ' 
girl  for  job  on  outstanding  3-woman 
desk.  Chalice  to  work  all  phases,  in-  I 
eluding  photography,  on  afternoon,  ! 
Sunday  a.  m.  paper  of  .60,000.  Contact  ' 
Gene  Thorne,  Managing  Editor,  Wa-  i 
terloo  (Iowa)  Courier.  I 

COLLEGE  TOWN  DAILY  of  13,000  j 
circulation  Chart  Area  2  netxis  general 
desk  copyreader  who  can  handle  'TTS 
Wire,  assist  city  editor,  sub  for  him 
and  on  sports  desk.  Job  open  Decem- 
l^r  I.  Write  Box  3900,  Editor  &  Pub¬ 
lisher,  giving  resume,  references. 
COPYREADER,  under  40,  midwest 
metroimlitan  afternoon ;  $147  starting 
psy .  pension  and  hospitalization.  Box 
39‘29,  Editor  &  Publisher. 

EDITORIAL  STAFF  MAN  and  fea¬ 
ture  writer  for  136,000  circulation 
Catholic  weekly.  Ag(*d  22-35 ;  J  Grad 
or  equivalent.  Ade<|uate  salary.  Send 
detailed  biography.  Catholic  Herald 
Citireii,  Milwaukei-,  Wisconsin. 
EXPERIENCED  NEWS  EDITOR- 
PHOTOGRAPHER  for  4.000  ABC 
weekly.  Up  to  $110  a  wi‘ek,  excellent 
future.  Chagrin  Valley  Herald,  Cha- 
grin  Falls,  Ohio. 

MAGAZINE  EDITOR 
wanted.  EXPERIENCED  in  all  pha.ses 
of  periodical  field.  Group  of  publishers, 
in  cooperation  with  long-established 
national  Catholic  organization,  seek 
QUALIFIED  man  or  woman  to  assume 
full  rharsre  of  staff  on  new  four-color 
monthly  for  nation-wide  distribution 
( NOT  a  house  orjran ) .  News,  features, 
fiction,  and  PICTORIAL  centered 
around  the  spiritual  values  of  country 
and  Ruburhan  life.  Editor  to  have  free 
hand,  but  must  be  willinfi:  to  WORK. 
All  reptieR  confidential.  Write  details 
of  backjrround  and  experience  to  Box 
^16,  Edit/)r  &  Publisher. 
PENNSYLVANIA  13,500  daily  will 
have  opening  soon  for  reporter  experi¬ 
enced  in  Court  House  and  police  beats, 
and  funeral  assifrnment.  Knowled(?e  of 
Speed  Graphic  helpful,  hut  not  essen¬ 
tial.  Send  full  resume  of  traininR,  ex¬ 
perience.  and  salary  expected.  Box 
3904.  Editor  &  Publisher. 

REPORTER  for  daily  in  medium-sized 
city  near  Los  AuKeh^s.  Good  oppor¬ 
tunity  in  ideal  community.  Box  3S05, 
Editor  &  Publisher. 

REPORTER  FOR  outstandini;  bureau, 
in  resort  county  east  community  and 
in  Chart  Area  two.  G<H>d  opportunity 
for  advancement  on  15.000  daily.  Some 
experience,  car  needed.  Send  complete 
I'esume,  salary  requirements  to  Box 
3919,  Editor  &  Publisher. 

REPORTER  -  PHOTOGRAPHER,  ex¬ 
perience  not  necessary  hut  desired. 
Also  Reporter  for  Bureau  office. 
Apply  Georife  H.  Bovan,  Editor,  Corn¬ 
ing  Leader,  Coming,  New  York. 
SOCIETY  EDITOR  wanted  for  fast- 
i?rowinpr  6-day  daily  where  trovemroent 
is  buildinjr  multi-million  <iollar  in¬ 
dustry.  Prefer  J-urad  wilt'/ip  to  learn, 
anxious  to  work.  Neo‘ho  (Missouri) 
Daily  News. 

SPORTS  EDITOR,  five  day  afternoon 
palmer,  (rrowinir  city  20,000.  Good  op¬ 
portunity  learn  and  advance.  Car 
necessary.  Write  full  details.  The 
New's,  Hopewell,  Virginia. 

SPORTS  EDITOR  for  six-day,  after¬ 
noon  daily  of  about  14,000  circulation, 
with  complete  jjamhit  of  local,  area 
sports  to  cover,  edit.  City  of  23,000. 
Good  opportunity.  i>ermanent.  for  rijrht 
man  who  can  cut  buck.  Immediate. 
Write  details,  education,  experience, 
references.  The  Tribune.  Bismarck.  N.D. 


HELP  WANTED 


Editoritd 


WANTED:  Assistant  news  librarian 
for  New  York  State  daily  new8pai)er. 
Opixirtunity  for  advancement.  State 
experience,  references  and  salary  ex- 
l>ected.  Box  3917,  Editor  &  Publisher. 
WANTED  beginning  reporter,  ability 
not  exiierience  required  of  growing 
southern  daily,  congenial  atmosphere, 
good  opimrtunily  for  ambitious  new^ 
man  or  newawoman.  Send  biographi¬ 
cal  data,  salary  expected,  earliest  re¬ 
porting  date,  clipping.  Daily  Adver¬ 
tiser,  Lafayette,  Louisiana. 

WANTED — Woman  for  general  news 
writing  on  12-page  Northwest  weekly. 
Ability  more  important  than  exiieri¬ 
ence.  Box  3901,  Editor  &  Publisher. 
WANTED  Young  man  to  write 
sports  and  help  with  AP  wire.  Jones¬ 
boro  Sun,  Jonesboro,  Arkansa8._  _ 

YOUNG  REPORTER  wanted  for  Con¬ 
necticut  newspaiier.  Must  be  a  real 
go-getter,  a  good  writer  with  plenty 
of  ambition.  B<ix  3928,  Editor  &  Pub¬ 
lisher. 

COLUMBUS,  OHIO.  Experienced  cor- 
i*es|iondent  needed.  Part-time.  Man 
or  wom.Tn.  News,  trade  reiioils,  fea¬ 
tures.  Write  in  full  to  News  Editor, 
BOOT  and  SHOE  RECORDER.  Chest- 
nut  &  6fith  Sts.,  Philadelphia  39,  Pa. 
VIRGINIA  6  afternoon,  Sunday  a.m. 
daily,  10,000  cInFS.  wants  beat  re¬ 
porter  minimum  3  years  exiierience 
with  knowledge  courts,  county  govern¬ 
ment.  Free  hospitalization,  life  jn- 
suranee.  2-week  annual  vacation.  Give 
availability,  experience,  education, 
marital  status  and  references  first 
letter.  Box  3940.  Editor  &  Publisher. 
WRITER  with  editing,  layout  experi¬ 
ence  to  produce  monthly  newsletter. 
Also  some  siieech-writing,  news  re¬ 
leases.  Military  knowledge  desirable. 
Age  approximately  28.  Start  $6200. 
Work  in  D.  C.  Stability  and  npiwr- 
t  unity.  Resume  to  Box  3939,  Editor 
&  Publisher. 


Free  Lance 


SELL  YOUR  feature  material  to  the 
huge  house  organ  field.  8,000  house 
organs  buy  I  Payment  from  $10  to 
$100  for  single  photo-and-captjon  fea¬ 
tures.  Free  information.  Gebbie  Press 
Services.  161  W.  48  St..  N.Y.C.,  N.Y. 


_ Mechanical _ 

NIGHT  SIDE  composing  room  fore¬ 
man  for  14,000  circulation  daily.  Per¬ 
manent  job  at  excellent  scale.  Must 
be  thoroughly  qualified  in  production, 
make-up.  Teletypesetter  operation.  Write 
in  full  to  Box  8809,  ^itor  &  Pub¬ 
lisher.  _ _ 

OPENING  for  working  mechanical 
foreman  or  superintendent.  Chart  Area 
three.  Morning  paper.  Circulation  fif¬ 
teen  thousand.  Modern  plant.  Good 
equipment.  Open  shop.  Must  be  strictly 
sober  and  know  how  to  get  along 
with  men.  Permanent  to  right  party. 
Good  schools.  Write  state  all  and 
fillary  expected.  Box  3836,  Editor  & 

Publisher.  _ _ 

WORKIN'G  FOREMAN.  10  man  com- 
poeing  room.  New  Jersey  weekly,  non¬ 
union,  $126  start.  Box  3830,  Editor  ft 

Publisher. _ 

WANTED — Union  foreman  for  night 
composing  room.  Man  we  want  must 
be  sober,  reliable,  fair,  impartial,  know 
production  and  how  to  grt  along  with 
men  to  get  an  honest  day’s  work. 
Shop  is  air  conditioned  has  excellent 
equipment  with  over  30  situations. 
Good  salary,  plus  overtime,  insurance 
and  hospital  program  and  an  out¬ 
standing  pension  plan — Address  Box 
3600,  Editor  ft  Publisher,  stating  age, 
experience,  qualifications  and  refer¬ 
ences. 


COMPOSITORS — Must  be  journeymen. 
For  expanding  daily  newspaper,  on 
night  side.  Open  shop.  Excellent  work¬ 
ing  conditions.  Wages  commensurate 
with  ability.  Chart  Area  2.  Apply 
Box  8701,  Editor  ft  Publisher. 
PERMANENT  SITUA'nON  open  for 
!  com|>osing  room  foreman  on  Texas 
I  daily,  40.000  iiopulation  class.  Write 
1  letter  giving  full  information,  ex- 
;  lierience.  references  and  salary  ex¬ 
pected  to  Box  3709,  Fxiitor  ft  Publisher. 


HELP  WANTED 

Mechanical 


Top  Foreman-Machinist  or 

1st  class  MACHINIST  with  ability 
to  become  combination  foreman-machin¬ 
ist,  wanted  for  permanent  position  in 
union  shop.  Opening  being  brought 
about  by  retirement.  Must  be  thor¬ 
oughly  capable  of  maintaining  linos 
with  saws  and  quadders,  TTS  operating 
units,  and  as9ociate4  composing  equip¬ 
ment.  Eight  machines  in  one  of  most 
modern  shops  in  midwest. 

THIS  POSITION  offers  big  oppor¬ 
tunity  to  capable  man,  with  salary 
above  average,  plus  many  other  bene¬ 
fits.  City  is  ideally  located  with  com¬ 
paratively  low  living  costs.  All  replies 
will  be  held  strictly  confidential.  Write 
full  details  to  Box  3820,  Elditor  ft 
Publisher,  giving  age,  detailed  experi¬ 
ence,  ability,  and  availability  for  inter¬ 
view  at  our  expense. 


INSTRUCTION 


Classified  Advertising 


MORE  SALES-POWER 
FOR  CLASSIHED  STAFFERS  I 

ABILITY  to  sell  more  linage  and  sign 
up  more  contracts  .  .  .  New  pride 
and  happiness  in  their  work — these 
are  benefits  enrollees  from  over  200 
daily  papers  report  they've  gained 
from  the  Howai^  Parish  Course  In 
Classified  Advertising. 

YOU  get  individualized  attention  in 
this  20-les8on  correspondence  course. 
It  explains  tested  sales,  servicing  and 
copywriting  techniques  that  pay  off 
in  easy-to-follow  style. 

TOTAL  FEE,  $66.  For  more  sales- 
power,  increased  copywriting  ability 
and  greater  job-happiness,  mail  your 
application  with  initial  $16  payment 
today. 

HOWARD  PARISH 

School  of  Classified  Advertising 
Tested  Want  Ad  Selling  Plans 
2900  N.W.  79th  Street. 

Miami  47,  Florida 


Linotype  Schctol 

OHIO  UNOTYPE  SCHOOL 
Logan,  Ohio 

Linotype,  Intertype  Instruction 
Free  Information 


HELP  WANTED 


Promotion — Public  Reiatioas 

YOUNG  MAN  with  newspaper  or  otW 
editorial  experience  needed  in  Publii 
Relations  Department  of  college  in 
state  New  'York.  Must  be  earn«at|> 
interested  in  promotion  of  edueatios, 
be  able  to  do  Interpretive  writingM 
well  as  straight  reporting,  and  haw 
fri^dly,  cooperative  attitude.  Up  || 
$6,000  to  start.  Give  age,  ^ucatioaal 
background,  experience  in  detail.  Box 
3844,  Editor  ft  Publisher. 


SITUATIONS  WANTED 


Administrative 


ABILITY.  I 

EXPERIENCE  | 

ENERGY  I 

IF  YOUR  Newspaper  would  bcutt 
by  the  services  of  a  young  exeemivt 
whose  ability,  experience  and  satrsj 
qualify  him  for  greater  responsibilitm 
than  hie  present  position  promiief,  «« 
urge  yoa  to  contact  him  now.  Oar 
man  understands  men,  methods  ud 
machines.  His  knowMge  of  news¬ 
paper  publishing  enables  him  to  sssnne 
the  duties  of 

GENERAL  MANAGER 
BUSINESS  MANAGER 
i  PUBLISHER'S  ASSISTANT 
I  OR 

I  PERSONNEL  DIRECTOR. 

His  Past  Predicts  His  Future 

Box  3801  Editor  &  Publisher 

I  HAVE  THE  -KNOW  HOW”  TO 
BE  General  Manager,  Business  Blsnsier 
or  Advertising  Director. 

Sesisoned,  exi>crienced  background  as 
general  manager,  and  advertising  mas- 
ager  and  director  papers  up  to  2$,Mt. 
Working  knowledge  all  departmata 
Presently  employed  in  retail  sdTe^ 
tising  160,000  daily  in  competHiw 
market.  6  years  executive  magiiiM 
publication.  Anywhere  East  Misso- 
sippi.  Minimum  $12,000.  Family,  41 
Active  civic,  fraternal,  church.  'Top  1 
references.  Available  2  weeks  notin  I 
Box  8787,  Editor  ft  Publisher; _ 

LABOR  RELATIONS  —  Young  mss 
well  versed  in  newspaper  operatin 
wishes  job  combining  experience  witb 
excellent  knowledge  of  labor  reUtkns. 
Box  3629,  Editor  ft  Publisher. 

EQUIPMENT  PROBLEMS?  7 

Solve  them  with  the  help  of  Editor  t 
Publisher  Classified  ads.  .  .  . 
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EDITOR  8c  PUBLISHER  for  September  22,  195< 


SITUATIONS  WANTED 


Administrative 


SMALL  DAILY  PUBLISHEK.  who 
doubled  buainesa  two  yeari,  smIu  op¬ 
portunity  in  growing  field.  Experience 
inciudet  publishing  own  chain  weekliea, 
editing  Northwest  daily  which  tripled 
eir^ation.  Sound  background  print¬ 
ing.  public  relations,  promotion,  pro¬ 
duction.  Increased  profits  each  year 
despite  competition,  rising  costs.  Fam¬ 
ily  man,  41,  interested  in  permanent 
connection  in  $8,000  to  $10,000  salary 
bracket.  Box  8817,  Editor  A  Publisher. 


Circulation 


A  VERY  ACTIVE  MAN  of  60  srith 
experience,  understanding  and  knowl¬ 
edge  and  from  Pennsylvania  wants  a 
Circulation  Manager’s  position  in  the 
mid  or  far  west  on  a  small  daily 
with  plenty  of  promotional  activity. 
All  data  furnished  to  publisher  not 
afraid  to  hire  me.  Earl  Bond,  Brad¬ 
ford,  Pennsylvania. 


CIRCULATION  MANAGER  8  YEARS 
—experienced  all  phases.  Managed  up 
to  14,000  ABC  daily.  33  years  old. 
Full  resume  and  references  on  request. 
Prefer  Chart  Areas  4,  6,  9.  Write: 
Box  3821,  Editor  &  Publisher. 


young  EXPERIENCED  Circulation 
Manager  thoroughly  familiar  all  phases 
circulation,  hispecially  heavy  home  de¬ 
livery.  Good  record  in  establishing 
and  maintaining  significant  circulation 
increase  based  on  hard  hitting  and 
cost  conscious  promotion.  Marri^, 
college  graduate,  presently  employed. 
Want  circulation  manager  20.000  to 
30.000  newspaper  or  assistant  circula¬ 
tion  manager  on  larger  paper.  Excel¬ 
lent  references.  Chart  Area  2.  Pre¬ 
ferred.  Box  3807,  Editor  &  Publisher. 


Classified  Advertising 


CLASSIFIED  MANAGER— Progressive, 
lound,  mature.  Broad  experience.  Not 
Soater,  14  years  with  one  pai>er.  Fine 
record  indicates  ability  to  develop 
and  maintain  smoothly  functioning, 
productive  department.  Seek  genuine 
opportunity  with  30.000-60,000  paper 
preferably  in  east.  Write  Box  3720, 
Editor  t  Publisher. 

CLASSIFIED  MANAGER-  Recognized 
top  producer.  Past  records  show  con- 
tiitent  gains.  Available  now.  Best 
references.  Box  3851,  Editor  &  Pub¬ 
lisher. 

CLASSIHEI)  MANAGER.  display 
classified  20  years  ex|ierience,  daily, 
Sunday  com|>et.tive  market.  Will  re¬ 
locate.  Box  3924,  Editor  &  Publisher. 


Display  Advertising 


ADVERTISING  DIRECTOR-MAN¬ 
AGER— 10  years  experience  on  small 
wly,  6  in  present  capacity.  Married, 
three  children.  Would  like  change  with 
future  to  growing  daily  10  to  20.0M 
hreulation.  Chart  Areaa  8,  4.  6,  9, 
IJ.  12  preferred.  Best  references. 
Minimum  salary  $8,000.  Box  8822, 
Editor  A  Publisher. 

mER'nsiNG  SALESMAN,  manager 
I*  ttsn  experience,  good  sales  record, 
■wots,  copy.  Southeast  preferred. 
BOX  $886,  ^itor  &  Publisher. 


®®ADY — to  be  your  Retail  Manager 
or  Assistant.  Will  bring  you  unlimited 
enthusiasm,  imagination  temiiered  with 
cesponsibility,  and  the  energy  and 
to  do  the  job  right.  WILLING 
~  to  go  anywhere  opportunity  for 
permanenee  and  growth  exist.  ABLE 
—  more  than  8  years  successful  retail 
experience  in  2  comiietitive  markets — 
veteran  college  graduate — married — 
family- 29  years  old.  Box  8922,  Edi- 
loe  A  Publisher. 


famous,  COMPETENT,  34.  fam- 
ilp.  Retail  sales,  layout,  varied  ac- 
juunts.  Desire  locate  Chart  Areas 
^  *  or  4.  Salary  $96  plus.  Resume 
upon  request.  Box  3926,  Editor  A 
I^blliher. 


SITUATIONS  WANTED  SITUATIONS  WA.NTED  SITUATIONS  WANTED 

Editorial  Editorial  Editorial 


CAN  YOU  USE  a  farm  editor  with 
master’s  degree  in  European  history, 
a  year’s  experience  covering  world’s 
champion  high-school  football  teun, 
some  knowledge  of  press  photography, 
specialisation  in  rural-urban  writing, 
free-lance  aales  in  aviation,  and  a 
carT  Box  8409,  Editor  A  Publisher. 

EDITORIAL  RESEARCH.  Can  fur¬ 
nish  clear  reixorta.  Box  8616,  Editor  A 
Publisher. 


JOURNAUSM  BEGINNERS  —  We 
have  many  journalism  grads  seeking 
connections.  Also  have  journalism 
juniors  seeking  jobs  at  minimum 
wages.  Birch  Personnel,  69  E.  Madi¬ 
son  St.,  Chicago  2,  Illinois. 

EDITORIAL  WRITER.  Able  writer, 
speaker.  Master’s  degree.  Sound,  young 
family  man.  Now  top  notch  city 
editor  on  outstanding  paper.  Ready 
to  take  charge  of  editorial  page,  pref¬ 
erably  in  South.  Box  3604,  Editor  A 
Publisher.  _  _ 

COMPETENT  Newspaper  men  and 
women  available  for  all  parts  of  the 
country,  carefully  screened  by  Dan 
Gordon,  a  veteran  newsman.  We  are 
the  only  private  employment  agency 
in  the  East  with  a  special  desk  to  fill 
newspaper  jobs.  AT  NO  COST  TO 
EMPLOYER.  Write  Dan  Gordon.  Mid¬ 
town  Personnel  Agency,  130  W.  42 
St.,  New  York,  N.  Y. _ 

MANAGING  EDITOR  prize-winning 
daily  wishes  similar  position  20-60,000 
circulation  field  or  general  manager¬ 
ship  small  daily.  Top  production  man; 
quality  product ;  gets  along  exception¬ 
ally  with  public,  staff.  Knowledge  of 
all  departments.  West  preferred.  Why 
not  write  for  details  T  Box  8680,  Edi¬ 
tor  A  Publisher. 

SPORTS  WRITER— year  daily  experi¬ 
ence,  two  years  free  lance,  all  sports, 
now  wants  to  settle.  College,  A.B. ; 
Graduate  M.S.  in  Journalism.  Award¬ 
winning  writer.  Samples,  references, 
resume  readily  furnished.  Single,  car. 
Available  immediately.  Will  go  any¬ 
where.  Box  3621,  Editor  A  Publishei. 

COMPETENT,  steady,  2b-year  news¬ 
man  wants  news  or  public  relations 
job.  Top  record,  references.  Family 
man.  Can  relocate.  Box  8733.  Editor 
A  Publisher. _ 

FOOD  EDITOR — Five  years  experience 
feature  writing,  story  development, 
businesspaper  background,  seeks  oppor¬ 
tunity  in  Chart  Area  6.  Box  8722, 

Editor  A  Publisher.  _ _ 

ASSISTANT  NEWS  EDITOR,  86, 
76,000  circulation  newspat>er.  12  years 
experience  printing,  reporting,  layout, 
general  desk  work.  References.  Seeks 
full  time  news  room  sui>ervisory  post. 
Current  salary  $96.  Box  8714,  Editor 
A  Publisher. 

HAVE  CAMERA  WILL  TRAVEL  — 
Editor  with  experience  in  science 
writing  for  layman,  businesspaper  edit¬ 
ing,  feature  and  picture  story  writing 
seeks  challenge  with  headquarters  in 
Chart  Area  6.  Box  8728,  Editor  A 
Publisher. 

EXPERIENCED  Sunday  magazine  and 
Sunday  edition  editor.  All  departments 
know-how.  Tops  in  photos,  features, 
layout.  A  young  hard-working  Chart 
Area  2  editor  with  impre-sive  record. 
Box  8826,  Editor  A  Publisher. 

GAL  SEEKS  San  Francisco  or  2B-mile 
area  daily;  1  year  mid-west  daily; 
schools,  features,  photography ;  single. 
24,  ABJ ;  Box  3833,  Editor  A  Pub- 

lisher.  _  _ 

PEOPLE  ENJOY  my  stories.  Feature 
writer,  farm  reporter,  general  news¬ 
man  11  years.  Looking  Southwest  or 
Pacific  Coast.  Best  references.  Sam 
Gadd,  Route  3,  Grand  Junction.  Colo¬ 
rado. 

REPORTER  -  EDITOR,  college,  29  : 
married,  dozen  years’  experience,  wants 
editorial  work  with  metropolitan  daily. 
Box  8812,  Editor  A  Publisher. 


REPORTER,  26,  single,  veteran  and 
J-grad;  newspai>er  experience.  Seeking 
position  on  daily.  Strong  on  feature 
writing ;  no  sports.  Box  3826,  Editor 
A  Publisher. 

EXPERIENCED  R^ORTER 
job  on  larger  paper,  city  with  i>opula- 
tion  40,060  or  over ;  vet,  college  grad¬ 
uate.  Box  3849,  Editor  A  Publisher. 

NEWSPAPERMAN 

TEN  years  international  experience — 
editorials — features—  straight  coverage, 
desk  etc.  Special  subjects  foreign  af¬ 
fairs,  sociology,  medicine.  Experienced 
photographer.  Age  36,  B.A.  degree. 
W  rite  Box  3863,  Editor  A  Publisher. 


NOT  SO  OLD  PRO  (60)  Who  Can 
Get  in  and  pitch  wants  top  news  job 
in  Chart  AreM  6,  8,  10,  12.  Thirty 
years  St.  Louis,  Chicago,  midwest  top 
positions.  Box  3860,  Editor  A  Pub¬ 
lisher. 


ANY  JOB  pollen-free  area  (west  coast. 
South  Florida,  etc.)  for  weekly  news  ' 
editor,  J-grad,  39,  family  man.  Bo.\  i 
3933,  Editor  A  Publisher.  ' 

A-1  ALL-AROUND  newspajierman,  15  | 
years  e.\iierience,  available  for  im¬ 
mediate  employment.  References,  sam-  i 
;  _ 3909,  Editot; _ A  Publisher,  i 

I  A’TTENTION  EdItoRS!  I 

I  LOOKl.NG  for  fast,  accurate  polished  j 
,  reporter  with  plenty  of  know-how. 

I  drive?  Now  city  ^itor  on  15,000  I 

i  daily.  BS,  31.  Bo.\  3910,  Editor  A 
I  Publisher. 

I  COMPETENT  Newspaper  men  and 
I  women  available  tor  ail  parts  of  the 
'  country,  carefully  sci-eened  by  Dan  ' 
Gordon,  a  veteran  newsman.  We  are 
,  the  only  tirivate  employment  agency 
;  in  the  East  with  a  special  desk  to  fill 
i  newspaiier  jobs  AT  NO  COST  TO 
EMPLOYER.  Write  Dan  Gordon, 

M  dtown  Personnel  Agency,  130  W.  i 
42  St.,  New  York,  N.  Y.  I 

C0PYRF?ADF;R  post  chart  area  12.  ] 

I  12  years  exiierience  New  York,  south-  ' 

■  ern  papers  on  desk,  rewrite,  reporter.  I 

Single,  32,  sober,  reliable,  J-grad. 
Relerences.  Bo.\  3920,  Editor  A  Pub-  . 
lisher.  > 

;  EXPERIE.NCED  EDI’TOR  of  leading  | 
I  New  England  weekly  desires  similar  ; 
:  iMisition  on  small  daily  or  weekly.  ' 
Married  veteran,  college  educated,  wide 
I  additional  ability  including  shop  work, 

I  photograiihy,  circulation.  Known  for  j 
scoops.  Community  leader.  Prefer  I 
Chart  Area  1.  Write  Box  3931,  Edi-  j 
tor  A  Publisher. 

EXPERIENCED  (6  years)  City  Editor. 
Society  Editor,  feature  writing,  re- 
1  porting,  photography,  wire  copy  editor. 

I  magazines-small  daily.  College  Grad. 
Woman.  28.  Chart  Area  3-4.  Box 
3911,  Erlitor  A  Publisher. 

I  FOREIGN  CORRESPONDENT  coming 
i  back  to  settle.  Five  years  American 
and  Euroiiean  experience,  plus  radio, 
BA.  28.  Box  3932,  FMitor  A  Publisher. 

I  JUNE  GRAD,  BSJ,  Girl,  22.  Now  in 
I  Chart  Area  6.  Will  relocate.  Small 
,  daily.  Conscientious,  eager  to  learn. 

:  Willing  to  work.  Box  3902,  Elditor  A 

Publisher.  _ 

LEAVING  ARMY~'iir“2“week7.  Seek 
promising  spot  on  daily  in  chart  areas 
1  or  2.  More  than  a  year  experience 
news,  features,  copy  desk.  BA  plus 
I  graduate  study  at  Missouri.  SDX,  25. 

I  Married.  Box  ^18,  Exlitor  A  Publisher. 
NEWSPAPER  C.AI^  Experience,!  edi¬ 
tor,  features,  rewrite,  heads,  layout, 
makeup,  seeks  Florida  oiiening  im- 
metiiately.  Newspaper,  magazine,  ad¬ 
vertising.  publicity.  W,  BPA.  Good 
I  salary.  Box  3927,  EMitor  A  Publisher. 

■  NFTW  YORKFTR  2  years  experience 
I  Southeast,  mid-  and  southwest  dailies 

seeks  general  reporter  spot  on  tiaily 
Chart  Areas  1,  2.  Ijtst  employed  in 
important  news  spot  large  Southern 
I  daily.  Good  references.  Freelance 
I  magazine  experience.  Report,  rewrite, 

I  feature.  No  sports.  Box  3930,  Editor 
i  A  Publisher. 


SPORTS,  GENERAL.  FEATURES.  ONE  YEAR  experience  morning-eve- 
Single,  22,  recent  Liberal  Arts  gradu-  ning  daily,  80,000  circulation.  Service 
ate.  Fine  potential.  Anxious  to  write,  j  obligation  complete.  Desire  general 
learn.  Limited  daily  experience.  Chart  |  assignment  position  morning  or  sfter- 
Areas  1,  2,  8.  6  preferred.  Box  3811,  ;  noon  daily.  Age  26.  B,)x  3903,  Editor 
Editor  A  Publisher.  '  A  Publisher. 


REPORTER.  PHOTOGRAPHER.  EDI¬ 
TOR.  31.  BA.  English,  history;  MS, 
Columbia.  2  years  NY  state  dailies 
(bureau,  city,  desk,  8|K>rts  editor)  : 
1  year  news  clitur,  top  business  magi.- 
zine  house.  NYC.  Want  heavy  duty 
on  aggressive  daily.  Chart  Areas  1,  2. 
Box  3914,  Editor  A  Publisher. 

IDP  DRAWER  reporter,  writer.  6 
years  politics,  imlice,  labor,  maritime, 
siiorta.  .Married.  Minimum  $100.  Bo.n 
3935,  Editor  A  Publisher. 

WEST  COAST  Editor-reporter;  spoits, 
city,  wire  desks  20  years ;  dailies  and 
weeklies;  prtMifreatler ;  some  advertis¬ 
ing.  Available  now.  Editor,  Route  1, 
Box  200,  Snohomish,  Washington. 

WIRE.  MAKEUP  EDITOR  small  daily 
seeks  similar  simt  medium  sized  paper. 
Two  years  ex|»erience.  capable.  Col¬ 
lege,  vet,  26,  single.  Box  3926,  Editor 
A  Publisher^ _ 

EDITORIAL  WRITER 

with  exceptional  knowledge  of  politics, 
world  affairs  and  current  trends. 
Widely  quotetl.  National  reputation 
for  historical  research.  Bo.x  3936, 
FIditor  A  Publisher.  _ 

I  CAN  Provide  the  Prose  if  you  can 
Provide  the  Potation.  Young,  imagina¬ 
tive  with  solid  background  in  maga¬ 
zine,  radio-TV,  Newspaper.  Box  3938, 
Etiitor  A  Publisher. 


Mechanical 


UNION  Newspaper  Printer,  age  60. 
never  a  foreman,  desires  try  at  for^ 
manship.  Box  8707,  Editor  A  Publisher. 

PRODUCTION  MANAGER— Thorough 
knowledge  all  departments.  Good  c<^ 
ordinator.  High  shrinkage,  color  Tele¬ 
typesetter.  Linotype  background.  Ref¬ 
erences.  Oliver  Jones,  Hampton  Street, 
Menands,  New  York.  Telephone  8- 
0626.  _ 


NEWSPAPER 

PRODUCTION  MANAGER 

EXPERIENCED  Professional  with 
proven  mechanical  background  on  large 
dailies.  Available  immediately.  Geo¬ 
graphic  location  unimportant.  Repliee 
in  confidence.  Box  3834,  Editor  A 
Publisher.  _ 


Photography 


WANTED:  Position  as  staff  photog¬ 
rapher  with  daily  OVER  85,000  circu¬ 
lation.  Chart  Areas  3.  4,  9.  12  or  11 — 
COAST  AREA  CITIES  ONLY.  Eight 
years  training,  photo-journalism  gradu¬ 
ate.  Experience  with  8,000,  18,000 

circulation  Pennsylvania  A  California 
dailies.  Now  want  to  advance  I  Single, 
27,  Vet.  Full  Speed  Graphic  w /strobe, 
car.  Member  National  Press  Photog¬ 
raphers.  Available  today — pay  air  tra¬ 
vel  to  interview.  Wire  collect — Jay  H. 
Auslander,  Jr.,  Rancheria  Hotel,  1286 
E.  Coast  Highway,  Santa  Barbara, 
California.  Woodland  9-2969. 

PRESS  PHOTOGRAPHER.  26  YEARS 
OIJ),  seeks  |H>sition  with  picture 
minded  newspaiier  or  magazine.  Cap¬ 
able  of  organizing  and  setting  up  a 
photo  department.  Not  afraid  of  hard 
work.  Own  car  and  complete  equip¬ 
ment  including  darkroom.  Active 
member  N’.P.P.A.  Prefer  Pennsyl¬ 
vania.  but  will  consider  other  areas. 
Box  3908,  Editor  A  Publisher. 


Promotion — Public  Relations 


I  KNOW  WHAT  I  WANT.  I  want  a 
job  in  public  relations.  I  will  do 
anything,  go  anywhere  and  accept 
any  pay  you  care  to  give  me.  Box 
3619,  Editor  A  Publisher. 

PUBLIC  RELATIONS-  Now  Associa¬ 
tion  Public  Relations-fund  raising  di¬ 
rector,  tripled  membership,  publicity, 
income  in  2  years.  4  years  experience 
in  radio-TV-press,  MA  in  public  rela¬ 
tions,  versatile  writer,  organizer  and 
public  sjieaker,  28.  Relocate  Chart 
Area  2.  Box  3916.  FMitor  A  Publisher. 
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Shop  Talk 

By  Itobert  U.  Brown 

While  newspaper  photogi-a- 
phers  continue  to  be  shoved 
around  occasionally  by  citizens 
who  don’t  want  their  pictures 
taken  at  a  newsworthy  event, 
cameramen  in  general  have 
made  great  progress  in  obtain¬ 
ing  the  right  to  take  photos  in 
court  rooms  during  public  trials. 

Hardly  a  week  goes  by  that 
Editor  &  Publisher  doesn’t  car¬ 
ry  a  story  about  another  judge 
who  has  seen  the  light  and  ac¬ 
knowledged  that  camermen  with 
modem  equipment  can  function 
in  courtrooms  without  upsetting 
the  decorum  or  dignity  or  inter¬ 
fering  with  the  trial. 

Last  week  Criminal  Court 
Judge  Charles  Gilbert  in  Nash¬ 
ville,  Tenn.,  whose  courtroom 
has  been  open  to  photographers 
for  the  past  year,  told  a  grand 
jury  that  press  photographers 
'‘have  as  much  right  in  a  court¬ 
room  as  a  judge.”  Unfortu¬ 
nately,  not  all  of  his  contempo- 
rarie.s  agree  with  that  principle. 

•  •  • 

The  Supreme  Court  of 
Colorado  has  set  the  pace,  after 
a  thorough  study  of  the  prob¬ 
lem  imposed  by  the  American 
Bar  Association’s  Canon  35 
prohibiting  courtroom  photogra¬ 
phy,  and  has  said  individual 
judges  can  decide  the  issue. 

Judge  Otto  Moore,  appointed 
by  the  Colorado  high  court  as 
a  referee  to  consider  Canon  35, 
had  this  to  say: 

“For  six  days  I  listened  to 
evidence  and  witnessed  demon¬ 
strations  which  proved  conclu¬ 
sively  that  the  assumption  of 
facts  as  stated  in  the  Canon  are 
wholly  without  support  in  real¬ 
ity.  At  least  100  photographs 
were  taken  at  various  stages  of 
the  hearing  which  were  printed 
and  introduced  as  exhibits.  All 
of  them  were  taken  without  the 
least  disturbance  or  interfer¬ 
ence  with  the  proceedings,  and, 
with  one  or  two  exceptions, 
without  any  knowledge  on  my 
part  that  a  photograph  was 
being  taken.  A  newsreel  camera 
operated  for  half  an  hour  with¬ 
out  knowledge  on  my  part  that 
the  operation  was  going  on. 
Radio  microphones  were  not 
discovered  by  me  until  my  at¬ 
tention  was  specifically  directed 
to  their  location.  .  .  .There  was 
nothing  connected  with  the 
telecast  that  was  obtrusive.  The 
dignity  or  decorum  of  the  court 
was  not  in  the  least  disturbed.” 

Yet,  the  Alabama  Association 
of  Circuit  Judges  which  more 


at  Thirty 


recently  considered  Canon  35 
declined  to  take  action. 

And  the  American  Bar  Asso¬ 
ciation  in  late  August  neglected 
to  act  on  proposals  for  revision 
of  the  Canon.  Members  of  ABA 
who  attended  the  1955  meeting 
in  Philadelphia  had  seen  a  simi¬ 
lar  demonstration. 

The  September  issue  of  the 
ABA  Journal  says  in  an  edi¬ 
torial:  “Such  evidence  (quoting’ 
Judge  Moore)  of  course  is  in¬ 
teresting,  but  certainly  is  not 
conclusive.  It  does  not  justify 
any  immediate  wholesale  revi¬ 
sion  of  Canon  35.  What  is 
needed  is  further  study  and 
further  evidence  to  test  the.se 
preliminary  findings.” 

*  *  * 

We  think,  and  most  newspa¬ 
per  photographers  and  editors 
seem  to  agree  with  us,  that  the 
evidence  is  pretty  conclusive 
right  now.  There  are  enough 
courtrooms  around  the  country 
where  photography  is  permitted 
to  prove  to  any  skeptic  that  it 
is  practical. 

^vision  of  Canon  35  by  ABA 
may  take  some  time,  if  it  comes 
at  all  in  the  near  future.  In 
the  meantime,  the  rule  controls 
judicial  groups  in  many  states. 

Therefore,  it  seems  apparent 
that  newspapermen  must  con¬ 
tinue  their  missionary  work 
with  each  individual  judge.  The 
more  of  them  that  can  be  con¬ 
vinced  as  to  the  necessity, 
legality  and  practicality  o  f 
courtroom  photography,  the 
easier  it  will  be  to  persuade 
bar  associations  to  rewrite  the 
Canon. 

In  South  Carolina,  photogra¬ 
phers  of  the  Rock  Hill  Evening 
Herald  have  taken  pictures  in  a 
U.  S.  District  Court  and  more 
recently  in  a  General  Sessions 
Court.  Permissions  were 
granted  after  operation  of  a 
Rolleiflex  camera  with  natural 
lighting  was  demonstrated  and 
explained  to  the  judges.  Since 
that  state  has  a  system  of  cir¬ 
cuit  judges  for  its  General  Ses¬ 
sions  (Superior)  Courts,  the 
Herald  is  now  following  the 
practice  of  approaching  each 
judge  as  he  visits  that  county. 

This  simple  technique,  if  fol¬ 
lowed  by  every  daily  newspaper 
in  the  country,  would  soon  edu¬ 
cate  every  judge  (not  to  men¬ 
tion  most  lawyers)  and  would 
help  speed  the  day  when  the 
unwarranted  restrictive  lan¬ 
guage  of  Canon  35  would  be 
eliminated. 


EDITOR  &  PUBLISHER  CALENDAR 

Sept.  23-21 — Newspaper  Food  Editors'  Conference,  Weldorf- 
Astoria  Hotel.  New  York  City. 

Sept.  24-28 — International  Printing  Pressmon  and  Assistants' 
Union.  36th  convention,  Municipal  Auditorium,  Philadelphia,  Pa. 

Sept.  26 — Canadian  Press,  directors'  Fall  meeting,  Macdonald 
Hotel.  Edmonton,  Alta. 

Sept.  27-28 — Newspaper  ROP  Color  conference,  sponsored  by 
the  American  Association  of  Newspaper  Representatives,  Sheraton 
Hotel,  Chicago. 

Sept.  28 — Oklahoma  State  Fair  Press  Day,  Oklahoma  Press  Asso¬ 
ciation,  Oklahoma  City. 

Sept.  29-30 — Illinois  Newspaper  Mechanical  Conference.  Hotel 
Wolford,  Danville,  III. 

Oct.  1-8— National  Newspaper  Week 

Oct.  4-S— American  Association  of  Advertising  Agencies,  Central 
region  annual  mooting.  Hotel  Blackstone,  Chicago. 

Oct.  4-6— West  Virginia  Press  Association,  35th  annual  conven¬ 
tion  and  State  Journalism  conference,  Daniel  Boone  Hotel,  Charles¬ 
ton,  W.  Va. 

Oct.  5-6— Interstate  Advertising  Managers  Association,  annual 
Fall  meeting.  Madison  Hotel,  Atlantic  City,  N.  J. 

Oct.  7-9 — Ohio  Circulation  Managers  Association,  meeting 
Deshler-Hilton  Hotel,  Columbus,  Ohio. 

Oct.  7-10 — American  Association  of  Advertising  Agencies,  West¬ 
ern  region  annual  meeting.  Hotel  Del  Coronado.  Coronado,  Calif. 

Oct.  8-9 — New  York  State  Associated  Press  Association,  meeting 
Sheraton-Ten  Eyck  Hotel,  Albany. 

Oct.  8-10 — New  York  State  Circulation  Managers  Association. 
Fall  meeting.  New  York  City. 

Oct.  11-13 — Pennsylvania  Newspaper  Publishers  Association,  an¬ 
nual  convention.  Hotel  Bellevue-Stratford.  Philadelphia,  Pa. 

Oct.  12-13 — Illinois  Press  Association.  Fall  convention.  Hotel 
Orlando,  Decatur,  III. 

Oct.  13— Oregon  Newspaper  Publishers  Association,  ad  mans 
gers'  Fall  meeting.  Heathman  hotel.  Portland,  Ore. 

Oct.  14-16— Mid-Atlantic  Circulation  Managers  Association,  37th 
annual  convention,  Columbia  Hotel,  Columbia.  S.  C. 

Oct.  14-16 — Institute  of  Newspaper  Controllers  and  Finance 
Officers,  ninth  annual  meeting,  Sheraton  Hotel,  Chicago. 

Oct.  14-16— Inland  Daily  P'-ess  Association,  annual  meeting,  Drakr 
Hotel,  Chicago. 

Oct.  14-17 — New  England  Associated  Press  News  Executives  As¬ 
sociation,  Basin  Harbor  Club,  Vergennes,  Vt. 

Oct.  16 — New  England  Daily  Newspaper  Association,  Fall  mee‘ 
ing,  Sheraton  Plaza  Hotel,  Boston. 

Oct.  18-19 — Audit  Bureau  of  Circulations,  42nd  annual  meeting. 
Drake  Hotel,  Chicago. 

Oct.  19-20— American  Association  of  Advertising  Agencies,  Eist 
Central  Region  annual  meeting.  Aurora  Inn,  Aurora,  Ohio. 

Oct.  18-20— National  Professional  Advertising  Fraternity  for 
Women,  convention.  University  of  Illinois.  Urbana,  III. 

Oct.  20-21 — New  England  Mechanical  Conference.  Statler-Hllto'' 
Hotel,  Boston. 

Oct.  21-23 — Interstate  Circulation  Managers  Association  rrseeting 
Hotel  Claridge,  Atlantic  City,  N.  J. 

,  Oct.  22-23 — Now  England  Newspaper  Advertising  Executives  As¬ 
sociation  mooting,  Parker  House,  Boston. 

Oct.  22-24— Association  of  National  Advertisers,  47th  annual 
meeting.  Hotel  Drake,  Chicago. 

Oct.  24-26— Advertising  Media  Credit  Executives  Association 
meeting.  Sheraton  Blackstone  Hotel,  Chicago. 


ALLEN  KANDER 
and  Company 

Negotiators 

For  the  Purchase  and  Sale 
of  Daily  Newspapers 

1701  K  STItBKT  N.  W.,  WASHINGTON 
SO  BAST  ASNO  STRBBT.  NBW  YORK 
38  BAST  WACKBR  DRIVB,  CHICAGO 
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A  newspaper  can  be  a  difHcult  thing  to  read.  Home 
distractions— radio,  TV',  and  a  thousand  and  one 
other  factors— all  fight  for  a  reader’s  attention  and 
his  eye.  And  7  out  of  10  xVmericans  lack  perfect  vision! 

Many  publishers  are  finding  a  solution  bv’  changing 
to  9  point  type.  If  you  are  considering  a  change, 
vou  w  ill  find  the  new  Corona  cuttings  are  perfect  for 
today’s  fast-paced  reading  conditions. 

Corona  economizes  on  newsprint,  too! 

Corona  economizes  on  newsprint  bv  enabling  you 
to  get  more  words  into  a  column  inch.  VV^hile  Corona 
appears  as  big  as  other  faces  a  full  size  larger,  it  actu¬ 
ally  has  the  alphabet  length  of  smaller  faces. 

If  you  want  to  use  narrower  columns  to  conserve 
newsprint.  Corona  allows  you  to  trim  column  mea¬ 
sures  and  still  obtain  good  legibility'.  Vbur  best  bet 
for  maximum  newsprint  econenny  and  highest  pos¬ 
sible  readability  in  8-  or  7 14  -point  is 

corona 

Under  today’s  high-speed  press  conditions,  the 
Corona  character  retains  every  quality  of  legibility 
. . .  despite  mat  shrinkage.  Compare  the  Corona  “p” 
with  the  same  point  size  Janson  “p”  (both  greatly 
enlarged)  and  you’ll  see  why.  The  Corona  design  has 
been  opened  up  to  prevent  ink  traps.  Thin  lines  are 
thickened.  Thick  lines  are  thinned.  There’s  ample 
white  space  to  assure  clarity  and  contrast. 

For  readability  and  newsprint  economy,  get  Corona! 


Mergenthaler  Linotype  Company,  29  Ryerson  Street,  Brooklyn  5,  N.Y.  f  •  LINOTYPE  * 


Ag«nci«t:  Atlanta,  Boston,  Chicago,  Clevelond,  Dallas,  Los  Angeles,  New  York,  Son  Francisco.  In  Canada:  Canadian  Linotype,  Limited,  Toronto,  Ontario 

LEADERSHIP  THROUGH  RESEARCH 
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Take  a  Brand  New  Look 

at  the  FABULOUS  SOUTHWEST 

where  the 


mean  $525,000,000  annually! 


El  Paso 
Texas 


El  Paso  industrial  capital  of  the  fabulous  southwest 

$230,000,000  annually!  42%  of  the  nation’s  copper 
is  mined  in  the  Fabulous  Southwest. 

$150,000,000  annually!  The  country’s  finest  cattle 
are  raised  in  the  Fabulous  Southwest. 

$100,000,000  annually!  Four  times  the  average  yield 
per  acre  ...  in  the  Fabulous  Southwest. 

$45,000,000  annually!  El  Paso  is  the  largest  clothing 
manufacturing  center  in  Texas. 

ONE  LOW  RATE  (30^  A  LINE)  BUYS  BOTH 


El  Paso  Herald- Post 

A  Scripps-Howard  Newspaper 
EVENING 


An  Independent  Newspaper 
MORNING  AND  SUNDAY 


SCRIPPS-HOWARD  NEWSPAPERS 


NEW  YORK.  WorM-r*(*grom  A  Tfw  Sun 

CLEVELAND . Pr«i 

PinSBUROH . Prcit 

SAN  FRANCISCO . News 

INDIANAPOLIS . rinwi 


COLUMBUS . C»ii»n 
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